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Political  Publicity  Offices  Are  Operating 
Full  Blast  for  Approaching  Campaigns 


Charles  Michelson's  Organization  Already  Has 
Launched  Drive  to  Keep  Democrats 
in  Power 


Fronklyn  Woltman  Heads  Republican  Setup 
Organized  As  Huge  Metropolitan 
City  Room 


ICk«rles  Micheison 


frlE  Democratic  National  Committee 
has  completed  the  organization  of 
Its  publicity  setup  and  has  launched  a 
drive  which  is 
designed  to  bring 
about  a  third 
successive  Dem¬ 
ocratic  adminis¬ 
tration,  if  not  a 
“third  term.” 

That  party  vir¬ 
tually  revolu¬ 
tionized  political 
propaganda  1 1 
years  ago  when 
it  employed 
Charles  Michei¬ 
son  as  director 
of  its  publicity 
Jureau.  Micheison,  of  course,  was  not 
first  man  ever  employed  by  a  po¬ 
etical  party  in  such  a  capacity.  The 
nificant  thing  is  that  under  his  di¬ 
ction  the  business  of  proptaganda 
hs  transformed  from  a  hit-or-miss 
jropo.sition  into  a  major  arm  of  party 
I'tivity. 

Named  in  an  'Off  Yabr' 

I  In  the  first  place,  the  Micheison  ap- 
pintniiint  defied  all  the  traditions 
aiKe  he  was  appointed  in  an  “off 
In  other  words,  he  took  over 
1 1929,  only  a  few  short  months  after 
overwhelming  defeat  suffered  by 
Democratic  candidate,  Alfred  E. 
rith,  at  the  polls.  His  job  was  to 
fild  up  the  men  in  the  party  who 
ere  potential  candidates  for  the 
esidency  and  to  bring  home  to  the 
iblic  “the  failings  of  the  Republican 
ministration.” 

[The  success  that  Micheison  met 
ay#  perhaps,  be  best  illustrated  by 
fact  that  the  Republicans  very 

tartly  found  it  advisable  to  appoint 
big  time”  publicity  director  of  their 
They  named  James  West  who 
p  been  covering  President  Hoover 
the  Associated  Press, 
iichelson  has  remained  on  the  job 
Democratic  headquarters  ever 
fee.  The  old  notion  that  a  party 
tied  a  publicity  director  only  dur- 
1  the  few  months  of  a  campaign,  and 
ft  his  services  could  be  dispensed 
after  election,  has  been  aban- 
j'ed  by  both  parties.  The  value  of 
blicity  in  modem,  high-speed  pub- 
j  life  seems  now  to  be  appreciated 
I  politicians  of  every  stripe, 
l^ilh  more  attention  paid  to  the 
fleet,  political  propaganda  has  be- 
“e  complicated  to  an  extent  never 
seen.  The  forthcoming  con¬ 
ations  of  the  two  major  political 
ties  will  provide  an  excellent  bird’s 
view  of  the  task. 

be  Democratic  convention  will  be 
fed  to  order  July  15  at  Chicago. 

number  of  correspondents  of 
ly  newspapers,  duly  accredited  b>’ 


the  Standing  Conunittee  of  Corre¬ 
spondents  in  Washington,  will  run  be¬ 
tween  700  and  800.  In  addition,  there 
will  be  several  hundred  representa¬ 
tives  of  weekly  newspapers,  maga¬ 
zines  and  other  types  of  publications 
who  will  apply  to  the  National  Com¬ 
mittees  for  “working  press”  accommo¬ 
dations.  Press  photographers  and 
“movie  men”  will  add  a  few  hundred 
more,  while  broadcasting  chains  plan 
to  have  more  than  100  broadcasters 
and  technicians  on  hand  to  cover  the 
proceedings.  In  addition,  about  50 
“radio  reporters”  representing  in¬ 
dividual  stations  will  be  there.  Cov¬ 
erage  for  all  media  will  run  between 
1,500  and  2,000. 

One  of  the  tasks  of  the  publicity 
division  of  the  Democratic  National 
Committee  is  the  compilation  of  a 
handbook  for  each  national  campaign. 
That  publication  is  a  record  of  the 
party’s  achievements  in  domestic  af¬ 
fairs  and  foreign  relations.  It  must  be 
concise,  accurate,  and  above  all  con¬ 
vincing  in  the  presentation  of  the 
party’s  claim  for  victory.  This  book  is 
distributed  to  all  party  speakers  and 
workers.  Dozens  of  pamphlets  must 
be  prepared  telling  the  party’s  record 
on  individual  problems  such  as  hous¬ 
ing,  soil  conservation,  social  security, 
suppression  of  crime,  etc. 

Campaign  Litarotnr* 

One  of  the  hmetions  of  Michels  on’s 
division  is  the  maintenance  of  a 
library,  or  a  “morgue,”  in  which  clip¬ 
pings  and  news  articles  on  current 
politics  and  other  data  are  kept.  Spe¬ 
cial  campaign  literature  must  be  pub¬ 
lished  for  the  labor  division,  the  farm 
division,  the  businessmen’s  division, 
the  foreign  language  division,  and 
other  special  divisions  which  are  set 
up  during  the  period  of  actual  cam¬ 
paign. 

A  complete  file  must  be  maintained 
on  the  records  of  opposing  candidates, 
especially  the  Presidential  and  Vice- 
Presidential  nominees.  In  1936,  a 
booklet  covering  every  political  act 
and  every  political  utterance  of  Gov¬ 
ernor  Landon,  the  Republican  nomi¬ 
nee.  was  sent  to  the  printer  by  the 
Democratic  National  Committee  the 
day  after  his  nomination  at  Cleveland. 
This  publication  represented  months 
of  intense  research.  Its  accuracy  was 
never  challenged  in  any  detail  by  the 
opposition. 

The  business  of  writing  speeches, 
preparing  manuscripts,  doing  research 
work,  and  issuing  statements  to  the 
press  are  among  the  primary  duties 
of  the  publicity  bureau.  Statements 
to  the  press  must  be  accurate  and 
timely  enough  to  justify  reproduction 
in  daily  newspapers  as  spot  news. 

One  of  the  most  essential  qualities 
in  political  propaganda,  and  perhaps 

(Continued  on  page  4> 


THE  Publicity  Division  of  the  Repub¬ 
lican  National  Committee,  with 
permanent  offices  in  the  National  Com¬ 
mittee’s  h  e  a  d  - 
quarters  at  718 
Jackson  Place, 
N.W..  Washing¬ 
ton,  is  an  inno¬ 
vation  in  politi¬ 
cal  publicity 
from  several 
viewpoints. 

First,  the  press 
section  of  the 
division  is  set  up 
exactly  along  the 
lines  of  the  news 
room  of  a  met¬ 
ropolitan  daily. 

Secondly,  the  division  proposes  in 
the  forthcoming  campaign  to  make  a 
greater  use  of  graphic  illustration  in 
its  work  than  has  ever  been  attempted 
by  a  national  committee. 

Thirdly,  the  Republican  publicity 
organization  actually  commenced  to 
function  on  a  campaign  basis  two 
years  ago. 

Waltman  Directing 

Under  the  direction  of  Frankly n 
Waltman,  former  Baltimore  Sun  and 
Washington  Post  political  writer,  the 
Republican  publicity  division  has 
been  built  along  working  lines — rather 
than  on  a  basis  of  political  patronage, 
that  is,  each  person  in  the  division  has 
been  selected  because  of  ability  to  do 
the  job  assigned  to  him. 

Waltman  is  in  reality  the  “manag- 
j  ing  editor,”  planning  the  daily  output, 
passing  on  policy  and  keeping  the 
division’s  activities  co-ordinated  with 
■  the  work  of  the  party  leaders. 

'  His  “city  editor,”  directly  in  charge 
of  the  “news  room,”  is  John  W.  Smith, 
former  managing  editor  of  the  Brook¬ 
lyn  Eagle. 

In  charge  of  radio  activities  is  Wells 
Church. 

Dr.  Emmett  J.  Scott,  former  secre¬ 
tary-treasurer  of  Howard  University, 
j  is  in  charge  of  publicity  for  the  Ne¬ 
gro  press.  Mrs.  Anne  Wheaton,  for¬ 
mer  Albany  and  Washington  reporter 
and  publicist,  handles  publicity  of 
!  women’s  activities. 

Eugene  W.  Castle,  well  known  in 
the  motion  picture  field,  is  in  charge 
of  the  newly -created  Graphic  Illus¬ 
trations  Section. 

Throughout  the  organization  the 
emphasis  constantly  is  being  placed 
on  “facts  and  more  facts.”  Waltman 
stresses  that  a  fact  is  the  most  deadly 
weapon  which  can  be  used  in  any 
political  campaign.  He  further  con¬ 
tends  that  if  the  press  is  given  the 
facts,  it  will  take  care  of  the  editorial¬ 
izing. 

The  present  Republican  Publicity 
;  Division  was  set  in  motion  in  April, 

1 1938.  The  division  issues  weekly  to 


Franklyn  Waltman 


approximately  4,000  newspapers  a 
column  of  political  comment  written 
by  Waltman  under  the  caption  “Look¬ 
ing  Forward,”  and  a  clipsheet  called 
“On  the  Political  Front.”  These  re¬ 
leases  are  sent  only  to  newspapers 
that  have  requested  them.  With  in¬ 
terest  in  political  activities  quicken¬ 
ing,  the  list  is  expanding  daily. 

The  division  also  supplied  the 
Washington  correspondents  with  the 
text  of  speeches  and  statements  by 
Republican  leaders  in  and  out  of  Con¬ 
gress.  It  undertakes  to  arrange  radio 
broadcasts  setting  forth  the  party 
viewpoint.  Recently  the  division  in¬ 
augurated  a  cartoon  mat  service  which 
gradually  is  being  extended  over  the 
country.  A  regular  weekly  service  is 
sent  to  the  Negro  press.  Plans  are 
being  formulated  for  the  establishment 
of  a  press  service  for  foreign  lan.f  lage 
newspapers. 

Under  the  field  of  graphic  illustra¬ 
tions  the  division  proposes  to  produce 
several  documentary  motion  pictures 
for  the  campaign. 

The  division  has  worked  out  a  com¬ 
prehensive  and  all-embracing  plan  for 
the  forthcoming  campaign,  one  that 
will  reach  every  channel  of  public  in¬ 
formation,  the  daily,  weekly  and  peri¬ 
odical  press,  television,  the  radio, 
motion  pictures,  pamphlets  and 
brochures,  paid  newspaper  advertis¬ 
ing,  and  graphic  outdoor  and  indoor 
displays. 

Staff  of  Vatarans 

The  Publicity  Division  has  been 
definitely  established  in  Washington 
as  a  permanent  fixture  of  the  national 
Republican  organization  and  the  nu¬ 
cleus  of  the  staff  to  be  required  dur¬ 
ing  the  campaign  is  partly  comprised 
of  veterans  of  the  1938  Republican 
Congressional  campaign.  Several 
members  of  the  staff  also  went 
through  the  Presidential  campaign  of 
1936. 

There  are,  however,  several  recent 
additions.  Most  recent  of  these  is 
John  W.  Smith,  who  came  to  the  or¬ 
ganization  on  April  1.  Mr.  Smith,  who 
had  been  city  ^itor  of  the  Brooklyn 
Eagle  returned  to  it  several  years  ago 
to  become  managing  editor,  resigning 
shortly  before  the  Eagle’s  acquisition 
by  Frank  D.  Schroth.  In  addition  to 
a  long  association  with  that  newspaper 
in  many  capacities,  he  has  been  on  the 
staffs  of  the  New  York  Times,  the 
Denver  Post,  St.  Louis  Times,  Los 
Angeles  Times.  He  is  Mr.  Waltman’s 
personal  assistant  as  well  as  being  in 
charge  of  releases  to  the  daily  press. 

Joining  the  staff  several  months 
earlier,  was  Ira  E.  Bennett,  one  of 
the  best  known  among  veteran  Wash¬ 
ington  newspaper  men  who  came  to 
the  capital  originally  as  correspondent 
of  the  San  Francisco  Chronicle  and 
who  later,  for  several  years,  covered 
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the  United  States  Senate  for  the  New 

York  Sun.  In  1905  Mr.  Bennett  joined  MlChelsOIl  StartS 
the  staff  of  the  Washington  Post,  be-  tn.  ■ 

coming  its  editor-in-chief  in  1908,  and  UemOCrOtlC  UHVe 
serving  in  that  capacity  for  a  period  continued,  from  page  3 

of  25  years  until  1933.  Since  then,  Mr.  _ _ 

Bennett,  until  becoming  associated  ^ 

with  the  Republican  National  Com-  2?.®,  T  >  ■  -I- 

mittee,  has  acted  as  a  special  Wash-  Michelsons  aides,is  timing  Apolit- 

ington  correspondent  for  the  McClure  ^paign  in  the  United  States 

Newspaper  Syndicate.  In  the  Pub-  monOis.  The  pre-convention 

licity  Division  his  specific  function  is  Presidential  nom^- 

the  editing  of  the  weekly  clipsheet  or  more.  Tlie 


“On  the  Political  Front.” 

Newspaper  Veteran 


campaign  proper  adds  three  or  four 
months.  Public  opinion  in  the  Spring 
may  be  far  different  from  what  it  is 


Another  newcomer,  but  a  veteran  in  the  Fall,  at  election  time.  An 
of  the  newspaper  profession,  is  Paul  assault  on  the  opposition  launched  too 
Hudson,  who  joined  the  Division  in  early,  or  a  defense  of  party  policies 
March.  Mr.  Hudson  began  his  career  carried  on  to  the  point  of  monotony, 
on  the  Topeka  (Kansas)  Daily  Capital,  may  have  dangerous  repercussions. 
In  1903  he  went  to  Mexico  to  take  The  wisest  course,  party  publicity 
over  the  management  of  the  Mexican  chieftains  have  found,  is  to  find  the 
Herald  of  which  he  later  became  the  one  or  two  issues  on  which  the  cam- 
editor  and  owner,  continuing  publica-  paign  is  likely  to  turn  and  to  await 
tion  until  the  paper  in  1909  was  closed  jjjg  best  time  for  their  exploitation, 
by  revolutionary  forces.  In  WIT-IS  Micheison  was  a  reporter  on  the 

Mr.  Hudson  was  captain  in  die  Mihtery  Francisco  Post,  San  Francisco 

Intelligence  m  charge  of  the  Mexico  Examiner  and  San  Francisco  Call  be- 


Division  and  later  bewme  an  eddorial  ^ 

writer  and  coluinnist  on  the  Wash-  Coast  city  as  a  war  cor- 

in^on  Post  servmg  under  Mr.  ^n-  ,.espondent  for  the  New  York  Journal 
nett.  He  also  has  acted  as  publicity  jggg  newspaper  connections 

director  for  the  Council  on  Inter-  have  included  those  of  editorial  writ- 
Amencan  Relations  Hw  time  is  occu-  york  American;  edi- 

pied  in  preparing  statistical  and  other  .  ^  ^  F.vaminpr 


material  for  speeches. 


tor  of  the  San  Francisco  Examiner 
from  1906  to  1908,  Chicago  Examiner 


Wells  Church,  in  charge  of  radio  in  1908  and  1909,  Chicago  American 
activities,  has  a  background  of  eight  f^m  1909  to  1914,  Washington  corre- 
years  as  a  newspaper  man  and  nine  spondent  of  the  Chicago  Herald  and 
years  in  radio.  He  was  formerly  a  later  for  the  New  York  World,  a  post 
member  of  the  Washington  staff  of  he  left  to  become  director  of  pub- 
the  New  York  Herald  Tribune  and  of  hcity  for  the  Democratic  party. 


the  United  Press  in  Washington  and 


First  aide  to  Mr.  Micheison  is  Ed- 


New  York.  He  joined  the  CBS  as  t 

1  f  n  ui-  •*  ward  L.  Rodden  whose  newspaper 

Washington  Director  of  Publicity  in 

1931  and  subsequently  was  ident^ed 
in  a  sellar  capacity  with  the  NBC  m 

New  York^  He  joined  the  Republican  ^933  1935 

Nation^  C^mittee  in  1938  as  assist-  Universal 

ant  to  Mr.  Waltman.  ^^e  Micheison 

The  career  of  Mrs.  Anne  Wheaton,  forces  January,  1936. 

in  charge  of  publicity  for  the  Women’s  _ 

Division,  commenced  on  the  Albany  ^  ,  ,  ,  , 

Knickerbocker  Press  where  she  was  Other  members  of  the  publicity  staff 
one  of  the  first  women  in  New  York  „  ,,  ,  ,  , 

State  to  cover  the  legislature,  the  M-  Farmer  Murphy,  who  began 


Staff  Members 

Other  members  of  the  publicity  staff 
are: 


EDITOR  &  PUBLISHER 
CALENDAR 

June  3 — New  York  State  So¬ 
ciety  of  Newspaper  Editors, 
spring  meeting.  Hotel  Pennsyl¬ 
vania,  New  York. 

June  3-6 — Newspaper  Libra¬ 
rians,  convention,  Indianapolis. 

June  6-8 — Kentucky  Press 
Assn.,  annual  mid  -  summer 
meeting,  Paducah. 

June  7  —  Mississippi  Press 
Assn.,  74th  annual  convention, 
Buena  Vista  Hotel,  Biloxi. 

June  10-12 — Annual  ANPA 
mechanical  conference,  Drake 
and  Knickerbocker  Hotels,  Chi¬ 
cago. 

June  13-15  —  Texas  Press 
Assn.,  annual  convention.  Min¬ 
eral  Wells. 

June  14-24 — Institute  of  Pub¬ 
lic  Affairs,  14th  annual  session. 
University  of  Virginia,  Char¬ 
lottesville,  Va. 

June  17-21 — National  Editor¬ 
ial  Assn.,  annual  convention, 
Roosevelt  Hotel,  New  York 
City. 

June  18-20 — International 
Circulation  Managers  Assn.,  an¬ 
nual  convention,  George  Wash¬ 
ington  Hotel,  Jacksonville,  Fla. 

June  21  —  South  Carolina 
Press  Assn.,  annual  convention, 
cruise  to  Havana. 

June  22-23 — California  News¬ 
paper  Publishers  Assn.,  editorial 
conference,  Stanford  University, 
Palo  Alto. 

June  23-27 — Advertising  Fed¬ 
eration  of  America,  36th  annual 
convention.  Hotel  Sherman,  Chi¬ 
cago. 

June  2.3-27 — Newspaper  Ad¬ 
vertising  Executives  Assn., 
meeting.  Hotel  LaSalle,  Chicago. 

June  24-27 — Assn,  of  News¬ 
paper  Classified  Advertising 
Managers,  annual  convention, 
Buena  Vista  Hotel,  Biloxi,  Miss. 


ft.ntc/cerooc/ccr  t'ress  wnere  sne  was  -  the  staffs  of  the  Battle  Creek  (Mich.) 

one  of  the  first  women  in  New  York  •  p  Muruhv  who  began  Evening  News,  and  on  Milwaukee  and 

State  to  cover  the  legislature,  the  ^  armer  Murpny,  wno  oegan  newsnaners  She  was 

Governor’s  office  and  eeneral  nolitics  newspaper  work  with  the  Topeka 
ta  “Srstate  c“p.“?  iL  b^n  filling  various  posts  in-  w.th 

active  in  public  relations  work  m  tlwS^*^Sv?eader  for  the  York  Mirror  and  later  to  the  New  York 

Washington  for  a  number  of  years.  ®  telegraph  copyreader  for  the  Associated  Press  She 

„  ......  .  -  t  Chicago  Tribune  before  becoming  New  ot  tne  Associatea  rress.  one 

As  ^sistant  director  in  charge  of  York  correspondent  of  that  paper,  and  cover^  the  Roosevelt  western  trip  in 
publicity  in  the  Negro  press  is  Dr.  1917  he  went  to  Paris  to  take  charge  the  1932  campaign,  then  went  with 
Emmett  J-  Scott  He  was  for  many  ^he  Tribune  Federal  Relief  Administration  as  con- 

yeare  co^dential  secretary  to  the  late  establish  its  foreign  news  service,  fificf'lial  observer.  She  resign^  in 

Booker  T.  Washir^ton  and  secreta^  After  the  Armistice  he  served  as  1937  to  take  a  job  as  dir^tor  of  pro¬ 
of  Ti^kegee  Institute,  Alabama.  He  European  correspondent  with  motion  work  arnong  children  and 

served  or  19  years  as  secretaij  and  headquarters  in  Vienna.  He  was  in  schools  for  the  New  York  Worlds 

as  secretaiY-treasurer  of  Howard  Uni-  Budapest  on  the  night  of  the  abdica-  Fair.  Her  connection  with  the  na- 

versity,  Washington  D.  C.  and  is  a  Government  and  tional  committee  began  February  1. 

member  of  the  Republican  State  Com-  ^h^gssed  the  entry  of  the  Rumanian  Hazel  B.  Reevis  who  heads  publicity 
mittee  in  and  for  the  District  of  Budapest.  Later  he  was  for  the  Women’s  Division  of  the  Com- 

Columbia.  Dr.  Scott  served  as  a  mem-  hy  the  Baltimore  Sun  in  mittee.  She  had  been  in  the  pub- 


Columbia.  Dr.  Scott  served  as  a  mem¬ 
ber  of  the  American  Commission  to 
Liberia,  by  appointment  of  President 
Taft,  in  1909,  and  as  secretary  of  the 
National  Negro  Business  League  from 
its  organization  in  1900  until  May, 
1922,  when  he  resigned.  During  the 
World  War  he  served  as  Special 
Assistant  to  Newton  D.  Baker,  Secre¬ 
tary  of  War,  advising  in  matters  af¬ 
fecting  colored  troops  and  civilians. 
■ 

MASON  WRITES  FOR  U.P. 

The  United  Press  this  week  resumed 
its  daily  war  interpretations,  “Today’s 
War  Moves,”  the  column  by  J.  W.  T. 
Mason,  which  won  him  international 
fame  as  a  military  expert  during  the 
first  World  War.  Mason’s  first  col- 
um  was  carried  on  U.P.  wires  Mon¬ 
day,  May  27,  and  will  be  a  daily  fea¬ 
ture.  Mason  arrived  in  New  York 
last  Saturday,  after  extensive  travels 
in  the  Far  East  and  Europe.  He  has 
been  a  student  of  military  strategy 
since  the  Boer  war. 


employed  by  the  Baltimore  Sun  in  mittee.  She  had  been  in  the  pub- 
New  York,  Washington,  London  and  licity  department  of  the  New  York 
Berlin.  World’s  Fair.  She  is  a  former  Asso- 

Lorena  A.  Hickok,  who  served  on  ciated  Press  writer,  the  first  woman 
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appointed  to  a  staff  position  with  AP 
in  Europe.  She  joined  the  AP  a 
Paris  in  1926  and  served  seven  yean 
in  Paris,  London  and  New  York 
bureaus.  Her  first  newspaper  wod 
was  with  the  Seattle  (Wash.)  Pon. 
Intelligencer  and  Times. 

G.  W.  (Johnny)  Johnstone,  who  is 
director  of  radio.  He  was  director  oi 
public  relations  at  WOR,  Newark. 
N.  J.,  for  five  years.  His  radio  career 
began  in  March,  1923,  with  WEAf 
then  imder  the  banner  of  Americac 
Telephone  and  Telegraph  Company. 

Eld  Brown,  who  began  as  a  copy 
boy  on  the  New  York  World  and  has 
had  many  years  of  experience  in 
newspaper,  magazine  and  syndicate 
work.  He  was  assistant  to  the  late 
Col.  Louis  McHenry  Howe  and  has 
been  with  the  committee  since  1932 
■ 

Urges  Congress 
To  Bar  Press- 
Radio  Alliance 

New  York  Mayor  Defends 
Free  Press  as  Necessary, 
But  Hits  Those  Who  "Lie" 

Now  is  the  time  for  Congress  to  step 
in  and  prevent  any  interlocking  be¬ 
tween  the  press  and  the  radio,  I*- 
cause,  if  you  ever  get  that,  you  haven't 
got  a  chance,”  New  York's  Mayo: 
Fiorello  H.  La  Guardia  asserted  in  ar. 
address  on  the  importance  of  a  free 
press  to  democracy  May  24. 

The  Mayor’s  speech  was  delivered  a: 
the  New  York  World’s  Fair,  whid 
was  commemorating  three  importar.: 
anniversaries  in  the  history  of  print¬ 
ing. 

The  Mayor  declared  that  any  puUic 
official  should  take  honest  critids: 
without  complaint  but  that  “the  pre- 
has  no  right  to  lie,”  and  that  any  edi 
torial  writer  who  based  criticisms  c 
untrue  reports  was  “a  contemptii:'- 
coward.” 

Mayor  La  Guardia  himself  was  i: 
volved  last  week  in  a  public  contr  ■ 
versy,  in  which  he  alleged  that  a  C 
lumbia  Broadcasting  System  execu¬ 
tive  was  working  with  a  representa¬ 
tive  of  the  Citizens  Budget  Ccmmis'ic’ 
in  an  effort  to  get  the  municipal  rad; 
station.  WNYC,  off  the  air. 

As  an  aftermath  of  the  controvers; 
the  Mayor  was  criticized  editorial; 
by  some  of  the  New  York  newspaper 
for  referring  to  the  CBS  executive  a 
a  “bum.” 

The  Mayor  declared  that  "there  • 
i  need  for  enlightenment”  in  a  democ 
racy  and  “that  is  where  a  free  prw^ 
comes  in.”  Any  country  without 
r  free  press  “is  not  a  free  country' a:  ^ 
it  is  better  to  have  “no  press  at  a- 
than  a  fettered  press,  he  asserted,  c- 
:  above  all  “that  free  press  must  :■ ' 
honest.” 

1  Today,  the  Mayor  continued.  1 
have  two  protections  against  a 
honest  press  that  we  didn't  have  t 
few  years  ago — the  screen  and  ■■  I 
radio,”  so  “the  people  of  this  co- 
try  are  not  entirely  dependent  on  • 
press.” 

However,  he  said,  it  is  as  ntcessaJ 
for  these  agencies,  as  it  is  for 
press,  to  be  “free”  and  “honest,  cr 
they  would  be  as  “worthless  ’  a*  j 
dishonest  press.  || 

The  Mayor  then  mentioned  that  a 
the  past  a  good  deal  had  been  he-; 
about  “interlocking  directciu:  , 
and  proposed  that  Congress  jj 

now  and  prevent  any  interlocking -1 
tw’een  the  press  and  the  radio.  I 

The  New  York  School  of  Pii''  * 
under  the  direction  of  J.  Henry  H- 
way,  celebrated  the  “Printing 
versaries”  at  the  Band  Shell.  ^ 
York  World’s  Fair,  on  Friday. 

_  24,  with  an  attendance  of  about  I  'r 


Plain  Dealer  Cartoonist 
Completes  40  Years 

Donahey,  Veteran  of  15,000  Sketches, 

Says  Cartoons  Which  Touch  the  Heart 
Are  Best . . .  Shunned  N.  Y.  Career 


the  Cleveland  Plain  Dealer,  which  acre  estate  in  Aurora,  25  miles  from 
seldom  beats  the  drums  about  itself,  Cleveland,  where  he  starts  his  garden- 
departed  from  precedent  on  the  last  ing  in  March  in  his  greenhouse;  grafts 
Sunday  of  1939  to  take  its  readers  apple  trees  and  tries  to  develop  new 
down  four  decades  with  Cartoonist  varieties,  raises  gourds  because  he 
Hal  Donahey.  likes  their  fanciful  shapes. 

The  conservative  Plain  Dealer  took  He  dislikes  cities,  because  he  sees 
a  double  column  front  page  start  so  much  that  is  “false  and  trivial” 
with  a  rimover  into  an  inside  page  in  them.  He  prefers  Hailey’s  “En- 
solidly  devoted  to  story,  pictures  and  cyclopedia  of  Horticulture”  to  eve- 
_ _ nings  in  town. 

a  Stayed  in  N.  Y.  Only  a  Week 

‘‘The  zest  of  life  is  in  finding  new 
doors  to  open,”  he  says.  “You  can’t 
find  those  doors  in  cocktail  bars.” 

In  1911,  when  the  old  Literary  Di~ 
gest,  Review  of  Reviews  and  other 
magazines  were  regularly  reprinting 
his  cartoons,  the  New  York  Journal 
finally  induced  him  to  take  a  whirl  at 
work  in  the  big  city.  He  tried  it  just 
a  week. 

“Life  there  is  a  fast  fever,”  he 
summed  up,  and  added  that  he  didn’t 
want  to  “draw  with  a  club.” 

“I  always  tried  to  prick  a  man  so 
he  wouldn’t  know  he  was  stuck  until 
he  began  to  swell,”  he  explains.  “I 
wanted  them  to  laugh  at  themselves. 
I’ve  pounded  some  men  pretty  hard 
but  for  the  most  part  the  paper  has 
kept  their  good  will.” 

He  is  keenly  conscious  of  the  moral 
responsibility  of  newspapermen  with 
their  power  for  good  or  evil. 

“There’s  a  chance  to  do  great  harm 
with  those  dam  things,”  he  says  in 
his  characteristic  way  of  referring  to 
his  cartoons. 

About  twelve  years  ago  Donahey 
wrote  a  brief  biography  of  himself 
for  Fourth  Estate,  before  it  was  ab- 
still  at  his  battered  sorbed  in  Editor  &  Publisher.  In  it 
d  on  which  he  has  he  said: 

timated  15,000  car-  Brother  of  Senator  Donahey 


“Down  the  River,”  published  April  23,  1910,  after  the  death  of  Mark  Twain,  brought  the 
biggest  response  of  all  of  Hal  Donahey's  15,000  cartoons  in  the  Cleveland  Plain  Dealer. 


postmaster  and  finally  Tuscarawas  aged  cigar  that  he  called  Donahey  in 
County  clerk.  Hal  and  his  little  one  day  and  offered  him  $25  a  week 
brother,  William,  who  once  drew  a  to  draw  one  cartoon  a  day.  The  sal- 
children’s  strip  for  the  Chicago  Trib-  ary  was  the  same  as  he  had  been  re- 
une,  inherited  their  mother’s  talent  ceiving  on  the  World  and  the  work 
for  drawing.  was  pen  and  ink  instead  of  chalk 

Hal’s  first  published  work  was  the  plate, 
picture  of  a  cannibal  he  carved  on  Donahey  took  the  offer,  quadrupled 
the  bottom  of  old  wooden  type  when  his  salary  in  four  years  and  by  1909 
he  was  14  years  old  and  working  as  was  receiving  $10,000  a  year,  one  of 
“the  devil”  for  the  old  weekly  Ohio  the  highest  salaries  then  paia  .  "- 
Democrat  in  New  Philadelphia,  O.  toonists.  It  might  be  said  he  receives 
Eventually  he  became  “a  competent  considerably  more  now. 
compositor  and  a  young  man  of  cor-  Looking  back  over  those  four 
rect  habits,”  and  worked  as  type  setter  decades,  Donahey  says: 
on  several  papers.  “The  political  stuff  is  pig’s  knuckles 

When  he  went  to  art  school  in  and  sow’s  ears.  The  cartoon  that  lasts 
Cleveland  in  1895  the  Txiscarawas  longest  is  the  one  that  gets  down  in- 
County  Advocate  predicted  that  “if  side  and  touches  the  heart.  I’ve  tried 
he  applies  himself  diligently  he  will  to  keep  a  little  wistfulness,  a  little 
undoubtedly  make  a  success  of  it.”  hopefulness,  a  little  sympathetic  un- 
A  year  later  he  was  hired  to  do  derstanding  in  the  dam  things, 
illustrating  for  the  old  Cleveland  “Too  often  we  build  a  big  fence 
World.  In  those  days  newspapers  around  ourselves  so  those  little  hu- 
attempted  half  tones  of  actual  photo-  man  sympathies  can’t  get  inside, 
graphs  only  in  special  cases,  and  after  We’re  too  concerned  with  staying 
they  got  in  the  paper  they  were  not  downtown  and  fighting  for  the  beans.” 
very  good.  Artists  etched  their  draw-  His  One  on  Twain  a  Hit 

ings  on  “chalk  plates.”  a  dusty  job  qj  cartoons  he  has 

*  ■  !-•  j  I  11-  -11  .  drawn,  the  one  which  brought  the 

After  his  day  s  work  doing  illustra-  ^  response,  he  thinks,  was  pub- 

tions  for  ball  games,  parades,  chicken  ^  jj  33  1910,  after  the  death 

fights  police  court  cases  or  anything  glowed  “Huck” 

which  might  have  come  his  way,  ..,j.om”  beside  a  flower-laden  bier 
Donahey  began  submitting  ideas  fOT  ^  ^he  caption  said:  “Down 

cartoons.  Finally  one  was  accepted  River” 

and  later  were  appearing  with  reason-  possibly  has  the  dis- 

able  regularity.  j  *  tinction  of  being  the  most  widely  re- 

The  rnayor  of  Cleveland  at  that  time  reduced  of  any  ever  drawn.  At 
was  John  Farley,  a  constant  stogie  by  all  the 

smoker.  Donahey  started  off  a  car-  ^hich  regularly  made  a 

toon  series  showing  Farley  with  an  reproducing  cartoons,  and 

extra  long  cigar.  Day  by  day  it  ^ew  ^as  apneared  in  years  since  as 
shorter  and  woimd  up  m  splints.  Edi-  illustration  for  books  about  Mark 
tor  Charles  E.  Kennedy  on  the  Plam 

Dealer  was  so  tickled  with  the  band-  ,  1 

Another  Donahey  cartoon  which 
drew  a  tremendous  response  was 
drawn  at  a  time  of  graft  scandal  in 
the  city.  It  was  a  simple  picture  of 
a  man  sitting  on  a  chair  holding  a 
paper  marked  “indictment.”  His  head 
4  "P  Ik  «  X  bowed  in  grief  and  a  little  boy 

F  grafted"  is  the  poig-  the  floor  in  front  of  him  was  look- 
^  ,  i  nant  caption  of  this  a  newspaper  and  askmg, 

i  Am  Donahey  cartoon  “Father,  what  s  a  grafter?  Someone 

•  nimmiv  '  published  in  the  proposed  that  it  be  reprinted  suitable 

Dealer  May  5,  for  framing  and  sent  to  every  public 
\yf^"  1911,  during  a  Cleve-  office  holder  in  the  land. 

jL  W  land  gf«ft  scandal.  No  story  of  Donahey  would  be  com- 

w  J|»y  If  drew  a  tremend-  plete  without  mention  of  the  four 

response.  great  trips  he  has  taken,  not  one  of 
which  has  lead  him  to  great  cities 
except  incidentally.  In  1914  he  traveled 
i  800  miles  up  the  Nile  in  Egypt  and 

sent  back  ^  cartoons  to  the  Plain 
''  Jr  Dealer,  starting  them  on  their  journey 

(Continued  on  page  37) 


Hal  Donahey 


EDITOR  &  PUBLISHER 


ASSIGNED  TO  MEXICO 

Mrs.  Bessie  Beatty,  writer  of  spe¬ 
cial  articles  for  newspapers  and  for¬ 
mer  editor  of  McCall’s  magazine,  left 
New  York  Municipal  Airport  May  27 
for  Mexico  City  where  she  will  write 
a  series  of  articles  on  current  politi- 
PossibilitY  of  Joint  Contract,  cal  trends  in  Mexico  for  the  New 

York  Post. 


3  Philadelphia 
Publishers  Ask 
Guild  to  Meet 


California  Asks 
Denial  of  Review 
In  L.  A.  Times  Case 


Arises  ...  To  Discuss  “Seri¬ 
ous  Economic  Situation" 


Philadelphia,  May  27 — The  possi¬ 
bility  of  joint  contract  negotiations  be¬ 
tween  the  Philadelphia  Evening 
Ledger,  the  Record  and  the  Inquirer 
and  the  Philadelphia-Camden  News¬ 
paper  Guild  looms  here  as  a  result  of 
a  letter  sent  to  the  guild  by  the  three 
managements. 

The  publishers  have  invited  the 
guild  officers  to  a  conference  to  dis¬ 
cuss  rising  costs  and  other  matters 
and  to  consider  “a  new  contract  for 
these  three  papers.”  In  a  letter  to 
the  guild,  spokesmen  for  the  man¬ 
agements  said  that  “a  serious  eco¬ 
nomic  situation”  confronts  the  news¬ 
paper  industry  in  Philadelphia.  Ris¬ 
ing  costs  due  to  the  war  are  ex¬ 
pected  to  be  discussed  at  length. 

The  letter  was  signed  by  Charles 
A.  Tyler,  president  of  the  Inquirer, 
George  F.  Kearney,  president  of  the 
Evening  Ledger,  and  Luther  Harr, 
treasurer  of  the  Record. 

Invitation  Accepted 
The  invitation  for  a  conference  has 
been  accepted  by  the  Guild  Executive 
Committee.  This  followed  a  special 
meeting  attended  by  the  guild’s  attor¬ 
ney,  M.  H.  Goldstein,  who  expressed 
pleasure  in  accepting  the  publisher’s 
invitation.  He  hinted  that  the  guild 
would  be  receptive  to  the  idea  of 
joint  negotiations.  The  texts  ''f 
the  letters  concerning  the  matter 
follow: 

From  the  publishers:  “At  a  meeting 
of  the  executives  of  the  Philadelphia 
Record,  the  Evening  Public  Ledger 
cmd  the  Philadelphia  Inquirer,  whose 
contracts  with  the  guild  expire  on 
July  21,  July  31  and  Aug.  2,  1940,  re¬ 
spectively,  the  serious  economic  situ¬ 
ation  confronting  the  newspaper  in¬ 
dustry  in  Philadelphia  was  discussed, 
and  it  was  unanimously  determined 
that  no  one  of  these  newspapers  is  in 
a  position  to  grant  increases  in  wage 
scales  in  your  contracts  for  the  com¬ 
ing  year, 

“A  committee  has  been  selected  to 
discuss  a  new  contract  for  these  three 
newspapers,  and  will  meet  with  the 
Guild  Negotiating  Conunittee,  or 
Committees,  at  their  mutual  con¬ 
venience.” 

Guild  Letter 

From  the  guild:  “The  Executive 
Committee  of  the  Newspaper  Guild  of 
Philadelphia  has  instructed  me  to  ex¬ 
press  the  guild’s  pleasure  in  accepting 
the  invitation  to  a  conference  with 
you  and  two  other  publishers.  You 
may  recall  that  in  1934  the  guild 
asked  Philadelphia  publishers  for  joint 
conferences. 

“Always  willing  to  hear  any  matter 
concerning  the  industry  which  pub¬ 
lishers  wish  to  present  to  us,  we  will 
be  glad  to  hsten  to  your  presentation 
of  what  you  describe  as  the  ‘seri¬ 
ous  economic  situation  confronting 
the  newspaper  industry  in  Phila¬ 
delphia.’ 

“Your  letter  indicates  that  you  have 
a  concrete  proposal  to  make  to  the 
guild  concerning  future  joint  negotia¬ 
tions  and  a  joint  contract.  We  trust 
you  will  be  prepared  to  outline  this 
proposal  in  dehnite  terms  at  the  meet¬ 
ing  mentioned  so  that  it  can  be  sub¬ 
mitted  to  the  guild. 

“If  you  will  call  the  guild  office 
and  make  an  appointment,  guild  rep¬ 
resentatives  will  call  upon  you  and 
the  other  oublishers.'' 


St.  Paul  Dailies 
Open  Job  Bureau 
For  600  Carriers 


ANPA  Accused  of  Advocat¬ 
ing  Press  Exemption 
From  Any  Restraint 


POTTER  SCIENCE  EDITOH 

Robert  D.  Potter  this  week  wis 
named  science  editor  of  the  America 
Weekly.  Since  1934,  Mr.  Potter  ha 
been  news  editor  and  staff  writer  f* 
Science  Service,  Washington,  D.  C. 
and  from  1932-34  was  science  editor 
of  the  New  York  Herald  Tribune 


Employers,  Parents 
Co-operating  in  Plan  .  . 
Several  Already  Placed 


Formation  of  a  St.  Paul  Dispatch 
and  Pioneer  Press  Carrier  Employ¬ 
ment  Bureau,  which  will  undertake  to 
find  full-time  jobs  for  carrier  boys 
when  they  are  ready  to  quit  their 
routes,  was  announced  recently  by 
Bernard  H.  Ridder,  publisher. 

Working  in  co-operation  with  St. 
Paul  business  establishments  and  in¬ 
dustrial  plants,  the  bureau  will  seek 
to  place  carriers  in  jobs  for  which 
they  have  been  prepared  by  their 
schooling  or  in  positions  for  which 
they  have  demonstrated  an  aptitude. 

Also  working  in  co-operation  with 
the  Dispatch-Pioneer  Press  and  the 
employer  group  is  an  Advisory  Board 
of  24  par3nts  of  carriers  selected  three 
each  from  St.  Paul’s  eight  city  districts. 

This  Carrier  Parent  Advisory  Board 
is  set  up  to  consult  and  work  with 
the  newspaper  in  all  matters  pertain¬ 
ing  to  carrier  relationship,  carrier  boy 
policy  and  carrier  boy  employment. 
The  idea  struck  the  public  fancy 
'.mediately  and  appealed  directly  to 
many  employers  with  the  result  that 
since  the  original  announcement  early 
in  May  several  carrier  boys  have  been 
placed  in  permanent  positions. 

The  Dispatch-Pioneer  Press  city 
carrier  organization  operates  on  the 
“Little  Merchant  Plan,”  the  600  car¬ 
riers  being  independent  carriers  mak¬ 
ing  their  own  collections  and  realizing 
their  profit  from  the  difference  be¬ 
tween  the  wholesale  and  retail  rate. 


Sees  Revived  Public 
Appreciation  of  Press 

War  coverage  activities  by  newspa¬ 
pers  and  press  associations  are  reviv¬ 
ing  the  American  public’s  apprecia¬ 
tion  of  the  service  performed  by  the 
press,  Neal  Van  Sooy,  president,  Cali¬ 
fornia  Newspaper  Publishers  Asso¬ 
ciation,  told  a  joint  meeting  of  pub¬ 
lisher  organizations  meeting  in  Fresno, 
Cal.,  May  25. 

“Following  of  war  activities  in  the 
newspapers  has  brought  a  realization 
that  newspapers  are  doing  the  best 
they  can  in  meeting  this  difficult  situ¬ 
ation,”  Mr.  Sooy,  who  is  publisher  of 
the  Azusa  Herald,  said.  “They  are 
beginning  to  realize  that  if  correspon¬ 
dents  abroad  do  so  much  to  obtain 
accurate  news,  the  newspapers  at 
home  are  performing  a  similar  job  in 
every  type  of  coverage.” 

This  war  service,  Mr.  Van  Sooy 
pointed  out,  will  outweigh  the  asser¬ 
tions  of  those  who  would  have  the 
public  forget  the  newspaper  is  “a  free 
institution  playing  its  part  in  a  free 
government.” 

Also  addressing  the  sessions,  which 
were  held  in  the  Fresno  Bee  building, 
were  John  B.  Long,  general  manager, 
CNPA;  George  Engstrom,  business 
manager  of  the  Bee  and  host  pub¬ 
lisher;  Prescott  Low,  of  the  CNPA 
Statistical  Bureau,  Ike  Twining  of  the 
CNPA,  and  Miller  Holland.  Coast  Di¬ 
vision  news  editor  of  United  Press. 
Seymour  Sterling  of  the  Sanger  Her¬ 
ald  presided. 


Washington,  D.  C.,  May  28 — Urging 
the  Supreme  Court  of  the  United 
States  to  reject  a  petition  for  review 
of  the  California  court’s  contempt  con¬ 
viction  involving  the  Los  Angeles 
Times-Mirror  Company,  and  Manag¬ 
ing  Editor  L.  D.  Hotchkiss,  counsel  for 
the  State  accuses  the  American 
Newspaper  Publishers’  Association  of 
advocating  newspaper  exemption 
from  “any  restraint  from  any  source 
or  by  any  method.” 

The  newspaper  and  Mr.  Hotchkiss 
were  cited  on  motion  of  the  Los  An¬ 
geles  Bar  Association  after  the  Times 
had  published  an  editorial  commend¬ 
ing  a  jury  for  convicting  striking  “sit- 
downers,”  and  another  cautioning  the 
trial  judge  against  granting  the  ac¬ 
cused  men  probation. 

When  the  conviction  of  the  Times- 
Mirror  Company  and  Managing  Edi¬ 
tor  Hotchkiss  was  sustained  by  the 
California  Supreme  Court,  appeal  was 
made  to  the  U.  S.  Supreme  Court. 
The  Civil  Liberties  Union  joined  in 
the  petition  for  review,  criticizing  the 
newspaper’s  policies  but  asserting  that 
the  constitutional  guarantee  of  free 
press  had  been  invaded.  Elisha  Han¬ 
son  also  filed  a  brief  in  support  of  the 
petition  for  certiorari,  in  behalf  of 
ANPA. 

Responding  to  Hanson’s  contentions, 
counsel  for  the  State  quoted  numer¬ 
ous  decisions  by  Federal  courts,  of 
which  the  following  is  typical:  “Lib¬ 
erty  of  the  press  must  not  be  con¬ 
founded  with  mere  license.  Liberty 
of  the  press  stops  where  a  further  ex¬ 
ercise  would  invade  the  rights  of 
others.” 

To  support  the  claim  that  the  edi¬ 
torials  had  a  tendency  to  interfere 
with  the  orderly  administration  of 
justice,  the  state’s  counsel  points  out 
that  the  caution  against  granting  pro¬ 
bation  was  addressed  to  the  youngest 
and  most  recently  appointed  judge, 
who  “would  be  requir^,  if  desirous  of 
continuing  in  office,  to  submit  to  the 
will  of  the  electorate  in  the  approach¬ 
ing  August  primary,  an  electorate  con¬ 
sisting  of  some  1,250,000  voters.” 

“Nothing  less  than  a  startling  news¬ 
paper  solidarity — a  slogan  of  one  for 
all  and  all  for  one — could  have  pro¬ 
duced  Mr.  Hanson’s  claim  that  this 
‘editorial  is  a  proper  exercise  of  the 
function  of  the  press  .  .  the  brief 
asserts. 


War  Orders  For 
Defense  Won't 
Stop  '41  Autos 


Next  Year's  Models 
Ready  .  .  . June  Seen  As 
Good  Month  for  Ads 


By  HIL  F.  BEST 


for 


More  Southern  Pulp 
Mills  Predicted 

Fort  Worth,  May  28 — The  European 
war  will  result  in  establishment  of  ad¬ 
ditional  wood  pulp  mills  in  Texas  and 
the  south,  Walter  C.  Johnson  of  Chat¬ 
tanooga,  Tenn.,  secretary-manager  of 
the  SNPA,  said  this  week. 

The  executive  pointed  out  that,  be¬ 
cause  of  the  war,  importation  of  the 
essential  sulphite  and  sulphate  chemi¬ 
cal  pulp  from  Norway  and  Finland 
virtually  has  ceased  and  that  users  of 
paper  products  are  casting  about  for 
new  sources.” 

“We  can  produce  the  pulp  here  in 
the  south,  and  we  must,”  Johnson  de¬ 
clared.  “One  mill  at  Houston  already 
is  turning  out  the  product  and  four 
or  five  other  groups  are  considering 
the  erection  of  mills  in  Southern 
Louisiana,  Alabama,  Tennessee  and 
Georgia.” 


Detroit,  May  28 — Blitzkrieg  or  no 
blitzkrieg,  the  1941  automobiles  «i 
make  their  appearance  in  the  regular 
scheduled  manner.  The  war  orders 
for  the  proposed  United  States  defense 
armament  program  will  not  stop  the 
1941  cars  because  practically  all  dies 
and  retooling  has  been  done  for  the 
change  over. 

Practically  every  manufacturer  is 
ready  with  his  1941  models  at  this 
time  and  certainly  there  is  nothing  in 
the  work  still  to  be  done  that  would 
interfere  with  defense  orders. 

Incidentally  K.  T.  Keller  in  Bos¬ 
ton  recently  admitted  that  the  Chrysler 
Corporation  has  built  7,000  trucks  and 
38,000  automobiles  for  the  U.  S.  Army. 
He  also  said  that  considerable  tooling 
has  been  done  on  equipment  to  make 
shells.  The  automobile  industry  as 
usual  is  ready  and  with  the  motoriza¬ 
tion  and  mobility  as  the  backbone  of 
current  warfare,  Detroit  will  be  the 
chief  source  of  supply  and  Detroit 
will  be  ready  to  do  its  “bit.” 

On  June  6  the  Chrysler  Corporation 
will  hold  a  special  press  preview  and 
luncheon  to  celebrate  the  opening  of 
Chrysler’s  new  engineering  and  re¬ 
search  laboratories  at  Highland  Park. 

’These  new  buildings  Chrysler  be¬ 
lieves  are  the  largest  and  most  modem 
automotive  engineering  and  researdi 
facilities  in  the  world.  Following  a 
visit  throughout  the  new  buildings  a 
luncheon  will  be  held  on  the  sixth 
floor  auditorium.  A  large  group  of 
Chrysler  Corporation  and  engineering 
executives  will  attend. 

Jime  schedules  in  newspapers  will 
reflect  the  earlier  sales.  With  each  of 
the  automobile  companies  showing  in¬ 
creased  sales  over  last  year,  advertis¬ 
ing  credits  have  been  built  up  and 
Jime  will  be  another  good  newspaper 
month. 

Large  Chevrolet  schedules  have  al¬ 
ready  been  released  by  the  Campbell- 
Ewald  agency.  ’The  June  schedules 
include  new  car  advertising  and  used 
car  space.  Both  in  frequency  of  in¬ 
sertion  and  size  of  copy,  this  Chevro¬ 
let  schedule  is  one  of  the  outstanding 
of  1940. 

Other  General  Motors  units  aK 
making  large  releases  during  June 
Headed  by  Plymouth  the  various  uni‘j 
of  Chrysler  Corporation  will  have  reg¬ 
ular  June  schedules. 

Co-operative  newspaper  schedules 
were  started  in  the  Chrysler  Cor¬ 
poration  by  Dodge  and  were  followed 
up  by  DeSoto.  It  is  expected  tlut 
Chrysler  will  be  the  next  in  line  to  in¬ 
stitute  co-operative  schedules  for  their 
dealers. 
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GUILD-BOSTON  AP  SIGN 

Last  week  the  Boston  Associated 
Press  bureau  signed  a  contract  wilt  I  ^ 
the  Boston  Newspaper  Guild.  71*^ ..  “teve 
contract  is  indentical  with  the  loO- 
United  Press  contract  and  the  same 
as  the  New  York  AP  contract  exce^ 
the  scale  runs  to  6  years  instead  of 
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POR  JUNE  1.  1940 


PNPA  Takes  Steps  to 
Keep  America  At  Peace 


Newspapers  Resolve  to  an  “Intelligent 
Appraisal  of  Events  Overseas/'  so  “American 
Youth  Shall  Not  Be  Sacrificed" 


STATE  COLLEGE,  PA.,  May  27 — Tak-  Dispatch,  president  of  the  PNPA,  and 
ing  its  cue  from  the  lead  editorial  in  William  N.  Hardy,  manager,  are  mem- 
ihe  May  18  Editor  &  Publisher,  the  hers  ex-officio. 

Pennsylvania  Newspaper  Publishers’  This  whole  program  carries  out  the 
Association  at  its  1940  Annual  Press  thought  expressed  by  Editor  &  Pub- 
Conference  here  last  week  brought  lisher  when  it  said:  “It  is  the  moment 

for  proof  that  democracy,  true  demo¬ 
cracy,  can  be  made  to  operate  under 
stress  in  the  hands  of  people  who  have 
made  it  successful  for  more  than  150 


state  newspapers  out  into  the  leader¬ 
ship  of  a  new  kind  of  an  Americaniza¬ 
tion  program. 

In  its  editorial,  EIditor  &  Pubusher 


had  pleaded  for  calmness  and  cool  years.  Steady,  cool  thinking,  with  a 


conference 
adopted  the 


thinking.  With  this  as 
theme,  the  Association 
following  resolution: 

Resolution  for  Peace 
“A  new  opportunity  for  public  serv- 
^  *  ice  journalism  has  arisen  out  of  the 
perilous  European  war  situation.  Edi¬ 
tors  and  publishers  are  therefore  urged 
to  take  an  unemotional  account  of  the 
.state  of  the  World  and  of  the  nation 
and  to  look  ahead  with  calmness  lest 
die  American  people  lose  faith  in  our 
democratic  principles.  With  the  new 
turn  of  events,  we  have  kept  our  news¬ 
papers  preeminent  in  the  field  of  news. 
We  have  met  this  challenge  to  leader¬ 
ship.  By  intelligent  appraisal  of 
events  overseas,  let  us  continue  to  em¬ 
phasize  the  thought  that  American 
youth  shall  not  be  sacrified  on  a  for¬ 
eign  battlefield,  and  that  this  hemi- 
sfdiere  must  be  prepared  to  defend  it¬ 
self  against  military  aggression.  By 
such  a  policy,  we  believe,  peace  is  as¬ 
sured  to  a  peaceful  people.” 

So  that  the  newspapers  themselves 
would  have  something  to  offer  their 
readers,  the  PNPA  “recommended  that 
thought  be  given  to  the  desirability  of 
publishing  once  or  frequently,  the  fol¬ 
lowing”  declaration  of  principle: 

^STEADY,  AMERICA— Steady,  cool 
thinking,  with  a  long  look  ahead,  is 
needed  by  the  people  of  America  in 


aper 


long  look  ahead,  is  needed.” 

The  conference  was  sponsored  by  the 
PNPA  and  by  the  Department  of  Jour¬ 
nalism  at  State  College,  under  the 
leadership  of  Franklin  Banner,  of  State 
College,  and  Mr.  Bomberger. 

Need  for  Careful  Editing 

“There  is  need  for  careful  editing  of 
our  newspapers  these  days,”  said  Mr. 
Bomberger.  “If  newspaper  writers 
jumped  off  the  deep  end,  chaos  might 
readily  follow.”  He  suggested  that 
editors  should  not  overlook  local  and 
national  news  not  connected  with  the 
war  and  tragic  events. 

At  a  business  session,  the  conference 
adopted  the  following  resolution: 

“Be  it  resolved  that  other  newspaper 
associations  of  the  country  be  notified 
of  the  interest  of  this  association  in  the 
matter  of  copy  being  released  by  news 
and  feaure  syndicates  which  is  libelous 
or  of  a  libelous  or  near-libelous  na¬ 
ture;  and  that  these  associations  give 
due  consideration  and  action  on  either 
of  the  following  or  similar  resolutions: 

“1.  That  a  clause  be  included  in  all 
contracts  with  news  and  feature  syndi¬ 
cates  indemnifying  publishers  of 
newspapers  against  any  financial  ex¬ 
penditures  resulting  from  publication 
of  their  syndicated  matter. 

“2.  That  a  clause  be  included  in  all 
contracts  with  news  and  feature  syndi- 


Among  the  notables  present  for  the  closing  session  of  the  Press  Conference  of  the 
PNPA  were  (left  to  right):  Mark  Sullivan,  veteran  political  columnist  who  was  pre¬ 
sented  with  a  scroll  for  his  long  and  distinguished  career;  C.  B.  Bomberger,  president 
of  the  PNPA;  Raymond  Clapper,  Washington  columnist  for  the  Scripps-Howard  News¬ 
paper  Alliance,  one  of  the  principal  speakers;  Prof.  Franklin  C.  Banner,  head  oP 
Department  of  Journalism  at  Penn  State;  and  David  A.  Miller,  founder  of  the  Allen¬ 
town  Morning  Call,  who  was  honored  with  a  scroll  for  his  distinguished  career  in 

journalism. 


News,  and  Florence  Fisher  Parry, 
Pittsburgh  Press,  also  spoke. 

At  a  Friday  luncheon  and  closing 
dinner,  war  topics  were  discussed  by 
Dr.  A.  Loudon,  Minister  from  the 
Netherlands;  W.  W.  Chaplin,  Interna¬ 
tional  News  Service;  Raymond  C. 
Clapper,  Washington  correspondent  of 
Scripps-Howard  Newspaper  Alliance, 
and  Joseph  Kozak,  editor  of  the  Car¬ 
negie  Signal-Item,  who  recently  es¬ 
caped  from  Poland.  An  address  pre¬ 
pared  by  Miles  Vaughn,  United  Press, 
was  read. 

Cy  Hungerford,  cartoonist  for  the 
Pittsburgh  Post-Gazette,  entertained 
by  drawing  sketches,  and  there  was  a 
colored  movie  of  the  Sharon  Herald 
showing  how  that  newspaper  is  put 
together. 

Contest  Awards 

A  board  of  judges,  headed  by  Frank 
B.  Hutchinson,  executive  secretary  of 
the  New  Jersey  Press  Association, 
awarded  the  following  prizes  in  a 
newspaper  contest: 


Milline  Rates  Have 
Remained  Almost 
Stable  for  20  Years 


these  unsteady  days.  Our  readers  are  cates  that  the  contract  is  voided  if  the 


iirged  to  take  an  imemotional  account 
of  the  state  of  the  world  and  of  the 
nation  and  to  look  ahead  with  calm¬ 
ness  lest  our  American  people  lose 
faith  in  our  democratic  principles.  By 
intelligent  appraisal  of  events  overseas, 
let  us  continue  to  emphasize  the 
thought  that  American  youth  shall 
not  be  sacrificed  on  a  foreign  battle- 


(CLAS.S  .\) 

Best  Front  Page:  1.  Scranton  Tribune;  2. 
Easton  Express. 

Best  Sports  Page:  1.  Pittsburgh  Press:  2. 
Wilkes-Barre  Times-Ia;a(ier. 

Best  Pictures:  1.  Wilkes-Barre  Times- 
Leader;  2.  Scranton  Tribune. 

Best  Editorial  Page:  1.  Easton  Express; 
2.  Bethlehem  Globe-Times. 


copy  submitted  by  such  syndicates  and 
published  is  declared  by  court  of 
final  jurisdiction  to  be  of  a  libelous 
or  near-libelous  nature.” 

This  resolution  was  directed  espe¬ 
cially  at  syndicates. 

Merit  Certificate  to  Milier 
The  conference  presented  a  Certifi- 

fioid  j  ii.  i.  i.-  u  -  u  i  cate  of  Merit  for  achievement  in  news-  nesi  apons  i-agc  i.  i>or 

a,  and  that  this  hemisphere  inust  paperdom  to  David  A.  Miller,  editor  of  Herald;  2.  Pottstown  Mercury, 
be  prepared  to  defend  itself  against  xj.-  Allentown  Momina  Call  and  Ene-  City  D 


(CLASS  B) 

Best  Front  Page:  1.  Pottstown  Mercury;  2. 
West  Chester  Daily  Loc.al  \cws. 

Best  Sports  Page:  1.  Norristown  Time- 


enemy  aliens  and  military  aggression. 
By  such  a  policy,  we  believe,  peace 
will  be  assured  to  a  peaceful  people.” 

July  4  Resolution 
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the  Allentown  Morning  Call  and  Eve¬ 
ning  Chronicle,  and  to  William  D.  Fish 
of  the  Potter  Enterprise,  Coudersport, 
a  weekly  newspaper. 

For  the  first  time  that  it  has  honored 
To  further  expand  its  program  of  anyone  outside  its  own  organization, 
Americanism,  the  PNPA  then  pro-  the  PNPA  presented  a  scroll  to  Mark 
vided  for  an  extended  Fourth  of  July  Sullivan,  New  York  Herald  Tribune 
observance  by  adopting  a  resolution  columnist,  for  a  long  and  distinguished 
enlisting  the  “co-operation  of  every  service  in  the  field  of  journalism.  Mr. 
member  paper  in  taking  the  initiative  Sullivan  responded  by  saying  that  he 
®  home  observances  throughout  the  prized  this  award  highly  because  it 
state  July  1,  2,  3  and  4  to  promote  a  came  from  a  group  of  newspapers  of 
determination  of  our  people  not  only  which  he  was  a  member  in  his  early 
fn  preach  but  to  live  democracy.  It  is  days. 

suggested  that  the  four  cardinal  prin-  Other  speakers  were:  Dean  Hoff- 
ciples  of  human  freedom — freedom  of  man,  editor  of  the  Harrisburg  Patriot 
speech,  freedom  of  worship,  freedom  of  and  Evening  News;  George  D.  Stuart, 
3^mbly  and  freedom  of  the  press —  editor,  Tarentum  Valley  Daily  News; 
b€  exemplified  on  these  four  days,  Harry  Keck,  sports  editor,  Pittsburgh 
climaxed  by  a  community-wide  mass  Sun-Telegraph,  and  Braton  R.  Gard- 
meeting  on  July  4  at  which  American  ner,  publisher  of  the  Montrose  Inde- 


Derrick. 

Best  E'litori.il  P.ige:  1.  Oil  City  Derrick; 
Washington  Morning  Observer. 


(CLASS  C) 

Best  l-'ront  Page:  1.  Lock  Haven  Express; 
2.  Titusville  lleralil. 

Best  Sports  Page:  1.  Punxsutawney  Spirit; 
2.  Waynesburg  I  teniocrat-Messenger. 

Best  Editorial  Page:  1.  Centre  Daily 
Tim<s,  Stale  College:  2.  Sayre  Evening  Times. 


Proof  that  newspaper  national  ad¬ 
vertising  rates  today  compare  favor¬ 
ably  with  those  of  20  years  ago  is  of¬ 
fered  by  the  St.  Louis  Post-Dispatch. 
A  study  of  minimum  national  milline 
rates  shows  that  from  1920  to  1939 
the  daily  rate  increased  only  19  cents 
per  million  circulation,  or  6.2%,  while 
Sunday  rates  actually  decreased  26 
cents  per  million  circulation,  or  10.8%. 

The  Post-Dispatch  survey  is  con¬ 
sidered  especially  significant  in  view 
of  a  previous  study  which  showed  that 
during  this  same  20-year  period,  cir¬ 
culations  of  daily  U.  S.  English  lan¬ 
guage  newspapers  increased  11,880,- 
026,  or  42.7%  and  Sunday  newspaper 
circulations  gained  14,435,405,  or  84.5%. 
(See  E.  &  P.  for  March  9,  1940.) 

Increased  Costs  Noted 

“In  the  face  of  substantially  in¬ 
creased  costs  for  nearly  every  com¬ 
modity  or  service  during  the  last  20 
years  it  is  interesting  to  observe  that 
newspaper  milline  rates  have  re¬ 
mained  almost  stable  for  dailies  and 
actually  lower  for  Sunday  papers,” 
stated  B.  L.  Brockman,  Post-Dispatcii 
national  advertising  manager. 

Analysis  of  the  trend  of  minimum 
national  milline  rates  for  newspapers, 
both  daily  and  Sunday,  was  based 
upon  Editor  &  Publisher  International 
Year  Books  over  the  20-year  period. 
This  basic  information  on  circulation 
and  national  advertising  rates  for  Eng¬ 
lish  language  U.  S.  dailies  was  used 
in  compiling  the  following  tabulation 
on  the  trend  of  minimum  national  mil- 


(CLASS  E) 

Bi'^t  Kruiit  I’.ige:  1.  Brnokville  JtfTer.si)ni..n 
Dcnujcr.it :  2.  New  Wilmington  Globe. 

Best  S|xirts  I’.oge:  1.  Anlmore  Main  Line 
Times;  2.  Brookville  .-Nmiric-in. 

Best  E'litorial  Page;  1.  Bro<'kviHe  American; 
2.  New  Wilmington  Globe. 

(CLA.SS  AAl 

Best  Picl'.ires:  1.  Philailelphia  In<niirtr. 


line  rates: 

As  of  Oct.  1 

Daily 

Sunday 

1939 . 

..  3.23 

2.15 

1935 . 

..  3.29 

2.12 

1930 . 

..  3.12 

2.36 

1925 . 

..  3.13 

2.32 

1920 . 

..  3.04 

2.41 

Comparison 

of  the 

above  milline 

Meadville 

.Stewart, 


ideals  are  re-emphasized. 


this 


A  committee  named  to  coordinate 


program  is  composed  of:  E.  T. 
Stevenson,  Titusville  HeraU;  H.  B. 
^rquhar,  Bethlehem  Globe  -  Times, 
G.  A.  Harshman,  Sharon  Herald. 


pendent  and  professor  of  Journalism 
at  State  College. 

Martin  J.  McEvilly,  picture  assign¬ 
ment  editor.  New  York  Daily  News, 
told  of  some  exciting  experiences  of 
his  photographers  and  of  himself. 


NEWS  WRITERS 

Best  Editorial :  1.  R.  S.  Bate' 

Trilmne  Republican;  2.  John  1 
Wasbington  Reporter. 

Best  News  Story:  1.  Ralph  Cropper.  Phila¬ 
delphia  Inquirer;  2.  J.  Davis  Scott,  Allentown 
Morning  Call. 

Best  Feature  Story:  1.  Sheldon  Wintermote, 
Wilkes-Barre  Record. 

Best  Human  Interest  Story:  1.  Esther  ILad- 
burg,  Donora  Herald-American ;  2.  Ann  Dober- 


rates  with  the  phenomenal  increases 
in  newspaper  circulation  during  the 
past  two  decades,  while  total  popu¬ 
lation  rose  24.3%,  should  strengthen 
the  position  of  newspapers  in  the 
minds  of  national  advertisers,  Mr. 
Brockman  told  Editor  &  Publisher. 


W  - »  -  1 - o f - -  — ..W.  w  DUrg,  j-runui.l  1  IVUH  , 

■•w.  Bomberger,  Jeannette  News-  J.  T.  Barber,  Sunday  editor,  Lancaster  neck,  Jeannette  News-Dispatch 


ENTERS  WEEKLY  FIELD 

The  Gillette 
effective  June 
Thursday. 
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FCC  Permits 
Commercial 
Facsimile 


Decision  on  FM  of  Great 
Significance  to  Newspapers 
Says  Finch 

Buried  at  the  end  of  the  recent  Fed¬ 
eral  Communications  Commission  de¬ 
cision  granting  commercial  licenses 
for  wide  band  FM  was  a  provision, 
generally  overlooked,  which  is  of  the 
utmost  importance  to  the  newspaper 
business,  according  to  W.  G.  H.  Finch, 
president  of  Finch  Telecommvmica- 
tions,  Inc.,  New  York. 

It  is  a  provision  whereby  facsimile 
broadcasting  is  now  permitted  on  a 
commercial  basis. 

Heretofore  some  25  radio  stations, 
many  of  them  newspaper  owned,  have 
been  experimenting  with  facsimile, 
20  of  them  using  the  Finch  process, 
the  others  using  RCA.  Now  the  way 


FCC  Report  Foils  to 
Fix  Television  Dote 


Acme  Levies  15%  Lc 


Washington,  D.  C.,  May  28 — Con¬ 
trary  to  expectations,  the  Federal 
Communications  Commission  report 
on  television,  released  today,  does  not 
fix  a  specific  date  for  commercial  tele¬ 
vising  but  charges  the  industry  with 
responsibility  for  agreeing  upon  tech¬ 
nical  standards  and  offers  to  approve 
them,  together  with  advertiser-spon¬ 
sorship  of  programs,  when  their  pro¬ 
priety  has  been  established. 


Assessment  Due 
To  Costs  in  War 


Wide  World,  INP  Raising 
Rates  in  Expiring  Con¬ 
tracts  .  .  .  AP  Stands  Pot 


One  picture  agency  this  week  in. 
voked  a  “war  assessment”  and  two 


Limited  commercial  sponsorship  be-  other  photo  se^ces  informed  Edik* 


ginning  Sept.  1,  1940,  had  been  ap-  *  Publisher  that  they  are  renewing 


An  FM  set  owner  gets  his  facsimile 
newspaper.  This  is  the  set  which  Mr. 
Finch  believes  will  be  in  general  use 
within  five  years. 


proved  by  rcC  only  to  be  held  in  ^o^tracts  at  higher  rates  because  of 
abeyance  by  a  superseding  order  ^creased  costs  resulting  from  the 
which  called  for  public  hearings  April  ,  o  c, 

8.  Those  hearings  developed  the  fact  .  Ferguson,  presid^t  d 

that  the  industry  was  not  in  agree-  Acme  Newspictures,  said  a  15%  war 
ment  on  technical  standards,  and  ^sessment  was  put  mto  effect  May 
that  fear  existed  that  a  large-  oj'  regular  Acme  picture  to 

scale  advertising  and  sales  cam-  other  picture  agencies, 

paign  begun  by  Radio  Corporation  of  Acmes  contracts  carry  a  clause  stoi- 
America  might  “freeze”  the  art.  Be-  ^■o  invoked  recently  by  the 

cause  receiving  sets  must  be  synchro-  Press  and  International  News 

nized  with  transmitting  facilities,  it  Service,  that  gives  it  the  right  to  as- 


1x16  otiicrs  usin§  m©  vrHy  .«  ‘ajaia*  t  s©ss  ud  to  25^^  of  th©  contrspt  ratA  in 

is  tn  hrincr  facsimile  out  of  the  cial  interests  with  no  experience  m  was  pointed  out,  saturation  of  the  coniraci  rate  u 

IS  open  to  bring  lacsimiie  oui  oi  me  ^  i'  market  with  RCA  sets  would  make  of  a  war  causing  extraordi- 

experimental  sUge  mto  the  commer-  t^isheld  ^  nary  expenditures. 


cial  field,  a  situation,  Mr.  Finch  be-  The  channels  made  available  by  it  impossible  to  change  by  way  of  im-  expenaiiures. 

lieves  of  the  greatest  significance  to  FCC,  order  67,  to  FM  broadcast  sta-  provement,  either  sending  or  receiv-  Only  Picture  War  Clause 

newspapers.  lions  including  the  multiplexing  of  ing  apparatus.  Acme  did  not  exercise  the  war 

"S  d  W  d"  f  N  wsoaoert  facsimile  transmissions  simultaneously  The  advertising  campaign  must  be  clause  last  fall  during  the  Sino-Japa- 

**  j  with  aural  broadcasting,  are  assigned  halted  for  the  reason  that  sets  sold  as  nese  war  and  the  European  crises,  ana 


newspapers. 

“Second  Wind"  for  Newspapers 


arket  with  RCA  sets  would  make  ‘^^'^^ing  extraordi- 

impossible  to  change,  by  way  of  im-  expenditures, 

ovement,  either  sending  or  receiv-  Only  Picture  War  Clause 

g  apparatus.  Acme  did  not  exercise  the  war 

The  advertising  campaign  must  be  clause  last  fall  during  the  Sino-Japa- 


Calling  the  recent  FCC  order  on  services  as  follows;  Non-commer- 


FM  a  “new  deal  for  radio  and  pro-  educational  broadcast  stations: 


viding  newspaper  a  “second  wind”  m  43  loo,  42,300,  42,500,  42,700,  42,900 


that  field,  Mr.  Finch  feels  that  withm  High-frequency  broadcast  stations: 


five  years  enough  iiew  radio  sete  43100,  43,300,  43,500,  43,700,  43,900,  by  FCC. 
eauinned  with  facsiimle  receivers  will  -/vi  aa  inn  aa  coo  aa  too  aa  qoo  ak 


equipped  with  facsimile  receivers  will 
be  in  the  hands  of  the  public  to  make 
facsimile  “newspapers”  not  only  val¬ 
uable  as  an  added  means  of  dissemi¬ 
nating  news,  features  and  pictures,  but 
valuable  from  an  advertising  stand¬ 
point. 

He  bases  his  belief  on  the  fact  that 
FM  “staticless”  broadcasting  is  so  su- 


44.100,  44,300,  44,500,  44,700,  44,900,  45,- 
100,  45,300,  45,500,  45,700,  45,900,  46,100, 
46,300,  46.500,  46,700,  46,900,  47,100,  47,- 
300,  47,500,  47,700,  47,900,  48,100,  48,300, 
48,500,  48,700,  48,900,  49,100,  49,300,  49,- 
500,  49,700,  49.900. 


a  result  of  the  promotional  work  until  the  present  the  service  had  ab- 
might  become  obsolescent  if  standards  sorbed  additional  costs,  Mr.  Fergusor. 
other  than  those  to  which  RCA  equip-  said.  “Expense  has  simply  skyrock- 
ment  is  attuned,  are  finally  approved  eted,”  he  added  in  stating  that  the  war 
by  FCC.  assessment  will  continue  as  long  as 

■  _  .  the  war  situation  exists.  “It  is  not  a 

Newspaper  Campaign  permanent  increase,”  he  said. 

T  Frank  J.  Gilloon,  sales  manager, 

1 0  Ijauncn  /liriiners  wide  World  Photos,  said  most  of  that 


In  placing  additional  1940  Douglas  service’s  clients  “came  through  will- 


airliners  in  service  on  its  routes,  ingly”  last  fall  when  numerous  trans- 


Pennsylvania  -  Central  Airlines  will  atlantic  transmissions  averaging  $15 


Canadian  Press  Seeks  conduct  a  newspaper  advertising  cam-  each  had  increased  costs  sharply.  Ex- 


-  r  ’Di.M-U*  Cm  IVrMv.vr.  between  May  24  and  the  end  of  piring  contracts  of  clients  who  id  no: 

penor  to  the  present  method  that  prac-  irrOpertY  Kigilt  in  NeWS  June,  it  was  announced  this  week  by  share  the  war  costs  then  are  being 


tically  all  sets  now  in  use  will  be  re-  Toronto.  May  2&— The  board  of  di-  George  Mason,  director  of  publicity  renewed  at  approximately  207o  above 


plac^  by  new  ones  capable  of  receiv-  Canadian  Press  today  and  advertising. 


mg  FM  broadcasts.  Present  sets  are  decided  to  seek  Dominion  legislation  The  first  series  will  run  in  Norfolk, 
unable  to  do  so.  FM  licensees  are  to  establish  property  right  in  news  and  featuring  the  replacement  of  10  pas 
licensed  to  do  both  aural  and  facsimile  speed  up  collection  of  election  re-  senger  plane  equipment  with  the  lux 
broadcasts,  and  by  means  of  multi-  s^itg  The  board  completed  a  two-  urious  21  passenger  Capital  Flee 


broadcasts,  and  by  means  of  multi- 


plexiiig,  both  programs  can  be  sent 


simultaneously 


and  advertising.  the  former  figure,  Mr.  Gilloon  said 

The  first  series  will  run  in  Norfolk,  International  News  Photos  likewise 
featuring  the  replacement  of  10  pas-  said  that  on  new  contracts  it  is  charg- 
senger  plane  equipment  with  the  lux-  ing  more,  but  it  declined  to  state  the 
urious  21  passenger  Capital  Fleet  amount  of  the  increase, 
planes  on  the  Norfolk  -  Washington  The  Associated  Press  Photo  Seirvice 


.  X  ^  AV/A  AV*  AAAV.  OIIAIVACAA  a -  -  - -  - - -  ..  — — o XAi^  A  LOOV/V-iaiCVA  X  icaa  X^tlULU 

ing  tomorrow  to  be  attended  by  daily  route,  providing  all-Capital  Fleet  said  its  assessments,  made  on  a  popu 


^th  each  other.  This  means  that  an  publishers  from  all  parts  of  Canada 


FM  radio  set  can  receive  both  a  sound  rphg  move  to  establish  property  Pittsburgh,  Washington  and  Nor- 
program  and  a  facsimile  program  of  ^jght  in  news-as  it  exists  in  the  folk. 

news,  features,  pictures  and  advertis-  United  States— will  be  an  effort  for  The  new  equipment  will  also  be 
mg,  at  the  saine  time.  Facsimile  has  amendment  to  the  copyright  act.  placed  on  the  Milwaukee- Muskegon- 

been  developed  to  the  iwint  where  it  amendment  will  also  be  sought  to  Grand  Rapids,  Lansing-Flint-Detroit 


service  from  Detroit  to  Cleveland, 
Pittsburgh,  Washington  and  Nor- 


The  new  equipment  will  also  be 


can  be  received  without  interference 


lation  basis,  are  unchanged. 

■ 

Practice  Blackouts 
Hamper  Canadians 

Saint  John,  N.  B.,  May  27 — Newspa- 


the  Dominion  elections  act  whereby  route  on  June  5  and  newspapers  will  pers  of  Canada’s  Atlantic  ports  are 


to  the  aural  broadcast,  Mr.  Finch  saiU  ^he  government  would  pay-in  the  be  used  in  each  of  these  cities. 


sympathizing 


Its  speed  has  bwn  stepped  up  to  the  j^terest  of  the  candidates  and  the  Additional  copy  is  planned  for  under  which  Abraham  Lincoln,  ac 


^int  where  a  strip  of  recording  paper  public  — the  cost  of  telegraphing  or  Cleveland  and  Washington  to  feature  cording  to  fact  and  legend,  received 

four  coluinns  wide  can  be  run  through  telephoning  of  individual  poll  figures  new  non-stop  service  with  the  new  his  education.  Blackouts,  staged  at 

at  the  rate  ot  six  and  one-halt  teet  returning  officers  by  their  deputies,  twelve-ton,  three-mile-a-minute  air-  periodic  intervals  under  Air  Raid 

.  The  board  was  advised  by  J.  A.  liners.  Precautions  training,  mean  mechanica. 

The  cost  of  incorporating  the  fac-  McNeil,  general  manager,  that  the  The  Burke  Dowling  Adams  agency  blackouts  of  the  newspaper  plants 


per  hour. 

'The  cost  of  incorporating  the  fac 


lers.  Precautions  training,  mean  mechanica. 

The  Burke  Dowling  Adams  agency  blackouts  of  the  newspaper  plants. 


Canadian  Press  would  be  represented  of  Montclair,  N.  J.,  is  placing  the  with  resultant  considerable  stall  inai 


new  FM  ra^o  sets  will  not  be  exces-  ^^^h  the  1st  division,  Canadian  Active  schedule 

sive,  according  to  Mr.  Finch  who  says  ^  ^hen  it  goes  into  ac- 

toe  complete  set  could  sell  for  around  ^h^  CP  has  maintained  a  cor-  NEW 


NEW  DEPARTMENT 


operations,  excepting  to  newsroom 
which  carries  on,  in  a  fashion,  unde: 
electric  torch,  or  the  good  old  fast- 


^  fin.'  i  j  •  •  i:-..  respondent  with  the  1st  division  since  The  New  York  Times  announced 

The  recent  FCC  decision  on  FM  went  overseas  in  December  and  is  this  week  the  establishment  of  a  sep- 

gives  a  second  wind  to  newspapere  news  organization  in  the  Em-  arate  department  to  handle  depart- 


The  New  York  Times  announced  ioned  candle. 

.is  week  the  establishment  of  a  sen-  When  the  electric  sirens  and  to 


alarms  and  whistles  signal  a  test  bladi- 


in  the  radio  field,  Finch  declared,  p^j.^  ^  representative  attached  to  ment  store  advertising  imder  the  di-  out,  the  entire  city  is  plunged  inK 


because  facilities  sufficient  to  take  care  3  ^^it  of  the  British  Army, 
of  newspa^rs  throughout  the  couri-  Ed^^,  S.  Johnson,  Maniti 
try  have  been  made  available.  FM  now 


any  unit  of  the  British  Army.  rection  of  Harry  Jenkins.  All  other  darkness,  with  special  wardens,  as- 

Edwin  S.  Johnson,  Manitoba-bom  retail  advertising  will  remain  in  the  signed  to  every  section,  seeing  to  i 
newspaperman  now  at  Aldershot,  will  retail  department,  headed  by  H.  D.  that  not  even  a  crack  of  light  is  sho*; 


broadcasting  permits  operation  of  a  jjg  first  CP  war  correspondent  to  Stewart.  George  W.  Oakes  has  been  ing  through  a  window  blind. 


number  of  stations  on  the  same  fa 
cility  in  fairly  close  proximity. 


see  action  in  the  second  great  war.  named  display  classified  manager,  with  the  signal  means  power  plants  opera'- 
He  will  be  relieved  at  three-month  George  A.  Wells  continuing  as  as-  ing  the  composing  room  machines,  * 


In  discussing  the  po^ible  future  intervals  by  S.  S.  Robertson,  another  sistant  manager  of  the  classified  de-  well  as  press  room  and  the  lighting 


effect  of  commercial  facsimile  on  Qp  veteran  staff  writer. 

newspapers,  Mr.  Finch  said  he  does  _ 1 

not  expect  that  circulations  of  metro-  ^irCT  I  A  f'llCDD 
politan  newspaper  will  suffer,  but  that  C  Ci T  LA  VUcRK 


partment. 


C’EST  LA  GUERRE— NEW  YORK  P.M.s  PRINT  MAY  30 


the  various  departments  of  the  news¬ 
papers  are  thrown  out  for  “the  durt- 
tion” — of  the  blackout.  Some  ni^® 
these  tests  run  into  nearly  15  minutes. 


its  possibilities  should  be  closely  stud-  ALL  NEW  YORK  evening  papers  published  Thursday,  May  30,  despite  the  constituting  a  serious  loss  of  time  te 


morning  newspapers.  Reporters 


ied  by  newspapers  in  cities  of  100,000  Memorial  Day  holiday,  because  of  toe  war.  One  circulation  executive  morning  newspapers.  Reporters  ai» 
and  less.  said  it  was  the  first  time  in  25  years  that  the  metropolitan  papers  had  appeared  editors  have  a  supply  of  candles  is 

“If  facsimile  develops  as  I  believe  it  on  this  holiday.  The  Post  announced  its  war  extras  would  be  published  “as  their  desk  drawers  these  nights,  * 

is  going  to,”  he  said,  “its  direction  a  service  in  the  public  interest  in  six  editions  with  a  limited  number  of  pages.”  vrell  as  flashlights.  But  it  means 

should  be  in  the  hands  of  those  The  Journal- American  said  Wednesday  it  would  publish  five  or  six  editions,  copy  will  be  late,  when  the  power# 


should  be  in  the  hands  of  those 


trained  in  gathering  and  disseminat-  the  Sun  seven  and  toe  World-Telegram  six.  Holiday  editions  schedules  were  returned,  and  so  re-arrangements 


ing  news  rather  than  purely  commer-  maintained  because  the  Stock  Exchange  was  closed. 


the  order  for  the  copy  desk. 


.  “‘eii 
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Labor’s  Liability  Under 
Sherman  Act  Qualified 

By  BENIAMIN  WERNE 

Editor.  Annual  Survey  of  Economic  Legislation 
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THE  SUPREME  COURT’S  recent  six- 
to-three  decision  in  the  Apex 
Hosiery  Company  case  again  brings  to 
the  fore  the  question  of  the  balance 
of  power  between  industry  and  labor. 

At  a  time  when  labor  profits  by  favor¬ 
able  legislation  and  exerts  power 
which  it  had  never  known  when  the 
anti-trust  laws  were  written,  the  Su¬ 
preme  Court’s  ruling  limiting  the  ap¬ 
plication  of  the  anti-trust  laws  to 
labor  introduces  a  disturbing  factor. 

As  pointed  out  by  Chief  Justice 
Hughes  in  a  vigorous  dissent,  “Leaders 
of  industry  have  been  taught  in  strik¬ 
ing  fashion  that  when  the  court  finds 
that  they  have  combined  to  impose 
a  direct  restraint  upon  interstate  com¬ 
merce,  their  benevolent  purposes  to 
promote  the  interest  of  the  industry, 
or  to  rescue  it  from  a  distressful  con¬ 
dition,  will  not  save  them  even  from 
criminal  prosecution  for  violation  of 
the  Sherman  Act.” 

Dual  Standard  Now  in  Effect 
Since  labor  unions  are  not  specific¬ 
ally  exempted  from  the  Sherman  Act. 
continued  the  Chief  Justice,  they 
should  be  liable  for  their  direct  and 
intentional  restraint  upon  interstate 
commerce  in  the  same  manner  as  is 
industry.  In  short,  the  liability  of 
labor  for  violation  of  the  anti-trust 
law  is  not  commensurate  with  that  of 
industry,  whether  the  act  be  an  un¬ 
fair  labor  practice  under  the  Wagner 
Act  or  a  restraint  of  trade  under  the 
Sherman  Act. 

Such  a  dual  standard  appears  now 
to  be  the  law  of  the  land,  for  the 
majority  of  the  Supreme  Court  refused 
to  hold  labor  answerable  under  the 
anti-trust  law  though  it  found  abun¬ 
dance  of  evidence  that  the  sit-down 
strike,  out  of  which  the  Apex  case 
grew,  “was  to  restrict  substantially 
interstate  transportation  of  the  com¬ 
pany’s  product  so  as  to  bring  the 
union  within  the  reach  of  the  com¬ 
merce  power  if  Congress  has  seen  fit 
to  exercise  it.”  The  Court  pointed 
out  that  “it  is  the  nature  of  the  re¬ 
straint  and  its  effect  on  interstate 
commerce  and  not  the  amount  of  the 
commerce  which  are  the  tests  of  viola¬ 
tion.” 

The  Sherman  Act,  however,  does 
not  condemn  all  combinations  and 
conspiracies  which  interrupt  interstate 
transportation.  While  the  Court 
agreed  that  labor  unions  are  in  some 
circumstances  subject  to  the  Sher¬ 
man  Act,  this  law  does  not  apply  to 
all  labor  union  activities  affecting 
interstate  commerce.  The  Court 
pointed  out  (1)  that  the  Act  “is  not 
aimed  at  policing  interstate  trans¬ 
portation  of  movement  of  goods  and 
property”;  (2)  that  it  “has  never  ap¬ 
plied  the  Sherman  Act  in  any  case, 
whether  or  not  involving  labor  organ¬ 
izations  or  activities  unless  the  Court 
was  of  the  opinion  that  there  was 
s^me  form  of  restraint  upon  commer¬ 
cial  competition”;  and  (3)  that  it  “has 
refusd  to  apply  the  Sherman  Act  in 
cases  like  the  present  in  which  local 
strikes  conducted  by  illegal  means  in 
a  production  industry  prevented  in¬ 
terstate  shipment  of  substantial 
amounts  of  the  product”  where  it  was 
not  shown  that  such  restriction  had 
operated  to  restrain  commercial  com¬ 
petition  in  some  substantial  way. 

In  other  words,  although  the  Sher- 
wan  Act  applies  to  labor  unions  and 
eir  activities  in  some  cases,  the 


labor  organization — to  be  subject  to 
the  law — must  be  engaged  in  activities 
with  intent  to  interfere  with  a  free 
competitive  market,  or  the  activities 
must  have  had  such  an  effect. 

In  the  Apex  case,  a  suit  was  brought 
by  factory  owners  against  a  labor 
union  for  damages  caused  to  property 
and  business  by  a  47-day  sit-down 
strike  in  1937.  A  jury  gave  the  com¬ 
pany  a  verdict  of  $237,000  which,  un¬ 
der  the  Sherman  Act,  was  mandatori- 
ly  tripled  by  the  Court.  District  of 
Court  for  the  Eastern  District  of 
Pennsylvania  found  that  interference 
with  production  in  an  industry  pro¬ 
ducing  for  interstate  commerce  was 
the  equivalent  of  restraint  of  inter¬ 
state  commerce  under  the  Act,  and 
“conclusively  presumed”  intent  to  re¬ 
strain  interstate  commerce  “from  the 
seizure  of  the  plant  by  the  defendants 
and  the  consequent  stoppage  of  pro¬ 
duction  and  the  shipment  of  goods.” 

The  Circuit  Court  of  Appeals  held, 
however,  that  the  anti-trust  act  is  not 
applicable  in  view  of  the  failure  of 
the  evidence  to  show  restraint  of  trade 
within  the  meaning  of  the  Sherman 
Act.  It  found  that  the  interruption 
of  commerce  was  comparatively  slight 
and  indirect;  that  the  purpose  of  the 
interference  with  the  shipment  of  the 
goods  was  not  to  restrict  commerce  or 
effect  prices  within  the  industry,  but 
was  a  part  of  the  general  purpose  of 
closing  the  plant  in  an  effort  to  ob¬ 
tain  a  closed  shop. 

The  Supreme  Court,  in  its  sweeping 


decision,  sharply  narrowed  the  scope 
of  the  Sherman  Act  insofar  as  con¬ 
spiracies  in  restraint  of  trade  are  con¬ 
cerned.  For  organized  labor  to  be 
guilty  of  violating  the  Sherman  Act 
it  must  be  found  to  restrain  the  flow 
of  interstate  commerce  with  intent  to 
affect  prices  or  competition  in  the 
market  between  producing  firms. 
Here,  according  to  the  Supreme  Court, 
the  Union’s  purpose  was  to  compel  the 
company  to  accede  to  its  demands.  It 
was  not  intended  to  prevent  t’ne  re¬ 
moval  of  the  company’s  product  for 
interstate  shipment. 

Decision  Welcomed  by  Labor 

This  case  is  a  land-mark  in  labor 
law  as  well  as  in  the  widely  litigated 
field  of  anti-trust  activity.  It  is  sig-; 
nificant  that  both  the  government  and 
labor  have  hailed  this  decision.  The 
Attorney-General’s  office  reads  into  it 
an  endorsement  of  its  campaign 
against  the  building  trades  since  it 
appears  to  sustain  all  of  the  anti-trust 
prosecutions  now  pending  in  which 
labor  unions  are  involved  or  prosecu¬ 
tions  directed  at  the  restraint  on  com-  ■ 
petition  declared  illegal  by  the  Apex 
decision. 

Labor  regards  the  decision  as  an . 
additional  immunity  in  its  struggle 
for  equality  of  bargaining  power  and 
the  right  to  strike  when  it  deems  nec¬ 
essary  without  coming  under  the  ban 
of  the  Sherman  Act. 

Industry  may  well  see  in  this  deci¬ 
sion  further  uncertainty.  Why  should 
activities  of  business  in  restraint  of 
trade  be  deemed  a  violation  of  the 
anti-trust  laws  where  equally  effec¬ 
tive  restraint  by  labor  is  held  im¬ 
mune?  The  answer  app)ears  to  be  in 
the  legislative  history  of  the  act. 

The  Sherman  Act  is  applicable  only 
to  combinations  and  conspiracies  en¬ 
tered  into  for  the  purpose  of  inter¬ 
fering  with  free  competition  in  busi¬ 
ness  and  commercial  transactions 


PETFR  ZENGER  TAPESTRY  REDISCOVERED 

Hanging  undisturbed  on  the  menanino  of  the  Hotel  McAlpin,  New  York,  for  many 
years,  and  the  object  of  searches  by  newspaper  historians  and  researchers,  the  famous 
tapestry  depicting  the  trial  of  Peter  Zenger,  early  American  editor  who  was  tried  for 
libel  by  a  British  Colonial  court  200  years  ago  this  year,  was  rediscovered  recently  by 
McAlpin  executives.  The  picture  of  it  above  was  forwarded  to  Editor  &  Publisher 
recently  by  the  McAlpin  with  a  note  that  the  tapestry  is  being  preserved  in  photog¬ 
raphy  by  the  McAlpin  and  that  prints  of  it  are  available  to  editors  upon  request  to 

the  hotel. 


tending  to  restrict  production,  raise 
prices  and  otherwise  control  the  mar¬ 
ket  to  the  detriment  of  purchasers  or 
consumers,  and  to  combinations  and 
conspiracies  which  tend  to  have  such 
effect.  Further  complications  arise  in 
seeking  to  determine  when  a  labor 
union  is  guilty  of  possessing  the  re¬ 
quired  intent  to  interfere  with  inter¬ 
state  commerce  so  as  to  bring  its  ac¬ 
tivities  under  the  anti-trust  laws. 

It  will  be  remembered  that  recently 
the  United  States  Supreme  Court, 
through  Mr.  Justice  Douglas,  dis¬ 
carded  the  “rule  of  reason”  (under 
which  reasonable  restraints  of  trade 
were  not  deemed  violation  of  the 
anti-trust  law)  in  the  application  of 
the  anti-trust  laws  to  the  oil  com¬ 
panies  (U.  S.  V.  Socony-Vacuum  Co., 
decided  May  6,  1940).  In  that  situa¬ 
tion  guilt  was  determined  by  the  fact 
that  “even  though  the  members  of  the 
price-fixing  group  were  in  no  position 
to  control  the  market  to  the  extent 
that  they  raised,  lowered  or  stabilized 
prices  that  would  be  directly  interfer¬ 
ing  with  the  free  play  of  market 
forces,”  they  were  guilty  of  interfer¬ 
ence  with  interstate  commerce.  Intent 
to  interfere  with  interstate  commerce 
appears  to  have  been  immaterial. 

Intent  Must  Be  Shown 

In  the  Apex  case,  however,  the 
court  ruled  that  the  labor  union  must 
have  intended  to  interfere  with  inter¬ 
state  commerce.  To  determine  the  ex¬ 
istence  or  non  -  existence  of  such 
intent  is  almost  as  difficult  as  to  de¬ 
termine  whether  a  restraint  was 
reasonable  or  unreasonable. 

Although  the  Supreme  Court’s  de¬ 
cision  in  NLRB  v.  Fansteel  Metallur¬ 
gical  Corporation,  305  U.  S.  590  (1939), 
has  outlawed  sit-down  strikes,  in  the 
light  of  the  Apex  decision  business 
may  expect  little  relief  from  labor 
conspiracies  since  to  establish  intent 
to  interfere  with  interstate  commerce 
or  a  substantial  effect  thereon  may 
prove  a  difficult  if  not  impossible  task. 
In  short,  as  interpreted  by  labor,  a 
sit-down  strike  which  put  a  complete 
stop  to  production  of  goods  and  their 
delivery  in  interstate  commerce  is 
not  subject  to  the  anti-trust  laws. 

It  appears  obvious  that  whatever 
relief  may  come  to  business  from  a 
clarification  of  anti-trust  policy  with 
regard  to  labor  would  have  to  come 
via  an  amendment  to  the  National 
Labor  Relations  Act  since  the  prece¬ 
dents  of  judicial  interpretation  of  the 
anti-trust  law  hold  no  promise  of  im¬ 
mediate  reversal  or  modification  of 
the  rule  announced  in  the  Apex  case. 

Earthquake  Shifted 
Press  Foundations 

Coofjeration  of  newspaper  plants  in 
neighboring  communities  enabled  the 
Brawley  (Cal.)  News  to  continue  daily 
publication  after  its  duplex  flatbed 
press  and  other  equipment  suffered 
damage  in  the  Imperial  Valley  earth¬ 
quake  of  Saturday  night.  May  18. 

When  he  realized  his  own  plant  was 
crippled.  Manager  Allen  T.  Witter  of 
the  News  immediately  arranged  with 
Editor  Noel  L.  Sands  of  the  Westmor¬ 
land  Mail,  6(4  miles  away,  to  publish, 
in  tabloid  form,  the  issues  of  Monday 
and  Tuesday,  May  20  and  21,  in  morn¬ 
ing  instead  of  the  afternoon. 

Later,  when  the  News’  linotype  ma¬ 
chines  were  once  again  placed  in 
operation,  type  was  set  in  Brawley 
and  shipped  to  Calexico,  24  miles 
away,  where  the  News  was  issued,  in 
standard  size,  by  the  Calexico  Chroni¬ 
cle  plant,  still  as  a  morning  paper. 

Readers  of  the  News  were  informed 
May  25  that  their  paper  will  con¬ 
tinue  a  morning  publication  until  the 
press,  which  shifted  on  its  foundation 
during  the  violent  earth  movement,  is 
repaired,  and  the  extensively  damaged 
building  is  declared  safe. 
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Results  Re-sell  Dailies 
To  Farmers  Every  Year 


Thrifty  Yankee  Growers  Have  Spent  Biggest 
Share  of  Budget  in  Newspapers  Since  1918  . 
Convinced  Dailies  Do  Best  Selling  Job 
By  WALTER  E.  SCHNEIDER 


EVERY  YEAR  since  1918,  with  one 

regrettable  exception,  newspaper 
advertising  has  re-sold  itself  to  the 
hard-fisted  New  England  Yankees 
who  grow  most  of  the  nation’s  cran¬ 
berry  crop,  according  to  the  American 
Cranberry  Exchange,  which  consist¬ 
ently  spends  the  largest  share  of  its 
advertising  appropriation  in  dailies 
annually,  in  comparison  with  other 
media,  to  promote  the  sale  of  “Eat- 
mor”  cranberries. 

A.  U.  Chaney,  who  became  general 
manager  of  the  Exchange  in  1911,  told 
Editor  &  Publisher  recently  that  he 
talked  to  the  growers  from  that  year 
until  1916  “before  we  even  got  10  cents 
a  barrel  for  advertising.”  The  assess¬ 
ment  in  recent  years  has  ranged 
around  50  cents  a  barrel. 

Convinced  Thrifty  Yankees 

“We  had  to  prove  to  these  New 
England  Yankees  that  advertising 
would  sell  cranberries,  and  each  year 
we’ve  had  to  re-sell  it  on  the  results 
obtained,”  said  Mr.  Chaney.  “The 
grower  is  not  a  willing  contributor  to 
advertising  because  he  doesn’t  realize 
its  value.  He  doesn’t  realize  that  it 
was  orange  advertising  that  virtually 
put  apples  off  the  market  and  put 
oranges  on  the  market,  in  point  of 
consumption.” 

Last  season  Mr.  Chaney’s  group 
spent  $152,710.  The  advertising  ex¬ 
penditure  for  the  fresh  cranberry 
crop  represented  by  the  “Eatmor” 
brand  has  ranged  as  a  rule  between 
$120,000  and  $190,000  with  a  50-cents 
a  barrel  assessment,  the  total  varying 
with  the  size  of  the  crop.  One  year, 
however,  the  levy  was  cut  to  25  cents 
a  barrel — in  1924,  when  only  $82,872 
was  expended.  Sales  results  were  in 
such  sharp  contrast  that  in  1925  the 
growers  agreed  to  spend  $153,720  for 
promotion,  of  which  $65,073  went  into 
daily  newspapers. 

“We  didn’t  do  so  well,  so  we  went 
back  into  the  dailies  strong,”  said  Mr. 
Chaney. 

“If  you  don’t  spend  enough  for  ad¬ 
vertising  to  affect  the  demand  for 
your  product,”  he  emphasized,  “you’d 
do  better  to  keep  your  money  in  your 
pocket  and  not  spend  it  at  all.  We 
learned  that  that  year.” 

Y*ar>by>Yaar  Expcndifaret 

In  1935  another  low  assessment,  33 
cents  a  barrel,  was  made.  The  total 
advertising  expenditure  was  $87,000, 
of  which  newspapers  received  $36,798, 
compared  with  an  expenditure  of 
$53,000  in  dailies  in  1934  from  a  total 
advertising  budget  of  $101,000. 

In  1936 — a  year  when  production 
was  only  15,000  barrels  imder  the 


total  allotted  to  newspapers  and  the 
total  annual  shipments,  follows: 


Year 

Total 

Approp. 

Total 
in  Dailies 

Crop  Total 
in  Bbls, 

1918.... 

$.54,000 

$27,812 

352.000 

1919.  ... 

123.580 

85,843 

562,000 

1920.... 

114.000 

39.245 

440,000 

1921.... 

89.000 

35,923 

371,000 

1922.... 

187,950 

121,599 

565,000 

1923.... 

189.450 

115.777 

625,000 

1924.... 

82.872 

30,223 

557,000 

1925.... 

153.720 

64,184 

560,000 

1926. . . . 

222,000 

101,144 

725,000 

1927. .  . . 

127,000 

43.097 

460,000 

1928. . . . 

150,870 

49,343 

511,000 

1929.  .  .  . 

142.000 

65,703 

532,000 

1930.  .  .  . 

165,000 

105.910 

557.000 

1931. . .  . 

181,000 

85,790 

593.000 

1932. . .  . 

174,000 

123,096 

564.000 

1933. ..  . 

128.000 

80,649 

691.000 

1934.  .  .  . 

101,000 

53.693 

402.500 

1935.  .  .  . 

87,000 

36,798 

498.000 

1936.... 

120,000 

74.275 

483.000 

1937.... 

153,000 

89,809 

783.000 

1938. . . . 

120.000 

45.562 

434.000 

1939.... 

152,716 

•62,000 

•671.000 

Estim.ited. 


CRANBERRY 
TIME  AGAIN! 


“The  greater  part  of  our  budget  has 
been  spent  in  newspapers,  with  the 
exception  of  a  few  years,  mainly  be¬ 
cause  they  are  so  elastic  as  an  adver¬ 
tising  medium,”  Mr.  Chaney  continued. 
“We  can  stop  or  start  our  copy  in  a 
day  if  something  happens  to  our  crop 
as  it  did  in  1917.  That  year  we  spent 
most  of  our  money  in  magazines  and 
when  we  lost  our  crop  in  a  September 
frost  and  couldn’t  cancel  our  adver¬ 
tising,  it  was  so  much  money  lost  and 
we  had  a  hard  time  paying  the  bills. 
The  next  year  we  went  into  news¬ 
papers  strong  and  we’ve  been  there 
ever  since. 

“We  think  the  newspapers  have  done 
well.  Maybe  there  are  other  better 
mediums  for  us  but  because  of  the 
elastic  nature  of  the  newspaper  medi¬ 
um,  we  have  to  use  dailies.  We 
can’t  take  chances.  You  can  get  in 
and  out  of  newspapers  on  a  day’s 
notice.” 

Sales  Increased  55%  in  Test 

The  American  Cranberry  Exchange 
introduced  its  farmers  to  the  benefits 
of  newspaper  advertising  with  a  test 
campaign  in  Chicago  in  1916.  Of  a 
$22,805  appropriation,  $5,000  was  spent 
in  newspapers,  $5,000  for  preparation 
of  copy  and  printing  of  menus, 
$2,400  for  car  cards,  and  $3,900  for 
billboards. 

“With  this  campaign  we  increased 
consumption  of  fresh  cranberries  in 
Chicago  55%  as  compared  to  virtually 
no  increase  in  New  York  and  other 
cities,”  Mr.  Chaney  recalled.  “That 
csampaign  sold  advertising  to  our  grow¬ 
ers.  Then  in  1917  we  jumped  our  ap- 


Batten,  Barton,  Durstine  and  Osbon 
Tom  Crabbe  is  the  account  executivi 

The  American  Cranberry  Growers 
Exchange  is  a  non-profit,  co-operativt 
marketing  membership  corporatioa 
Each  member  has  one  vote,  regardles 
of  tonnage.  To  take  care  of  all 
pense,  excepting  advertising,  the  Ex¬ 
change  reserves  from  each  season's 
sales  5%  of  the  net  f.o.b.  shipping 
point  selling  price  and  at  the  end  of 
each  season  refunds  to  the  state  com¬ 
panies  any  surplus  over  and  above 
the  actual  expenses.  Since  1911,  the 
year  of  the  consolidation  of  the  Grow¬ 
ers  Cranberry  Exchange  and  the  Na¬ 
tional  Fruit  Exchange,  which  Mr 
Chaney  formerly  headed,  there  has 
been  refunded  a  total  of  $367,33458. 

There  are  state  associations  of  grow¬ 
ers  in  Massachusetts,  New  Jeisey, 
Wisconsin  and  New  York.  Seventj-- 
five  per  cent  of  the  production  is  is 
Massachusetts,  Wisconsin  and  New 
Jersey  are  about  tied  for  second  place 
and  some  berries  are  grown  on  Long 
Island. 

Virtually  the  same  group  of  growers 
produces  for  Cranberry  Canners,  Inc, 
South  Hanson,  Mass.,  which  marker 
“Ocean  Spray”  cranberries. 


"Eatmor"  Cranberries  ad  in  300  lines 
which  appeared  last  October  at  the  be¬ 
ginning  of  selling  season  in  139  U.  S. 
dailies. 


498,000- barrel  yield  in  the  leaner  pro¬ 
motion  year  of  1935 — the  advertising 
appropriation  was  increased  $33,000  to 
$120,000.  The  amount  spent  in  news¬ 
papers  was  more  than  doubled  when 
dailies  received  a  total  of  $74,275  in 
1936. 

A  year-by-year  record  of  the  Ex¬ 
change’s  advertising  expenditures 
since  1918,  showing  the  share  of  the 


NORGE  CAMPAIGN  IN  164  CITIES 

THE  NORGE  DIVISION  of  Borg-Wamer  Corp.,  coincident  with  a  sharp  step- 
up  in  factory  production,  is  scheduling  for  early  release  a  national  news¬ 
paper  advertising  campaign.  The  program,  according  to  James  A.  Sterling, 
general  merchandise  manager  for  Norge,  will  involve  a  series  of  dominating 
advertisements  in  164  major  cities  throughout  the  U.  S.,  in  addition  to  full 
color  pages  in  metropolitan  supplements  and  space  in  approximately  2,900 
country  and  small  town  newspapers.  This,  he  says,  is  by  far  the  most  inten¬ 
sive  advertising  effort  that  the  company  has  ever  undertaken.  Total  daily 
circulation  of  the  newspapers  in  which  the  advertisements  will  appear  exceeds 
22,000,000.  The  advertising  drive  will  concentrate  upon  Norge’s  most  impor¬ 
tant  home  accessory  product,  the  Norge  RoUator  Electric  refrigerator.  Seiler, 
Wolfe  &  Associates,  Detroit,  handle  the  account. 


Among  Advertising  Folk 


for 


propriation  to  $75,000,  tried  magazines 
and  lost  our  crop.” 

National  magazines  have  not  been 
used  since,  he  added,  excepting  a  home 
economics  publication  circulated 
among  teachers.  Car  cards  and  bill¬ 
boards  also  were  dropped  later.  Some 
spot  radio  has  been  used  in  recent 
years.  “Probably  15%  of  the  budget 
goes  into  spot  radio,  but  we’re  not 
entirely  sold  on  it  yet,”  Mr.  Chaney 
commented.  “We’re  partial  to  the 
newspapers  because  of  the  job  they’ve 
done.” 

“Eatmor”  cranberry  copy  appears  in 
the  newspapers  of  124  cities  through¬ 
out  the  country  during  the  marketing 
season,  which  starts  in  mid-September 
and  continues  until  the  crop  is  sold, 
usually  about  the  following  April.  Free 
recipe  books  are  featured  in  all  Eat¬ 
mor  copy,  which  varied  from  120  to 
300  lines  and  ran  twice  a  week  in  139 
U.  S.  da  (lies  and  five  Canadian 
newspapers  during  the  last  season. 
Two  half  page  ads  in  color  also  were 
used  in  This  Week  and  American 
Weekly.  The  account  is  placed  by 
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CLARENCE  W.  HAMILTON,  sale 

promotion  manager,  Globe-Wer 
nicke  Co.,  Cincinnati,  has  been  elected 
president  of  the  Advertisers  Club  of 
Cincinnati  by  the  board  of  governors 
for  the  1940-41  season.  W.  C.  Savacl 
national  advertising  manager,  Cin 
cinnati  Post,  was  chosen  vice-presi' 
dent,  and  C.  R.  Fox  and  A.  H.  Apkixc 
were  re-elected  treasurer  and  secre¬ 
tary,  respectively.  The  Advertiser- 
Club  of  Cincinnati  established  in  19W 
has  its  headquarters  in  the  Hotel  Gib¬ 
son. 

Robert  N.  D.  Arndt,  vice-president 
John  Falkner  Arndt  Advertising  Com- 
pany,  Philadelphia,  was  inducted  or; 
May  22  as  president  of  the  Junior 
Board  of  Commerce  of  Philadelphia. 

Dean  E.  Alexander,  advertising 
manager,  George  E.  Keith  Co.,  Brock¬ 
ton,  Mass.,  shoe  manufacturers,  has 
been  elected  president  of  the  Old 
Colony  Advertising  Club  of  Brockton 
succeeding  Joseph  G.  Gurney.  Ebes  F 
Tilden  was  named  treasurer,  succeed¬ 
ing  Albert  Howard  who  served  M 
years. 

Fred  H.  Pinkerton,  manager  of  sales 
promotion  for  the  mechanical  goods 
division.  United  States  Rubber  Com¬ 
pany,  was  elected  president  of  In¬ 
dustrial  Marketers  of  New  Jersey 
National  Industrial  Advertisers  As¬ 
sociation,  at  a  meeting  May  22  in  the 
Newark  Athletic  Club.  Vice-presi¬ 
dents  elected  were  W.  W.  King  of  the 
advertising  agency  of  the  same  name 
and  Philip  Barnes,  Weston  Electrical 
Instrument  Corp.  C.  V.  Allen,  Johr 
G.  Dolph  Company,  was  named  trea¬ 
surer,  and  R.  S.  Bubb,  Lock  Joint  Pip« 
Company,  secretary. 

Frank  C.  Marshall,  assistant  ad¬ 
vertising  manager,  G.  F.  Heubleir 
Inc.,  has  been  elected  president  of 
the  Advertising  Club  of  Hartford- 
Conn.,  succeeding  John  Ashmead,  ad¬ 
vertising  manager  of  the  Phoenix  In¬ 
surance  Co. 

Winthrop  M.  Crane,  3d,  formerly  it 
the  advertising  department  of  Crane 
&  Company,  paper  makers,  Dalton 
Mass.,  has  been  named  executive  sec¬ 
retary  to  Assistant  Secretary  of  State 
Adolph  A.  Berle,  Jr.  Since  September 
Mr.  Crane  has  been  doing  Volunteer 
Red  Cross  Work  in  Washington. 

(Continued  on  next  page) 
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The  ADVERTISING  SURVEY 

By:  WARREN  L.  BASSETT 

“Meet  Your  Unseen  Salesman!" 

editor  &  PUBLISHER  has  worn  the  perusal  of  newspapermen  would  be 


What  UNION  LABOR 
Means  to  YOU 

BUILDING  and  RCMOOLLJNG 


slugs  down  to  the  base  on  the  sub-  like  sending  more  tanks  to  Hitler, 
ject  of  free  publicity  but  we  have  an  o  i  nnn  nnn 

exhibit  this  week  that  we  think  is  Paramount  to  Spend  $2,000,000 
worthy  of  a  few  more  lines.  LAST  WEEK  it  was  noted  here  that 

It  is  a  remarkable  little  story — and  United  Artists  and  Metro-Goldwyn- 

not  so  little  either — from  the  pages  of  Mayer  together  will  spend  $5,750,000 
the  Laundry  man’s  &  Cleaners’  Guide,  in  advertising  in  the  next  year,  the 


published  in  Atlanta. 

Gala  Day  For  Suckers 


major  part  of  it  in  newspapers.  This 
week  Paramount  has  announced  that 


Titled  in  a  streamer  across  a  full  will  spend  $2,000,000  in  advertising, 
page,  “Meet  Your  Unseen  Salesman!”  alert  Hollywood  reporter  says, 

(exclamation  point  gratis),  the  story  ^  A  larger  s^e  of  Paramount  Pic- 
ays  in  better  words  than  we  could  ^ures  $2,000,000  advertising  budget 


ever  put  down: 


will  go  to  newspapers  in  1940-41  than  L 


money — and  no  banker  has  been  able 
to  survive  a  reputation  for  loose  han¬ 
dling  of  money.” 

The  advertisement  then  goes  on  to 
say  that  actually  bankers  are  as  hu¬ 
man  as  other  men,  some  are  good  and 
some  are  bad.  It  then  says  in  effect, 
“Come  in  and  get  acquainted  or  ask 
us  to  call  upon  you.”  It  points  further 
to  the  company’s  century  of  expe¬ 
rience. 

The  campaign,  which  will  run  imtil 
July,  was  prepared  after  extensive 
research  by  the  Aitkin-Kynett  Com¬ 
pany,  Philadelphia.  As  a  result,  this 
new  note  in  trust  company  advertis¬ 
ing  met  the  public’s  state  of  mind 
with  accuracy.  The  Girard  Trust 
Company  is  one  of  the  outstanding  in¬ 
stitutions  of  its  kind  in  the  country 
and  has  pioneered  in  many  trust  com¬ 
pany  services.  With  this  campaign, 
the  company  carried  its  pioneering 
into  advertising. 


"‘^1  liie  while  you’re  going  about  jn  the  past,  Robert  M.  Gillham,  pub-  -  ^dvertisW 

the  daily  affairs  of  operating  your  hcity  and  advertising  director,  an  Weekly  for  its  Red  and  Black  ■ 

laundry,  there’s  a  competent  unseen  nounced  at  tl^  company  s  sales  con-  blended  rye  whiskies,  the  burden  WATSON  JOINS  PEPPER 

salesman  working  for  you,  ’way  out  ".u^sador  H^d  ^  of  the  talk  being  that  a  precedent  of  Kenneth  C.  Watson,  formerly  with 

yonder  and  close  to  home,  too.  tne  Ampassaaor  noten  no  liquor  advertising  in  Sunday  news-  j  ^^Iter  Thompson  Co.  and  previ- 

“Every  laundryowner  and  operator  w®  pian  lo  conceniraie  our  large  nan^rc  haH  haan  hmkan.  Chackinff  im  ,  ,•  .  »  .  _  r  _ 


the  Ambassador  Hotel. 

“We  plan  to  concentrate  our 


should  follow  the  progress  of  this  Ixperiei^fe  has  shown  us  Es  u  ®  a  i  ^he  Commercial  Credit  Company  of 

salesman,  that  represents  a  new,  con-  turn  for  eaS  SK  appeared  in  Sunday  papers,  but  Baltimore,  Maryland,  has  joined  J.  W. 

troUed  and  thoroughly  organized  L“ruri.’’ he  sai^  Pepper,  Inc.,  aVeriising' firm.  New 


papers  had  been  broken.  Checking  up  director  of  public  relations  for 


means  of  furthering  commercial  laun-  expenditure,”  he  said.  “We  will  go  .  f  ^  aavenismg  nm, 

Sr  ®  commercial  laun  ^agazines  only  when  a  picture  fhe  copy  was  placed  brEroJ^  &  executive  capacity. 

“This  salesman  is  the  laundry  pub-  especially  lends  itself  to  this  type  of  Thomas,  New  York  agency,  formerly 
lie  relations  and  publicity  campaign  national  advertising.  Brown  &  Tarcher.  There  will  be  three  AmOll^  AaVGrtisixi^  Fc 

launched  last  January  1,  under  the  Urging  Cooperative  Copy  more  insertions  in  American  Weekly,  ^ 

Additional  effort  will  be  made  to  en-  and  in  addition  135  newspapers  in  ma- 


launched  last  January  1,  under  the  Urging  Cooperative  Copy  more  insertions  in  American  Week 

joint  sponsorship  of  the  American  In-  Additional  effort  will  be  made  to  en-  and  in  addition  135  newspapers  in  n 
stitute  of  Laundering  and  the  Laundry  courage  more  co-operative  advertising  jor  market  centers  are  being  used. 


Among  Advertising  Folk 

continued  from  page  10 


stitute  of  Laundering  and  the  Laundry  courage  more  co-operative  advertising  ]or  market  centers  are  being  used.  Garnett  Andrews,  manager  of  Semi- 

and  Cleaners  Allied  Trades  Associa-  with  exliibitors,  he  said.  In  line  with  Neither  the  agency  or  Schenley  had  Hotel,  Jacksonville,  Fla.,  has  been 


this  policy  each  distribution  district  heard  any  comebacks  on  the  ad. 


"Note  its  progress.  It  means  im-  throughout  the  country  will  have  an 
proved  welfare  of  every  commercial  exploitation  man,  functioning  virtual- 
laundry  in  the  country.  ly  as  territory  advertising  manager. 


S.  D.  Hesse,  advertising  manager 
of  Schenley  said:  “We  really  don’t 


elected  president  of  the  Advertising 
Club  of  Jacksonville,  succeeding  Al¬ 
fred  Miller  of  the  Miller  Press.  Miss 
Hazel  McDade  of  Jacksonville  Letter 


laundry  in  the  country.  ly  as  territory  advertising  manager,  consider  the  American  Weekly  a  Sun-  hazel  McDade  of  Jacksonville 

"The  ground  work  is  being  laid  and  assigned  to  it.  They  will  make  news-  day  paper.  It  reaches  the  public  at  ghop,  was  re-elected  secretary, 

momentum  is  being  gained  in  the  paper  and  exhibitor  contacts,  handle  various  times.” 

campaign.  This  was  the  gist  of  a  re-  special  showings,  premieres  and  simi-  ■  — 


campaign.  This  was  the  gist  of  a  re-  special  showings,  premieres  and  simi- 
port  by  Theodore  R.  Sills,  of  Theodore  lar  events,  working  in  co-ordination 
R.  Sills  &  Co.,  Chicago  public  relations  with  Alec  Moss,  Gillham’s  advertising 
firm,  which  is  directing  the  program,  assistant  in  the  home  office.  Their 
The  report  was  made  by  Mr.  Sills  at  work  will  be  supplemented  in  some 
A.  I.  L.  headquarters  in  April,  and  cases  by  exploitation  men  sent  out  by 
covered  the  period  from  January  1  to  the  home  office  or  studio,  as  in  the 


March  15.  .  .  . 


Paramount’s  distribution  cen- 


“While  there  was  no  concentration  ters  are  New  York,  Chicago,  Atlanta, 
on  newspaper  publicity  during  the  Kansas  City,  Boston,  Dallas,  Cleve- 
first  quarter  of  the  campaign,  that  land,  Los  Angeles,  and  Toronto. 


Trust  Co.  Ads 
Call  Banker 
A  "Good  Guy" 

A  new  type  of  institutional  adver¬ 
tising  has  been  pioneered  by  the 


Campaigns  and  Accounts 

BOOTH  FISHERIES  CORP.  has  ap¬ 
pointed  MeJunkin  Advertising  Com¬ 
pany,  Chicago,  to  handle  the  advertis¬ 
ing  of  Quick  Frozen  Fi.sh,  Seafood. 
Fruit  and  Vegetables. 

Kelly,  Stuhlman  &  Zahrndt,  Inc.,  St. 
Louis  advertising  agency,  has  been  re¬ 
appointed  to  handle  the  1940  Visit 


phase  of  the  program  did  get  under  Buchanan  &  Co.  will  handle  the  Girard  Trust  Company  of  Philadel-  T.nm<5  CAMPArriv  tn  Firincr 

way.  Paramount  advertising  campaign.  The  phia.  The  campaign  which  has  been 

159  000  Free  Lines  number  of  papers  to  be  used  will  vary  running  in  four  Philadelphia  news-  ^ 

■The  h,,;,  M.  figure,  on  occordtag  to  .he  nature  of  tho  picture,  ta ‘’“uSraeUng®  uniqurattrlottaTI^'^ 

amount  of  newspaper  publicity  show  ''’•th  sales  effort  being  increased  m  ob  in  J™/  Thousand  Sights”  will  be  used  in  57 

that  823  different  items  have  appeared  of  manv  metropolitan  and  163  small  town  news- 


in  newspapers  since  January,  a  total  a  special  appeal 


of  IsS  Iine/‘ornp?,rsoa3’r“snnre  production  budget  for  the  new  are  “cold”  organizations, 

oj  103,000  tines  of  newspaper  space.  cfnooooon  io 


of  many  people  that  trust  companies  nietropolitan  and  163  small  town  news 


papers.  Spot  announcements  will  be 
broadcast  on  12  radio  stations  and 


vri  ri-c:  lA/ouuiycr  .  .  tsrte  f\M  I*  a  frrt_  •  •  a  •  A'A  A*  1  UiUctUL:c»ai  UIl  XC,  ictUlU  MdllUllS  ailU 

The  newspapers  carri/ing  the  pub-  amounts  to  $25,000,000  about  The  campaign  is  not  an  institutional  in^gt^ated  booklets  will  be  distrib- 

licity  represent  a  total  circulation  of  the  broad  meanmg  of  the  word, 

Mftnnnnn  /t*.,!:..,.  \  _  _  _  because  the  advertisements  waste  no  ^  ^  . 

•‘If  L  ‘u  .  J  *  hU  *  Building  Unions  Buy  A  Page  time  in  saying  in  effect  that,  “We  Ronrico  Corporation,  San  Juan, 

It  has  been  pointed  out  that  worn-  ^  ^  ^  *  j  ^  ^  u  •  -fU  •  Porto  Rico  has  anoointed  Parsons 

en’s  editors  of  116  daily  newspapers  UNLESS  WE  are  badly  mistaken,  the  want  to  do  more  bi^iness  with  you  ^la^  B^rh  aee^cv 

with  a  combined  circulation  of  12,-  ^Oswego  (N  Y.)  Palladium-Times  and  are  equipped  to  handle  your  ^  direct  iteX’eSi Tn  ^e 

686816  have  rennested  and  are  usinB  ^^s  set  a  mark  for  other  advertising  financial  problems.  And  the  ads,  aireci  its  aavernsing  in  tne  umtea 

la^dry  publidtT/  departments  to  shoot  at.  Recently,  f  ^  fSm\dve\tin^g 

One  story,  stressing  the  corrosive  exact,  the  paf^r  Pub-  e  la  cp  la  >  executive  Advertising  will  appear 

effects  upon  fabrics  of  food  stains,  was  ^shed  a  spring  building  edition  with  let.n  the  Evening  Ledg^  and  Rec- 

printed  in  a  Sunday  supplement  sup-  ^be  usual  copy,  but  through  the  efforts  ord,  have  done  a  splendid  job  in  that  ^  ’  agazines. 

plied  by  a  svndicaL  to  356  newspL  E.  M.  Allen  and  William  J.  Misset  respect.  Marvin  Green,  Inc.,  Chicago,  has 

pers.  of  tke  advertising  staff,  a  full  page  was  The  whole  idea  of  the  campaign  is  been  appointed  to  handle  Old  Heidel- 

“The  ‘news  page’  program  has  been  ^be  local  building  unions.  The  embodied  very  effectively  in  the  first  berg,  Inc.,  and  Eitel  RESTAURAim. 

designed  thus  far  nrincinallv  with  an  P®8®*  shown  above,  extolled  the  place  of  the  series  of  1,000-line  advertise-  Local  nevvspapers  throughout  the  Mid¬ 
eye  to  relieving  commercial  launder-  ^be  unions  occupy  in  the  local  scene,  ments.  It  was  headed;  Did  You  Ever  dlewest,  billboards  and  Chicago  Ele- 
•ng  from  the  odium  of  being  blamed  ^be  labor  side  of  the  picture.  Hear  a  Banker  Called  a  “Good  Guy”?  vated  car  cards  will  be  used, 

unjustly  for  damages  to  fabrics.  through  the  business  agents  of  “We  rather  doubt  it,”  the  adver-  Bavarian  Brewing  Company,  Inc., 

“Besides  the  ‘news’  stories,  the  pro-  ^be  unions,  the  page  repre.sented  the  tisement  said.  “Tradition  has  clothed  Covington,  Ky.,  producers  of  Bava- 
gram  will  hinge  largely  on  the  worn-  brst  time  the  local  unions  had  ever  banking  in  a  sort  of  dignity,  possibly  rian  Master  Beer,  has  appointed 
en’s  pages  of  newspapers  and  women’s  newspaper  advertising  to  create  a  certain  formality,  resulting  from  the  Keeler  &  Stites  Co.,  Cincinnati,  mem- 

magazines.  good  will.  According  to  Mr.  Misset,  handling  of  large  sums  of  money,  that  ber  of  the  First  Advertising  Agency 

“While  all  newspapers  are  receiv-  ^be  page  drew  many  favorable  com-  has  made  the  public  regard  banking  Group,  as  its  advertising  counsel, 

ing  laundry  publicity  regularly  for  *”®nts.  men  as  representing  an  aloof,  austere  Fromm  Bros.  Inc.,  Hamburg,  Wis., 

Women’s  pages  editors  of  116  dailv  race  somewhat  apart  from  the  rest  of  producers  of  pedigreed  silver  foxes. 


because  the  advertisements  waste  no 
time  in  saying  in  effect  that,  “We 


Ronrico  Corporation,  San  Juan, 


en  s  pages  of  newspapers  and  women’s  useu  newspaper  aavertisini 
magazines.  good  will.  According  to  : 

While  all  newspapers  are  receiv-  ^b®  P3g®  drew  many  favo 
mg  laundry  publicity  regularly  for  ments. 

Women’s  pages,  editors  of  116  daily  <«  j 

newspapers  have  requested  releases  Ijguor  Ad  on  Sunday 

nature.”  SOME  COMMENT  WAS  caused 

reere  it  stands  in  all  its  glory.  We  last  week  when  Schenley  Distillers 


mankind;  hard,  unemotional,  barely  has  apipointed  Abbott  Kimball  Co., 
human.  Inc.,  to  conduct  an  advertising  cam- 

“Moreover,  ‘good  guy’  connotes  a  paign  featuring  the  Fromm  label  in 


icel  that  to  comment  upon  it  for  the  placed  a  full-page  color  ad  in  Ameri-  certain  looseness  in  the  handling  of  women  s  coats 
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Milliiic  Rate,”  Kenneth  L.  Gordon,  West- 
Holliday  Company,  Chicago.  III. 

11:15  a.m.  Address:  “Advertising  Economy 
of  the  Small  Newspaper,”  Charles  L.  Allen, 
editor.  The  Saliotial  Publisher.  Discussion. 
Business. 

1 :0n  p.m.  Adjournment. 

5:0'l  p.m.  Cocktail  Party.  iWice.  Editor 
&  Publisher,  Times  Building.  Evening  free. 


Australian  Papers 
Expand  News 
Coverage  in  U.  S. 


C.  M.  Chesfer 


H.  H.  Kynett 


K.  L.  Gordon 


Porfer  Carswell 


Advertising  Executives 
To  Address  NEA  Meeting 


John  Benson,  Colby  Chester,  Paul  West, 

H.  H.  Kynett,  P.  L.  Thomson  and  Dr.  George 
Gallup  Scheduled  ior  New  York  Convention 


FRIDAY,  JUNE  21 

9:00  a.m.  Music. 

9:.10  a.m.  lnvoc.ition.  Business. 

10:15  a.m.  Address:  “The  Functions  of  a 
Trade  Association,”  Philip  P.  Gott,  Trade 
Association  Division,  United  States  Chamber 
of  Commerce,  Washington,  D.  C. 

10:45  a.m.  .\ddress:  “Ringing  the  Circu¬ 
lation  Cash  Register,”  Floyd  llockenhull,  pub¬ 
lisher,  Circulation  Manafiemriit,  Chicago,  Ill. 
Discussion. 

11:30  a.m.  Business.  Convention  Invita¬ 
tions.  Election  of  officers. 

1 :00  p.m.  Adjournment. 

3:00  p.ni.  Business  Session,  if  necessary. 

7:00  p.m.  Annual  banquet.  Address:  “Ser¬ 
vice  Begins  at  Home.”  Porter  Carswell, 
Waynesboro,  Ga.  Address:  “Europe  Today,” 
b\  a  well  known  foreign  correspondent  then 
on  leave. 


Australian  Associated  Press 
Remains  Basic  Source  .  . , 
3  Other  Organizations 


Ruth  DeYoung  Kohler 
Returns  to  Chi.  Tribune 


THE  55th  annual  convention  of  the 
National  Editorial  Association, 
scheduled  for  New  York  City,  June 
17-21,  and  followed  by  a  tour  of  New 
York  state,  will  provide  a  “double 
barreled”  program  of  information  and 
recreation,  according  to  completed 
plans  announced  this  week  by  Pres¬ 
ident  Howard  W.  Palmer,  Greenwich 
(Conn.)  Press. 

National  advertising  and  industrial 
leaders  headline  the  convention  pro¬ 
gram.  together  with  well  known 
names  in  the  newspaper  field.  Win¬ 
ners  in  the  1940  Better  Newspaper 
Contests  will  be  Announced  at  the 
opening  session,  Monday  morning, 
June  17,  at  the  Roosevelt  Hotel. 

Many  Speakers  Listed 
Included  among  the  convention 
speakers  will  be  John  Benson,  pres¬ 
ident  of  the  American  Association  of 
Advertising  Agencies;  Colby  M.  Ches¬ 
ter,  chairman.  General  Foods  Corpora¬ 
tion;  H.  H.  Kynett,  Aitkin-Kynett 
Advertising  Agency,  Philadelphia; 
P.  L.  Thomson,  president  of  the  Audit 
Bureau  of  Circulations;  Paul  B.  West, 
president  of  the  Association  of  Na¬ 
tional  Advertisers;  and  Dr.  George 
Gallup,  director,  American  Institute 
of  Public  Opinion. 

Spieaking  for  the  press  will  be  Ar¬ 
thur  T.  Robb,  editor  of  Editor  &  Pub¬ 
lisher;  Prof.  Bristow  Adams.  Cornell 
University,  dean  of  agricultural  news 
writers,  and  a  number  of  NEA  mem¬ 
bers  who  will  discuss  various  prob¬ 
lems  in  the  non-metropolitan  news¬ 
paper  field.  The  five-day  meeting 
will  cover  many  phases  of  publishing 
and  will  conclude  with  a  banquet 
Friday  evening  at  which  Porter  Cars¬ 
well,  editor  of  the  Waynesboro  (Ga.) 
True  Citizen,  will  be  the  guest  speaker. 
Elfforts  are  also  being  made  to  have  a 
well  known  foreign  correspondent  dis¬ 
cuss  the  European  war  situation. 

Aside  from  the  formal  convention 
program,  NEA  delegates  and  guests 
will  be  given  ample  time  to  “see  the 
sights,”  including  the  New  York 
World’s  Fair.  Following  the  conven¬ 
tion  in  New  York,  the  group  will  em¬ 
bark  on  the  association’s  annual  tour, 
leaving  the  city,  June  21.  for  a 
leisurely  trip  to  Lake  Placid.  The 
post- convention  tour  will  end  June  26. 

Convention  Program 

Following  is  the  complete  conven¬ 
tion  program: 

MONDAY,  JUNE  17 

8.00  .v.m.  Registration,  Mezzanine  Floor, 
Hotel  Roosevelt. 

8.00  a.m.  Breakfast.  NEA  Board  of  Direc¬ 
tor. 

9.00  a.m.  Music. 

9:30  a.m.  Conventi.m  c-illed  to  order  by 
I’re-ident  Howard  15”  I’llnirv.  Greenwich 


(Conn.)  Press.  Invocation.  Addresses  of 
Welcome — On  behalf  of  New  York  Press  As¬ 
sociation:  Don.ald  Sanders,  president,  Livings¬ 
ton  County  Leader,  Geneseo.  N.  Y.  On  be¬ 
half  of  New  York  City:  C.  N.  Nichols,  ex¬ 
ecutive  director.  New  York  Convention  and 
Visitors  Bureau  of  the  Merchants  Associa¬ 
tion.  On  behalf  of  New  York  City  news¬ 
papers:  Julius  Ochs  .\dler,  vice-president  and 
general  man.iger,  Xesr  York  Times.  Response 
for  NF..\:  Walter  11.  Crim.  vice-president, 
Salem  (Ind.)  RcfiibHean  Leader. 

10:50  a  m.  President's  .\ddress:  Mr.  Palmer. 
.\ppointment  of  Committees:  Mr.  Palmer. 

10:30  a.m.  Presenl.ation  of  Awards.  Better 
Newsiiaper  Contests:  Charles  T,.  .\llen,  Medill 
School  of  Journalism.  Northwestern  ITni- 
versity.  Evanston.  Illinois,  chairnnn. 

12:00  noon.  Adjourn  to  World’s  Fair. 

1:00  p.m.  latnehion.  courtesy  of  World’s 
Fair. 

5:00  p.m.  Cix-klail  Party,  courtesy  of 
World’s  Fair. 

7:00  p.m.  Dinner,  courtesy  of  Gener.al 

Motors. 

TUESDAY,  JUNE  18 

.4:00  .i.m.  .\dvisory  Couneil  Breakfast. 

9:00  a.m.  Music. 

9:30  a.m.  Invoealion.  Executive  .Seere 
lary’s  Rt|Kirt:  .\rne  Rae.  Chicago,  111.  Trea¬ 
surer's  Report:  W.  II.  Meintire,  Vandalia 
(Mo.)  Mail. 

10:00  a.m.  \ddres»:  “The  State  of  Jour 
nalism.  Present  and  Future.”  .Xrlliur  T.  Robb, 
editor.  Editor  &  Pcm.isiier.  New  York.  N.  Y. 
Discussion. 

11:00  a.m.  .Xddress:  “Public  Opinion  and 
Public  Opinion  Polls.”  Dr.  George  G,t11up. 
director.  American  Institute  of  Public  Opinion, 
New  York.  N.  Y.  Discussion. 

1 :00  p.m.  I.uncheon.  coiirlesy  of  Mer¬ 
chants  Association  of  New  York,  and  New 
York  Convention  ami  Visitors  Bureau  of  Mer¬ 
chants  Association.  “Famous  People  I’ve 
Third  Degree.”  Cal  Tinney,  columnist  and 
radio  humorist.  .Xddress:  Mayor  Fiorella  II. 
I.a  Guardia,  New  York.  N.  Y.  Afternoon  and 
evening  free. 


Ruth  DeYoung  Kohler,  former 
women’s  editor  of  the  Chicago  Trib¬ 
une,  will  begin  a  weekly  newspaper 
column  and  radio  broadcast,  entitled 
“We  the  Women,”  starting  June  6. 
The  broadcasts  will  be  heard  over 
WGN  each  ’Thursday  afternoon  and 
the  column  will  appear  in  the  women’s 
section  of  the  Tribune  each  Friday. 

In  both  the  broadcast  and  her  col¬ 
umn,  Mrs.  Kohler  will  digest  women’s 
news  and  give  its  background,  cover¬ 
ing  such  topics  as  women  in  war, 
woman’s  stake  in  the  1940  Presidential 
campaign,  women  in  education,  busi¬ 
ness,  science  and  the  professions.  At 
the  initial  broadcast,  1,000  represen¬ 
tative  women  of  the  midwest  will  be 
invited  to  attend  the  opening  talk  by 
Mrs.  Kohler  in  the  main  studio  of 
WGN. 

Mrs.  Kohler  is  the  wife  of  Herbert 
V.  Kohler,  president  of  the  Kohler 
company  and  daughter  of  the  late 
Freiieric  R.  DeYoung,  justice  of  the 
Supreme  Court  of  Illinois.  She  is  a 
graduate  of  Smith  College,  joining 
the  Tribune’s  editorial  staff  in  1929. 
She  remained  on  the  staff  until  her 
marriage  in  1937.  As  women’s  editor 
from  1935  to  1937,  she  organized  the 
Woman  Congress,  a  non-partisan 
forum  on  current  affairs,  sponsored  by 
the  Tribune. 


DAVIDSON  RESIGNS 


WEDNESDAY,  JUNK  19 

9:1)0  .1.111.  Mu.sic. 

9:30  a.m.  Invocation.  Business  Session. 

10:00  a.m.  Xililress:  “.Xilvertising  ami  Its 
Relationship  to  the  Public,”  John  Benson, 
president,  .Xmerican  .Xssociition  of  -Xdvertis- 
ing  Agencies.  New  York.  N.  Y. 

10:30  am.  .Address:  “The  .Audit  Bureau 
I.ooks  at  Weekly  Newspapers,”  Philip  L. 
Thomson,  president.  Audit  Bureau  of  Circu¬ 
lations,  New  A’ork,  N.  A'. 

10:45  a.m.  .Xddress:  “Sound  Business 
Methoils.  the  Price  of  la-adersliip.”  H.  II. 
Kvnetl.  Xilkin-Kvnett  Comp.iny,  Philadelphia. 
P,i. 

11:15  a.m.  .Xddress:  “Coinnion  Prolilems 
of  Newspapers  and  National  .Advertisers.” 
l’:iul  B.  West,  president.  Association  of  Na- 
tion.ll  Advertisers.  New  York.  N.  X'. 


K.  Wayne  Davidson,  who  has  been 
with  the  Emporia  (Kan.)  Gazette 
since  1932,  most  of  the  time  as  busi¬ 
ness  manager,  has  resigned  effective 
July  1.  to  join  Kansas  University, 
Lawrence,  as  director  of  information. 
This  is  a  new  office  created  by  Chan¬ 
cellor  Dean  W.  Malott  and  will  sup¬ 
plant  the  publicity  directorship  held 
by  Ray  Heady,  who  will  be  retained 
as  a  journalism  teacher.  Davidson 
also  will  teach  a  class  in  newspaper 
business  administration.  This  past 
semester  he  went  to  Kansas  State 
College  in  Manhattan  each  Friday  to 
teach  a  similar  class.  William  Allen 
White,  editor  and  publisher  of  the 
Gazette,  announced  that  Davidson’s 
duties  would  be  shifted  among  pres¬ 
ent  employes  of  the  Gazette  and  that 


Threefold  expansion  of  American 
news  coverage  reaching  Australia  has 
resulted  from  reorganization  of  Aus¬ 
tralian  newspapers’  American  repre¬ 
sentation,  effective  recently. 

Under  the  new  system  Australian 
Associated  Press  which  in  the  pas; 
has  supplied  the  majority  of  Australian 
and  New  Zealand  newspapers  with 
full  American  coverage,  continues  to 
do  so,  but  is  concentrating  upon  a 
basic  spot  news  service.  Australian 
Associated  Press  retains  all  its  Amer¬ 
ican  sources,  including  United  Press 
Associated  Press,  Canadian  Press  and 
the  New  York  Times. 

D.  W.  Bailey  in  Charge 
The  Australian  Associated  Press 
service  is  under  direction  of  David  W 
Bailey,  formerly  deputy-editor  and 
manager  of  the  London  office  of  AAP 
The  three  bureaus  outlined  below 
supply  their  own  interpretative  news 
commentaries  and  background  to  their 
respective  Australian  and  New  Zea¬ 
land  papers. 

A.  D.  Rothman,  formerly  American 
representative  of  the  AAP,  heads  one 
of  the  three  supplementary  services, 
supplying  the  Sydney  Morning  Herald. 
the  Melbourne  Age,  The  West  Aus¬ 
tralian,  Perth  (all  morning  papers); 
the  Brisbane  Telegraph  (evening  pa 
per) ;  and  papers  in  New  Zealand.  Hh 
service  has  the  title  of  the  Sydney 
Morning  Herald  Overseas  Service 
The  Australian  Newspapers  Service 
which  established  a  bureau  in  New 
York  at  the  beginning  of  the  year 
under  Randel  Heymanson,  will  con¬ 
tinue  to  supply  its  own  service  of  in¬ 
terpretative  news  by  cable  and  mail 
special  articles  and  other  material  to 
its  principals,  the  following  groups  of 
morning  and  evening  papers:  Asso¬ 
ciated  Newspapers.  Ltd.,  Sydney  San 
(evening);  Sunday  Sun,  Woman,  etc.. 
Herald  and  Weekly  Times.  Ltd.,  Mel¬ 
bourne  Herald  (evening),  the  Sm 
News  Pictorial  (morning),  etc.;  Affil¬ 
iates:  Adelaide  Advertiser  (morning): 
Adelaide  News  (evening);  Briabane 
Courier  Mail  and  Sunday  Mail  (morn¬ 
ing);  Perth  Daily  News,  and  papers  ir 
New  Zealand. 

AAP  Is  Basic 

The  Australian  Consolidated  Pres.- 
Cable  Service,  which  in  the  past  ha; 
supplied  a  full  American  coverage  to 
a  group  of  Sydney,  Melbourne  and 
New  Zealand  newspapers,  continue 
to  send  supplementary  and  interpreta¬ 
tive  cables,  but  the  basic  news  fo 
this  group  is  furnished  by  the  Aus¬ 
tralian  Associated  Press.  'ITiis  supple¬ 
mentary  service,  which  will  be  han¬ 
dled  by  J.  B.  Davies,  includes  the 
following  clients:  Sydney  Daily  Tele¬ 
graph  (morning);  the  Melhourne 
Argus  (morning);  Sydney  Sundoi 
Telegraph;  Australian  Woman's  Week¬ 
ly.  Sydney,  and  a  group  of  affiliated 
newspapers  in  New  Zealand 


,L ’  “Th’-  -J”';  a  new  business  manager  would  not  be 

Xhead,  Colbv  M.  Chester.  ch.iirm.iii.  Gcm-ral  .  ® 

named. 


Colby  M.  Chester,  chairman.  Gciu-ral 
Foods  Corporation.  New  York,  N.  Y. 

3:IK)  p.m.  .Xdvertising  .Xgency  Visit. 

7:0n  p.m.  Buffet  Supper  .ind  Reception 
New  York  Times  building.  Courtesy  .X’lti 
York  Times. 


HEARING  POSTPONED 


TIIURSD-XY,  JUNE  20 
9:00  a.m.  Music. 

9:30  am.  Invocation.  .Advisory  Council 
Report.  Business. 

10:15  a.m.  Address:  “The  Press,  the 
I'arm,  the  XX'.ir,”  Bristow  Adams,  Cornell 
t'niversily.  Itluica,  N.  Y. 

10:45  I.m.  .Xddre-s;  ‘‘X’lsihilily  vs.  the 


PLANT  ACCIDENT 

Kalamazoo,  Mich.,  May  27— The 
Kalamazoo  Gazette  suffered  a  stereo¬ 
typing  accident  Wednesday,  May  22 
delaying  the  paper  two  hours  beyond 
the  usual  delivery  time.  Twelve-paf' 
mats  and  casts  already  made  were 
rushed  to  Grand  Rapids,  papeo 


Tearing  of  the  application  on  be¬ 
half  of  the  Bondholders’  Protective 
Committee,  for  judicial  sale  of  the 
Abitibi  Power  and  Paper  Company  printed  in  the  Grand  Rapids  Pres^ 
assets  has  been  postponed  two  weeks,  plant  50  miles  away,  and  trucked  baci 
The  hearing  will  take  place  before  to  Kalamazoo.  Nine  thousand  cali-; 
Mr.  Justice  Middleton  on  June  8  in  of  readers  seeking  war  news  delugr'j 
Toronto,  Canada.  the  Gazette  office  during  the  delay 
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“We  Always  Use  The  Plain  Dealer 
to  Cover  the  Cleveland  2-in-1  Market 


21.8®o 

•f  Ohio's  Volym^ 


The  Sales  Manager  who  studies  his  mar¬ 
kets  appreciates  the  advantages  of  a  great 
volume  of  low-cost  retail  sales  in  this 
compact  urban  area  of  more  than  35,0()0 
retail  outlets. 


Cuyohoqa  County  ...  (Cleveland)  .$279,348,163.06 
Counties  (Adjacent  to  Cleveland).  .  184,236,050.23 
Hamilton  County.  ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  _  82,240,580.45 

5ummit  County . (Akron)  .  73,521,643.77 

Montqomery  County  (Dayton)  ...  69,855,720.73 

Mohoninq  County ....  (Younqstown)  50,596,429.18 

Stark  County . (Canton)  ...  49,297,809.06 

Total  for  above  9  markets. .  .$1,022,553,300.79 
Grand  total  for  state .  1,283,778,104.98 


GREATER 

CLEVELAND 


of  Ohio's  Voiymo 


One  powerful  medium  covers  not  only 
Cireater  Cleveland — Ohio’s  largest  retail 
market,  but  also  effectively  blankets  the 
adjacent  26-county  area  which  is  Ohio’s 
second'largest  retail  market. 


ADMCiNT 

COUNTIES 


For  these  two  thriving  sections — bound 
together  geographically,  industrially  and 
socially,  are  likewise  bound  together 
with  the  Plain  Dealer.  It  is  the  only 
newspaper  reaching  all  the  139  cities  and 
towns  throughout  the  Cleveland  2-in-l 
market. 


of  Ohio*!  Volumt 


STARK 

COUNTY 

(Cofitonl 


(VoORfsfOwol 


THE  C0MF6CT  CLEVELAND  MARKET  $831,000,095.38— 49<>/o  OF  OHIO'S  RETAIL  SALES 


.tsk  tiny  distrihut'tr  or  rc fnest  ntative  in 
norlhiiisli'rn  Ohio  uhout  tfu  iiiiportanre 
of  this  2-in-l  nmrkct — Clt  Vi  /iintl  PLUS 
the  26-ioiinty  tireti.  Thin  ask  your 
ath  i  rtisini/  atfeney  hoa  the  Plain  Dealer 
ionrs  this  2-in- 1  market. 


Ill  the  above  chart.  Greater  Clevelaml  ami  the  2fi  nei 
counties  are  iiidicatetl  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc. 
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EDITOR  6,  PUBLISHER  |F0 


Skott  'Takc± 


BACK  IN  THE  DAYS  when  Ranger, 

Tex.,  was  in  the  throes  of  an  oil 
boom,  life  was  free  and  compara¬ 
tively  unrestrained  everywhere,  in¬ 
cluding  the  office  of  the  Ranger  Times. 

Members  of  the  staff  had  a  habit  of 
going  to  the  rear  of  the  building  after 
work  hours  and  shooting  craps.  One 
night  the  police,  who  wasted  no  love 
on  the  paper  anyhow,  raided  the  plant 
and  arrested  a  group  of  the  news- 
hounds. 

Next  day  the  publisher  posted  this 
notice  on  the  bulletin  board; 

“I  hereby  forbid  dice  shooting  in 
the  Times  building  unless  you  boys 
post  a  lookout.” 


IN  A  RECENT  EDITORIAL  the  Insur¬ 
ance  Field  of  Louisville,  Ky.,  had 
the  following: 

“The  award  of  the  HOLC  insurance 
contract  to  the  Stock  Company  Asso¬ 
ciation  is  a  feather  that  not  only 
adorns  the  cap  of  two  organizations 
but  abo  has  its  roots  in  fundamentals 
of  operating  principles.” 


THE  NICKNAME  “Hype”  worn  by 

Bert  Igoe,  former  San  Francisco 
Examiner  artist  now  with  the  New 
York  Journal- American,  was  given 
him  by  the  immortal  Tad.  So  declares 
The  Late  Watch,  annual  publication  of 
San  Francisco  newspaper  veterans. 

“Tad  and  Igoe  were  in  an  elevator 
operated  by  a  negro,”  the  publication 
recalk.  “Hype  was  about  the  size  of 
a  toothpick,  although  he  has  now 
rounded  out  to  quite  an  Adonis.  The 
negro  said: 

“  ‘Mr.  Igoe,  you  k  getting  thinner 
and  thinner  every  day.  Say,  soon 
you’ll  be  no  wider  than  a  hypodermic 
needle.’ 

“Tad  grabbed  that  one  right  off  the 
bat,  laughed  and  said: 

“  ‘How  are  you.  Hype?  And  the 
name  has  stuck  ever  since.” 


A  UNITED  PRESS  reporter  in  Tulsa, 

Okla.  was  taking  part  in  a  late  Sat¬ 
urday  night  poker  game  in  the  Tulsa 
Tribune  city  room  after  the  last  Sun¬ 
day  edition  had  gone  to  press.  The 
paper  was  about  to  roll  when  the 
Unipresser  excused  himself,  and  re¬ 
tiring  to  the  teletype  room,  presumably 
for  a  drink,  cut  off  one  of  the  machines 
outlet.  He  then  typed  a  short  bulletin 
reading  like  thk: 

ROME.  ITALY,  DEC.  3  (UP) 
PREMIER  BENITO  MUSSOLINIXX 

xxxxxxxxxxxxxxxxxxx 

xxxxxxxxxxxxxxxxxxx 

xxxxxxxxxxxxxxxxxxx 

xxxxxxxxxxxxxxxxxxx 

XXXTHE  ASSASSIN  ESCAPED  ON 
FOOT. 


The  w’ires  of  that  particular  machine 
had  been  scrambling  messages  in  the 
same  manner  as  depicted  above  for 
a  few  days,  and  it  was  not  unusual 
for  whole  stories  to  come  over  scram¬ 
bled.  The  wire  editor  made  a  cur¬ 
sory  last  round  of  the  teletypes  just 
before  the  presses  started  to  roll,  and. 
coming  on  thk  bombshell  almost  lost 
his  reason.  Before  any  presses  were 
stopped  the  Unipresser  suppressed  hk 
urge  for  practical  jokes,  and  con¬ 
fessed.  By  some  error  he  escaped 
with  his  life. 


A  READER  PINS  one  on  us: 

“From  Editor  &  Publisher  of  May 
4.  page  25;  ‘The  telephone  bell  rang 
furiousljt.’ 

‘  Our  bell  k  so  inanimate  that  it 
never  shows  the  slightest  rage.” 


Mditoh  &  Publisher  will  p.iy  $2  for  each 
■‘Sliort  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


NEA  SERVICE,  Inc. 


announces  the  addition  oi 


The  Detroit  News 


One  oi  America's  Greatest  Newspapers 


to  the  list  oi 


MORE  THAN  700 


DAILY  NEWSPAPER  CLIENTS 


oi  NEA's  all-inclusive  iealure  service 


May  we  quote  YOUR  newspaper  on — 


NEA  DAILY  SERVICE  ♦  NEA  TELEPHOTO 
EVERYWEEK  A\AeAZINE 

READYPRINT  COMICS  ♦  COLOR  COMIC  PAGES 


CLEVELAND,  1200  West  Third  St.  461  Eighth  Ave.,  NEW  YORK  CITY 

ALSO:  Washington  v  Atlanta  *  Kansas  City  «  Chicago 
Dallas  *  Los  Angeles  v  San  Francisco  ♦  London  v  Paris 


ppare 


JVledia  Records,  official  advertising 

( 

score-keeper,  divides  department  store  women’s  wear 
advertising  .into  twelve  classifications.  In  eleven  of  the 
twelve,  the  Herald  Tribune  shows  gains  for  the  first 
four  months  of  the  year.  In  six  it  has  the  largest  gain. 
In  nine,  it  has  passed  one,  two,  or  three  other  newspapers 
in  advertising  volume.  In  dresses,  the  biggest  classifica¬ 
tion  of  the  twelve,  the  Herald  Tribune  is  first  in  volume 
(first  in  America,  for  that  matter).  In  the  total  of  the 
twelve,  the  Herald  Tribune  published  885,770  lines,  and 
shows  a  gain  of  104,272  lines,  the  largest  in  the  field. 


J'ravl'lin  Simon 


NEW  YORK 


Ticralci  i  ribune  Kecord 

Women’s  apparel  advertising  of  department  stores,  from  Media  Records,  first 
four  months  of  1940. 

First  in  Volume 


Dresses . 

Coats  and  Suits 


Passed  1  newspaper  in  volume 
Passed  1  newspaper  in  volume 
Passed  1  newspaper  in  volume 
Passed  1  newspaper  in  volume 


Sportswear. 


Millinery 


Shoes 


Largest  gain 
Largest  gain 


Gloves 


Hosiery 


Passed  1  newspaper  in  volume 
Passed  2  newspapers  in  volume 
Passed  3  newspapers  in  volume 
Passed  1  newspaper  in  volume 
Passed  3  newspapers  in  volume 


Silk  Underwear . . 

Knit  Underwear . 

Petticoats  and  Slips . 

Corsets  and  Brassieres . 

Girls’  and  Junior  Wear. 


SIDELIGHT :  The  responsiveness  of  Herald  Tribune  read¬ 
ers,  measured  by  their  direct-to-the-paper  inquiries  about 
merchandise,  has  also  jumped— from  87,000  (for  the  first 
four  months  of  last  year)  to  91,800  this  year. 


Largest  gain 
Largest  gain 
Largest  gain. 
Largest  gain. 


Largest  gain 
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EDITOR  &  PUBLISHER 


Lookout  Mt.  Memorial 
To  Ochs  Being  Completed 

Work  Renewed  on  Observatory  and  Museum 


Project  in  Tennessee  Honoring  the  Late 
Publisher  of  N.  Y.  Times 


IHE  NAME  OF  Adolph  S.  Ochs,  who 

for  many  years  was  publisher  of  the 
Chattanooga  Times  and  the  New  York 
Times,  is  to  be  perpetuated  in  a 
memorial  that  is  being  erected  to  his 
memory  atop  historic  Lookout  Moun¬ 
tain,  Tenn. 

It  is  particularly  fitting  that  this 
memorial  should  be  located  on  Look¬ 
out  Mountain  for  it  will  overlook  the 
City  of  Chattanooga,  the  town  in 
which  Adolph  S.  Ochs  started  his 
newspaper  career  as  a  young  man. 
And  it  is  on  the  slopes  of  this  moun¬ 
tain  that  the  Chattanooga-Lookout 
Moimtain  Park  was  estabUshed  some 
years  ago  through  the  generosity  of 
the  late  distinguished  publisher. 

Observatory  and  Museum 

The  memorial  is  to  be  a  combined 
observatory  and  museum.  And  it  is 
to  be  named  “The  Adolph  S.  Ochs 
Observatory  and  Museum.”  This  type 
of  monument  was  selected  by  the 
group  of  Chattanooga  friends  and 
admirers  of  the  late  Mr.  Ochs,  spon¬ 
sors  of  the  movement,  in  a  desire  to 
make  it  serve  a  useful  purpose. 

The  location  selected  is  the  famous 
Umbrella  Rock  site  in  Point  Park,  a 
government  reservation,  generally  re¬ 
garded  as  the  most  beautiful  spot  on 
the  entire  mountain. 

Umbrella  Rock  will  be  left  standing 
and  the  building  fitted  into  the  con¬ 
tour  of  the  mountain,  thus  giving  the 
appearance  of  having  been  chiseled  in 
the  rock,  built  as  it  is  of  the  native 
moimtain  sand-stone. 

When  the  Chattanoogans  conceived 
the  idea  of  establishing  a  memorial 
here  to  Adolph  Ochs,  the  committee 
raised  $12,000  through  private  dona¬ 
tions.  It  then  took  the  matter  up  with 
representatives  of  the  national  parks 
division  of  the  Department  of  Interior, 
at  Washington,  and  learned  that  the 
government  had  long  been  consider¬ 
ing  a  similar  project  for  Point  Park. 

The  parks  division  authorities  gladly 
provided  the  site  for  the  building, 
furnished  CCC  labor  and  promised 
to  take  over  the  management  and  up¬ 
keep  of  the  observatory  and  museum 
on  its  completion.  The  building  plans 
were  designed  by  government  archi¬ 
tects,  through  co-operation  of  Crutch¬ 
field  and  Law,  a  Chattanooga  firm  of 
architects,  engaged  as  local  consult¬ 
ants. 

Completed  in  the  Fall 

The  beginning  of  actual  work  fol¬ 
lowed  in  the  summer  of  1939.  Con¬ 
struction  was  abandoned  for  the  winter 
months  and  was  resumed  early  this 
spring  with  plans  for  completion  set 
for  the  fall  of  1940  when  dedicatory 
exercises  will  be  held. 

The  building  as  designed  is  almost 
octangular  in  shape.  It  will  be  about 
60  feet  long,  70  feet  wide  and  26  feet 
high  at  the  highest  point.  The  floors 
will  be  built  of  the  same  material  as  is 
used  in  the  building  proper. 

The  observatory  part  of  the  edifice 
will  be  located  in  an  unenclosed  14- 
foot  wide  promenade  which  will  af¬ 
ford  a  marvelous  panoramic  view. 
From  this  point  one  may  see  into  the 
valley  where  the  winding  waters  of 
the  Tennessee  River  form  famous 
Moccasin  Bend;  across  the  wide  ex¬ 
panse  to  the  Great  Smokies  and  on 
to  the  towering  Blue  Ridge  mountains. 
In  fact,  legand  has  it  that  one  may 
stand  here  and  look  into  seven  states. 


Tennessee,  Alabama,  Georgia,  the 
Carolinas,  Virginia,  and  Kentucky. 

The  museum  will  be  located  in  the 
main  part  of  the  building,  and  will 
embrace  one  large  exhibit  room  with 
space  for  exhibits  and  adjoining 
offices  for  the  care-taker.  A  large 
fire  place  wil’  be  built  in  the  center 
of  the  exhibit  hall  and  over  it  will 
be  hung  a  bronze  plaque,  26  by  24 
inches  in  size,  on  which  will  be  en¬ 
graved  this  tribute  to  the  memory  of 
Adolph  Ochs: 

“In  memory  of  Adolph  S.  Ochs, 
journalist,  philanthropist,  statesman — 
Whose  vision,  enterprise  and  generos¬ 
ity  created  the  beautiful  park  on  the 
sides  of  this  mountain  upon  which 
this  edifice  stands,  did  so  much  for 
the  community  which  lies  in  the  val¬ 
ley  below,  and  served  so  conspicu¬ 
ously  the  nation  of  which  he  was  a 
distinguished  citizen,  his  friends  and 
neighbors  who  were  honored  by  his 
comradeship  and  influenced  by  his 
ideals  have  dedicated  this  building.” 

It  is  the  committee’s  plan  to  use  the 
museum  to  house  historic  exhibits, 
including  records  and  valuable  docu¬ 
ments  pertaining  to  the  history  of  this 
particular  section  of  the  country  in 
which  one  of  America’s  greatest  pub¬ 
lishers  started  on  the  road  to  success. 

■ 

Women's  Clubs  Hold 
Press  Conference 

Milwaukee,  Wis.,  May  28 — Grant  M. 
Hyde,  dean  of  journalism.  Univer¬ 
sity  of  Wisconsin  at  Madison,  dis¬ 
cussed  “The  Clubwoman  and  the 
Newspaper”  before  the  Press  and 
Publicity  Department  conference  of 
the  General  Federation  of  Women’s 
Clubs  49th  annual  convention  in  Mil¬ 
waukee  May  20  to  25. 

During  the  meeting  awards  were 
presented  to  winners  of  the  New  York 
Herald  Tribune's  national  news  writ¬ 
ing  contest,  sponsored  jointly  by  the 
Herald  Tribune  and  the  General  Fed¬ 
eration  of  Women’s  clubs. 

Presiding  at  a  newspaper  sympo¬ 
sium  “Going  on  Fifty”  was  Mrs.  Her¬ 
bert  V.  Kohler,  formerly  the  Chicago 
Tribune  woman’s  editor.  Participat¬ 
ing  were  Kathleen  McLaughlin,  New 
York  Times;  Emma  Bugbee,  New  York 
Herald  Tribune;  Betty  Brown,  Chi¬ 
cago  Tribime;  Louise  Cattoi,  Milwau¬ 
kee  Journal,  and  Mrs.  Adolph  S.  Imig. 
Sheboygan  (Wis.)  Daily  Press. 

Thursday  noon,  George  A.  Branden¬ 
burg,  Editor  &  Publisher.  Chicago 
editor,  discussed  “Press  and  Pub¬ 
licity,” 

■ 

VATICAN  PAPER  YIELDS 

A  dispatch  in  the  New  York  Times 
from  Rome  May  27  said  that  on  that 
date  the  Holy  See  capitulated  to  de¬ 
mands  of  the  Italian  Government  and 
the  Vatican  newspaper  Osservatore 
Romano  reappeared  as  a  shadow  of  its 
former  self.  Two  famous  editorial  col¬ 
umns,  formerly  critical  of  the  Nazis, 
were  suppressed  and  from  now  on 
there  will  be  no  articles  or  editorials 
about  the  war.  Only  official  com¬ 
muniques  will  appear.  The  Times 
correspondent  said  that  one  of  the 
methods  of  pressure  used  by  the  Fas¬ 
cist  government  was  to  force  the 
Italian  advertising  agency  that  served 
the  Osservatore  Romano  to  break  all 
its  contracts. 


FOR  QUICK.  BUYIN©  ACTION 


CENTRAL  OHIO 


•  •  THROUGH  THEIR 
FAVORITE  NEWSPAPER 


THE 

COLUMBUS 

DISPATCH 


niiRlNC.  APRIL  The  Dispatch 
carried  more  than  four  times  as 
much  advertising  from  local  drug 
stores  as  the  only  other  Columbus 
evening  paper. 


Women  like  the  way  The 
Columbus  Dispatch  presents  the 
news  .  .  .  They  are  enthusiastic 
about  its  special  features — and, 
most  important,  they  RELY 
upon  Dispatch  advertising  to 
guide  their  purchases.  If  you 
want  quick  buying  action,  fol¬ 
low  the  lead  of  Central  Ohio 
retailers  in  their  daily  contaa 
with  these  potential  customers. 

>|c  * 


DURING  APRIL  The  Dispatch 
carried  almost  twice  as  much 
Women’s  Wear  advertising  as  the 
only  other  Columhus  evening  paper. 


Retail  advertising  appropri¬ 
ations  have  for  years  been  con¬ 
centrated  in  The  Dispatch.  In 
April,  for  instance,  local  Col¬ 
umbus  merchants  bought  far 
more  advertising  in  The  Dis¬ 
patch  than  in  all  other  Col¬ 
umbus  newspapers  combined. 
Last  year  944  Local  and  Display 
advertisers  used  this  one  news¬ 
paper  EXCLUSIVELY. 


DURING  APRIL  The  Dispatch 

led  the  only  other  Columbus  eve-  ♦  * 

ning  paper  by  20,173  agate  lines  in 
retail  grtKeiy  store  advertising. 


Address  the  National  Advertising  De¬ 
partment  for  information  about  this 
newspaper  and  the  market  it  serves. 

Cf^ihnnliiKi  IKstiatdi 

OnviARA  &  ORMSBEE,  National  Representatives 

NKW  YORK  DETROIT  CHICAGO  ATLANTA 

^S.4N'  FRANCISCO  LOS  AN'GELES 
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TOLEDO  BLADE 


Covers  its  market  as  do  few, 
if  any,  metropolitan  newspapers 
in  the  whole  country 


TOLEDO  TRADING  AREA 


CITY  OF  TOLEDO 


(A.B.C.  CITY  AND  TRADING  TERRITORY) 


(A.B.C.  CITY) 


There  arel  73^050  homes  in  the  trad* 
ing  territory,  which  includes  235  towns 
and  villages. 

The  Toledo  Blade  sells  o\erl 43,000 

copies  per  day  in  this  territory. 


There  are  84,847  occupied  homes  in 
Greater  Toledo  (A.B.C.  City). 


The  Toledo  Blade  sells  91,037  copies 
per  day  in  this  territory. 


TOTAL  CIRCULATION  for  the  Toledo  Blade 
for  the  6  months  ending  March  31,  1940 
(A.B.C.  Publishers’  Statement)  .  .  .  . 


Copies  per  day 


A.  B.  C.  TOLEDO  plus  BALANCE  OF  TOLEDO  DISTRICT 


TOLEDO  BLADE 


One  of  America’s  Great  Newspapers 


Total  Families 

Sales  Per  Family 
1939 

Food  Sales 

1935 

Liquor  Sales 
1939 

New  Car  Sales 
1939 

A.  B.  C.  Toledo 

84,847 

$1,532 

$29,644,000 

$3,300,296 

10,595 

Balance  of  District 

88,203 

$1,218 

$24,620,000 

$2,797,208 

12,295 

\ 
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EDITOR  &  PUBLISHER 


Chi.  News  Successful  with 
Decentralized  Local  Dept. 

Reorganization  Patterned  after  National  De¬ 
partment  .  .  .  Staff  Members  Grouped 
According  to  Character  of  Accounts 


SUCCESS  of  the  Chicago  Daily  News’ 
reorganized  local  advertising  de¬ 
partment,  paralleling  the  physical 
setup  of  the  na¬ 
tional  depart¬ 
ment,  was  af- 
firmed  by 
George  F.  Hart¬ 
ford,  Daily  News 
advertising  di¬ 
rector,  in  an  in¬ 
terview  recently 
with  Edito:? 
&  Publisher. 

A  decentral¬ 
ized  plan  of  or¬ 
ganization,  with 
staff  members 
grouped  accord¬ 
ing  to  the  character  of  their  accounts, 
has  been  in  force  since  the  latter  part 
of  1939.  Members  of  the  staff  are  re¬ 
sponsible  to  their  respective  group 
heads. 

The  group  leaders  are,  in  turn,  re¬ 
sponsible  either  to  Edwin  T.  Heister, 
retail  advertising  manager,  or  to  Lee 
F.  Biedermann,  national  advertising 
manager.  The  retail  and  national 
managers  report  to  Mr.  Hartford. 

Closer  Control  of  Acconnts 
“This  decentralized  plan  permits 
closer  checking  and  control  of  ac¬ 
counts  and  makes  for  greater  effi¬ 
ciency  in  the  training  of  the  younger, 
less-experienced  members  of  the  staff 
when  they  are  promoted  to  the  local 
advertising  department,”  said  Mr. 
Hartford. 

Laying  out  a  diagram  chart  of  the 
advertising  department  personnel, 
Mr.  Hartford  explained  how  the  de¬ 
centralized  plan  works.  Heading  all 
operations  is  the  advertising  direc¬ 
tor.  Reporting  directly  to  him  are  the 
local  advertising  manager,  advertis¬ 
ing  promotion  manager,  sales  service 
department  manager,  classified  man¬ 
ager  and  national  manager. 

Under  the  Daily  News  system, 
young  men  joining  the  advertising 
staff  usually  begin  in  either  the  mar¬ 
ket  research  department  or  classified. 
In  the  former,  beginners  are  trained 
in  merchandising,  development  of 
presentations  and  statistical  research. 
From  market  research  they  are  trans¬ 
ferred  either  to  classified  or  to  the 
sales  service  department.  The  latter 
is  really  an  adjunct  to  the  market  re¬ 


TIME 

The  Weekly  Newsmagazine 

Editorial  offices  in 
NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 

Full  services  of 
THE  ASSOCIATED  PRESS 


search  department.  Sales  service 
prepares  the  layouts  and  copy  from 
various  Daily  News  presentations  for 
all  departments.  This  group  includes 
artists  and  production  men. 

Janior  Salesman 

After  a  beginner  has  had  sufficient 
training  in  market  research,  sales 
service  and  classified,  he  is  eligible 
for  the  local  display  staff.  Under  the 
decentralized  plan  of  group  accoimts, 
junior  salesmen  begin  in  the  real  es¬ 
tate,  building  supplies  and  miscel¬ 
laneous  accounts.  From  this  group 
the  younger  members  are  assigned  to 
the  various  groups  covering  local  ad¬ 
vertising  accounts,  including  women’s 
clothing,  shoes,  jewelry  and  credit 
clothing  in  one  group;  loop  depart¬ 
ment  stores;  amusements,  theaters, 
hotels  and  restaurants;  schools;  out¬ 
lying  department  stores,  candy,  gro¬ 
ceries;  furniture,  beauty  shops,  drugs, 
radio,  musical,  churches  and  miscel¬ 
laneous;  and  men’s  clothing. 

“Each  group  has  a  manager  or 
leader  and  the  men  work  individu¬ 
ally  and  collectively  on  accounts  un¬ 
der  supervision  of  the  group  man¬ 
ager,”  explained  Mr.  Hartford.  “The 
value  of  such  a  system  is  that  greater 
co-op>eration  can  be  obtained  in  the 
respective  groupings.  If,  for  instance, 
the  furniture  group  finds  that  a  par¬ 
ticular  account  needs  intensive  solici¬ 
tation,  the  entire  group  may  assist 
the  man  on  the  account  in  furnishing 
necessary  information.  Likewise,  the 
group  may  call  upon  the  market  re¬ 
search  and  sales  service  departments 
for  assistance  in  preparing  presenta¬ 
tions  and  market  data.” 

National  Setup 

The  national  department  has  been 
on  the  decentralized  setup  for  some 
time.  Reporting  to  the  national  man¬ 
ager  are  the  heads  of  the  Chicago, 
Detroit,  Eastern  and  Pacific  Coast 
offices.  In  the  Chicago  office,  na¬ 
tional  accounts  are  grouped  as  fol¬ 
lows; 

Tobacco,  medical,  men’s  wear  and 
toilet  requisites;  food;  financial; 
housing  equipment  and  supplies,  in¬ 
dustrial  and  utilities;  automotive  and 
publications;  books,  women’s  wear; 
and  transportation. 

Members  of  the  national  staff  are 
recruited  from  the  local  department, 

DON’T 

YOU 

KNOW? 

Seven  regular  editions  of  The 
Sun  are  published  Monday 
through  Friday  and  nine  are 
published  Saturday,  assuring 
Sun  readers  of  the  very  latest 
news  coverage. 

WEIGH  THE  VALUE  OF 


NEW  YORK 


where  the  men  have  received  thor¬ 
ough  training  not  only  in  local  dis¬ 
play,  but  in  previous  experience  at¬ 
tained  as  beginners  in  the  market 
research,  sales  service  and  classified 
departments. 

■The  Daily  News  maintains  adver¬ 
tising  standards  as  high  as  those  of 
any  other  metropolitan  newspaper 
in  the  U.  S.,  Mr.  Hartford  pointed 
out.  It  did  not  publish  last  year  any 
part  of  the  1,115,634  lines  of  alcoholic 
beverage  advertising  or  the  261,656 
lines  of  unacceptable  medical  and 
miscellaneous  advertising  which  ap¬ 
peared  in  other  Chicago  papers  dur¬ 
ing  the  year,  he  said. 

The  job  of  checking  advertising 
copy  against  the  requirements  set  up 
is  done  in  the  display  and  classified 
departments  by  veteran  members  of 
the  Daily  News  staff. 

■ 

Moore-McCormack 
Scholarship  Awarded 

The  Moore  -  McCormack  Latin - 
American  Scholarship  in  Journalism, 
established  this  year  in  the  Colum¬ 
bia  University  Graduate  School  of 
Journalism  to  aid  in  the  exchange  of 
information  between  the  Americas, 
has  been  awarded  to  Norman  J. 
Carignan  of  Providence,  R.  I.,  it  was 
announced  this  week  by  Dean  Carl 
W.  Ackerman. 

The  award,  which  will  enable  the 
recipient  to  travel  in  Brazil,  Uruguay 
and  Argentina,  was  made  on  the  basis 
of  letters  submitted  by  students  in  the 
School  describing  “how  an  intelligent 
reporter  trained  in  the  profession  of 
journalism  would  approach  the  assign¬ 
ment  of  ‘understanding’  South  Amer¬ 
ica.”  I 

The  scholarship,  endowed  by  the 
Moore-McCormack  Lines  in  honor  of 
Professor  Charles  P.  Cooper,  a  mem¬ 
ber  of  the  faculty  of  the  School  for 
the  past  21  years,  will  be  bestowed 
annually. 

Carignan  received  the  bachelor  of 
arts  degree  from  Providence  College 
in  1939.  He  will  receive  the  master 
of  science  degree  in  journalism  from  ' 
Coliunbia  University  this  June.  | 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BUBEAU 

oi  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  E.  Wacker  Drive,  Chicago,  III. 

A  nation-wide  non-proiit  service  sup¬ 
ported  by  Siffma  Delta  Chi,  Professional 
Journalistic  Fraternity. 


OOD. 


— and  50,01)0  fooil-hungrv  Kansa- 
fainilies  make  up  their  daili 
iiienus  Food  Advertising  in 
tlu'se  helpful  eohiiuns. 


The  Topeka  Daily  Capi¬ 
tal  is  proud  of  the  prog¬ 
ress  made  of  its  novel 
and — so  far  as  we  know — 
only  cooperative  Mer¬ 
chandising  Plan  in  behalf 
of  the  manufacturers  of 
food  products  advertised 
in  its  columns. 

It  is  the  aim  of  this 
unique  service  to  increase 
sales  of  articles  sold  in 
Grocery  Stores  of  its  vast 
market.  In  the  aggregate, 
“Mrs.  Smith,”  the  Pur¬ 
chasing  Agent,  is  a  sym¬ 
bol  of  50,000  prosperous 
Kansas  Families.  Twice 
each  week,  large  adver¬ 
tisements  are  run  stimu¬ 
lating  interest  in  Brand 
Names.  We  shall  have 
more  to  say  concerning 
the  details  of  this  very 
successful  idea  for  which 
The  “Capital”  appropri¬ 
ated  over  $16,000  in  1939. 

Tile  tliririnK  Topeka  Market 
eonsikts  of  SI  rieh  t'ountiefi. 
SiKoilteant ; — Per  Capita  Food 
Store  Sales — ToiM'ka  #107 
Kansas  #.76 
_  .  .  .  F.  S.  #70. 

UELP  YOU 
SELL  YOUR 
Product 
UEPE" 


•Alt  easy  70^c  «»f  the  food  jtroilu' 
locally  distrihuted,  arc  IVATI0^ 
ALLY  advertised. 
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MR-COOIEO  MARlHcii 


Handles  Like  a  Passenger  Car  in  Traffic  •  •  • 

Safe,  Quick,  Easy  to  Unload  from  Either  Side  •  •  • 

Parks  in  Less  Space  Because  of  Shorter  Overall  •  •  • 
Cuts  Your  Distribution  Costs  in  a  Dozen  Different  Ways! 


•  During  the  past  year,  the  White  Horse  has 
won  wide  acceptance  among  fleet  owners  in 
all  kinds  of  business  whose  delivery  trucks 
are  used  in  frequent-stop  service. 

Department  stores  .  .  .  food  manufacturers  and 
distributors  delivering  to  retail  stores  .  .  . 
towel  supply  companies,  which  operate  chiefly 
in  downtown  sections,  and  others  faced  with 
the  problem  of  maintaining  prompt  schedules 
in  the  face  of  heavy  traffic  conditions,  have 
already  proved  the  White  Horse  a  better 
delivery  method  over  millions  of  miles  of 
city  route  service. 

Now,  a  sufficient  backlog  of  experience  in  news¬ 
paper  service  has  been  established  to  prove 
the  White  Horse  is  tailor-made  to  meet  their 
problems  ...  to  save  up  to  an  hour  a  day  in 
route  time,  and,  thus,  make  it  possible  to  in¬ 
crease  the  length  of  routes,  increase  the  num¬ 
ber  of  stops  or  give  the  routeman  more  time 
for  sales  purposes,  collections,  returns,  etc. 

You  can  see  what  the  White  Horse  is  by  get¬ 
ting  in  touch  with  your  l(Kal  VC’hite  Branch 
or  Dealer.  To  find  out  what  the  VC'hite  Horse 
does,  ask  for  a  no-obligation  try-out  on  your 
hardest  route. 


The  driver,  or  his  helper,  need  never  walk  around 
his  truck  to  pass  papers  from  the  White  Horse. 
The  full  load  is  accessible  from  the  driver's  com¬ 
partment.  Faster,  easier,  safer.  This  99"  White 
Horse  is  one  of  a  fleet  of  10  owned  by  The 
Cleveland  Press,  replacing  I  three-quarter-ton 
pa.nel  trucks.  •  •  • 

(below)  If  rear  door  loading  or  unloading  is 
desired,  the  1  16"  White  Horse  provides  it,  with  no 
swinging  doors  to  complicate  parking  or  provide 
an  additional  traffic  hazard.  Note  the  deep  "well" 
which  permits  a  man  to  stand  at  full  height,  inside 
the  body,  and  work  the  load. 


A  perfectly  flat  floor,  at  low  curb-level  height,  runs 
Mraight  through  the  driver's  compartment,  permit¬ 
ting  him  to  stand  at  full  height  and  work  his  load 
through  the  doors  at  either  side.  On  rainy  days,  he 
can  count  his  papers,  make  change,  etc.  under  roof. 
The  driver's  seat  is  a  comfortable,  swivel  type,  self¬ 
centering  in  the  forward-facing  position,  easy  to  get 
in  and  out  of.  The  gear  shift  is  on  the  steering  post. 


THE  WHITE  MOTOR  COMPANY  •  CLEVELAND 


Hone 


the  first  newsworthy  truck  development  in 

YEARS!  Engine,  transmission  and  roar  axlo 
^integral.  This  design  saves  551  mechani¬ 
cal  parts.  You  can*t  have  trouble  and 
‘  •xpense  with  parts  that  don’t  exisH  Entire 
unit  is  easily  removable  apd  repfoceab/e. 


Tomorrow*^  Way  to  Goods  Today! ' 

BUILT  BY  WHITE  •  FOR  40  YEARS  THE  GREATEST  NAME  IN  TRUCKS 
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'll-*  presumably  was  due  to  faulty  opera- 

A  1 IOUII6  tion  of  the  induction  valve,  but  the 

^  j  ■  «  submarine  was  newly  commissioned. 

/0QlCClt©S  JNOVr  The  questions  arose:  Where  was  that 

induction  valve?  What  would  a  cross 
section  of  the  submarine  show? 

'  *  The  news  editor  posed  these  ques- 

7,000  Voltunes  Donated  by  to  Miss  Burke.  She  immediately 

j  .  j  n  ...  amassed  books  on  submarines,  en- 

Late  James  Bennett  lor  cyclopedias,  pamphlets,  magazines  and 

Staff  Leisure  Reading  the  proceedings  of  the  U.  S.  Naval 

R  rcoorc  a  HPAwncMRiiDr  Institute.  She  telephoned  the  Chi- 

By  GEORGE  A.  BRANDENBURG  Armour  Insti- 

Dedication  of  the  James  O’Donnell  tute  library,  and  the  Great  Lakes  r»  r 

ennett  branch  of  the  Chicago  Trib-  Naval  Training  School  library.  Tele-  ’  ’  •  .  ■ 

lie  library  recently  marked  a  new  ad-  grams  were  dispatched  to  the  British 

i  t  i  o  n  to  the _ Library  of  Information  in  New  York 

ver  -  expanding  College  library  at  Wash- 

iree  -  in  -  one  ington. 

brary,  unique  in  The  following  morning  the  Tribune 

ny  newspaper  printed  on  its  back  page  two  sub- 

lant.  Tribune  marine  diagrams  which  300  other 

.brary  facilities  newspapers  later  reproduced,  via  the 

re  considered  to  tL/ ''’"B  . Associated  Press, 

e  the  most  ex-  Organized  in  1921 

ensive  an  com-  Although  the  Tribune’s  morgue  sys- 

re  ensive  n  tern  has  been  in  use  for  approximately 

lewspaper  libra-  w  , 

library  was  not 

y  in  the  country,  organized  until  1921,  ' 

,  u  *  ^  I  ■  ■  „  I  on  assortment  of  2,000  books.  Today, 

,  t  h  e  r  two  Mildred  Burke  ^  contains  20,000  books,  10,000  bound 


ANCAM  Will 
Meet  in  Biloxi 
June  24-27 


Classified  Managers  to  Hear  ^  which  Kai 
^  News,  IS  liste 

Howard  Acton  of  Home  p.  Sweeney, 

Loan  Bank  Board  speaker. 

on  “Selling 

Howard  Acton,  director  public  re-  Carter  Jacl 
lations.  Federal  Home  Loan  Bank  pane 

is  guest  fied  Product, 
speaker  on  the  Birmingham 
program  of  the 
Association 
Newspaper 

vertising  Man- 
agers  to  be  held 
^  in  Biloxi,  Miss., 

Evan  Mitchell, 

Knickerbocker 
News,  program 
chairman,  has 

It  started  with  Wayne  Moores  announced  plans 

for  the  meeting 

_ _  _ ^  _  which  convenes  with  the  president’s 

volumes  of  the  Tribune  dating  back  message  and  committee  appointments, 
to  1857,  other  newspaper  files,  and  Wayne  Moores  President 

nearly  1,000,000  pamphlets,  govern-  At  the  first  day’s  luncheon,  Pres- 
ment  records  and  surveys.  Approx-  ident  Wayne  Moores,  Charlotte  (N.  C.) 
imately  400  magazines,  covering  every  Observer,  will  be  the  presiding  of- 
conceivable  phase  of  modem  Amer-  ficial  and  C.  M.  Carroll,  New  York 
ican  life,  come  into  the  library  each  Times,  master  of  ceremonies.  John 
month.  Niehaus,  New  Orleans  Item-Tribune, 

There  is  also  a  legislative  library  ^  charge  of  the  program, 
that  contains  all  senate  and  house  bills  The  first  morning  there  will  be  a 
and  records  of  hearings,  all  govern-  discussion  on  business  administration 
mental  bulletins  and  advance  reports,  with  C.  M.  Carroll,  chairman,  and  Wm. 
the  Congressional  Record  and  all  Illi-  Pickett,  Cincinnati  Enquirer,  as 
nois  legislation.  The  library’s  1,000,-  speaker. 

000  reports  and  surveys  supplement  ^  Ike  afternoon  there  will  be  two 
the  news  clippings  filed  in  the  morgue  sessions  with  group  number  one 
as  sources  of  information.  taking  up  the  classified  sales  struc- 

Miss  Burke  is  a  graduate  of  Western  O.  Sessions,  Salt  Lake  City 

Reserve  University  library  school,  Z  L  director  with 

She  has  also  done  graduate  work  at  S®  « 

the  University  of  Chicago  and  Colum-  NMle  Banner,  and 

bia  University.  She  is  a  past  president  Republic,  as 

of  the  newspaper  division  of  Special  -u- 

Libraries  Association.  As  she  so  mod-  two  takes  up  Building 

estly  stated:  “I  am  widely  educated,  Newspa^r 

but  not  deeply.’’  What  makes  her  Weinstem,  Shreveport  (La.) 

services  so  valuable  and  appreciated  y 

Is  the  fact  that  she  has  a  “news  sense’’  Beaumont  (Tex.)  Enterprise; 

comparable  to  that  of  a  reporter  when  Joe  Hannie,  Bloomington  (Ill.)  Daily 
called  upon  to  hunt  for  facts.  Kelly,  Greensboro 

f;  .  (N.  C.)  Daily  News,  and  Nell  Resin- 

In  addition  to  the  general  library,  the  g0j.^  Peoria  (Ill.)  Star,  participating. 

Tribune  maintains  a  reference  depart-  -  , 

ment  next  to  the  news  room.  Here  is  **”  P***  *''* 

located  a  room  two  stories  high,  con-  Ike  second  day  Anthony  T.  Pow- 

taining  262  steel  files.  In  these  files  derly,  Rochester  (N.  Y.)  Democrat  & 
are  more  than  10,000,000  clippings.  Chronicle,  will  be  chairman  of  the 
3.000,000  pictures  with  500,000  cross  discussion  on  Conducting  a  Staff 
references,  250,000  negatives,  100,000  Meeting.  Lawrence  Amundson, 
engravings  and  5,000  advance  obitu-  ^ioux  Falls  Daily  Argus-Leader,  will 
aries.  Likewise,  the  morgue  contains  ke  chairman  of  the  National  Want  Ad 
2,000  pamphlets,  2,000  memoranda,  500  Week  topic  with  J.  H.  Shelp,  Houston 
reference  books  and  an  extensive  Chronicle,  as  speaker. 


PNPA  ADMITS  N.  J.  DAILY 

The  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  announces  a  nn 
daily-paper  member,  the  New  Bruns¬ 
wick  (N.  J.)  Home  News,  Hugh  S 
Boyd,  treasurer.  This  is  the  first  out- 
of-state  newspaper  to  be  accepted  it; 
the  PNPA  in  accordance  with  a  re¬ 
cent  change  in  the  constitution. 


NEW  YORKl 


THE  FAIRl 


THE  WALDORF-ASTORIA 


See  New  York,  because  it  is 
still  the  greatest  exhibit  of 
its  kind  in  the  world.  See 
The  Fair,  because  it  is  the 
greatest  contemporary  spec¬ 
tacle  of  the  industrial  and 
cultural  progress  of  the 
world.  And  also  see  The 
Waldorf-Astoria,  because  it 
is  the  foremost  custodian  in 
the  world  of  the  arts  of  hos¬ 
pitality.  Of  course,  we’d 
rather  have  you  as  a  guest 
. .  .  but  please  remember  you 
are  welcome  as  a  visitor. 

Smd  for  booklet 

'How  To  Budget  A  Trip  To  New  York' 


Circulation 
for  April 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  April,  1940. 


April  circulation  of  The  Sun¬ 
day  Sun  averaged  201,184  per 
Sunday. 


Park  Ave.,  49th  to  50th,  N.  Y< 

The  Most  Extensively 
Air-conditioned  Hotel 
in  the  World 


Everything  in  Boltimcre 
Revolvee  Around 


Morning  Evening  Sunday 


plants  -industry  of  all  kinds,  heavy 
and  light,  requiring  hoth  skilled  and 
unskilled  labor. 

Here  also  is  mining — soft  and  hard 
coal,  oil  and  gas,  iron  ore  and  clay, 
sand  and  rock.  Here,  too,  is  farming 
— ^hay,  oats,  corn,  fruit,  livestock  and 
dairying. 

And  Pennsylvania  is  progressive. 
For  here  is  one  of  the  finest  state 
governments  of  the  country.  An  ad¬ 
ministration  that  has  won  praise  for 
its  sympathetic  and  cooperative  atti¬ 
tude  towards  business. 

These  are  the  basic  reasons  why 
Pennsylvania  w’ill  pay  you  a  profit. 
For  many  others — complete  and  spe¬ 
cific  -please  address  any  of  the  Co¬ 
operating  Newspapers  of  Pennsyl¬ 
vania  listed  below,  or  call  in  any 
Pennsylvania  special  representative. 


For  many  weeks  we  have 
said  the  same  things  in  this  advertis¬ 
ing  space. 

We  have  said  that  newspapers,  prop^ 
erly  used,  will  pay  you  a  profit. 

We  have  said  that  to  use  newspa¬ 
pers  properly,  you  must  use  them 
regularly,  with  newspaper-type  copy, 
merchandise  that  advertising,  take 
advantage  of  the  local  cooperation  of 
each  newspaper’s  staff,  and  use  ALL 
the  newspapers. 

And,  finally,  we  have  said  that  you 
could  prove  all  this  in  an  ideal  group 
of  markets  in  a  single  state — Penn¬ 
sylvania. 

This  is  a  fact. 

For  in  Pennsylvania  there  happens 
to  be  a  wealthy,  well-balanced  group 
of  markets. 

Here,  for  example,  live  10,176,000 
people  who  spend  each  year  $4,933,- 
277,000 — 7.8't  of  the  entire  spend¬ 
able  income  of  the  United  States! 

Here  is  industry — active  and  diversi¬ 
fied.  Steel,  aluminum,  machinery, 
textiles,  food  manufacturing,  process 


the  COOPERATING  NEWSPAPERS  OF  PENNSYLVANIA 


Up  to  5,000  Circylation 
AUoaippa  G»zf4te  (E) 
■^bridge  CitizpD  (E) 

Ent^rprln*  (E) 
Courier  (E) 

Sentinel  (E) 

}®lwbia  News  (E) 
uoylentown  Inteliigeneer  (E) 
Ju**”'*!'*'  Rocord  Anniz  (E) 
Nrwe-Diiiputeh  (E) 
C*n»daie  North  Penn 
.^porter  (E) 

‘folghton  Lender  (E) 

Pnbiizhin*  Co. 
Cannel  Item  (E) 

*  Bellefonte 
Centre  Timra  (E) 
aomerzet  Democrat 


Indiana  Gazette  (E) 
Meadvillr  Tribune-Kepubli* 
can  (.M&E) 

New  Kensington  Dispatch 

OU^Cit7  Blizzard  (E> 
Punxsutawney  Spirit  (B) 
Stroudsburg  Record  (M) 
Tarentum  Valley  Daily  News 
(E) 

Towanda  Review  (M) 

Warren  Timea-Mirror  (B) 
Waynesboro  Record-Herald 
(E) 

10  to  25,000  Circulation 

Altoona  Mirror  (E) 


•.\rdniore  Main  Line  Times 
Butler  Eagle  (E) 

Chester  Times  (E) 
Greensburg  Review  Tribune 
(MAE) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

McKeesport  News  (E) 

New  Castle  News  (E) 
Norristown  Times-Herald  (E) 
Gil  City  Derrick  (.M) 
Shamokin  Newt-Dispatch  (E) 
Sunbury  Dally  Item  (E) 
•I’pper  Darby  News 
Washington  Observer  Repor¬ 
ter  (MAE) 


Tyrone  Herald  (E) 
Vandcrgrift  News  (E) 

5  to  10,000  Circulation 

Beaver-Rochestcr  Times  (B) 
Beaver  Falls  News-Tribune 
(E) 

Bloomsburg  Press  (M) 
Bradford  F.ra  (M) 

Bn^ford  Star  A  Record  (E) 
Bradford  Herald  (S) 
Brownsville  Telegraph  (E) 
Chambersburg  Publir 
Opinion  (E) 

Clearfield  Progress  (E) 
Connellsvllle  Courier  (E) 
DuBois  Courier  Express 
(MAE) 


H’illiamsport  Gazette-Bulletin 
(M) 

Williamsport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Dispatch  Herald  (EA8) 
*(iermantown  Courier 

More  than  50,000 
Circulotion 

.\llentown  Call  (MAS) 
Allentown  Chronicle  (E) 
Johnstown  Tribune  Democrat 
( M  A  E  ) 

Wilkes-Barre  Times-Leader 
News  (E) 

Wilkes-Barre  Record  (M) 

•  Selected  Weeklies 
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EDITOR  &  PUBLISHER 


E  D  I 


PROFESSIONAL  STATUS 

MANY  A  TIME  since  1931  we  have  cursed  the 
day  wlien  publishers  and  the  government  got 
all  tangled  up  on  the  “professional”  status  of 
news])a|H'r  writers.  For  at  feast  50  years,  there 
had  been  no  question  in  the  minds  of  most  edi¬ 
torial  men  that  their  work  was  at  least  partly 
professional,  even  largely  professional.  Only  in 
the  rudimentary  “cub”  stages  could  journalism 
have  iH'cn  considered  as  even  semi-mechan¬ 
ical. 

In  its  advance<l  branches  newspa]>er  work  com¬ 
bines  attributes  both  of  the  professions  and  the 
arts.  It  cannot  ilo  otherwi.se  in  its  task  of 
b(»th  informing  and  intere.sting  an  intelligent 
clientele. 

Difficulty  arose  when  the  publi.shers  under  the 
NR.V  code  tried  to  establish  distinctions  be¬ 
tween  routine  workers,  ])rofe.ssionals,  and  ex¬ 
ecutives. 

Those  were  eonfu.sed,  busy  days  when  quick  ac¬ 
tion  seemed  to  lie  the  essence  of  achievement  and 
short  cuts  were  frequently  sought  by  all  con- 


Aiicl  I  will  overthrow  the  throne  of  kingdoms, 
and  I  will  destroy  the  strength  of  the  kingdoms  of 
the  heathen;  and  I  will  overthrow  the  chariots,  and 
those  that  ride  in  them;  and  the  horses  and  their 
riders  shall  come  down,  everyone  hy  the  sword  of 
his  brother. — Haggai  11:22. 

as  a  Supreme  Court  Justice,  an  interne  as  much 
as  a  Mayo  surgeon.  We  urge  that  government, 
guild,  and  publishers  forget  the  “professional” 
debate  as  a  standard  of  compensation,  and  settle 
the  latter  question  in  accordance  with  the  law 
and  the  prevailing  contract  or  individual  rela¬ 
tionships. 

VmiSTUNG  IN  THE  DARK 

L.\ST  SPUING  when  the  paid  attendance  at  the 
New  York  World’s  Fair  1939  failed  to  come 


1  A  L 


BIG  TYPE  AND  PAPER 

W.All  NEWS  has  inerea.sed  both  the  .size  and  tl» 
circulation  of  metro|)olitan  newspajH'rs  dur. 
ing  the  past  month.  Despite  the  paucity  of  (fc. 
tails  on  the  great  battles  raging  in  France  and 
Belgium,  the  public  is  buying  edition  after  edi¬ 
tion  to  keep  abreast  of  the  last  and  least  frag, 
ment  of  information  on  the  new  holocaust 
Newspapers  have  welcomed  the  added  circulatioc 
without  too  much  enthusiasm,  but  they  have  wel¬ 
comed  it  and  done  nothing  to  limit  it. 

Coupled  with  this  drain  on  the  new.sprint  sup¬ 
ply  is  the  trend  toward  large  type  in  headline; 
and  text  for  adequate  display  of  the  war  tiding; 
Headlines  as  large  as  those  of  the  Spanish-.\meri- 
can  war  days  have  appeared  in  New  York  paper; 
Some  have  had  as  many  as  six  banner  lines  ii 
one  edition.  Body  type  has  ranged  from  18-poin; 
down  to  a  usual  minimum  of  10-point  on  wa; 
bulletins.  Other  news  has  not  l)ccn  cut  appren 
ably  to  accommodate  the  war  stories,  and  paper; 
in  all  parts  of  the  country  arc  made  up  mucli 
more  loo.sely  than,  we  believe,  jrrudence  dictate; 

We  observed  last  week  that  while  there  i; 


One  of  tho.>ie  .short  cuts,  we  recall,  was  an  effort 
to  ilefine  as  “professional”  all  writers  who.se  pay 
was  835  or  more  a  week.  The  young  .American 
Newsj)aper  Guild  then  .saw  in  NR.A  its  opimrtu- 
nity  to  raise  wages  above  depression  levels  and  it 
resisteil  classification  of  its  members  as  “profes¬ 
sional,”  since  professionals  were  not  covered  by 
the  Recovery  Act.  The  guild  shortly  went  beyond 
that  stand  and  rejected  absolutely  professional 
standing.  By  1935  it  was  talking  industrial  union- 
i.sm  for  editorial  workers.  In  1937  it  joined  the 
CIO  and  added  to  its  ranks  the  business  office 
clerks,  circulation  employes,  and  others  not  re¬ 
motely  a-ssociated  wuth  the  writing  of  news. 

Even  within  the  guild,  a  strong  minority 
has  resi.sted  this  exclusion  from  profes.sional 
status. 

It  is  one  of  the  strongest  reasons  why  editorial 
workers  have  not  become  guild  members  in  larger 
numbers.  The  idea  of  putting  writers  on  a  purely 
trade-union  basis  is  repugnant  to  men  who  appre¬ 
ciate  the  tremendous  importance  of  the  reporting 
and  writing  functions  and  the  essentially  creative 
nature  of  much  of  their  work. 

Naturally  the  question  is  far  from  settled.  The 
NR  A  is  long  .since  dead.  The  guild  .speaks  for  a 
minority  of  editorial  workers.  It  is  still  fighting 
the  battle  of  “profe.ssionali.sm”  before  the  Wage- 
Hour  Board,  and  the  jwssibility  of  another  unsat¬ 
isfactory  conclusion  seems  dead  ahead. 

The  Wage-Hour  Administrator  now  appears  to 
interpret  “professional  cmidoyes”  as  those  having 
ji  .school  of  journalism  background.  Some  day, 
that  may  be  a  practical  definition.  It  is  not  now. 
Hundreds  of  the  most  conijictent  men  on  news- 
]>ajK'r.s  have  no  such  background.  Scores  of  others 
ilaim  .school  of  journalism  education  on  the 
strength  of  courses  which  ediu’ators  regard  as 
insufficient.  The  leading  .schools  and  the  new.s- 
];aper  organizations  are  now  working  toward  a 
plan  which,  after  experience,  may  jx-rmit  the 
cstabli.shment  of  professional  recognition  on  an 
«*ducational  ba.sis,  but  that  is  all  in  the 
future. 

To<lay,  the  only  possible  standard  is  jx-rform- 
ance  in  actual  newspaper  work.  If  a  newspaper¬ 
man  is  regarded  by  his  superiors  as  competent 
to  rejxirt  or  edit  news,  he  is  to  all  purposes  a 
professional  worker,  regardless  of  any  other  status 
he  may  have  as  a  union  member.  His  rate  of  pay 
makes  no  difference.  A  lawyer  one  year  out  of 
law  school  is  just  as  professional  to  his  fellows 


within  50%  of  forecasts,  considerable  whistling 
in  the  dark  was  indulged  in.  Fair  officials  insisted 
there  would  be  a  great  pickup  when  the  vacation 
sca.son  arrived,  and  treasury  experts  pointed  out 
that  the  peak  was  not  reached  at  Chicago’s  Cen¬ 
tury  of  Progress  until  the  middle  of  July.  So,  all 
suggestions  that  paid  advertising  be  employed  to 
bolster  free  publicity  were  cast  aside.  Then  when 
the  peak  failed  to  materialize  in  July,  and  stories 
of  high  prices  had  cut  further  into  attendance, 
Fair  officials  still  vetoed  advertising  on  the  twin 
grounds  of  poverty  and  tardiness. 

This  year  it  is  the  same  story  all  over  again, 
e.\cepting  that  the  war  is  taking  the  place  of  high 
prices.  Otherwise  they  are  whistling  the  same 
tune — wait  until  vacations  set  in  and  the  sum¬ 
mer  peaks  roll  around! 

The  question  of  adverli.sing  continues  to  be  an 
orphan  child  on  Flushing  Meadows.  Meantime, 
the  attendance  for  the  first  two  weeks  of  “Elmer’s 
Forty  Fair”  could  hardly  be  more  disappoint- 
i'lg. 

Paid  visitors  numlx'retl  only  1,111,356,  whereas 
for  the  same  calendar  tlays  in  May  of  last  year 
(the  Fair  opened  11  days  later  this  year)  the 
figures  were  1,716,570.  This  is  a  .sheer  drop  of 
'M%,  de.spite  the  reduction  in  the  admission  price 
from  75  cents  to  50  cents,  and  the  injection  of 
hyptxlormics  that  were  to  bring  miracles. 

It  is  evident  already  that  no  miracles  arc  iK'ing 
achieved  and  if  the  bondholders  want  any  of  their 
8>3,800.()00  back,  they  must  quit  whistling  in 
the  dark  and  adopt  mo<iern  business  methods,  by 
u.sing  paid  advertising  throughout  the  country. 
The  plea  of  poverty  doesn’t  seem  to  hold  water, 
when  the  Fair  can  find  $600,000  to  put  into  a 
single  pageant,  which  may  be  meritorious  but 
(.mnot  lx?  cxjx'cted  to  draw  the  customers  from 
the  hinterlands. 

.Advertising  will  do  a  job  for  the  Fair — if  the 
I'air  will  only  stop  procrastinating  and  cease  gaz¬ 
ing  into  crystal  balls. 

NONE  FOR  EVIL  JUDGMENT 

But  I  found  no  enemy, 

No  man  in  a  world  of  wrong. 

That  Christ’s  word  of  charity 

Did  not  render  clean  and  strong - 

Who  was  I  to  judge  my  kind. 

Blindest  groper  of  the  blind? 

— Thoxi.vs  AI.\cdonagh,  in 
“Wishes  for  My  Son.” 


plenty  of  new.sprint  pajx'r  available  to  .Amcricaii 
publi.shers  for  normal  u.se  this  year  and  next, 
there  is  none  to  spare  and  none  to  waste.  We 
intend  to  repeat  that  often.  Unle.ss  it  is  realize] 
and  the  realization  put  into  practice,  there  is  no 
que.stion  that  higher  prices  w  ill  lx?  paid  for  prat 
leajier.  Once  that  upward  spiral  starts,  it  won’t 
be  easy  to  stop,  and  a  certain  number  of  new;- 
jeapers  are  going  to  find  the  pace  too  fast. 

The  war  news  can’t  be  played  down.  It  can 
be  edited  to  eliminate  repetition  and  duplication, 
as  more  and  more  papers  are  now  editing  it. 
Other  news  must  also  be  tightly  written  and  ed¬ 
ited  and  pictures  selected  for  genuine  news  value, 
if  flagrant  waste  of  paper  is  to  lx?  avoided. 

The  time  may  be  near  at  hand,  too,  for  new;- 
pajjers  to  consider  an  advance  to  five  cents  (or 
street  sale  copies  and  appropriate  adjustment  ol 
mail  and  carrier  rates.  Editor  &  Pubusher  does 
not  advcx'ate  this  .step  now\  It  is  es.sential  that 
there  be  no  price  limit  at  this  time  on  the  abilitt 
of  the  public  to  buy  the  printed  word.  But  there 
is  no  doubt  that  the  present  rate  of  newsprin; 
consumjition  cannot  lx?  maintained  without  bnn;- 
ing  demand  perilously  close  to  supply  limits,  and 
when  that  time  arrives,  the  need  for  new  revenue 
will  become  pressing  and  immediate  to  meet 
higher  costs.  It  merits  consideration  now.  Ixfore 
the  emergency  arises. 

WAR  MAPS 

INGENUITA  has  always  Wen  an  asset  to  enter¬ 
prising  journalism,  and  we  are  glail  to  by 
Ix'fore  our  readers  an  examjile  furni.shcd  by  > 
small  city  newspaper.  The  Soutlihridfje  i 

Kveniuff  Xeus  is  publi.shed  in  a  city  which  hasz 
1910  census  population  of  16.801,  acconling 
a  proud  headline  of  May  2-1.  The  same  front  pa?^ 
carried  a  war  map,  half-jiage  deei>,  five  columi- 
wide,  in  two  colors.  The  German  advance  wa; 
indicated  by  blue  benday  shading. 

The  News  has  no  engraving  plant,  nor  is  there 
one  within  20  miles,  .so  the  technique  of  thi.«  stun- 
is,  indeed,  ingenious  if  not  original.  Half  an  hour 
Wfore  prc.ss  time,  a  tracing  is  made  on  thin  paP^- 
of  the  front  indicated  by  the  news  dispatche; 
This  is  laid  on  a  circular  press-plate  cast  of  lb 
war  map  furnished  by  a  news  service,  indicatia^ 
what  is  to  be  left  on  the  color  jdate  and  wha 
routed  off.  The  result  is  a  clear  map,  with  a  shai- 
definition  of  the  day’s  fighting  limits,  and  at  > 
cost  within  reach  of  any  paper  capable  of  P<^ 
(hieing  a  simple  black  and  color  combination. 
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tourist  attractions.  In  a  recent  speech, 
he  asked  that  the  next  session  of  the 
Legislature  set  aside  at  least  $100,000 
for  tourist  development. 

Burrows  Matthews,  editor,  Buffalo 
AMON  G.  carter,  publisher.  Fort ,  Courier-Express,  and  Alfred  H.  Kirch- 
Worth  Star-Telegram,  was  host  May  '  hofer,  managing  editor  of  the  Buffalo 
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Amon  Carter 


29  to  the  American  Petroleum  Insti¬ 
tute  at  a  barbe¬ 
cue  and  enter¬ 
tainment  on  his 
farm  near  Fort 
Worth.  He  is  a 
member  of  the 
board  of  direc¬ 
tors  of  the  In¬ 
stitute,  which 
held  its  midyear 
meeting  at  Fort 
Worth,  May  27 
to  30. 

Mane  hester 
Boddy,  editor 
and  publisher, 

Los  Angeles  News,  spoke  on  “Prop¬ 
aganda  in  the  News,”  before  a  break¬ 
fast  meeting  of  the  California  Con¬ 
gress  of  P.T.A.  at  the  Los  Angeles 
Biltmore  Bowl,  May  23. 

Judge  Joseph  A.  Dear,  lay  judge  of 
the  New  Jersey  Court  of  Errors  and 
Appeal  and  editor  and  president  of 
the  Jersey  City  Jersey  Journal,  will 
receive  an  honorary  degree  at  the 
commencement  exercises  of  John 
Marshall  College  of  Law,  Jersey  City, 
next  month. 

William  F.  Wiley,  publisher,  Cin¬ 
cinnati  Enquirer,  will  preside  June  4 
at  a  National  Industrial  Preparedness 
Conference  at  the  Hotel  Netherland 
Plaza,  Cincinnati.  The  principal 
speaker  will  be  Col.  Joseph  Johnson, 
Assistant  Secretary  of  War. 

F.  A.  Miller,  president  and  editor, 
South  Bend  Tribune,  has  been  ap¬ 
pointed  a  director  of  the  Indiana  Re¬ 
publican  Editorial  Assn,  for  the  third 
Indiana  congressional  district. 

Fred  I.  Archibald,  publisher,  Albany 
(N.  Y.)  Times-Union,  addressed  the 
annual  spring  luncheon  of  the  women 
of  St.  Paul’s  Episcopal  Church  at  the 
Albany  Country  Club,  May  23. 

Clyde  E.  Palmer,  publisher  of  the 
Palmer  Newspapers  in  Arkansas,  sub¬ 
mitted  his  resignation  May  24  to  Gov, 
Carl  E.  Bailey  as  chairman  of  the 
State  Publicity,  State  Centennial  and 
State  Farm  Tenancy  Commissions. 
His  action  was  prompted,  he  said,  by 
the  pressure  of  personal  business.  The 
Palmer  newspapers  include  the  Hot 
Springs  Sentinel  Record  and  New  Era. 
Camden  News,  Hope  Star  and  El  Do¬ 
rado  Daily  Neics  and  Times. 

_  James  H.  Skewes,  publisher.  Meri¬ 
dian  (Miss.)  Star,  has  been  renamed 
to  the  board  of  the  Alabama  &  Great 
Southern  Railroad,  subsidiary  of  the 
Southern  Railroad. 

Noah  M.  Hollowell,  editor-publisher, 
Hendersonville  (N.  C.)  Tribune,  has 
been  elected  president  of  the  North 
Carolina  Weekly  Press  Assn.,  and 
E.  B.  Gilbert  Jr.,  of  Spruce  Pine 
(N.  C.)  Tn-County  News,  secretary- 
treasurer. 

Raymond  Fields,  publisher,  Guthrie 
(Okla.)  Capital,  is  author  of  a  plan 
to  set  up  the  American  Legion  as  an 
auxiliary  to  the  nation’s  military  de¬ 
fense  in  time  of  emergency.  The  plan 
"■as  approved  at  the  recent  conven¬ 
tion  of  the  Texas  department  of  the 
legion. 

Pierre  H.  Fike,  editor,  Spartanburg 
Herald-Journal,  celebrated  his 
wth  birthday  anniversary  May  24. 
During  the  afternoon  he  was  honored 
n  *  surprise  party,”  arranged  by 
ublisher  S.  S.  Wallace  of  the  Herald 
and  Journal  and  fellow  employes. 

Nelson  M.  Shipp,  editor,  Cohimbtis 
(Ua.)  Ledger-Enquirer,  is  among 
prominent  Georgians  leading  a  drive 
or  a  state  appropriation  to  promote 


Evening  News,  were  guests  of  the 
Kiwanis  Club  of  Buffalo  at  a  meet¬ 
ing  in  observance  of  Press  Apprecia¬ 
tion  Week. 

Tom  Collins,  assistant  to  the  pub¬ 
lisher  of  the  Kansas  City  Journal,  will 
speak  June  11  at  the  annual  luncheon 
meeting  of  the  Insurance  Federation 
of  Minnesota  at  the  Hotel  Nicollet  in 
Minneapolis. 

Herbert  Peele,  editor,  Elizabeth  City 
(N.  C.)  Daily  Advance,  candidate  for 
the  Democratic  nomination  to  the  state 
legislature,  withdrew  his  candidacy 
shortly  before  the  primary  election. 

John  C.  Martin,  former  publisher 
of  the  Philadelphia  Evening  Ledger, 
was  operated  on  for  appendicitis  on 
May  22  at  Jefferson  Hospital,  Phila¬ 
delphia. 

W.  Kee  Maxwell,  former  publisher 
of  the  Fullerton  (Cal.)  News-Tribune, 
has  purchased  the  Hynes  (Cal.)  Clear¬ 
water  Journal,  a  weekly,  from  George 
and  Irene  Rochester,  effective  June  1. 


James  L.  Wright 


In  The  Business  Office 


FRED  W.  ALLSOPP,  business  man¬ 
ager  of  Little  Rock  Arkansas  Demo¬ 
crat,  returned  to  his  office  May  21, 
for  the  first  time 
since  late  in 
March.  He  en¬ 
tered  a  hospital 
April  2  and  has 
been  recuperat¬ 
ing  at  his  home. 

Syril  A.  Par¬ 
ker,  vice-presi¬ 
dent  and  busi- 
n  e  s  s  manager, 
Longview  (Tex.) 
Journal  and 
News  and  Hu¬ 
bert  M.  Harri¬ 
son,  vice-presi¬ 
dent  of  East  Texas  Chamber  of  Com¬ 
merce,  were  hosts  at  a  breakfast 
honoring  Cranston  Williams,  ANPA 
general  manager,  and  Adolph  Shelby 
Ochs,  Chattanooga  Times,  chairman  of 
the  SNPA  board,  and  their  party 
when  the  group  stopped  at  Longview 
recently  to  visit  the  East  Texas  oil¬ 
field,  while  enroute  to  the  SNPA  con¬ 
vention  in  Mineral  Wells. 

Marco  Morrow,  vice-president  of 
the  Capper  Publications,  Inc.,  Topeka, 
(Continued  on  next  page) 
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WASHINGTON 

CORRESPONDENT 

BY  popular  agreement,  James  L. 

Wright,  Washington  correspondent 
of  the  Buffalo  (N.  Y.)  Evening  News, 
rates  “tops”  in 
the  current  crop 
o  f  newspaper 
phrase  -  makers 
in  the  Capital. 

Many  of  the 
nicknames  and 
expressions 
which  have 
stuck  came  from 
the  typewriters 
of  Washington 
c  o  rr  e  spondents. 

For  instance, 

John  O’Donnell, 
in  the  New  York 
Daily  News,  first  tagged  Charles  Lu¬ 
ciano  “Lucky”  Luciano;  the  late  Paul 
Anderson  is  credited  with  the  descrip¬ 
tion  “brain  trust.”  which  still  clings 
to  the  professorial  aides  of  President 
Roosevelt;  Oswald  Schuette,  a  former 
Washington  correspondent  now  with 
the  radio  industry  originated  the 
term  “steamroller”  as  descriptive  of 
certain  political  tactics. 

Not  infrequently,  phrases  which 
first  appeared  in  Wright’s  articles  in 
the  News  gain  national  usage  without 
a  credit  line  to  the  author. 

Some  Wrightisms  which  have  been, 
or  will  be  heard  and  read  include: 

“He  (Thomas  Dewey)  is  impatient 
of  mediocrity  in  a  country  where 
there  is  a  lot  of  that.” 

“The  office  seeking  the  man  isn’t 
half  as  potent  as  the  candidate  seek¬ 
ing  the  delegates.” 

“An  odd  Odyssey  comes  to  an  end.” 
he  wrote  of  Dewey’s  trek  into  New 
England. 

On  one  occasion  at  a  White  House 
press  conference  when  the  President 
said  he  was  “throwing  a  rope”  to  his 
critics,  the  correspondent  asked:  “Are 
you  sure  you  are  not  throwing  the 
ropie  over  a  limb?” 

“Only  Father  Time  can  take  care 
of  the  chief  objection  lodged  against 
Dewey,  and  he  can’t  do  much  about 
it  before  November.” 

After  Frank  Murphy  had  gone  to  the 
“Lawyers’  Heaven”  (the  Supreme 
Court),  and  Robert  H.  Jackson  had 
succeeded  him  as  Attorney  General: 
“Great  God  and  General  Jackson!” 

“Tom  Dewey  has  been  a  political 
blitzkrieg.  While  others  are  mulling 
over  their  strategy,  he  jumps  in  and 
takes  his  objectives.” 
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They  CLOCK  comics 

in  Louisville,  too! 

Potential  Derby  winners  aren't 
t!ie  only  thing  they  elock  in 
Louisville,  Ky.  Comic  strip  win¬ 
ners,  like  Terry  and  the  Pirates, 
arc  <leterinine(l  the  same  way.  A 
lavorite  with  men  ami  women 
everywhere,  Terry  has  been  a 
consistent  hit  in  that  city.  A 
survey  of  the  Louisville  Times 
showed  that  94%  of  the  boys 
and  91%  of  the  girl  readers 
favor  Terry  and  the  Pirates! 

For  comics  that  click  every  time  .  .  .  write,  phone  or  wire 


Chicago  Tribune  -  New  York  News 
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Exec  [tting  TARZAN  himself, 
no  character  ever  created  hy 
Edgar  Rice  Burroughs  for  his 
great  daily  strip  has  so  capti¬ 
vated  TARZAN  followers  as 
has  Tarzeela — the  mysterious 
white  leopard  maid  of  the 
jungle — the  wild  girl  readers 
'  arc  wild  ahuut. 

i  Curr('nt  proofs  of  the  TAR- 
I  ZAN  strip  show  why.  We  will 
I  be  glad  to  send  them. 

FEATURE 
j  SYNDICATE 

I  220  EAST  42nd  street 
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Kan.,  has  returned  after  a  week’s 
business  trip  to  Chicago  and  Cleve¬ 
land. 

L.  E.  Gillett,  circulation  manager, 
Beaumont  (Tex.)  Enterprise  and 
Journal,  was  the  guest  speaker  at  a 
meeting  of  the  Scottish  Rite  Club  May 
21. 

D.  H.  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen-Times,  was 
keynote  speaker  for  the  North  Carolina 
state  Democratic  convention  recently. 

Hal  Douglas,  business  manager, 
Northwest  Arkansas  Times,  Fayette- 
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ville,  has  been  re-appointed  to  the 
Civil  Service  Commission  of  Fayette¬ 
ville. 

Joseph  A.  Taylor,  circulation  man¬ 
ager,  Muskegon  (Mich.)  Chronicle, 
has  received  a  $50  check  as  an  award 
for  a  photograph  submitted  in  the  na¬ 
tional  Packard  Motor  Car  Co.  photo¬ 
graphic  contest. 

Milton  R.  Miller,  business  manager, 
Batavia  (N.  Y.)  Daily  News,  recently 
addressed  the  annual  meeting  of  stamp 
clubs  of  Eastern  Pennsylvania  at  Wil¬ 
liamsport. 

Andrew  B.  Turnbull,  general  man¬ 
ager,  Green  Bay  (Wis.)  Press-Gazette, 
has  been  named  to  the  community 
campaign  executive  committee  in 
charge  of  a  drive  in  the  Fox  River 
Valley  to  raise  $500,000  for  St.  Norbert 
College. 

Boyce  Martin,  advertising  manager, 
Corsicana  (Tex.)  Daily  Sun,  has  been 
elected  president  of  the  Corsicana 
Dads’  Club. 

Paul  Myers,  of  the  South  Bend  Trib¬ 
une’s  advertising  staff,  who  has  been 
critically  ill,  is  convalescent  and  has 
returned  to  work. 

R.  S.  Stephenson,  of  the  Richmond 
(Va.)  News  Leader  local  advertising 
staff,  spoke  on  sales  campaigns  at  an 
all-day  meeting  of  the  Virginia  chap¬ 
ter  of  the  Potomac  Bakers’  Assn.,  at 
the  Hotel  Richmond,  Richmond,  Va., 
May  22. 

Morton  Frank  of  the  Pittsburgh 
Press  advertising  department,  was 
elected  a  vice-president  of  the  Penn¬ 
sylvania  Junior  Chamber  of  Com¬ 
merce  at  the  annual  state  convention, 
Pittsburgh,  May  25  and  26. 

Edwin  C.  Cunniff,  manager  of  the 
Sheboygan  (Wis.)  Daily  Press  radio 
station  WHBL  for  the  last  18  months, 
has  resigned  to  assume  duties  as  man¬ 
ager  of  WKBH  at  La  Crosse,  Wis.  He 
was  guest  of  honor  at  an  informal  din¬ 
ner  given  by  the  entire  Daily  Press 
staff  at  which  he  was  presented  with 
a  gift.  Succeeding  him  is  Wayne  W. 
Cribb,  who  has  been  manager  of  sta¬ 
tion  WSAU,  Wausau,  Wis. 


the  sports  fans  of  the  city  for  his  ef¬ 
forts  in  promoting  athletic  activities. 
He  was  presented  with  a  wrist  watch. 
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MISS  ANABEL  BURKHARDT,  has 
been  named  news  editor  of  the 
Holyoke  (Mass.)  Transcript-Telegram. 

Miss  Burkhardt, 
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who  was  erron¬ 
eously  referred 
to  in  last  week’s 
issue  as  Miss 
Bukhardt,  is  one 
of  the  few  wo- 
men  in  the 
United  States  to 
hold  such  a  post. 
She  succeeds  the 
late  Michael  F. 
O’Connor.  Miss 
Burkhardt  joined 
the  daily  in  Feb¬ 
ruary,  1938  as  a 
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special  feature  writer 

George  W.  Doods,  managing  editor, 
Spokane  (Wash.)  Spokesman-Review, 
has  announced  appointment  effective 
July  1  of  Archibald  Roosevelt,  Jr., 
grandson  of  the  late  Theodore,  grad¬ 
uate  of  Harvard,  now  on  editorial  staff 
of  the  New  York  Herald  Tribune,  to 
the  Spokesman-Review  editorial  staff. 

Leslie  D.  Kimble,  managing  editor. 
Coming  (N.  Y.)  Evening  Leader,  was 
re-elected  president  of  Corning  Au¬ 
tomobile  Club. 

Charles  A.  Merrill,  city  editor, 
Boston  Globe,  is  recovering  satisfac¬ 
torily  from  an  abdominal  operation  at 
the  Deaconess  Hospital,  Boston. 

Larry  Angel,  Jr.,  city  editor.  Port 
Chester  (N.  Y.)  Daily  Item,  and  pres¬ 
ident  of  the  City  Bowling  League  was 
recently  given  a  testimonial  diimer  by 


Walter  J.  Brown,  for  several  years 
Washington  correspondent,  Asheville 
(N.  C.)  Citizen-Times,  Winston- 

Salem  (N.  C.)  Journal  and  Sentinel, 
Raleigh  (N.  C.)  News  &  Observer, 
and  Greenville  (S.  C.)  News-Pied¬ 
mont,  has  resigned  to  become  vice- 
president  and  manager  of  Station 
WSPA,  Spartanburg,  recently  pur¬ 
chased  by  the  Spartanburg  Advertis¬ 
ing  Corporation,  and  WORD,  a  new 
station  to  be  erected  by  the  corpora¬ 
tion. 

Monroe  McConnell,  member  of  the 
staff  for  16  years,  has  been  named 
sports  editor  of  the  San  Diego  (Cal.) 
Union  to  succeed  the  late  Theodore 
Steinmann,  who  died  of  a  heart  at¬ 
tack  last  month. 

Jerome  H.  Walker,  city  editor  of 
Albany  (N.  Y.)  Knickerbocker  News, 
and  Mrs.  Walker,  are  the  parents  of  a 
daughter,  born  May  25  at  the  Brady 
Maternity  Hospital,  Albany.  She  is 
their  third  child. 

Dan  Hitchcock,  news  editor,  Ogden 
(Utah)  Standard-Examiner,  is  on  a 
two-week  vacation,  visiting  the  Coast. 
William  Smiley,  state  editor,  is  sub¬ 
bing  for  him  on  the  news  desk  and 
Dwight  L.  Jones,  county  editor,  is 
acting  as  state  editor. 

John  R.  Bell,  of  the  Pittsburgh  Post 
Gazette  news  staff,  and  Mrs.  Bell,  are 
the  parents  of  a  son,  John  Richard 
Bell  2d,  bom  recently. 

Marshall  Smith,  editorial  writer, 
Tulsa  (Okla.)  World,  spoke  on  “Fifty 
Years  in  Newspaper  Work,”  at  the 
Tulsa  School  Life  Association  ban¬ 
quet,  May  21. 

W.  G.  Clugston,  Kansas  City  Jour¬ 
nal-Post’s  correspondent  at  the  Kan¬ 
sas  capital,  Topeka,  has  written  a 
book,  “Rascals  in  Democracy,”  just 
published  by  Richard  R.  Smith,  N.  Y. 
Ii  is  a  picture  of  the  American  polit¬ 
ical  scene  as  typified  by  an  agricul¬ 
tural  state  like  Kansas. 

Adjutor  Savard,  of  Le  Canada, 
Montreal,  was  elected  president  of  the 
Parliamentary  Press  Gallery  at  Ot¬ 
tawa  at  its  annual  meeting.  May  25 
succeeding  Charles  Bishop  of  the 
Southam  Newspapers.  C.  R.  Black¬ 
burn  of  Canadian  Press,  was  elected 
vice-president  and  J.  A.  Hume,  of 
the  Southam  Newspapers,  secretary. 
Directors  named  were  H.  P.  Arsenault, 
La  Patrie,  Montreal;  Arthur  J.  Mc¬ 
Kenna,  Waif  St.  Journal;  Frank 
Flaherty,  Canadian  Press;  F.  C.  Mears, 
Montreal  Gazette  and  R.  A.  Farqua- 
harson  of  Toronto  Globe  and  Mail. 

Doug  Hicks,  Houston  Press;  Con¬ 
rad  Collier,  Chronicle,  Sam  Johnson, 
Press,  and  the  mayor  of  the  city,  have 
contributed  50  cents  each,  to  a  pot, 
endeavoring  to  estimate  Houston’s 
official  population  for  1940.  Hicks 
guessed  429,172;  the  mayor  next  with 
421,500;  Collier,  418,175  and  Johnson. 
412,336.  Census  bureau  figures  will 
be  used  to  determine  the  winner. 

John  English  and  W.  Rae  of  the 
Boston  Herald,  tied  for  the  low  net  in 
the  Boston  Newspapermen’s  Golf 
Tourney  at  the  Wollaston  Country 
Club  May  20  with  a  78.  English  had 
a  gross  of  78  and  Rae  93.  Fred  Foye, 
Boston  Traveler,  led  Class  B  golfers 
with  a  gross  of  102  and  net  of  92. 

Francis  W.  Hilton,  Jr.,  formerly  on 
the  San  Diego  Sun  and  with  the  Bart¬ 
lesville  (Okla.)  Examiner-Enterprise 
since  the  Sun  ceased  publication,  has 
joined  the  copy  desk  of  the  Houston 
(Tex.)  Press. 

Paul  P.  Foster,  librarian,  Philadel¬ 
phia  Inquirer,  will  lead  a  discussion 


dianapolis  June  3  to  6.  Mr.  Foster 
is  chairman  of  the  association’s  new;, 
paper  group  which  will  discuss  the 
“War  and  the  Newspaper  Library.” 

Charles  Michie,  of  the  public  rela¬ 
tions  department  of  Niagara  &  Hud¬ 
son  Power  Corporation  in  Buffalo  aad 
formerly  with  the  editorial  staff  of  the 
Buffalo  Evening  News,  has  resigned 
to  join  the  city  staff  of  PM.  Tom  Pe; 
tey,  for  four  years  head  of  the  pres 
department  of  the  Motion  Picture 
Producers  and  Distributors  of  Amer¬ 
ica,  has  resigned  effective  June  1  to 
join  PM  as  Hollywood  correspondent 
Prior  to  going  to  Hollywood  in  1836 
Pettey  was  on  the  New  York  Heroic 
Tribune  staff. 

George  Eckel,  general  assignmei:; 
reporter,  Buffalo  Courier -Express,  has 
joined  the  City  News  Association  fc 
New  York  City. 

Gordon  Brown,  who  received  a  leave 
of  absence  to  direct  publicity  for  the 
St.  Lawrence  Seaway  Committee  it 
Buffalo,  has  rejoined  the 
Courier-Express. 

Earl  C.  Sandmeyer,  financial  r^ 
porter.  New  York  Herald  Tribune, 
cently  joined  the  North  America: 
Co.,  public  utility  holding  company. 


Wedding  Bells 


F.  ROBERT  FAHS,  manager  of  United 

Press  Fresno  bureau,  to  Miss  Beth 
Nelson  of  Milwaukee,  May  25  in 
Fresno. 

Vincent  S.  Jones,  managing  editor 
Utica  (N.  Y.)  Observer-Dispatch,  to 
Miss  Nancy  Van  Dyke  Parsons  of 
Clinton,  N.  Y.,  at  Clinton  on  May  25 
Joe  H.  Torbett,  executive  editor,  Uttoc 
(N.  Y.)  Daily  Press  and  Observe' 
Dispatch,  was  best  man. 

Gordon  B.  Seavey,  publisher,  Bel 
mont  (Mass.)  Citizen,  to  Miss  Elies 
Wells  of  Bedford,  Mass.,  in  Bedford 
May  18. 

Miss  Dorothy  R.  Fogel,  of  Boston 
Post  advertising  department,  to  Sid¬ 
ney  Krivitsky,  advertising  sales  man¬ 
ager,  20th  Century-Fox’s  Boston  of¬ 
fice,  at  Brookline,  May  26. 

Stanley  A.  Spier,  art  departmen*. 
Newark  (N.  J.)  Evening  News,  to 
Miss  Evelyn  Marion  Smith,  May  S. 
at  Freeport,  N.  Y. 

Cameron  W.  Hyde,  New  York  He- 
aid  Tribune  copy  desk,  to  Miss  Grace 
Sykes,  May  20,  at  Rensselaer,  N.  Y. 


HEADS  AVIATION  GROUP 

Devon  Francis,  of  the  Associated 
Press  New  York  staff,  was  re-elected 
president  of  the  Aviation  Writers 
Assn,  at  its  meeting  May  28  in  Wash¬ 
ington,  D.  C.,  held  in  conjunction  w- 
the  National  Aviation  Forum.  Othen 
re-elected  were;  Maurice  Roddy,  d*'' 
cago  Times,  and  James  Bassett, 
Angeles  Times,  vice-presidents,  ana 
Michael  H.  Froelich,  Aero  Dv^'' 
magazine.  New  York,  secretarv- 
treasurer. 


MAY  HEADS  AP  GROUP 

The  Minnesota  Associated  Press,  ia 
annual  spring  conference  in  Mi' 
ncapolis.  May  27,  elected  Burt  May 
editor  of  the  Albert  Lea  Tribust- 
president  and  named  George  Darby 
publisher  of  the  Owatonna  People* 
Press,  vice-president.  Duluth  was  se 
lected  as  the  meeting  place  for 
regular  fall  meeting.  Publishers  ana 
editors  of  the  30  member  newspapea^ 
were  guests  at  a  dinner  tendered  by 
the  Minneapolis  Star  Journal. 


WAR  IS  HELL 

“Latest  News  Flashes  From  Heb 

- ,  _ _ _ _  was  the  graphic  five-column  ban^ 

of  newspaper  library  problems  re-  line  utilized  by  the  Long  Island  (N. »  ' 
suiting  from  the  overwhelming  volume  Daily  Advocate  in  its  May  22  issu^ 
of  war  news  at  the  annual  conference  to  introduce  the  day’s  developmen's 
of  the  Special  Libraries  Assn.,  at  In-  from  the  European  war  front 
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^•terdam  Recorder-Democrat  (E) 
Aabarn  Citizen  Advertiaer  (E) 
Binfkamton  Press  (E) 

Bnfalo  Conrier-Express  (M) 

8«fslo  Courier-Express  (S) 

Coraiai  Eveninf  Leader  (E) 

Cortland  Standard  (E) 

C»B»va  Times  (E) 


Gloversvilie  &  Johnstown  Herald 
&  Leader-Republican  (M&E) 
Jamestown  Eveninf  Journal  (E) 
Jamestown  Morning  Post  (M) 
Kingston  Daily  Freeman  (E) 
*Mamaroneclc  Times  (E) 

*Mt.  Vernon  Argus  (E) 

*New  Rochelle  Standard  Star  (E) 
Norwich  Sun  (E) 


^Ossining  Citizen  Register  (E) 
*Port  Chester  Item  (E) 
Poughkeepsie  Star  &  Eagle  News 
(E&M) 

'’Peeksidll  Star  (E) 

Rome  Sentinel  (E) 

Syracuse  Post  Standard  (M&S) 
*Tarrytown  News  (E) 

’White  Plains  Evening  Dispatch  (E) 


It  The  Troy  Record  (M) 
liThe  Troy  Times  Record  (E) 
’Yonkers  Herald-Statesman  (E) 

(K)  Kvenini;  newsjmpers. 

(M)  Morninfr  nt“wsi)ni)t‘rs. 
fS)  Sunday  ne.wsj)aiH‘rs. 

'  Westchester  newspapers  sold 
cninbination. 

“  .siold  in  combination  only. 


Every  time  a  critical  test-tube  analysis  is 
made  of  New  York  State,  as  top  market  for 
advertising  response,  two  vital  facts  are  estab¬ 
lished:  this  great  industrial  and  farming  area,  in¬ 
dependent  of  New  York  City,  enjoys  widespread 
prosperity,  and  is  keenly  loyal  to  individual  newspa¬ 
pers.  No  other  market  can  compare  with  it  in  economic 
accessibility. 


Put  Buying  Power  in  the  Test  Tube:  employment  in  the 
construction  industry  in  New  York  State  advanced 
11.0^  from  the  middle  of  March  to  the  middle  of  April. 
Firms  working  on  construction  projects,  financed  by 
private  funds,  increased  employment  15.0^,  payrolls 
16.3%,  and  man-hours  17.6%.  In  highway  construction, 
employment  increased  82.8%;  payrolls  62.5%.  The  cost 
of  9,339  building  permits  issued  in  April  was  $35,660,781 
— very  marked  advance.  EARNING  POWER  IS  BUY¬ 
ING  POWER! 


STATE 


This  .New  York  St.ite  niarket  ot  over 
12,588,066  population  is  served  by  pro¬ 
gressive  newspapers,  each  one  a  sound  eco¬ 
nomic  factor  in  its  territory.  Twentv-eight 
morning  papers  attain  a  combined  cir¬ 
culation  of  4,056,865.  The  79  evening 
pajvers  have  a  combined  circulation  of 
3,104,707.  Here  is  a  strikingly  significant 
illustration  of  the  surprisingly  low  cost  of 
State- wide  newspaper  coverage:  10,000 
lines;  total  for  State,  $15.74  per  line;  New 
York  City  only,  $9.47;  New  York  State, 
excepting  the  metropolis,  only  $6.27.  It 
is  the  most  easily  reached  and  covered 
market  in  .\merica,  W'ith  the  most  com¬ 
plete  pattern  of  diversified  communica¬ 
tions.  By  every  TKST — The  BEST. 


LOCALIZED  NEWSPAPtK  TOR  EVERY  STRATECJIC  MARKET 


Newsmen  Live  in 
Chungking  for 
$4  per  Month 

American  Reporters  Pay  $1 
For  Food  and  S3  for  Room 
At  "HoUy's  Hotel" 

By  RANDALL  GOULD 
(This  story  was  written  by  Mr.  Gould, 


The  San  Francisco  News 


Financial 


‘Moral  Rearmament'  Urged  by  Tern 


Randall  Gould,  rii 


China’s  new  capital  in  the  remote  terial  to  the  Christian  Science  Moni- 
Szechucn  hinterland  offers  the  nearest  tor.  Serving  the  International  De- 
thing  to  free  journalistic  “keep”  of  partment  in  producing  news  copy  and 
any  spot  in  the  world  today.  Accred-  radio  broadcast  scripts  are  Miss  Betty 
ited  newspaper  folk  can  board  at  the  Graham  of  Seattle  and  New  York, 
recently  op)ened  Press  Hostel  for  Mel  Jacoby  of  California.  Fh'of.  Mau- 
slightly  more  than  one  American  dol-  rice  Votaw  of  St.  Johns  University, 
lar  a  month.  Room  will  set  them  back  Shanghai  (on  leave) ,  and  A.  Cecil 
just  under  $3.  Taylor  from  Peiping.  Latest  to  join 

The  explanation  lies  partly  in  the  ^he  International  Department  is  Frank 
great  depreciation  of  the  Chinese  dol-  Martin,  son  of  the  dean  of  the  Uni- 
lar— 17  to  1  against  U.  S.  currency  at  versity  of  Missouri  School  of  Jour- 
the  moment — and  partly  in  the  hos-  nalism,  who  jiKt  arrived  after  a  trip 
pitable  attitude  of  the  University  of  from  Shanghai  by  way  of  French 
Missouri-educated  Vice-Minister  of  Indo-China.  Robert  P.  (“Pepper  ’) 
Publicity,  Hollington  K.  Tong,  who  Martin  of  the  United  Press  recently 
has  charge  of  the  international  side  transferred  to  the  Manila  office, 
of  the  Kuomintang  Party’s  publicity  __  «*r"i  T 

'^ork  „ „  .  Henry  Walser  Is 

Holly  s  Hotel  * 

Mr.  Tong,  himself  a  competent  and  TJQ|nQj«’0Q 
experienced  newspaperman  with  ex-  * 

perience  in  North  China  and  Shang-  Clt/vWo 

hai  as  well  as  the  United  States,  was  1^0 VvS  OlUllS 
distressed  over  the  difficulties  of  the  ^  ,  ,  ,  ,  .  , 

press  when  Chungking  first  became  O"®  hundred  and  eighty  guests  in- 

the  capital  so  he  persuaded  the  gov-  of  the  Hazleton 

ernment  to  construct  a  Press  Hostel  }  Standard- 

(jocularly  known  as  “Holly’s  Hotel”)  Sentinel  on  May  27  attended  a  sur- 
for  the  special  accommodation  of  the  P”®®  dinner-dance  in  the  Genetti  bal  - 
resident  and  visiting  newsfolk.  Board,  room,  Hazleton,  honoring  Henry  Wal- 
consisting  of  a  foreign  breakfast  and  ^^r  publisher  of  the  papers,  on  his 
two  Chinese  meals  daily,  is  only  $20  50th  anniversary  as  a  printer  and  a 
Chinese  currency  a  month,  and  room  Publisher.  , 

is  $40.  ’There  is  nothing  very  luxu-  ,  Attorney  John  H.  Bigelow,  life-long 
rious  about  any  of  it  but  it  is  com-  of  the  honor  guest,  was  the 

fortable  and  demonstration  is  in  P”"oi^l  speaker,  and  in  p  message 
process  that  it’s  possible  to  get  fat  on  o"  The  Pattern  of  Life  he  paid 
the  food.  tribute  to  the  accomplishments  of  his 

Imported  food  and  tobacco  is  ex-  fi'i^nif- 
tremely  costly,  comparatively.  One  Presented  Watch  and  Pendant 
resident  pays  $20  a  month  for  food  On  behalf  of  the  employes.  City 
and  $120  a  month  for  a  cheap  brand  Editor  William  E.  Bachman  of  the 
of  cigarets.  Ruby  Queens,  which  are  Standard-Sentinel  presented  to  the 
$4  a  tin  of  50.  However,  divide  by  17  honored  guest  a  gold  watch,  pendant 
and  even  that  isn’t  exorbitant.  The  and  chain,  the  design  of  which  was 
biggest  headache  is  transportation,  a  replica  of  the  front  page  of  the  Plain 
Gasoline  shortage  compels  use  of  Speaker  -  Standard  -  Sentinel,  suitably 
rickshas  and  shoulder-high  chairs.  engraved. 

Full-time  correspondents  stationed  Later  in  the  evening  each  guest 
in  Chungking  include  James  Stewart  signed  a  parchment  scroll  which  was 
(formerly  of  Tokyo),  Associated  presented  to  the  publisher  as  an  added 
Press;  George  Wang,  United  Press;  token  of  their  esteem. 

Thomas  Chow  (a  veteran  of  Nanking 
and  Hankow  capital  days),  Reuter; 

Tillman  Durdin  (also  of  Nanking  and 
Hankow),  New  York  Times.  A 
young  Harvard  man,  Theodore  White, 
has  been  corresponding  for  Time  and 
recently  helping  in  AP.  Hugh  Deane, 
recently  in  Chengtu  and  about  to 


NATIOH^' 


"Wherein  lies  our  peace  and  security.^  The  answer 
lies  in  the  ability  of  the  American  people  to  make 
America  a  bulwark  of  strength,  an  America  strong 
in  military  defense,  an  America  strong  in  economic 
strength,  and  an  America  stnmg  morally  and 
spiritually.” 

— Hon.  Harry  H.  Woodring, 
Secretary  of  War 

The  ability  of  the  American  people  to  re-arm 
morally  and  spiritually  as  well  as  physically 
and  economically  depends  to  large  extent 
upon  the  leadership  of  the  press.  Moral  Re- 
Armament  news  now  emanating  from  MRA 
Second  World  Anniversary  Week  in  San 
Francisco  can  give  a  lead  to  your  community. 
Watch  your  wire  services.  Write  for  back¬ 
ground  and  feature  material. 


Scott 

builds  only 
One  Quality 


How  do  auditors  "test  and 
sample”  for  errors  and  frauds? 

What  is  "internal  check  and 
control”  ? 

What  is  the  auditor’s  responsi¬ 
bility? 

A  useful  pamphlet  explains  these  and 
other  questions  about  accounting  and 
auditing.  Every  financial  executive 
should  have  this  information.  Send 
for  free  copy. 


C^jOr  tdiiMial  maierud  write 


We  make  two  speeds  of 
presses  48,000  and  60,000 
each  best  for  its  field.  Both 
have  solid  steel  printing 
cylinders  in  high  grade  roller 
bearings.  Steel,  Fabroil  and 
Bronze  Gearing. 


Moral  Re-Armament 


61  Gramercy  Park,  New  York 

•  Editor  &  Publisher  believes  that  * 
Moral  Re-Armament  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge.  , 


Walter  Scott  &  Co, 

PLAINFIELD,  N.  J. 


C.  A.  PETERSEN  &  COMPANY 

I  55  W.  42nd  St.,  New  York,  N.  Y.  I 
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EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

SUITE  1700  TIMES  lUllDtN^  •  NEW  YORK  •  42ND  STREET  AND  IROAOWAY 


Cy  —and  ffte.  , 

(AniWERS, 


Couponed  advertising  was  once  confined  alni(»st  exclusively  to  magazines:  to- 
daj*  newspaper  campaigns  for  important  national  advertising  are  more  and  more 
featured  by  those  write-in-and-send-it  business-getters.  Such  coupons  are  likely  to 
be  MOKE  effective  in  new.spapers  because  of  a  dual  service:  (a)  Swift  action  from 
a  known  market  zone;  (b)  Tie-in  with  local  dealers. 

Whether  the  coupon  is  an  invitation  to  send  for  a  .samj)le,  a  booklet,  a  brochure, 
or  a  free  novelty,  one  and  all  create  demand  /or  the  ]noduct  locally.  In  many 
cases,  lists  of  live  prospects,  coupon-secured,  are  shot  right  out  to  local  dealers  in 
the  very  district — via  ITS  NEWSPAPER — from  which  the  signature  came.  Watch 
the  newspai)er-campaign  coupon  idea  grow! 


How  many  national  linage  coupons  are  appearing  in 
your  newspaper.?  In  one  Western  paiier  recently  there 
were  27  coupon  advertisements,  every  last  one  of  them 
calculated  to  develop  sales  for  concerns  in  that  imme¬ 
diate  territory. 

Those  newspapers  securing  all  of  the  better,  brighter, 
newer,  national  advertising  accounts  have  long  thought 
of  Editor  &  Publisher  as  the  one  medium  through 
which  to  influence  advertisers  and  agencies  alike.  But 
WHY  EDITOR  AND  PUBLISHER? 

Most  newsjiajjers,  even  the  largest,  do  much  of  their 
business  with  300  or  less  advertising  agencies.  A  large 
part  of  the  national  advertising  in  newspapers  comes 
from  a  small  number  of  large  agencies.  Well,  the  direc¬ 
torial  heads  of  this  group  subscribe  to  Editor  &  Pi  b- 
LisHER,  and  read  its  advertising  by  newspapers  with 
meticulous  care,  because  it  gives  them  information  they 
XEED  and  WANT. 


m 


r  NEWSPAPERS^ 


28— P  HOTOGRAPHY 


EDITOR  6.  PUBLISHEfIf 


Laboratories  Solve 

«  «  #  ^1  J  •  ■  ployes  of  King  Features  Syndicate,  ^  *1  k  '  “tv.  ^4  ^ 

PmKlpm^  for  SvndlCCltGS  I^c;  New  York  city,  to  determine  a  said,  was  recently  bom^  The  to- 

I^rUJJldiiO  lUl  i^yilUlV^WLLCD  collective  bargaining  representative  ronsts  succeeded  only  in  doing  pa.^ 

for  employes  in  the  International  ^  ‘k 

By  JACK  PRICE  News  Photos  Division  and  in  the  th®  ^cmb  directw 

Features  Division.  Employes  will  the  Duplex  press  which  prints  the 
THE  major  picture  syndicates  are  right  direction  that  somehow  recalls  vote  for  representation  by  the  Amer-  iangimge  euilion  tailed  to  go 

constantly  confronted  by  problems  the  time  when  news  photographers  ican  Newspaper  Guild,  the  Kingsyn  ^  stan  was  unaneciea.  how- 

which,  when  solved,  react  to  the  bene-  were  compelled  to  use  whatever  the  Association,  or  neither.  .  continues  to  go  about  m 

fit  of  practically  all  photographers,  market  provided  irrespective  of  what  ■  business  in  the  usual  way  under  the 


HEARS!  ELECTION 


Evening  Post  &  Mercury  and  the 


The  NLRB  May  24  ordered  elections  W^kly  Review  as  two  Am^ 

be  held  withiA  30  days  among  em-  P 

targets  of  terrorism.  The  Post,  he 


By  JACK  PRICE 


fit  of  practically  all  photographers. 


Association,  or  neither. 


All  of  these  organizations  employ  their  particular  requirements  called 
many  photographers  and  establish  a  for  in  the  matter  of  special  material. 


technique  to  standardize  results  and 

reduce  operating  difficulties  g  j  Apparatus 

When  a  syndicate  must  process  r  t-r- 

thousands  of  negatives  standardization  EDWARD  FARBER,  a  photographer 


of  film  is  necessary  to  insure  uni-  on  the  staff  of  the  Milwaukee  (Wis.) 


Newsmen  Defy 
Terrorists  in 
Occupied  China 


formity  in  printing.  This  may  sound  Journal,  announces  that  he  has  de- 
extravagant  to  the  cameraman  who  vised  an  apparatus  to  take  pictures  at 
handles  onlv  a  few  negatives  at  a  time  o  speed  of  1  100,000th  of  a  second. 


handles  only  a  few  negatives  at  a  time  »  speea  or  i  iuu,uv«nn  or  a  seconu. 
but  to  organizations  that  go  in  for  The  principle  employed  is  that  of  the 


mass  production  it  is  imperative  that  stroboscopic  light,  commercially  known 
fixed  specifications  and  procedures  be  as  the  “Speedlite,”  developed  by  Dr. 


A.  T.  Steele,  Back  From 
Orient,  Tells  of  Attacks 
To  Intimidate  Newspapers 


adhered  to. 

Special  Emulsion 


Harold  E.  Edgarton  of  the  Massachu- 


Regardless  of  the  outcome  of  the 
European  war,  and  particularly  if  a 


ever,  and  continues  to  go  about  its  He 
business  in  the  usual  way  under  the  *2 
courageous  leadership  of  Randal,  in 
Gould,  American  editor.”  ual 

Mr.  Steele  also  praised  J.  B.  PoweE 
American  publisher  of  China  Weekly  t* 
Review,  who  has  also  been  under  con-  I  Re 
stant  threat  by  terroristic  organiza-  ® 
tions  apparently  employed  by  the  ne«  De 
government  in  the  occupied  area.  thi 
■‘Foreign  correspondents  have  be-  1® 
come  quite  accustomed  to  continu- 
ous  air  raids  by  the  Japanese.”  said 
Steele.  as 

“In  Chungking,  capital  of  free  China 
a  special  press  hostelry  has  been  set 


setts  Institute  of  Technology.  Details  German  victory  should  result,  the  Far  aside  for  the  benefit  of  correspondents 


.  ,  of  the  Farber  device  have  not  been  East  will  again 

It  was  determined  by  the  photo  de-  disclosed.  When  ready  available  space  become  a  focal 
partments  of  the  As^iated  Press  and  department  will  be  allotted  to  point  of  news  in- 

International  News  Photos  that  nega-  ^  description  of  it.  terest  in  the 

tives  were  much  too  contrasty  and  American  press, 

were  consequently  becoming  more  AT.  Steele 

difficult  to  process  smoothly.  Research  Bulb  Prices  Chicago  Daily 

was  undertaken  to  discover  a  remedy,  THE  Wabash  Photolamp  Corporation  News  correspon- 
the  problem  being  later  submitted  to  announces  a  complete  revision  of  dent  in  the 
the  Eastman  Kodak  Company  whose  its  entire  photoflash  bulb  list,  effective  Orient,  predicted 
laboratories  developed  special  emul-  June  1.  Leading  the  reductions  is  the  in  an  interview 
sions  that  served  the  desired  purpose.  Baby  No.  0,  which  under  the  new  tViU  woolr  witb 


I -  1  ▼>!  ii.  A  tills  ticpcii  tiiiciit  will  uc  diitittcti  tu 

Liternational  News  Photos  that  nega-  ^  description  of  it. 

tives  were  much  too  contrasty  and 

were  consequently  becoming  more 

difficult  to  process  smoothly.  Research  Bulb  Prices 

was  undertaken  to  discover  a  remedy,  THE  Wabash  Photolamp  Corporation 


the  problem  being  later  submitted  to 


stationed  there,  or  for  visiting  news¬ 
papermen.  This  hotel  was  established 
for  the  press  largely  through  the  d- 
forts  of  Hollington  Tong.  Of  spedi 
help  is  the  convenient  dugout  to  which 
reporters  can  retire  when  an  air  raid 
occurs.  There  they  can  write  thet 
stories  in  comparative  safety.” 


T.  Steele 


Reports  of  tests  indicate  there  is  50S^  less  than  formerly. 


very  little  difference  between  either  a  new  size,  tht 
of  these  emulsions.  One  has  a  reduc-  (Continuer 

tion  in  the  red  scale  while  the  other 
has  been  cxjnsiderably  reduced  in  the 

contrast  values.  Special  formulas  CcimGrC 

adapted  to  the  peculiarities  of  each  _ 

film  are  employed  in  processing.  JULEIS  SCHICK 

When  this  problem  was  disposed  of  pher  of  the  Ass( 
another  presented  itself.  This  was  in  Philadelphia,  v 
altogether  a  matter  of  bulk,  affecting  cian,  but  turned 
the  cost  of  postage  to  and  from  out  to  be  a  good 
Europe  via  the  transatlantic  clippers,  news  camera- 
To  reduce  these  rates  the  syndicates  man  instead.  As 
first  reduced  the  size  of  prints,  in  some  a  youngster  he 
instances  to  5  x  7.  But  as  the  smaller  played  the 
prints  are  never  impressive  the  AP  trumpet  and 
again  appealed  to  the  manufacturer  toured  the 
and  Eastman  responded  with  a  very  country  on  the 
thin  paper  that  is  now  being  used.  Keith  Circuit 
Thin  Paper  Stock  with  a  children’s 

As  a  result  AP  is  now  in  a  position  revue,  but  when 
to  forward  7x9  prints  instead  of  the  he  grew  older 
5x7  size  previously  submitted.  Fol-  he  deserted  the 
lowing  suit  the  INP  appealed  to  East-  footlights  for  the 
man  for  a  way  out  of  a  similar  pre-  flash  bulbs, 
dicament.  Present  advices  indicate  His  first  news 


A  new  size,  the  Superflash  No.  50, 
(Continued  on  page  31) 


ts  entire  photoflash  bulb  list,  effective  Orient,  predicted  Tpxfic;  Pr^QC  Ac;$in 

laboratories  developed  special  emul-  June  1.  Leading  the  reductions  is  the  in  an  interview  m  -um  t 

sions  that  served  the  desired  purpose.  Baby  No.  0,  which  under  the  new  this  week  with  TO  Meet  JlUie  lo-lo 

^e  film  developed  for  ffie  Associat^  schedule  will  sell  at  10c,  this  being  a  Editor  &  Pub-  Prominent  Texas  newspapermen  wit 

Press  IS  labeled  AP-Pan  and  that  reduction  of  6c  from  the  former  price,  l  i  s  h  e  r  .  Mr.  address  the  61st  annual  convention  of 

Photos  All  other  superflash  and  superflood  Steele  is  in  Chi-  j  the  Texas  Press  Assn.,  June  13  to  13 

INP-Pan.  photolamps  are  priced  at  from  11  to  cago  on  furlough  at  the  Crazv  Hotel,  Mineral  Wells. 

^O^r  less  than  formerly.  after  three  years  in  the  Far  East.  Tex. 

A  new  size,  the  Superflash  No.  50,  Mr.  Steele  paid  tribute  to  Ameri-  Addresses  for  the  Thursday  morn- 
(Continued  on  page  31)  ean  newspapermen  publishing  papers  ing  and  afternoon  sessions  include  the 

in  the  occupied  territory,  stating  they  President’s  speech  and  a  talk  by  Jack 

.  are  courageously  publishing  their  McDermott,  publisher,  Lw/kin  Datlj 

Camera  Knights  views  and  presenting  the  news,  de-  News  on  “Making  Newsprint  in  Texas 

-  spite  constant  threats  and  attacks  by  From  Texas  Pines.”  Friday  sessiom 

JULEIS  SCHICK,  first  staff  photogra-  terrorists,  who  use  gangster  methods  will  hear  a  talk  by  Clay  Stevenson. 

pher  of  the  Associated  Press  Bureau  to  intimidate  the  press.  advertising  director,  Duncan  Coffee 

in  Philadelphia,  wanted  to  be  a  musi-  prom  the  standpoint  of  American  9°  ’  u’. 

cian,  but  turned  _  correspondents,  both  Japanese  and  mg-^at  this  Means  to  Newspapen 

out  to  be  a  good  Chinese  military  authorities  are  will-  Adverti^rs.  Fallowing  the  com- 

news  camera-  ing  to  cooperate  with  press  represen-  |?‘«ee  repor^  on  Sa  urday  momi^ 


Camera  Knights 


in  Philadelphia,  wanted  to  be  a  musi 
cian,  but  turned  _ 


Chinese  military  authorities  are  will-  and  Adverti^rs.  Following  the  com¬ 
ing  to  cooperate  with  press  represen-  ^‘«ee  repor^  on  Sa  urday  momi^ 
tatives  up  to  a  certain  point,  Mr.  the  winners  for  the  following  cup^ 
Steele  stated.  In  free  China,  Holling-  awards  will  be  announced:  Mo 

ton  Tong,  a  graduate  of  the  University  ^up.  Best  AU  Around  Weekly  Nw- 
of  Missouri,  is  vice-minister  of  pub-  •  ^om  Butler  Cup  Best 


country  on  the 
Keith  Circuit 
with  a  children’s 
revue,  but  when 
he  grew  older 
he  deserted  the 


Jules  Schick 


ton  Tong,  a  graduate  of  the  University  ‘-“P’ 

of  Missouri,  is  vice-minister  of  pub-  P^P^"  •  Tom  Butler  Cup  Best  ^  ager, 
licity.  “He  has  made  special  efforts  to  ground  Daily  Paper  ;  W  N.  Nash  ffiere, 
extend  facilities  to  American  newspa-  Calssified  ajer-  until 

permen,  such  as  arranging  interviews  ^isements.  The  election  of  officeis  every 

with  important  Chinese  officials  and  *  ■  IuL 

trips  into  the  interior  of  China,”  ex-  ,  Entertainment  features  incluj. 
plained  Steele.  “In  occupied  China,  luncheon,  ’^lursday  noon;  banq^  City 
the  Japanese  have  co-operated  in  -^u^ay  evening;  ROT  Au 

much  tL  same  way.  In  Pekin,  the  Ma^uvers,  Friday  afternoon;  pi(^  fflm 
army  has  made  it  a  custom  to  take 

A  •  J  Worth  Ranch,  and  bridge  parties  aw  cent! 

A  merman  ann  nfnAr  niawcnarkArm^n  _  ’  vtuu 


dicament.  Present  advices  indicate  His  first  newspaper  job  was  with  American  and  other  newspapermen  triage  paiiica 

that  a  solution  of  the  problem  will  the  Boardwalk  Illustrated  News  at  on  aerial  expeditions  to  acquaint  the  ^^ceptions  tor  the  women  in  a 
soon  be  forthcoming.  It  has  also  been  Atlantic  City  in  1924.  He  joined  the  press  with  conditions.  This  custom  is  ^ 

learned  that  Elastman  is  experimenting  photo  staff  of  the  Philadelphia  Inquirer  invariably  used  when  the  Japs  wish  CPTTTMf  RTr'HT^ 
with  a  paper  stock  almost  as  thin  as  in  1928  and  transferred  to  the  Record  to  prove  they  have  captured  certain  V  „  .  ^  -ir  i  « < 

tissue.  If  this  is  perfected  and  coated  in  1929.  In  1930  he  went  with  the  sectors.”  j  /u  ar 

with  a  satisfactory  emulsion  it  will  Philadelphia  Bureau  of  Wide  World  In  Shanghai,  press  conferences  with  CnmLS 

effect  a  saving  of  hundreds  of  dollare  Photos  and  left  that  organization  in  Japanese  military  officials  are  held  hal 

annually  for  toe  syndicates  and  will  1934  to  become  first  staff  photogra-  three  times  a  week,  said  Mr.  Steele,  S 

eventually  be  in  demand  by  the  news-  pher  with  the  AP  at  Memphis,  cover-  who  added  that  censorship  is  quite  of  the  Davart  Company,  adv 


with  a  paper  stock  almost  as  thin  as 
tissue.  If  this  is  perfected  and  coated 
with  a  satisfactory  emulsion  it  will 
effect  a  saving  of  hundreds  of  dollars 
annually  for  toe  syndicates  and  will 
eventually  be  in  demand  by  the  news¬ 
papers  as  well  as  others  who  are  re¬ 
quired  to  mail  large  quantities  of 
prints. 

It  has  been  asked  why  Eastman  de¬ 
velops  special  papers  and  film  for  the 
syndicates  to  the  exclusion  of  the  gen¬ 
eral  consumption  market.  The  answer 
is  that  toe  syndicates  initiate  toe  re¬ 


prove  iney  nave  capiureu  cervain  „  ,  _  .  .  ,  ..  ,  c 

ctors.”  Eob  Davis  of  the  New  York  Sm 

.  CL  u  •  r  -4U  ^‘od  Thomas  W.  Dewart  of  the  Su: 

In  Shanghai  press  conferences  wito  Frank  A.  Munsey  Companift 


censortoip  is  quite 

news  photographic  ageno 


liberal  on  boto  sides.  ‘The  new  gov-  ^ 


sissippi  territory. 

Schick  has  had  many  unusual  as 


ernment  in  Nanking  may  complicate  tographers  Guiid,  Inc.  Richard  D 
things,  however,  by  enforcing  a  double  Fullerton  has  been  appointed  headd 


signments,  but  toe  most  interesting  censorship^ne  by  the  military  and  picture  production  division  d 


one,  he  said,  was  covering  the  na-  the  other  by  the  puppet  government 


tional  convention  of  the  American  t'®  remarked. 


Davart  in  the  Sun  Building. 
Davart  Company,  which  was  fonw® 


Sunbathers  at  Mays  Landing,  N.  J.,  Shanghai  continues  to  be  the  main  in  1933  by  Mr.  Dewart,  assistant  tr«- 


three  years  ago.  He  has  a  good  repu-  outlet  of  news  from  the  Orient  and 


of  both  the  New  York  Sun  *id 


search  and  that  toeir  technicians  later  tation  as  a  flying  photographer.  While  dispatches  from  that  city  can  usually  Frank  A.  Munsey  Companies,  >id 
cooperate  with  Jhe  laboratories  of  the  in  Memphis,  he  had  many  flying  as-  be  regarded  as  being  free  from  serious  Mr.  Davis.  Sun  columnist,  fumishfl 


manufacturer.  Furthermore  the  manu¬ 
facturer  is  assured  of  an  immediate 


regarded 


serious  Mr.  Davis,  Sun  columnist,  fumish*l 


signments  when  toe  Mississippi  went  censorship,  Mr.  Steele  said.  Condi-  the  Sun,  Munsey  Company,  and  oth*'* 


lacmrer  is  Msurea  or  an  immMiate  on  a  rampage.  Schick  went  to  Phila-  tions  in  Shanghai,  from  toe  standpoint  with  newspictures.  Backbone  of  th® 
market  for  the  new  product,  and  this  delphia  in  1936  and  has  been  stationed  of  the  local  press,  however,  are  not  so  picture  business  has  been  a  file  ' 
in  some  measure  compensates  for  toe  there  ever  since.  He  is  secretarv  of  liberal.  Attacks  nn  American  nanerc 


m  some  me^ure  compensates  tor  the  there  ever  since.  He  is  secretary  of  liberal.  Attacks  on  American  papers  hundreds  of  pictures  of  well-kno<t 
time  and  material  expended  by  him  in  the  Press  Photographers  Association  occur  frequently  and  there  is  the  con-  personalities  many  of  which  w8* 
exDenmentai  work.  _ i  _  _ _ u _ ^  „4 _ i  4i _ i _ ^  _  ,  .  _  ’  _  . . . 


experimental  work. 

This  co-operation  between  user  and 
manufacturer  is  a  long  stride  in  toe 


of  Philadelphia  and  a  vice-president  stant  threat  of  violence  to  those  who  taken  by  Dr.  Davis  himself  during!* 
of  the  Philadelphia-Camden  News—  dare  criticize  the  Japanese.  years  as  a  roving  newspaper  corr®^ 

paper  Guild.  Mr.  Steele  mentioned  the  Shanghai  pondent. 
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RUSSELL  T.  HEIRRICK,  49,  associate 
editor  of  the  Cleveland  Plain  Dealer 
since  1930  and  a  member  of  the  daily’s 
staff  since  1918,  died  May  23  in  the 
yiiance  (O.)  City  Hospital,  from  in- 
■uries  suffered  when  his  automobile 
jvertumed  near  Deerfield,  O.,  May  20. 

He  was  enroute,  with  his  wife  who 
was  slightly  injured,  to  visit  his  mother 
in  Yonkers,  N.  Y.  Following  his  grad¬ 
uation  from  Oberlin  College,  he  joined 
•ie  Brockton  (Mass.)  Times.  Later 
he  was  with  the  Springfield  (Mass.)  i 
Republican,  Hartford  (Conn.)  Courant 
and  the  Detroit  Free  Press.  He  left 
Detroit  to  become  a  copyreader  on 
the  Plain  Dealer  telegraph  desk.  In 
1924  he  became  telegraph  editor  and 
five  years  later  news  editor. 

Ralph  Sawyer  Giloart,  56,  adver- 
•ising  manager  of  General  Fireproof¬ 
ing  Co..  Youngstown,  O.  for  18  years, 
died  recently  at  his  home  near  North 
Lima,  O.,  of  a  cerebral  hemorrhage. 

L.  C.  Stolberg,  28,  assistant  advertis- 
mg  manager,  Belleville  (Ill.)  Daily 
Advocate,  died  in  that  city  May  22 
following  an  illness  of  six  months. 

John  H.  Nichols,  74,  editor  and 
publisher  of  Westchester  Globe,  Bronx, 

N.  Y.,  for  the  last  52  years  and  a 
Republican  State  Committee  man,  died 
May  22  at  his  Bronx  home. 

John  F.  Koine,  of  the  Washington 
United  States  News  editorial  staff, 
died  May  23  in  Washington,  D.  C.  He 
started  with  the  Buffalo  (N.  Y.)  Ex¬ 
press  and  served  as  its  news  editor  ! 
for  many  years.  He  later  was  a  mem-  ; 
her  of  the  New  York  and  Washington  i 
staffs  of  the  Associated  Press. 

George  A.  Warne,  61,  for  the  last  23 
years  a  member  of  the  Wade  Adver¬ 
tising  Agency,  Chicago,  died  May  18 
at  his  home  in  Chicago.  During  his 
23  years  with  the  agency,  he  served 
in  the  capacity  of  copy  writer,  pro¬ 
duction  chief  and  account  executive. 

John  Lynn  McManus,  38,  radio 
script  writer  and  former 'member  of 
the  old  New  York  Herald  staff,  died 
May  25,  of  a  heart  attack  in  Holly¬ 
wood.  Cal 

J-  A.  C.  Kemble.  82,  dean  of  Texas 
newspapermen  and  circulation  man¬ 
ager  of  Waxahachie  (Tex.)  Light,  died 
there.  May  21.  Mr.  Kemble,  active 
until  three  weeks  ago,  had  served  in 
every  capacity  on  the  paper  and  at 
one  time  represented  the  daily  at  the 
Associated  Press  convention  in  Mexico 
City  more  than  20  years  ago. 

Alfred  E.  McGinley,  65,  drama  and 
film  editor,  Winnipeg  (Man.)  Daily 
Tribune,  for  the  last  14  years,  died  re¬ 
cently,  after  a  year  of  ill  health. 

Barton  Hiram  Watkins.  Jr.,  22,  re¬ 
porter,  Hobart  (Okla.)  Democrat- 
Chie/,  shot  himself  to  death  May  13, 


County  Attorney  Gerald  Watts  said, 
while  three  companions  looked  on 
helplessly.  He,  according  to  Watts,  had 
brooded  over  the  death  of  his  nearest 
friend,  Fred  Cross,  killed  accidentally 
two  years  ago  while  on  a  duck  hunt¬ 
ing  trip  with  Watkins. 

APPOINTS  "SPECIAL" 

The  Montreal  (P.  Q.)  Standard, 
week-end  affiliate  of  the  Montreal 
Star,  has  appointed  Dan  A.  Carroll. 
New  York,  and  J.  E.  Lutz,  Chicago, 
as  its  national  advertising  represen¬ 
tatives  in  the  United  States. 


Buffalo  News  Holds 
Student  Press  Meeting 

Niagara  Falls,  N.  Y.,  May  27 — The 
story  of  newspapers  is  the  story  of 
civilization.  Nelson  Griswold,  assistant 
city  editor  of  the  Buffalo  Evening 
News,  told  the  annual  spring  conven¬ 
tion  of  the  Western  New  York  Inter¬ 
scholastic  Press  Association  meeting 
here. 

Addressing  the  business  staff  sec¬ 
tion  meeting  for  all  types  of  publica¬ 
tions,  Clifford  J.  Lockrow  of  the  Eve¬ 
ning  News  advertising  staff  empha¬ 


sized  that  advertising  copy,  to  be  ef¬ 
fective,  must  be  interesting  enough 
to  compete  with  news  matter  for  the 
reader’s  attention. 

Students  attending  the  section  meet¬ 
ing  on  sports  writing  were  urged  by 
J.  Cyril  Kritzer  of  the  Evening  News 
sports  staff  to  cultivate  the  gift  of  en¬ 
thusiasm  if  they  hoped  to  write  color¬ 
ful  sports  stories. 

The  Western  New  York  Interschol¬ 
astic  Press  Association  was  founded 
by  the  News  10  years  ago  to  give  stu¬ 
dent  journalists  an  opportunity  to  dis¬ 
cuss  their  journalistic  problems. 
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OP  G-f  Pholofloodt  1 

Extra  Safety 
Extra  Convenience... 

AMAZING  PUNCH  OF  LIGHT 

Hers's  the  flash  bulb  which  proved  that  lumen  seconds  aren’t 
the  whole  story  in  synchronized  flash;  it’s  the  usable  light  on 
the  subject  that  counts. 

For,  used  in  new"directed  flash”reflectors,  the  G-E  MAZDA  Mighty 
Midget  equals  or  out-performs  larger  flash  bulbs;  used  with 
adapter  in  ordinary  reflectors,  it  gets  all  normal  distance  shots. 

Result:  Demand  outran  supply  even  before  the  first  ad  ran.  We 
doubled  production;  we  quadrupled  production,  but  still  ran 
behind.  And  now  this  surprising  demand,  together  with  new 
improved  manufacturing  methods,  permits  us  to  bring  you  all 
the  advantages  of  G-E  No.  5  at  a  new  low  price.  Try  G-E  Mo.  S 
and  learn  that  there  is  something  new  in  flash  photography. 
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HOW  NEWSPAPER 
ADVERTISING  WORKS 

By  FRANK  E.  FEHLMAN 


No.  171.  Sheets  and  Pillow  Cases 

DURING  the  past  20  years,  the  mat-  She  has  never  been  told  about  the  IF  THE  prospect  wants  to  get  the  best  tion  of  the  Nation^  Retail  Dry 


member,  this  campaign  is  a  long-haul  To  Watch  Reactions  oi 

idea.  It  s  not  built  on  sales — specials  i  ^  ‘ 

—and  bargains.  Admen  ond  Customeis 

Selling  the  sleep  idea  to  adults  is  Reactions  of  three  customers,  agaicj 
not  difficult.  Why?  Because  an  awful  those  of  three  store  advertising  mat. 
lot  of  men  and  women  just  don’t  sleep  ggers,  will  be  matched  in  an  opc 
well.  discussion  of  the  faults,  failings  ate 

fine  points  in  present-day  retail  aC' 
Schedule  vertising  at  the  Mid-Year  Convet- 


tress  manufacturers  have  done  one  added  comfort  and  feeling  of  well  results  from  a  campaign  devoted  Association  in  the  Palmer  House,  Ct. 
of  the  greatest  “replacement”  jobs  being,  that  follows  when  one  slips  be-  to  sheets  and  pillow  cases,  suggest  cago,  week  of  June  17. 
ever  attempted  by  any  major  industry,  tween  fresh,  clean,  well  made  sheets,  this  schedule:  Run  an  ad  on  Monday  To  obtain  a  practical  conception  c 
Some  of  us  can  recall  the  first  sleep  twice  a  week.  She  hasn’t  the  slightest  explaining  qualities.  This  gives  the  the  variance  between  advertising  offics 
advertising  that  appeared  during  and  idea  about  how  many  trips  a  given  answers  to  price.  Run  an  ad  on  enthusiasm  and  the  more-or-less  t 
after  the  last  World  War.  Much  of  sheet  can  make  to  a  laundry  before  Wednesday  about  the  economy  idea,  tached  views  of  the  ordinary  ck- 
this  advertising  was  on  the  subtle  side  it  is  relegated  to  her  ironing  board.  And  be  sure  to  merchandise  these  tomer  scanning  a  newspaper  adve- 
— mattresses  were  mentioned  in  the  And  she  has  never  been  told  of  the  ads  with  every  laundry  owner  in  tisement,  the  three  customers  aai 
advertising  but  the  pictures  used  were  economy  of  using  a  large  stock  of  town.  On  Friday  the  copy  should  be  three  advertising  managers  will  be 
quiet  village  scenes,  around  10  p.m.  sheets,  which  permits  her  to  buy  fine  on  sleep.  Sound,  restM,  enjoyable  asked  similar  pertinent  questions  m 
Down  a  long  lane  of  old  fashioned  laundry  work  at  low  pound-rates.  sleep.  garding  various  ads  of  large  and  smal 

homes,  a  light  appeared  occasionally.  So  here  is  another  one  of  those  ob-  Most  of  us  spend  1/3  of  our  entire  stores  throughout  the  country,  ati 
Overhead  the  stars  shown.  The  art  scure  classifications  that  is  a  “natural”  Rves  in  bed.  That’s  a  long  time  to  session  of  the  Smaller  Store 

work  suggested  sleep— the  copy  sug-  for  any  store  that  is  willing  to  settle  spend  in  bed.  So  why  not  make  this  Bureau,  Sales  Promotion  Division  aa 
gested  sleep— and  as  an  after  thought,  down  to  a  long-haul  advertising  cam-  1/3  of  our  lives,  a  little  more  com-  Merchandising  Division  on  Mondj; 
you  were  reminded  that  only  on  a  paign  in  a  good  daily  newspaper.  fortable  and  refreshing.  afternoon.  One  of  the  groups,  ehhe: 

good  So  &  So  Mattresses  could  you  the  customers  or  the  advertising  a- 

step  into  the  arms  of  Morpheus,  and  Copy  Themes  Size  of  Copy  Mutives,  will  be  absent  from  the  me«: 

r2t°ful  slumb^’r.“^‘‘*  FROM  what  we  have  learned  tlmough  THE  three  copy  themes  suggested  call  '  Do  Xe'"illus^tratio^s“^^^^^ 

_  *  iiiV6Sti^3toirSy  3nQ  sc3iitv  lit©r3*  foi*  1*03!  solid  codv  And  1>0C3US0  £  j*  *>*> 

From  tim0  to  timp  wp  Vipvp  nftpn  *  -i  i.  x  j  -n  real,  soiia  topy.  /\na  uecaube  or  the  merchandise?  ,  Is  the  copy  it- 

rrom  iirne  lo  imie,  we  nave  oiien  ture  available  on  sheets  and  pillow  thp  frpoupnev  of  the  ads  and  the  r  x*  ->»»  j«a  xu  ♦ 

wondered  why  the  makers  of  sheets  cases,  it  is  our  belief  that  three  things  feet  that  Tey  are  to  rSn  S  weekfa 

and  pillow  cases  don’t  emphasize  in  should  be  emphasized  in  this  cai^-  year  SU  m^srL  lay  out  trfit^^  question?  are  posed  i 


what  you  pay  for  in  sheets.  Any 


Local  Advertising 


Copy  may  be  written  to  occupy  uted  to  the  audience  for  their  cot- 
cLoic  three  or  four  inches,  single  column,  ment  and  study.  Their  reactions,  to- 


this  statement.  Most  sheets  are  made 


WE  have  yet  to  see  a  continuous  three  from  cotton  ^  were  used,  but  regardless  of  the  sizes,  will  be  compiled  and  published.  Tb. 

times  a  w^k  campaign,  devoted  to  grades  of  cotton  schedule-  discussion  is  to  be  under  the  directic: 

these  tw^  adjuncts  to  a  good  night  s  of  threap  ^r  s  ^  of  Thomas  J.  Murnhy,  director  of  se: 

sleep.  We  have  seen  plenty  of  sale  naturally  have  a  lot  to  do  with  the  Meyer-Both  Company,  Chica?: 

copy,  and  the  sales  we  have  checked  wearing  qualities  of  a  sheet.  So,  the  ...  £.1  jx* 

left  us  just  a  little  disappointed.  One  pricing  of  sheets  must  be  explained  Any  time  of  the  year,  is  a  good  time  noDOTMTC  "CDPr'THT" 

exception  (there  may  be  others)  is  over  and  over  again.  Not  one  ?  campaign.  Someone,  AFr VJiW  1 0  Ol^V.^i.AL 

the  annual  sale  at  Hearn’s  on  14th  consumer  in  a  thousand  can  feel  somewhere,  is  in  need  of  a  new  The  Bakersfield  (C^.)  Caltfontc. 

Street,  New  York.  This  store,  for  more  two  fabrics  and  tell  their  intrinsic  sheets,  every  day  of  the  year.  This  has  appointed  West-Holliday  (m- 

than  a  half-century,  has  been  known  worth.  being  true,  it  follows  that  the  only  pany  as  its  advertising  representaUve 

for  its  stocks  of  sheets  and  pillow  Yet,  we  have  seen  men  and  women  to  sell  most  of  the  good  prospects 

cases.  “feel”  a  fabric,  and  decide  on  a  given  these  iteins,  is  to  keep  pounding 

Building  a  sheet  and  pillow  case  item,  because,  “I  like  the  feel  of  this,”  rnonth  in  and  rnonth  out. 

business,  up  to  a  point  where  the  store  they  said.  The  same  three  basic  themes  will 

or  department  is  known  as  the  best  A  man  or  woman  who  is  fitting  up  cpver  the  pulow  cases.  Our  sugges- 

place  to  buy  these  items,  is  not  a  mat-  a  hundred  beds  in  a  summer  hotel,  that  both  items  be  include  in 

ter  of  weeks  or  months.  It’s  a  matter  is  not  going  to  pay  top  prices  for  sheets  our  body 

of  years.  Yet,  we  can  see  no  reason  sheets.  Those  of  us  who  have  stopped  ^be  pillow  case  our  heads, 

why  some  store,  or  department  in  a  at  some  of  these  hotels  can  recall  the  ■ 

department  store,  cannot  be  sold  a  clammy  feeling  of  these,  thin,  hard  AUSTRALIAN  DRIVES 


It  might  be  better  if  five  or  six  inches  gether  with  those  of  the  panel  late 
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continuous  three  times  a  week,  yeaur  fabric  sheets. 


in  and  year  out  campaign. 


Stock  in  Homes 

THE  average  home  has  too  few  sheets. 

One  of  our  investigators  reported  on 
a  home  that  had  one  single  bed,  and 
two  double  beds.  The  woman  inter¬ 
viewed  said  that  after  10  years  of  ex¬ 
perimenting,  and  “fighting”  with  wash 
women  and  laundries,  she  finally  de¬ 
cided  to  have  a  talk  with 
buyer  in  a  large  store. 


A  woman  who  is  in  the  market  for 
a  dozen  or  two  serviceable  sheets,  will 
demand  and  should  get,  truthful  state¬ 
ments  about  the  various  qualities 
shown  her. 

Price  is  important  in  sheet  adver¬ 
tising — but  only  if  the  price  or  prices 
are  explained. 

The  second  theme  that  we  believe 


The  Australian  division  of  J.  Walter 
Thompson  Company  is  releasing  new 
advertising  campaigns.  Among  these  is 
an  enlarged  Kraft  Cheese  Company 
promotion  stressing  war-time  economy 
by  showing  how  to  cut  down  expenses 
through  the  use  of  Kraft  Cheddar 
cheese.  Other  campaigns  handled  by 
the  Thompson  office  are  on  Kellogg’s 
Corn  Flakes,  All-Bran  and  Rice 


important  is  the  economy  idea,  that  „  •  •  i-  j  i-  n  • 

L...  ^  Kcispies;  Vaseline  and  Vaseline  Hair 

sheet  the  Tonic;  Horlick’s  Malted  Milk;  Pond’s 

the  Idea  or  using  about  twice  as  many  —  ’  j  t  •  i  j  v  i 

®  Creams  and  Lipstick;  and  Kolynos 


He  suggested  the  purchase  of  20  ^  large  bundle  can  be 

additional  sheets-making  a  total  of  laundry  that  specializes 

36  sheets  for  the  three  beds.  The  orders,  of  flat  work.  Here  is 

sheets  are  changed  twice  a  week.  So 

also  are  the  pUlow  cases.  Every  third  she  had  cut  her  sheet  and 


Toothpaste. 


AN  ADVERTISING  AGENO 

That  Knows  How 

TO  USE  NEWSPAPERSl 


#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  ‘‘How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  made  on  request. 


J.  M.  HICKERSON  Inc. 

Advertising 

110  East  42nd  Street,  New  York  CHt 
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week,  the  soiled  sheets  and  pillow 
cases  are  picked  up  by  a  laundry  that 
specializes  in  the  laundering  of  sheets, 
pillow  cases  and  towels. 


pillow  case  laundry  bill  almost  in 
half. 

The  ads  written  on  this  theme  should 
be  sent  to  every  laundry  in  your  city 


The  average  home  with  three  beds,  that  specializes  in  these  large  bundles, 
one  single  and  two  double  beds,  will  laundry  sales  manager  is  “let 

usually  have  not  more  than  12  or  15  P  will,  in  most  cases, 

sheets.  If  this  idea  of  having  a  large  mstruct  his  driver  salesmen  to  men- 
supply  of  sheets  and  pillow  cases  was  tion  the  ads  that  are  to  run. 
sold  to  the  average  family  of  four  The  third  theme,  is,  of  course,  the 
persons,  our  sheet  and  pillow  cases  sleep  idea.  There  are  a  dozen  and 
manufacturers  would  have  to  run  on  variations  of  copy  ideas  for  this 
three  shifts  for  at  least  two  yecirs.  theme.  Start  with  the  youngsters. 

Why  do  women  as  a  group  have  Tell  mothers  how  important  sound 
so  few  sheets  and  pillow  cases?  Is  it  sleep  is  for  their  youngsters.  Tell 
because  they  are  costly — is  it  because  them  to  change  the  sheets  at  least 
they  lack  storage  space  for  the  clean  twice  a  week. 

linen — is  it  because  they  think  they  Sell  the  same  idea  for  high  school 
are  saving  money — or  what  is  it?  youngsters.  Remember,  a  lot  of  them 

Our  belief  is  that  the  average  will  be  in  the  market  for  sheets  for 
woman  hasn’t  the  slightest  idea  about  their  own  homes  in  a  few  years.  Girls 
how  to  run  the  “sheeet  and  pillow  case  have  a  way  of  copying  the  ideas 
department”  of  her  home.  learned  from  their  mothers.  And  re- 
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Colo.  Papers 
Pay  Tribute  to 
L.  C.  Paddock 

Banquet  Ends  Newspaper 
Week  Sponsored  by 
School  of  Journalism 

Accomplishments  of  Col.  L.  C.  Pad- 
dock,  “grand  old  man”  of  Colorado 
journalism,  were  eulogized  at  the  Uni¬ 
versity  of  Colorado  on  May  18  at  the 
dosing  banquet  of  Colorado  Newspa¬ 
per  Week,  sponsored  by  the  College 
of  Journalism,  at  Boulder,  Colo. 

Dean  of  Colorado  editors  and  pub¬ 
lisher  of  the  Boulder  Daily  Camera 
for  the  past  49  years,  Colonel  Pad- 
dock,  now  80  years  old,  was  presented 
with  a  handsomely  bound  volume  of 
100  congratulatory  letters  from  news¬ 
paper  men  of  the  state. 

Two  hundred  newspaper  workers 
attended  events  of  Colorado  Newspa¬ 
per  week,  the  attendance  being  the 
largest  in  the  12-year  history  of  the 
week. 

Dilliard  Spoke 

Major  speakers  were  Irving  Dilliard, 
who  talked  on  “The  St.  Louis  Post- 
Dispatch  and  the  Courts,”  and  Robert 
A.  Willier,  who  spoke  on  “Implications 
to  Business  of  Current  Attacks  upon 
Advertising.”  Dilliard  is  an  editorial 

Laboratories  Solve 
Syndicates'  Problems 

continued  from  page  28 


lists  at  18c  and  has  a  50,000  lumen- 
second  power  output,  plus  split-second 
synchronization,  extra  long  peak  and 
complete  adaptability  to  all  cameras 
and  synchronizers.  The  standard  No.  2 
bulb  has  been  stepped  up  from  56,000 
to  70,000  lumen-seconds  and  dropped 
to  22c. 

Employment  Effort 
the  Southwest  News  Photographers 
Association,  whose  membership  in- 
j  eludes  staff  men  on  papers  in  Arkan- 
:  sas,  Colorado,  Kansas,  Louisiana,  Mis¬ 
souri,  New  Mexico,  Oklahoma  and 
Texas,  is  addressing  itself  to  all  editors 
in  these  states  for  the  purpose  of  en- 
iisting  their  aid  in  placing  unemployed 
jnembers  of  the  association  in  jobs, 
mis  is  a  constructive  effort  with  a 
strong  appeal  that  should  meet  with 
response  whenever  experienced  cam¬ 
eramen  are  needed. 

In  a  letter  recently  received  from 
William  D.  Wyatt,  president  of  the 
association,  the  need  for  such  co¬ 
operation  is  strongly  emphasized. 

Heads  Dept. 

GENE  THOMAS,  former  photographer 
oil  the  staff  of  the  Des  Moines  (la.) 
|j«9ttter-Tribunc,  is  now  the  head  of 
rhe  photo  department  of  the  Oklahoma 
Grty  Daily  Oklahoman. 

Eonnula  Booklet 

A  32-Page  booklet  of  formulas  pre- 
^ed  by  Agfa  Ansco  is  off  the  press 
snd  obtainable  at  10c  a  copy.  The 
^rk  was  prepared  to  dispel  a  general 
.  photographic  chemistry  is 

^  formidable  a  subject  for  the  diges- 
nrii  average  cameraman.  It 

sfs  material  in  a  way  to  sug- 

gest  that  theoretical  knowledge  is  un- 
I  Portant  if  the  photographer  under- 
■  j.  'S'  3  practical  way  what  the 
P’Mients  of  a  developing  or  ffxing 
there  and 

fn  perform  their  respective 

unctions  in  processing. 


writer  for  the  Post-Dispatch,  and  Wil¬ 
lier  is  the  Wabash  railway’s  advertis¬ 
ing  manager  and  vice-president  of  the 
St.  Louis  Advertising  club. 

Establishment  of  a  one-year  scholar¬ 
ship  in  the  college  of  journalism  was 
announced  by  Mrs.  Gladys  Van 
Vranken  Parce  in  behalf  of  the  Den¬ 
ver  Women’s  Press  club. 

Winners  in  various  contests  which 
featured  Colorado  Newspaper  week 
were  announced  as  follows: 

The  Arthur  A.  Parkhurst  contest  in 
community  service:  Among  dailies, 
the  Greeley  Tribune,  with  honorable 
mention  to  the  Canon  City  Record  and 
the  Delta  County  Independent. 
Among  weeklies,  the  Littleton  Inde¬ 
pendent,  with  honorable  mention  to 
the  Durango  News  and  the  Las  Ani¬ 
mas  Bent  County  Democrat. 

The  Houstoun  Waring  editorial 
writing  contest:  First,  Eunice  Camp¬ 
bell,  Sterling  Farm  Journal;  second, 
John  A.  Dunn,  Brighton  Blade;  third, 
C.  O.  Unfug,  Sterling  Farm  Journal. 

The  Boulder  Daily  Camera  contest 
in  typographical  excellence:  Dailies, 
Greeley  Tribune.  Weeklies,  Las  Ani¬ 
mas  Bent  County  Democrat. 

Ninety  pictures  submitted  by  18 
photographers  representing  13  news¬ 
papers  in  four  states  were  entered  in 
the  second  annual  Rocky  Moimtain 
News-Photography  contest,  sponsored 
by  the  University  of  Colorado  College 
of  Journalism  as  a  feature  of  Colo¬ 
rado  Newspaper  week. 

Prize-winning  photographers  in  the 
daily  field  were  as  follows:  Spot 
news:  First,  Bill  Pratt,  Salt  Lake 
City  Telegram;  second,  J.  G.  James, 
Laramie  Newspapers,  Inc. 

Sport  news:  First,  Kenneth  Bundy, 
Denver  Rocky  Mountain  News;  second, 
Ross  Welser,  Salt  Lake  City  Tele¬ 
gram. 

Feature  news:  First,  Bill  Pratt.  Salt 
Lake  City  Telegram;  second,  Lyle 
Liggett,  Fort  Collins  (Colo.)  Express- 
Courier. 

■ 

Mass.  Papers  Observe 
Newspfoper  Week 

Massachusetts  Newspaper  Week, 
May  12-18,  sponsored  by  the  Massa¬ 
chusetts  Press  Association  was  ob¬ 
served  by  newspapers  all  over  the 
state  which  printed  suitable  editorials 
commemorating  the  week  and  held 
open  houses  in  their  plants.  Promo¬ 
tional  material,  editorials,  etc.,  was 
distributed  to  papers  by  the  press  as¬ 
sociation. 

Governor  Saltonstall  commended 
the  week  to  public  attention  in  the 
following  statement. 

“Freedom  of  the  press  has  always 
been  an  outstanding  feature  of  Amer¬ 
ican  life  and  a  bulwark  of  our  repre¬ 
sentative  form  of  government.  At  this 
time,  when  liberty  is  being  threatened 
throughout  the  world,  the  founda¬ 
tions  of  our  own  freedom  are  mate¬ 
rially  strengthened  by  the  splendid 
character  and  purpose  of  our  newspa¬ 
pers.  They  have  no  equal  for  full  and 
fair  presentation  of  the  news  and  for 
honesty  and  public  spirit  in  editorial 
expression.  Massachusetts  is  a  leader 
throughout  the  nation  in  these  sterling 
qualities  of  its  press. 

“Our  citizens  would  do  well,  there¬ 
fore,  to  take  part  in  the  observance  of 
Newpaper  Week,  from  May  12  to  May 
18,  under  auspices  of  the  Massachu¬ 
setts  Press  Association. 

“During  this  period  many  papers 
will  hold  open  house.  In  other  ways 
our  newspapf'rs  will  endeavor  to  ac¬ 
quaint  their  readers  more  fully  with 
their  workings.  The  better  a  com¬ 
munity  knows  its  papers  and  their 
editors,  the  better  the  newspapers  will 
serve  their  community.  I  urge  all 
Massauchusetts  citizens  to  give  spe¬ 
cial  thought  to  the  newspapers  of 
our  state  on  the  designated  week.  May 
12  to  May  18.” 


Claim  Better  Pencil 
Illustrations  in  Ads 

A  process  to  improve  black  and 
white  illustrations  in  advertising  in 
newspapers  through  application  of  a 
chemical  solution  to  the  original  draw- 


Andrew  Farkas  George  Parkas 


ing  paper  was  revealed  to  Editor  &  j 
Publisher  this  week  by  Andrew  R.  | 
and  George  B.  Farkas,  New  York  in-  | 
dustrial  designers  and  advertising  pos-  j 
ter  artists  with  offices  at  608  Fifth  1 
Avenue.  ! 

By  chemically  preparing  the  stock ; 
with  a  secret  formula  discovered  by  ' 
Andrew,  the  brothers  claim  their  pen-  | 
cil  work  reproduces  a  much  deeper  | 
black  and  gives  better  shadow  and  | 
light  effects.  Their  pencil  drawings, , 
they  say,  reproduce  as  well  as  ink ! 
drawings  and  better  than  camera  i 
work.  The  brothers  have  applied  to  j 
Washington  for  a  patent  and  now  are 
experimenting  with  the  same  tech- ! 
nique  for  color  work,  which,  when  i 
perfected,  they  claim,  will  rival  color  I 
photography. 

■ 

Urges  Newspaper  Ads 
For  Gas  Industry  ; 

The  gas  industry  needs  to  tell  its ' 
story  more  dramatically  and  compre¬ 
hensively  to  the  American  public  and  i 
the  logical  way  is  through  increased ! 
localized  newspaper  advertising  to  ^ 
supplement  current  national  advertis-  i 
ing,  Walter  C.  Beckjord,  president  of ' 
the  American  Gas  As.sociation,  said 
at  French  Lick  Springs,  Ind.,  last  ^ 
week.  1 

Mr.  Beckjord,  speaking  before  the 
fifth  annual  convention  of  the  Asso-  I 
ciation  of  Gas  Appliance  and  Equip-  ; 
ment  Manufacturers  at  French  Lick 
Springs  hotel,  declared:  “Too  few  peo-  | 
pie  are  cognizant  of  the  great  service  ^ 
rendered  our  nation  by  the  gas  in-  I 
dustry.  For  them  to  have  a  full  ap-  j 
predation  of  this  service  they  need 
to  be  told.  While  we  carry  on  ade-  j 
quate  national  advertising,  we  do  not  1 
penetrate  sufficiently  into  communities 
as  a  whole.  This  can  best  be  accom¬ 
plished  through  increased  localized 
newspaper  advertising  and  promo- , 
tional  campaigns.” 

■ 

NLRB  To  Hear  Appeals 
In  Westchester  Coses 

The  National  Labor  Relations  Board 
this  week  called  a  hearing  for  Tues¬ 
day,  June  25,  in  Washington,  D.  C.,  on 
separate  appeals  by  the  management 
of  the  Yonkers  (N.  Y.)  Herald  States-  : 
man,  the  New  Rochelle  Standard-Star 
and  Mount  Vernon  Daily  Argus,  and 
of  the  Westchester  Newspaper  Guild, 
from  a  trial  examiner’s  report. 

The  management  is  appealing  that 
part  of  the  report  which  found  it  to  be 
an  integrated  enterprise  and  in  inter¬ 
state  commerce.  The  guild  has  taken 
exceptions  to  the  portions  of  the  re¬ 
port  which  cleared  the  management 
of  accusations  of  bad  faith  in  bargain¬ 
ing,  discriminatory  dismissal  of  a 
guildsman,  and  fostering  of  a  com¬ 
pany  union. 

Exceptions  already  have  been  filed. 
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War  Closing  European 
Markets  to  Syndicates 


By  STEPHEN  J.  MONCHAK 


SINCE  LAST  YEIAR.  when  Europe 
went  to  war,  American  syndicates 
doing  business  on  the  continent  have 
watched  those  markets  dwindle. 

As  borders  were  violated  and  smaller 
countries  capitulated  to  stronger  foes, 
cancellations  from  these  nations  of 
American  syndicate  features  flooded 
the  home  offices  here. 


King  Hard  Hit 

King  Features  Syndicate,  which  has 
had  for  the  last  decade  a  large  foreign 
sales  department  to  make  available  its 
500  features  abroad,  is  hardest  hit. 
Before  Hitler’s  armies  began  to  march. 
King  features  were  sold  in  every 
European  country. 

Latest  European  markets  to  be  lost 
to  American  syndicates  are  Belgium 
and  Holland,  where  civil  life  has  been 
disrupted  by  the  invading  Germans 
and  the  larger  part  of  the  countries’ 
newspapers  have  suspended  publica¬ 
tion. 

Those  few  Belgian  and  Dutch  news¬ 
papers  still  publishing,  under  the 
watchful  eyes  of  the  Nazis,  are  for¬ 
bidden  to  carry  any  but  German  ma¬ 
terial.  They  are  still  too  near  the 
theater  of  war. 

Aside  from  the  propaganda  value  to 
the  Nazis  of  such  a  ban.  the  more 
practical  consideration  of  drastic  re¬ 
striction  of  foreign  exchange  enters 
into  the  situation. 

Cancellations  also  are  brought  about 
by  countries  trying  to  conserve  their 
newsprint  by  cutting  the  size  of  their 
papers.  England  and  France,  for  ex¬ 
ample,  have  cut  their  import  of  Amer¬ 
ican  features  to  a  minimum,  only  a 
few  of  them  now  appearing  in  publica¬ 
tions  in  those  countries. 


these  sales  are  only  a  small  fraction 
of  what  they  were  formerly. 

Offsetting  the  loss  of  European  mar¬ 
kets,  however,  is  the  fact  that  the 
South  American  markets  are  boom¬ 
ing.  Latin  American  countries  are  the 
largest  buyers  of  American  syndicate 
features. 

Sales  of  American  syndicate  features 
to  the  countries  on  the  neighbor  conti¬ 
nent  are  better  this  year  than  at  the 
same  time  last  year,  syndicate  execu¬ 
tives  inform  the  column. 

Further  development  of  South 
American  and  other  markets  still  open 
throughout  the  world  to  replace  in 
some  measure  the  loss  of  European 
markets  brought  about  by  the  war  was 
the  only  solution  to  the  problem  forth¬ 
coming  from  syndicate  executives  this 
week. 


McNaught  Signs  WilUde 

WENDELL  L.  WILLKIE,  president. 

Commonwealth  and  Southern  Cor¬ 
poration,  who  is  prominently  men¬ 
tioned  as  the  Re- 


South  American  Markets  Up 

Feeling  the  effects  of  the  war, 
the  Australian  government  recently 
banned  import  of  American  newspaper 
features. 

Those  European  countries  still  neu¬ 
tral,  however,  continue  to  buy  Amer¬ 
ican  features  with  the  exception,  of 
course,  of  Russia,  which  ceased  to  be 
a  market  when  the  Communists  came 
to  power. 

King  reported  this  week  that  busi¬ 
ness  in  Yugoslavia  is  brisk,  for  ex¬ 
ample. 

Norway,  most  of  which  is  in  Ger¬ 
man  hands,  and  Denmark  again  are 
buying  a  few  American  features,  as 
are  former  Poland  and  Czechoslovakia, 
now  parts  of  Greater  Germany.  But 


Personals 


ZACK  MOSLEY,  creator  of  the  Chi¬ 
cago  Tribune-New  York  News  Syn¬ 
dicate  aviation-adventure  comic  strip, 
“Smilin’  Jack,”  , _ , 


publican  Presi¬ 
dential  nominee, 
will  write  a  series 
of  six  weekly  ar¬ 
ticles  for  Mc¬ 
Naught  Syndi¬ 
cate,  Robert  Mc- 
Nitt,  editor  of 

McNaught,  an¬ 
nounced  last 
week. 

First  release  is 
scheduled  for 
Wendell  L.  Willlcie  June  2  papers, 

28  of  which  al¬ 
ready  have  contracted  for  the  series, 

according  to  Mr.  McNitt.  Mr.  Willkie 
will  discuss  current  national  and  in- 
international  problems  in  his 
articles. 

Best  known  as  a  lawyer  and  public 
utility  executive,  Mr.  Willkie  has 
written  several  articles  for  the  Nation, 
has  done  book  reviews  for  the  Neu' 
York  Herald  Tribune  Sunday  Book 
Section,  and  also  has  written  articles 
for  the  Saturday  Evening  Post,  Har¬ 
per’s,  Atlantic  Monthly  and  other 
opinion  magazines. 

Since  he  gained  national  prominence 
last  year  in  his  criticism  of  the  Roose¬ 
velt  administration’s  power  policy,  Mr. 
Willkie  has  turned  down  21  offers  from 
publishers  to  write  a  book.  His  most 
recent  literary  effort  is  currently  ap¬ 
pearing  in  Look  magazine. 


— - -  ' 


A  COMIC  MAGAZINE 
FOR  YOUR  COMIC  SEr^inN 

4  COLORS  ON  ALL  U  PAGES 


Exact  format  size  (7V2  *  I0V2) 

1  of  10  cent  comic  magazin'js  with 
\  the  features  (original  continuity) 
i\  that  huilt  the  greatest  cor.iic  maga- 
\\  zine  circulation  in  the  world. 

\\  Folds  into  your  regular  Sunday 
\  \  ct)K)r  comic  section.  A  comic  book 
.  W  must  for  every  newspap'jr  pub- 

J  lisher  at  a  price  you  can  ifford  to 

j  \|  pay  tt»  meet  circu'.-’tl./n  competi- 
\\  tion  from  comic  magazines.  Mats 
or  ready  prints. 

WRITE  FOR  SAMPLES  AND  PRICES 
OF  THIS  CIRCULATION  BUILDER 


FOX  FEATURE  SYNDICATE 


Zacit  Mosley 


addressed  the  ,  , 

Aviation  Forum  4  v  V 

May  27  in  Wash- 
ington,  D.  C.,  as  a 

guest  of  Thomas  \ 

Beck,  Collier's 
magazine  edi- 
to  rial  director. 

Mosley  spoke  on  * 

“Aviation  in  the 

Comics  or  Vice  JSm 

Versa.”  From 

Washington,  - 

Mosley  flew  to  Zaelt  Mosley 

B  i  r  m  i  n  gham, 

Ala.,  in  his  own  ship,  to  appear  at  the 
Birmingham  Air  Carnival,  June  1-2. 
...  Ed  Dodd,  who  draws  the  “Back 
Home  Again”  panel  for  United  Fea¬ 
ture  Syndicate,  has  returned  to  his 
home  in  Gainesville,  Ga.,  after  having 
worked  in  United’s  New  York  office 
for  the  last  year.  .  .  .  John  Gunther, 
famed  U.S.  war  correspondent  and 
author,  has  signed  with  North  Ameri¬ 
can  Newspaper  Alliance,  and  will  leave 
for  the  European  war  zones  around 
June  15,  Bert  Zilmer,  NANA  editor, 
has  announced.  .  .  .  Drew  Pearson  and 
Bob  Allen,  who  do  “Washington 
Merry-Go-Round”  for  United,  receive 
editorial  tribute  from  the  Saturday 
Evening  Post  in  this  week’s  issue  of 
the  Post  for  having  published  in  their 
column  in  February  that  Secretary  of 
the  Interior  Harold  L.  Ickes  planned 
to  exonerate  Richard  A.  Ballinger, 
Secretary  of  the  Interior  in  the  Taft 
administration,  of  charges  of  corrup¬ 
tion  of  public  lands,  which  rocked  the 
nation  a  generation  ago.  The  Post  ar¬ 
ranged  for  Secretary  Ickes’s  article, 
entitled  “Not  Guilty!”  by  getting  its 
lead  from  the  Pearson-Allen  column. 
Mr.  Ickes’s  SEP  article  completely 
exonerates  Ballinger. 


Conselmon  Dies  at  43 


play,  “And  Then  What?”  which  *-4 
produced  in  1923.  Shortly  thereafte  N0T 
he  went  into  motion  picture  publids 
and  then  began  writing  script 
adantations  and  dialogue  fnr  .. 


adaptations  and  dialogue  for  d: 
films. 

He  wrote  the  original  stories  :• 
some  of  the  Will  Rogers,  Shirk 
Temple,  Eddie  Cantor  and  Bing  Crosh 
pictures. 

His  most  recent  screen  work  vt^ 
“That’s  Right,  You’re  Wrong.”  ;■ 

Kay  Kyser. 

He  is  survived  by  his  wife,  Mia 
Conselman,  a  son,  William  Jr.,  20,  aii 
a  daughter,  Diedre,  17.  paper 

At  United’s  offices  in  New  York,  ti»  q)ons< 
column  was  told  that  Fred  Fox,  wk  iation 
has  been  working  with  Counselno:  availa 
for  the  last  10  years,  will  write  &  series 
continuity  for  Ella  Cinders.  monia 


NEA  Announces  Features 

UNDER  the  title,  “Jobs  for  Jum 

Graduates,”  12  leading  business  a- 
ecutives,  employment  managers,  gor- 
ernment  authorities  and  others  lil 
join  in  a  job  symposium  for  NEA  Sn- 
VICE,  the  feature  scheduled  for  pub¬ 
lication  in  newspapers  starfis 
June  6. 

NEA  also  announced  this  week  tht 
line-up  of  its  summer  fiction  progias. 
This  year  the  program  includes  seven 
short  series  of  12  chapters  each,  re¬ 
leasing  on  Mondays.  The  first  ^ly. 
“An  Eye  for  a  Gal,”  by  Harry  Hani- 
son  Kroll,  releases  June  3.  All  stones 
are  illustrated. 


PARIS  TO  PARIS  VIA  N.Y. 

The  Paris  newspaper,  Le  JcmmL 
has  subscribed  to  the  Chicago  Dcilv 
News  Foreign  Service,  it  was  an¬ 
nounced  this  week.  While  the  offices 
of  Le  Journal  are  only  80  miles  from 
the  front,  the  paper  is  receiving  iB 
Daily  News  dispatches  through  reg¬ 
ular  channels,  via  London  and  Nei 
York.  Leland  Stowe  is  now  in  the 
Balkans  and  Frank  Smothers  has  left 
the  Dutch  East  Indies  for  Manila 
P.  I. 


WILLIAM  H.  (BILL)  CONSELMAN, 

43,  author  of  United  Features  Syn¬ 
dicate’s  “Ella  Cinders”  strip,  which  is 
drawn  by  Charles  Plumb,  died  May  25 
at  his  home  at  Eagle  Rock,  Calif.  He 
had  been  ill  for  a  month.  Bom  in 
Brooklyn,  N.  Y.,  he  had  worked  on 
newspapers  there,  in  New  York  City, 
Jersey  City  and  Chicago,  before  going 
to  Los  Angeles  in  1920.  He  joined  the 
Los  Angeles  Times  staff,  and  was  Sun¬ 
day  editor  of  that  paper  when  he  con¬ 
ceived  the  idea  for  the  Ella  Cinders 
strip,  getting  Plumb,  then  a  member 
of  the  Times  art  staff,  to  do  the 
drawing. 

During  this  period  he  wrote  a  prize 


OFFERS  SHAVE  KIT 


The  J.  B.  Williams  Company  is  mar¬ 
keting  a  Soldier’s  Shaving  b' 
throughout  Canada  designed  as  a 
light,  easily  carried  gift.  Newspapers 
and  Canadian  Liberty  magazine  cany 
the  campaign.  J.  Walter  ThompMC 
Company’s  Montreal  office  is  handliir? 
the  account. 


ELECTED  TO  AAAA 

The  Kleppner  Company,  Inc.,  Ne*  Che 
York,  has  been  elected  to  member'  Wal 
ship  in  the  American  Association  (f  ries 
Advertising  Agencies.  usei 

—  Can 


Art 

Features 


SYNDICATE 


ART 

nAII.Y  C.\RTO(»X  .M.\T  SKKVK'K  .ind  local 
o.irtoons  rcfnilarly  at  one  low  cost.  Exclu¬ 
sive  territorial  risrlits.  Milians  Newspaper 
Service,  723  West  177lh  Street,  New  York, 

N.  Y. _ _ _  _ 

KEEP  ON  TOP  OF  THE  NEWS 
WITH  RKESSI.EK  C.VKTOONS 
Write  or  Wire  Now  for  sample 
releasi-s.  No  Oblication. 

BKESSI.EK  EOlTtlKI.M.  (WKTOONS 
1709  Times  ItIdK..  New  York 


FEATURES  ICont'd) 

RFU.ir.ioi  s  rkSiark.viii.ks  —  ouwta^ 

popular  picture  feature,  briehtens  UP  ^ 
church  paste.  Issued  weekly  in  2  colnmn^ 
form.  Sind  for  proofs  and  rates.  IWiP*” 

News  Servlee,  300  Fourth  Ave.,  X.  Y.  C. _ 

“WORLD'S  FAIR  .  .  .  NEW  YORK  STVl^ 
Weekly  column.  Highly  successful.  Unai> 
satirical,  humorous,  informative, 
rales.  Request  s.imples.  .Allied 
Syndieafe.  512  Fifth  .Avenue,  New  >"• 
.N.  Y. 


.MI  LE  SENSE,  dail.v  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  Southwestern  Newspaper 
Syndirate,  Itox  077,  .Vlbuqiierque,  New  .Mex- 
ieo. 


l*SYrHOIA>GY.  Dr.  Crane’s  “Case  Records." 
Daily,  illustrated.  “S-iii-l"  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndirate,  Inr.,  ('hirago,  Bell 
Syndieatr,  Inr..  New  Y'ork. 


_ news _ _ 

('.\BLE.  Background  on  "able  news  W  J 
Ihoritative  writers  from  all  corners  oi  w 
World.  Send  for  samples.  World-Wide  “ 
Service,  Newton,  Mass. _ _ 

HARRISBIRC.  (PA.)  CORRESPOND!^ 
offers  news  service  for  trade  journals.  ^ 
ness  papers  and  newspapers.  Photo 


Reports.  Keystone  News  Bureau.  Box 
Harrisburg,  Pa. 


480  Lexington  Ave. 


New  York.  N.  Y. 


RELIGIors.  ‘'Our  Pn  achcr  Sa.vs."  a  T5  word 
hirmoiK-tte  with  a  punch,  lu  cts.  |M-r  day. 
Begin  an.v  lime,  quit  any  time.  .\n  allraetivc 
mat  heading.  International  Religious  News 
Service,  1831  Sheldon  Rd..  K.  Cleveland.  Ohio. 


_ PHOTOS _ 

LOCAL.  Let  us  picture  your  local 
riving  by  airplane  to  visit  NY<3  ana  _ 
World's  Fair.  Publicize  transcontmenw 
senger  travel— cash  in  on  air  tr.inspga 
vertising.  Ralph  Morgan  NewsP**"" 
Newark  Airport,  N,  t. 
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New  Boy  Welfare 
Ad  Series  Ready 
For  Newspapers 

ICMA  Prepares  Six  Ads 
Stressing  Value  of 
Carrier  Training 
By  GEORGE  A.  BRANDENBURG 

The  sixth  annual  series  of  news¬ 
paper  boy  welfare  advertisements, 
^nsored  by  the  International  Circu¬ 
lation  Managers’  Association,  is  now 
available  to  newspapers.  This  year’s 
series  of  six  ads  includes  four  testi¬ 
monials  of  prominent  public  officials. 

U.  S.  Senators  Burton  K.  Wheeler 
of  Montana  and  John  A.  Danaher  of 
Connecticut,  and  Governors  Herbert 
R.  O’Conor  of  Maryland  and  Carl  E. 
Bailey  of  Arkansas  have  given  testi¬ 
monials  on  the  benefits  of  newspaper 
boy  work.  Four  other  ads  emphasize 
by  illustration  and  appropriate  copy 
the  importance  attached  to  the  work 
newspapers  are  accomplishing  among 
the  boys. 

Davis  Urges  Use 

Publishers  and  circulation  manag¬ 
ers  are  urged  to  use  the  ads,  furnished 
in  mat  form,  and  to  publish  them,  not 
alone  to  publicize  newspaper  boy  wel¬ 
fare,  but  because  of  their  sales  value. 
"Every  circulation  manager  should 
have  a  personal,  if  not  selfish  interest 
in  running  this  series,”  declared  Don 
R.  Davis,  Birmingham  (Ala.)  News- 
Age-Herald,  ICMA  president,  “be¬ 
cause  of  the  great  amount  of  good  the 
publication  of  such  material  means  to 
him  and  his  organization  from  the 
standpoint  of  goodwill,  prestige,  pub¬ 
lic  relations  and  yes,  building  cir¬ 
culation.” 

It  is  still  vitally  important  that 
newspapers  stress  the  many  benefits 
they  are  contributing  toward  the  busi¬ 
ness  training,  character  building  and 
education  among  newspaper  boys  to 
belie  the  claims  of  those  who  seek  to 
impose  regulatory  legislation  upon 
newspapers  and  boys,  explained  Wal¬ 
ter  G.  Andrews,  Ft.  Wayne  (Ind.) 
^’eu,'s-Senti7lel,  who  as  ICMA  boy 
welfare  publicity  chairman,  designed 
the  ads.  The  service  is  provided  by 
the  ICMA  for  the  sum  of  $2.00,  which 
merely  covers  the  cost  of  material, 
handling,  postage,  etc. 

Remittance  may  be  sent  with  order, 
or  bill  will  be  sent  upon  request. 
Checks  are  to  be  made  payable  to 
Walter  G.  Andrews.  Last  year’s  se¬ 
nes  produced  a  record  number  of 
users  among  newspapers  in  U.  S.  and 
Canada,  resulting  in  ICMA  receiving 
many  requests  for  another  series. 


Assist  Census  Takers 
MORE  THAN  400  carriers  for  the 
Oklahoma  City  Daily  Oklahoman 
and  Times  recently  took  on  the  job 
of  checking  the  federal  census.  W.  M. 
Halmbacher,  circulation  manager,  an¬ 
nounced  that  33,277  cards  were  re¬ 
turned  to  the  census  bureau  which 
contained  105,791  names.  The  carriers 
fmmd  2,122  persons  who  had  not  been 
enumerated.  The  boys  enjoyed  an 
early  morning  Sunday  breakfast  out- 
of-doors  as  a  reward  for  their  efforts. 

Carriers  Tour  N.  Y. 

TWENTY-SIX  carrier  boys  for  the 
Lancaster  (Pa.)  Newspapers,  Inc., 
recently  enjoyed  a  week-end  toiu:  of 
New  York  City,  as  a  reward  for  ex¬ 
cellence  in  salesmanship.  Escorting 
the  carriers  were  John  Kuntz,  circu¬ 
lation  director  and  Fred  Kendall,  city 
circulation  director  of  the  Morning 
Intelligencer  and  Journal. 

Reprint  Newsboys'  World 

“PINKEY”  CRICKSMAN,  Des  Homes 
(la.)  Register  &  Tribune  street  sales 
manager,  has  had  another  thousand 
reprints  made  of  “The  Newsboys’ 
World,”  featuring  human  interest 
stories  about  oldtime  newspaper  boys 
in  Des  Moines.  The  booklet,  which 
stresses  “the  newsboy  of  yesterday  is 
the  business  man  of  today,”  is  now 
available  at  special  rates. 

Re-Selling  Stops 
A  COMPARATIVELY  simple  formula 
for  re-selling  stops  was  presented 
recently  to  Ohio  circulators  by  Rus¬ 
sell  Stokley,  Elyria  (O.)  Chronicle- 
Telegram.  His  ideas  follow: 

“We  do  put  a  great  deal  of  empha>is  on 
the  fact  that  our  carrier  .sjilesnien  should  when 
collecting  make  every  effort  to  sell  their  regu¬ 
lar  customers  on  the  reading  of  the  regular 
features  that  appear  in  the  paper.  We  do  this 
in  the  attempt  to  huild  up  greater  reader  hahit 
ill  the  paper.  The  more  a  customer  reads  in 
the  paper,  the  longer  it  takes  him  to  read  the 
paper,  and  the  longer  it  takes  him  to  read  the 
jiaper  the  more  satisfied  he  will  be  with  it. 
We  then  have  the  customary  training  routine 
to  the  carrier  on  how  to  combat  the  stop  order 
at  the  time  it  is  given. 

“W'hcn  a  stop  is  accepted  and  turned  in  to 
the  office  we  don’t  do  a  thing  about  it  until  the 
thiril  day.  We  let  the  customer  go  without  the 
paper  for  two  days,  figuring  that  they  will  miss 
it  more  than  they  thought  they  wouhl,  and  will 
sell  themselves  on  taking  the  paper  a  lot  bet¬ 
ter  than  we  could  by  making  .an  immediate 
check  on  the  top.  On  the  third  day  the  car¬ 
rier  is  sent  a  stop  report  blank  and  is  told  to 
contact  the  subscriber  not  with  a  sales  talk 
but  with  the  simple  ‘Oood  evening,  Mrs. 
1{I..\N'K — you  know  it’s  hard  for  me  not  to 
leave  a  paper  here,  my  feet  want  to  turn  up 
your  walk  every  evening,  and  I  was  just  won¬ 
dering  if  you  don’t  miss  the  paper  and  if  you 
would  not  like  for  me  to  .start  delivery  again 
this  evening.’  We  have  found  that  this  solici¬ 
tation  given  just  long  enough  for  the  former 
subscriber  to  miss  the  paper,  and  not  put  off 


THE  PAPER  THAT  GETS  IN 
the  CRUCIAL  LAST  INNING 


is  the  paper  that  the  fans  all 
reach  for.  .  .  .  To  crown  eighth 
inning  homes  with  ninth  inn¬ 
ing  certainty,  and  still  make 
schedule,  means  quick  molding, 
quick  scorching  and  a  first  plate 
good  enough  to  go  right  to  the 
press  ...  all  recognized  Certi¬ 
fied  qualitieo. 


^or  dependable  stereotyping,  rely  on  ^ 
Certified  Mats,  made  in  the  U.  S  A. 


DRY  MAT  CORPORATION,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 


so  long  that  they  are  used  to  being  without  it 
works  the  best. 

“If  tbe  stop  is  not  secured  by  the  carrier  it 
is  then  given  to  the  office  trouble  shooter,  and 
if  he  too  fails  to  sell  the  ‘stop’  it  is  then  con¬ 
sidered  dead  and  is  subject  to  the  regular 
sales  attempts  as  directed  towanls  .all  non¬ 
subscribers.’’ 

48-PAGE  SECTION 

’The  Hoboken  (N.  J.)  Jersey  Ob¬ 
server  on  May  18  issued  a  48-page 
tabloid  Hudson  County  Centennial 
section. 


Retail  Circulation  Rotes 
'THROUGH  courtesy  of  Oliver  King, 
circulation  manager  of  the  Phoenix 
(Ariz.)  Republic  and  Gazette,  and 
ANPA,  we  are  able  to  present  the 
resume  of  a  survey  on  retail  circula¬ 
tion  rates.  The  price  of  the  local 
carrier  delivered  circulation  in  city 
of  publication  was  the  only  price  re¬ 
quested.  Three  hundred  and  seventy- 
five  papers  answered  the  questionnaire. 
Following  are  highlights  of  the  survey: 


SINGLE  COPY  PRICES. 

368  newiiiapers  reported  daily  single-copy  |  208  newspapers  reported  Sunday  single¬ 
prices  as  follows;  copy  prices  as  follows: 
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Ic 

10 
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4c 
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3c 
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8c 

32 
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124 
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at 
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WEEKLY  PRICES 


311  newspapers  have  weekly  prices  for 


the  six-day  papers 
13  at  6c  to  11c 
33  at  12c 
11  at  13c  to  14c 
100  at  15c 


follows : 

12  at  16c  to  17Hc 

96  at  18c 

46  at  20c  to  $1.65 


207  newspapers  have  weekly  prices  for  the 
■even-day  papers  as  follows: 

17  at  10c  to  15c  35  at  25c 

18  at  17c  to  19c  28  at  26c  to  28c 

76  at  20c  10  at  30c  to  40c 

23  at  21c  to  24c 


MONTHLY  PRICES 

309  newspapers  have  monthly  prices  for  <  208  newspapers  have  monthly  prices  for 

the  six-day  papers  as  follows:  i  the  seven-day  papers  as  follows: 

66  at  25c  to  62c  39  at  78c  to  87c  42  at  45c  to  80c  13  at  93c  to  $1.00 

90  at  65c  16  at  90c  68  at  85c  to  87c  33  at  $1.05  to  $1.10 

13  at  70c  to  72c  9  at  95c  to  $1.75  '  12  at  90c  40  at  $1.12  to  $1.65 

76  at  75c 


YEARLY  PRICES 

312  newspapers  have  yearly  prices  for  the  ’  207  newspapers  have  yearly  prices  for  the 

six-day  papers  as  follows;  seven-day  papers  as  follows: 

67  at  $  3.00  to  $  7.00  49  at  $  9.10  to  $10.00  48  at  $  5.20  to  $  9.90  31  at  $12.25  to  $13.00 
96  at  $  7.20  to  $  7  80  34  at  $10.20  to  $18.00  !  72  at  $10.00  to  $11.00  37  at  $13.20  to  $19.80 
66  at  $  8.00  to  $  9.00  i  19  at  $11.20  to  $12.00 


Number  16  of  this  series. 


Advertising  Club 
of  New  York 


Park  Avenue  at  35th  Street 


1  A  Potent  Force  in  American  Life 

As  one  of  the  first  advertising  clubs,  and  source  of  the 
incentive  to  the  creation  of  national  organizations  that  are 
now  so  influential  in  safe-guarding  the  interests  and  uphold¬ 
ing  the  ideals  of  Organized  Advertising,  this  club  is  proud  of  ' 
its  thirty-five  years  of  achievement. 

]  Its  fine  social  traditions,  developed  in  a  spirit  of  cordial 
I  friendliness,  and  encouraged  with  club  facilities  of  unusual 
I  advantages,  are  however  second  in  importance  to  the  work  ; 
it  has  done  in  helping  to  shape  and  maintain  the  ethics  of 
the  profession  of  Advertising  and  in  turning  out  over  five 
thousand  well  trained  young  men  and  women  through  its 
National  Institute  of  Advertising  and  Selling. 

At  this  time,  more  than  ever  before,  it  is  necessary  for  all  i 
those  whose  interests  are  bound  up  in  Advertising  to  UNITE  i 
and  present  a  SOLID  FRONT  to  the  end  that  Advertising  ! 
may  be  placed  on  a  sounder  and  firmer  basis  than  ever  before.  | 

j  Join  the  Advertising  Club  of  New  York,  as  a  PROTEC- 
!  TION  to  YOURSELF!  You  will  find  yourself  in  good  com- 
panv  and  will  receive  the  added  moral  support  that  asso- 
I  ciation  with  men  of  like  mind  and  like  problems  will  bring 
you. 

An  inquiry  regarding  Membership  tcill 
bring  you  full  particulars  by  return  mail 

Address  Charles  C.  Green,  Managing  Director 

ADVERTISING  CLUB  OF  NEW  YORK 

Park  Avenue  at  35th  Street 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Puzzle 

WHAT  has  us  biting  our  fingernails 
this  week  is  a  puzzle.  We  confess  to 
a  weakness  for  puzzles.  It’s  qviite 
annoying,  too,  because  we’ve  never 
yet  solved  one.  This  one  comes  from 
the  Wilmington  (Del.)  News-Journal. 
It’s  a  promotion  for  their  travel  bu¬ 
reau.  It  consists  of  four  pieces  of 
cardboard  cut  into  odd  geometric 
shapes  which  are  supposed  to  fit  to¬ 
gether  to  form  the  letter  T.  Each 
piece  of  the  puzzle,  of  covu-se,  has 
some  promotional  copy  on  it.  The 
report  is  that  the  News-Journal  found 
it  quite  a  successful  gag;  it  even 
brought  people  into  their  offices  with 
frantic  appeals  for  the  solution.  Pro¬ 
motion  Manager  Murray  Metten  must 
have  felt  pretty  smart,  being  able  to 
show  folks  how  really  simple  it  is.  But 
confidentially,  we’ll  bet  he  had  to  ask 
the  guy  that  sold  him  the  idea  how  it 
works. 

P.  S. — We  wish  he’d  either  tell  us  or 
take  it  away.  We  have  work  to  do. 

Dear  Star-Journal 

GET  a  picture  of  a  freckle-faced, 
snaggle-toothed  kid  into  an  ad  and 
we’ll  guarantee  everybody  with  a 
heart  will  read  it.  That’s  what  the 
Minneapolis  Star-Journal  did  the 
other  day  in  a  full  page  ad  that  is  one 
of  the  most  appealing  promotions  we 
have  seen  in  a  long  time.  It  seems 
that  the  Star-Journal  printed  some 
bird  pictures  not  long  ago.  The  kids 
in  the  first  and  second  grades  of  one 
of  the  city  schools  liked  them.  And 
they  were  nice  enough,  several  dozen 
of  them,  to  write  and  say  so.  The 
Star-Journal  reproduces  several  of 
the  letters:  “Dear  Star- Journal’’ — 
with  silhouetted  head  pictures  of  the 
kids  who  wrote  them,  addresses  its 
copy  to  “Dear  John  Hay  students”  and 
signs  it,  “Your  friend,  the  Star -Jour¬ 
nal.”  All  of  which,  we  repeat,  makes 
a  most  appealing  page. 

New  Faces 

A  PRETTY  problem  for  publishers 
and  promotion  departments  both 
comes  up  whenever  the  decision  is 
made  to  change  the  appearance  of  the 
paper.  For  the  publisher  the  prob¬ 
lem  is,  “How  far  can  I  go?”  For  the 
promotion  department  it  is,  “How 
much  can  we  make  of  this  new  pack¬ 
age  w’e’re  selling?” 

In  Philadelphia,  the  problem  of  a  new 
package  seems  to  have  been  well  han¬ 
dled  by  the  Evening  Ledger  promotion 
people.  A  week  before  the  new  type 
face  and  design  were  put  into  effect, 
a  series  of  teaser  ads  was  r\m.  These 
stressed  the  point  that  automobiles, 
clothes,  furniture,  practically  every¬ 
thing,  have  changed  since  1914 — when 
the  Ledger  was  founded.  Three  days 
before  the  change  became  effective,  a 
full  page  ad  and  a  page  one  news  storj’ 
announced  the  forthcoming  change. 

To  get  the  story  of  the  new  package 
over  to  agencies,  copies  of  the  newly 
designed  Ledger  were  wrapped  in 
cellophane  and  sent  to  agencies,  ad¬ 
vertisers  and  leading  citizens  all  over 
the  coimtry.  With  the  new  pai>er  went 
a  letter  from  the  publisher  inviting 
comment.  Tied  in  with  this  mailing 
was  another  direct  mail  effort  ad¬ 
dressed  to  local  advertisers  which 
made  much  of  the  fact  that  the  new 
design  of  the  paper  was  easier  on  read¬ 
ers’  eyes.  Our  report  is  that  the  ef¬ 
fort  to  introduce  the  new  paper  under 
favorable  circumstances  was  well  re¬ 
ceived  everywhere. 


Out  on  the  Coast,  M.  Elizabeth  Tobin, 
promotion  manager  of  the  Portland 
(Oregon)  Journal,  added  a  radio  pro¬ 
gram  to  the  usual  promotion  for  a  new 
type  design.  This  was  a  dramatization 
of  the  history  of  the  Journal,  high¬ 
lighting  its  founding,  its  progress  and 
its  crusades  in  behalf  of  its  commun¬ 
ity.  The  show  was  ostensibly  put  on 
for  the  benefit  of  the  Journal’s  carrier- 
salesmen,  so  the  script.  Miss  Tobin  ex¬ 
plains,  was  somewhat  broad  —  “the 
sign-off  being  to  the  effect  that  now 
the  boys  realized  more  fully  than  ever 
what  a  splendid  paper  it  was,  with 
such  a  history  of  progress  and  cham¬ 
pionship,  they  would  want  to  rush  out 
and  get  lots  more  subscribers.”  “The 
result,”  she  adds,  “was  that  the  yoimg- 
sters  actually  did  rush  out  and  bring 
in  a  creditable  number  of  new  sub¬ 
scriptions.” 

For  the  week  preceding  the  type 
change,  the  Journal  ran  a  series  of 
teaser  ads.  For  the  week  following  the 
change,  the  Journal  promoted  its  fea¬ 
tures  stressing  the  point  that  readers 
would  now  enjoy  them  even  more  be¬ 
cause  of  the  easier-to-read  type. 

Want  Ad  Contest 

“WE  think  we  pulled  a  new  one  in  our 

participation  in  National  Want  Ad 
Week,”  writes  Bill  Block,  classified 
manager  of  the  Minneapolis  Tribune. 
We  think  it’s  not  only  a  new  one — it’s 
a  good  one. 

What  the  Tribune  did  was  to  stage 
a  contest  during  the  week —  “Tribune 
Best  Want  Ad  Week.”  Twenty-eight 
cash  prizes  were  offered — first,  $50; 
second,  $15;  third,  $10;  the  next 
twenty-two,  $1 — to  readers  who  simply 
had  to  send  in  their  selections  of  the 
ten  best  want  ads  appearing  that  week 
in  the  Tribune. 

The  selections  were  then  tabulated. 
Each  first  choice  was  given  ten  points; 
second,  nine;  third,  eight;  and  so  on. 
As  a  result  of  this,  ten  want  ads  were 
chosen  which  readers  had  voted  best. 
The  reader  whose  entry  included  the 
greatest  number  of  these  ten  best  re¬ 
ceived  the  first  prize,  and  so  on  down 
the  list.  Special  awards  were  made 
to  the  ten  advertisers  whose  ads  were 
selected  as  the  best. 

A  full  program  of  promotion  helped 
put  the  contest  across — promotion  in 
the  paper  itself  and  internal  promo¬ 
tion  among  the  staff.  During  the  week 
of  the  contest,  the  Tribune  published 
a  total  of  11,321  classified  ads — and  re¬ 
ceived  32,835  votes  from  readers  to 
select  the  ten  best  among  them. 

Was  the  stunt  successful?  “We  ex¬ 
pect  to  make  it  an  annual  event,” 
writes  Mr.  Block. 

Buynamic  Dallas 
A  HAND  to  the  Dallas  (Texas)  Morn¬ 
ing  News  for  a  well  put  together  cir¬ 
culation  map.  In  color,  this  shows  at 
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SHOOT  THE  HEADLINES  TO  ME,  HERBERT! 


Not  in  an  effort 
adapt  delivery  mti 
ods  to  the  contMh, 
but  because  he  led 
a  nasty  accldr 
while  leaning  out « 
his  truck  to  delivr 
copies  of  the  W« 
Palm  Beach  (FU.) 
Post-Times,  E.  y, 
Keith,  district  dtlii. 
ery  manager,  ds. 
vised  this  news-^u. 
It  projects  rollediip 
newspapers  right  i» 
to  mail-boxes  — } 
Keith's  aim  is  « 
good  as  his  alnt 


a  glance  the  number  of  homes  in  the 
city’s  various  rental  areas,  home¬ 
buying  power,  daily  circulation  and 
per  cent  of  coverage.  We  like  the 
phrase  used  to  describe  Dallas — “Key 
to  the  Dynamic  Southwest.”  But 
there’s  nothing  subtle  about  us.  How 
about  making  it  the  “Buynamic  South¬ 
west?” 

Just  Stuff 

SMART  headwork  somewhere  is  what 

we  think  of  a  Chicago  Daily  News 
ad  we  saw  recently.  The  headline 
tells  the  story  of  the  ad — “How  the 
Chicago  Daily  News  reported  and 
discussed  the  Pulitzer  Prize  awards.” 
The  ad  was  illustrated  with  reproduc¬ 
tions  of  the  paper’s  coverage  of  the 
awards.  What’s  smart  about  it  is  that 
the  News  itself  did  not  win  any  Pulit¬ 
zer  Prizes  this  year — but  used  this  ad 
to  take  advantage  of  public  interest  in 
the  awards  and  to  center  attention  on 
the  literary  qualities  of  the  News. 

Neighborly  note,  welcome  in  these 
days  of  war,  is  a  little  folder  from  the 
Montreal  Daily  Star  reporting  a  survey 
recently  which  showed  that  some 
60,000  Montreal  families — about  250,- 
000  persons — intend  to  vacation  in  the 
United  States  this  year. 

Catchy  headline  used  by  the  Chicago 
Daily  Times — “A  girl’s  best  friend  is 
her  newspaper.” 

Catchy  illustrations  used  by  the 
Newark  (N.  J.)  Evening  News  in  a 
series  of  ads  promoting  used  car  sales 
for  Decoration  Day — old  jaloppies  you 
haven’t  seen  since  you  were  a  kid. 
Silhouetted,  they  stand  out  like  a  sore 
thumb  these  streamlined  days  —  and 
every  one  packs  a  laugh. 

Sorryl 

SEVERAL  weeks  ago  we  reported  here 

on  the  Los  Angeles  Times’  Yearbook. 
On  the  basis  of  information  from  our 
friends  on  the  Times,  we  said  that  as 
a  result  of  surveys  inspired  by  the 
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Times  and  reported  in  their  Yearbook 
there  had  been  a  redistribution  d 
linage  in  Los  Angeles.  Assuming  this 
information  to  be  correct,  we  remarked 
on  it  merely  to  show  the  materia! 
value  of  research  in  selling.  But 
our  friends  on  the  Los  Angeles  Ex¬ 
aminer,  which  is  in  the  morning  6eld 
with  the  Times,  were  somewhat  put 
out  by  our  remark.  Because,  theyteE 
us,  they  know  of  no  such  redistribu¬ 
tion.  'This  leaves  us  somewhat  in  the 
middle,  an  uncomfortable  position.  A! 
we  can  say,  to  everyone  concerned,  is 
that  we’re  sorry  and  we’ll  try  not  to 
let  it  happen  again. 

MISS  THOMSON  TO  WED 

Robert  R.  Hayden  and  Miss  Dorothj 
Thomson,  daughter  of  Philip  L.  Thom¬ 
son,  president  of  the  Audit  Bureau  of 
Circulations,  and  Mrs.  Thomson,  wil 
be  married  June  15  at  8;  30  p.m.,  at  the 
Glen  Ridge  Congregational  Church. 
Glen  Ridge,  N.  J. 


HOES 

ROUTERS 

flat  and  curved 

SAW  TABIE-TBIMMEI 
JIG  SAW-DRIIL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 
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Outdoor  Writers' 
Training  Course 
Is  Inaugurated 

Internship  to  Be  Served  at 
Wildlife  Institute  at  Wash¬ 
ington  .  .  .  Expenses  Paid 

Sponsored  by  the  Outdoor  Writers 
Association  of  America,  a  training 
course  for  outdoor  writers  will  be  in¬ 
augurated  soon.  Applications  for  the 
course  are  being  received  by  Johnny 
Mock,  outdoor  editor  of  the  Pitts¬ 
burgh  Press,  chairman  of  the  appli¬ 
cations  committee  and  chairman  of  the 
Board  of  Directors  of  the  Outdoor 
Writers  Association  of  America.  Other 
members  of  the  committee  are  J.  Ham¬ 
mond  Brown,  vice-president  of  the 
Outdoor  Writers  Association,  and  out¬ 
door  editor  of  the  Baltimore  News- 
Post,  and  J.  W.  Stuber,  Columbus, 
Ohio,  Association  secretary. 

From  a  list  of  10  applicants  selected 
by  the  committee  the  American  Wild¬ 
life  Institute  at  Washington,  D.  C.,  will 
select  one  for  the  initial  training 
course  which  will  be  in  the  nature  of 
an  internship  at  the  Institution  Head¬ 
quarters  in  Washington.  During  this 
period  the  student  will  make  contacts 
with  governmental  agencies  inter¬ 
ested  in  wildlife  conservation  and  will 
leam  how  to  handle  and  write  outdoor 
news  and  features  for  newspapers, 
magazines  and  radio. 

Work  with  Active  Member 

The  student  will  also  be  assigned 
for  work  with  some  active  member  of 
the  Outdoor  Writers  Association  and 
for  two  months  of  the  one-year  train¬ 
ing  course  he  will  be  assigned  to  work 
on  some  newspapers  as  an  outdoor 
writer. 

At  the  end  of  the  twelve  months’ 
course  he  will  be  eligible  for  an 
outdoor  writers  job  on  some  other 
publication  or  wherever  his  services 
are  in  demand. 

During  the  internship  the  student 
will  be  given  $25  per  week  through 
the  American  Wildlife  Institute.  Ex¬ 
penses  of  field  trips  will  be  paid  as 
well  as  certain  other  incidental  ex¬ 
penses. 

Applicants  must  be  at  least  21  years 
of  age  and  under  35.  They  must  have 
a  degree  in  ecology  or  field  biology  at 
some  recognized  college.  A  two  year’s 
trai^g  in  wildlife  management  is 
desirable.  They  must  have  a  funda¬ 
mental  interest  in  hunting,  fishing, 
and  recreation  with  rod,  gun  and  dog. 
They  must  demonstrate  a  natural 
aptitude  for  writing. 

Working  new'spaper  men  with  the 
above  qualifications  are  also  desir¬ 
able. 


TAX  HEARING 

Determination  of  the  market  value 
of  Times-Mirror  Co.  (publisher  of  the 
Los  Angeles  Times)  common  stock  in 
1935  is  sought  in  a  hearing  being  con¬ 
ducted  by  the  U.  S.  Board  of  Tax 
Appeals  in  Los  Angeles.  The  gov¬ 
ernment  gave  notice  of  gift  tax  de¬ 
ficiency  in  the  amount  of  $1,984,185.52 
on  1634  shares  of  the  stock  transferred 
by  Marian  Otis  Chandler  (Mrs.  Harry 
Chandler)  to  a  trust  on  June  26  of 
that  year,  estimating  the  value  of  the 
stock  at  $4,529.91  a  share,  as  against 
a  valuation  of  $905.71  a  share  as  cal¬ 
culated  by  the  petitioner. 

■ 

Monroe  Guild 
Strike  Enters 
Eighth  Week 

17  Guildsmen  Picketing 
Louisiana  Doily  .  .  . 
Circulation,  Linage  Up 

Monroe,  La.,  May  30 — The  strike  of 
17  members  of  the  Monroe  Newspaper 
Guild  against  the  Monroe  News-Star 
and  Morning  World  entered  its  eighth 
week  today. 

Guildsmen  have  continually  pick¬ 
eted  the  newspapers’  plant.  The 
guild  also  has  been  picketing  a  se¬ 
lected  list  of  large  advertisers,  pass¬ 
ing  out  handbills  urging  patrons  to 
boycott  the  stores.  Harold  Breard, 
secretary  of  the  guild,  was  forcibly  re¬ 
moved  from  a  large  department  store 
when  he  attempted  to  distribute  copies 
of  the  Guild  Striker  inside  the  store. 
The  guild  also  has  employed  two 
sound  trucks  to  deliver  their  appeal 
both  in  the  downtown  area  and  the 
residential  districts.  The  Guild 
Striker  has  been  issued  every  two 
weeks  listing  advertisers  it  termed 
“unfair”  and  attacking  the  newspa¬ 
per  executives. 

Wilson  Ewing,  publisher  of  the  two 
papers,  announced  that  an  ABC  audit 
of  the  circulation  was  completed  last 
week  and  showed  an  increase  over  the 
previous  audit  and  an  appreciable  in¬ 
crease  over  the  same  period  in  1939. 

Advertising  linage  in  the  two  news¬ 
papers  showed  a  slight  increase  over 
1939  for  the  period  beginning  April 
11,  when  the  guildsmen  walked  out, 
to  May  20,  Mr.  Ewing  said. 


82-PAGE  EDITION 

The  Longview  (Tex.)  News  and 
Journal  recently  issued  an  82-page 
edition  marking  the  dedication  of  a 
$500,000  union  station  underpass  and 
a  $75,000  Community  Center  Build¬ 
ing,  newspaper  sponsored  projects. 


AN  EDITOR  AND  PUBLISHER  FILE 

These  Binders,  designed  for  this  specific 
B»e,  come  in  sets  of  two,  and  together  safe¬ 
guard  a  year’s  issues  compactly,  handily. 

Single  Binders,  $4.00;  the  set,  $7.50. 

They’re  attractive,  durable,  sturdy.  Issues 
*an  be  inserted  easily.  Actually,  they  are 
invaluable  “OflSce  Files.”  It  isn’t  easy  to 
keep  52  issues  of  Editor  &  Publisher 
otherwise — someone  is  always  clipping, 
cutting  or  borrowing  them.  So  sure  are 
we  that  you’ll  approve  of  the  idea,  the 
Binders  will  be  sent  on  approval. 

of  each  six  tmnuhs,  add  the 
Entor  Sr  Publisher  Index  ^ieh  gives  quick 
reference  to  any  desired  item. 

editor  &  PUBLISHER 

TlRiei  tidg.  TIirrs  Sqiar*  Hrw  York 


- if  your 

circulation  mauager 

were  a  magician 


IF  your  circulation  '^'’r.a^cr  were  a  master  of  the  art 
of  "Black  Magic”  there  would  be  no  need  for  an 
International  Circulation  Managers’  Convention  at 
Jacksonville,  Fla.,  June  18  to  20.  But  because  the 
success  of  his  operations  are  dependent  upon  personal 
knowledge  and  such  information  as  he  can  obtain  from 
others  in  his  field,  ICMA  is  his  invaluable  ally.  ICMA 
members  are  ready  and  willing  to  pool  ideas  ...  to 
share  the  fruits  of  their  experiences  with  others. 


That’s  why  circulation  managers  from  all  over  the 
United  States  and  foreign  countries  will  attend  the 
ICMA  Convention  in  Jacksonville!  There  they  will 
meet  to  discuss  mutual  problems  ...  to  get  direct  from 
those  who  have  tried  them,  hundreds  of  new  plans  and 
methods  which,  if  applied  to  your  publication,  may 
result  in  increased  circulation  efficiency  as  magical  as 
the  proverbial  rabbit  pulled  from  the  hat! 

Give  your  circulation  manager,  Mr.  Publisher, 
the  opportunity  to  participate  in  this  meeting 
of  alert  circulation  minds — urge  him  to  attend 
the  ICMA  Convention. 
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Unusual  Memory 
Aids  Reporter  with 
Impaired  Eyesight 


Partial  Loss  of  Sight  to  Ed 
Rider  Comparatively 
No  Handicap 
By  DON  HINGA 


There  is  hardly  a  town  in  the  broad 
state  of  Texas  into  which  Eki  Rider, 
chief  of  the  state  capital  staff  of  the 
Hotiston  Chron- 


Ed  Rider 


tele,  can  walk 
without  being 
slapped  on  the 
back  and  called 
by  his  first  name. 

You  might  say, 
“What’s  so  un¬ 
usual  about  that 
for  a  man  who 
has  been  in 
newspaper  work 
in  Texas  for 
nearly  20  years?” 

Well,  there  is 
something  un- 
For  Ed  has  been 


usual  about  it. 
covering  the  big  and  little  stories  in 
Texas  for  over  half  that  time  under 
the  handicap  of  greatly  impaired  eye¬ 
sight. 

When  his  vision  began  to  fail  about 
15  years  ago  Ed  didn’t  fold  his  hands 
and  give  up  and  look  about  for  some 
other  means  of  livelihood  where  good 
eyesight  wasn’t  held  so  essential. 

Took  Study  Course 
Instead  he  took  a  good  long  rest 
and  plenty  of  time  to  think  it  over. 
He  made  up  his  mind  that  he  wasn’t 
counted  out  of  his  cherished  news¬ 
paper  game  just  yet. 

He  sat  down  and  learned  the  touch 
system  of  typing  instead  of  the  re¬ 
porter’s  typical  hunt  and  peck.  He 
couldn’t  see  notes  on  stories  unless 
they  were  an  inch  or  so  high.  To 
overcome  that  he  put  his  memory 
through  a  thorough  training  course 
and  was  ready  to  go  back  to  work. 

Ed’s  eyes  failed  when  he  was  on  the 
city  desk  of  the  Houston  Press.  When 
he  was  ready  to  come  back  he  got  in 
touch  with  Charles  Lilley,  then  editor, 
and  was  told  to  join  up  again. 

Later  he  switched  to  the  Houston 
Chronicle  and  so  well  had  his  memory 
been  trained  that  the  Chronicle  put 
him  on  as  a  top  reporter  and  travelling 
correspondent. 

To  Ed  fell  most  of  the  big  stories. 
It  mattered  not  whether  it  was  a  trial 
with  reams  of  testimony,  or  a  hearing 
where  accurate,  painstaking  attention 
to  every  detail  was  necessary.  Ed 
packed  his  portable  and  sent  in  a 
finished  story. 

When  the  state  capital  assignment 
opened  up,  the  Chronicle  had  no  hesi¬ 
tation  in  sending  Ed  for  the  difficult 
task  of  covering  an  always  hectic 
legislature. 

Joined  by  His  Wife 
A  little  later  he  was  joined  by  Lecta 
Rider,  his  wife  and  also  a  crack  news¬ 
paperwoman.  Together  they  cover 
every  angle  of  the  capital,  write  a 
daily  column  and  make  an  almost  un¬ 
beatable  combination. 

Always  a  prolific  reader,  Ed  went 
to  an  oculist  and  was  told  that  he 
could  read  only  with  the  aid  of  a 
powerful  glass.  He  now  has  a  Karl 
Zeiss  glass  with  a  special  prism  lens 
which  “corrects”  the  enlarged  blind 
spot  in  his  eye. 

He  still  reads  continuously  and  his 
library  now  numbers  around  1,000 
volumes,  all  collected  since  he  began 
reading  with  a  powerful  glass. 

Ed  was  bom  some  43  years  ago  in 


Kansas  City,  and  educated  at  Baker 
University  in  Kansas.  He  is  a  nephew 
of  the  late  Governor  Hoch  of  Kansas. 
His  first  newspaper  job  after  college 
was  in  Seattle.  He  worked  on  the 
El  Dorado  Times  and  for  a  while  was 
with  NEA.  He  went  to  Texas  with  the 
old  Dallas  Dispatch,  later  joining  the 
staff  of  the  Houston  Press. 

In  addition  to  radio  newscasts  and 
reading,  Ed  is  a  chess  fan  and  plays 
chess  by  mail  with  his  father  in  El 
Dorado,  Kan. 

Though  his  vision  is  not  average, 
Ed  has  trained  his  memory  and  hear¬ 
ing  to  such  a  phenomenal  degree  that 
he  has  but  to  hear  your  voice  to 
place  you. 

It’s  a  revelation  to  ride  up  in  the 
capitol  elevator  and  hear  him  greeted 
by  lawmakers  and  other  officials  and 
hear  him  call  each  one  correctly. 

Phenomenal  Memory 

As  a  matter  of  fact  you’d  never 
know  Ed’s  eyes  were  bad  unless 
someone  told  you.  Day  in  and  day 
out  he  covers  ffie  capital  and  asks  not 
one  concession.  He  stays  in  there  and 
pitches  with  the  best  of  them  and 
most  of  his  pitches  are  strikes. 

Ed’s  phenomenal  memory  has  caused 
young  reporters  embarrassment  at 
times.  One  youngster  was  sent  out 
to  cover  an  important  trial  and  when 
he  learned  that  Rider  was  his  opposi¬ 
tion  determined  to  watch  Ed  and  when 
Ed  took  notes  he  would,  too. 

Well,  Ed  sat  in  on  the  trial  and  took 
notes  just  on  names  and  dates.  The 
rest  of  the  story  he  kept  in  his  mind. 
The  cub  filed  a  brief  story  from  his 
brief  notes  to  his  morning  paper  and 
sat  back  contented. 

His  face  was  a  flaming  red  the  next 
day  when  he  read  the  Chronicle  and 
saw  almost  a  verbatim  account  of  the 
proceedings. 

Ed  had  taken  notes  and  filed  them 
in  that  memory  that  has  taken  t’ne 
place  of  good  eyesight.  He’s  been 
doing  that  for  years  and  getting  better 
all  the  time. 


SENTENCING  PUT  OFF 


Judge  John  J.  Freschi  in  General 
Sessions  Court,  New  York,  postponed 
May  24  until  June  10  the  sentencing 
of  Clarence  A.  Hathaway,  editor  of 
the  Communist  newspaper,  the  Daily 
Worker,  and  its  owner,  the  Compro- 
daily  Publishing  Company,  for  crimi¬ 
nal  libel.  A  jury  convicted  them  on 
complaint  of  Mrs.  Edith  Liggett,  widow 
of  Walter  W.  Liggett,  Minneapolis 
newspaper  publisher,  who  was  slain 
by  gunmen  in  1935. 


Neylan  Fights 
Compromise  In 
Hears!  Suits 


Former  Attorney  Calls  PIq 
"Fraud  on  Hearst  Consot 
dated  Publications" 


Col.  J.  H.  Long  Passes 
77th  Birthday 

Huntington,  W.  Va.,  May  27 — Col. 
Joseph  Harvey  Long,  chairman  of  the 
board  of  the  Huntington  Publishing 
Co.,  and  dean  of  West  Virginia  news¬ 
papermen,  celebrated  his  77th  birth¬ 
day  May  21.  The  event  was  quietly 
observed  by  the  veteran  publisher 
who  spent  the  day  pursuing  his  daily 
but  multitudinous  occupations,  and 
receiving  congratulations  from  friends 
in  all  sections  of  the  country. 

From  the  first  day  in  1893  when  he 
came  to  Huntington  from  Wheeling  to 
launch  his  career  as  an  independent 
publisher  until  the  present  time,  Mr. 
Long’s  life  has  been  studded  with 
outstanding  accomplishments  in  his 
chosen  field  and  wide  recognition  for 
his  public  services. 

Within  the  last  few  months  he  has 
become  president  of  the  city’s  large 
bus  transjjortation  system,  has  played 
a  conspicuous  hand  in  obtaining  for 
Huntington  its  vast  Ohio  River  flood 
control  system,  and  had  an  influential 
voice  in  the  management  of  many  of 
the  city’s  larger  business  enterprises. 

He  is  now  president  of  the  Chamber 
of  Commerce  for  his  fifth  consecutive 
term. 
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McGILL  JOINS  K  &  E 

A.  R.  McGill  has  been  appointed 


R.  M.  Fairbanks  Heads 
Indianapolis  News 


Richard  M.  Fairbanks,  who  had 
been  vice-president,  was  elected  pres¬ 
ident  of  the  Indianapolis  News  Pub. 
Co.  at  a  meeting  of  the  owners.  May  28. 

He  succeeds  his  brother,  Frederick 
C.  Fairbanks,  who  died  May  22.  Other 
officers  elected  are  Mrs.  Adelaide  Fair¬ 
banks  Causey  and  Mrs.  Ethel  C.  Fair¬ 
banks,  vice-presidents,  and  Hilton  U. 
Brown,  secretary-treasurer.  The  of¬ 
ficers  and  Charles  W.  Fairbanks,  a  son 
of  Fred  Fairbanks,  constitute  the 
board  of  directors. 

Announcement  was  made  that  own¬ 
ership  and  policies  of  the  Indianapolis 
News  will  not  be  affected  by  the 
death  of  Frederick  C.  Fairbanks. 


manager  of  the  Montreal  office  of 
Kenyon  &  Eckhardt  Ltd.,  associated 
with  Kenyon  &  Eckhardt  Inc.  of  New 
York.  Mr.  McGill  has  been  account 
executive  with  the  Cockfield-Brown 
Company,  and,  prior  ♦o  that,  assistant 
to  the  general  publicity  agent  of  the 
Canadian  Pacific  Railway.  His  ap¬ 
pointment  is  effective  June  1. 


LOCAL  AD  MANAGER 

The  appointment  of  Robert  P.  Ellis, 
of  the  Knoxville  Journal  advertising 
staff,  as  local  advertising  manager  has 
been  announced  by  F.  W.  Watson,  ad¬ 
vertising  director.  He  joined  the  staff, 
five  and  a  half  years  ago  having  pre¬ 
viously  been  with  the  Fidelity-Bank¬ 
ers  Trust  Co.,  for  three-and-a  half 
years. 


NEGOTIATING  STRIKE 

The  strike  by  17  composing  room 
employes  of  the  Raleigh  (N.  C.) 
Times,  started  May  21,  was  in  the 
midst  of  negotiations  under  U.  S.  De¬ 
partment  of  Labor  Conciliator  W.  A. 
McAllister  this  week.  John  A.  Park, 
publisher,  informed  EIditor  &  Pub¬ 
lisher  all  strikers  have  been  replaced 
and  the  Times  now  is  making  all  edi¬ 
tions  on  time. 


COAST  MEETING 

The  Coast  Division,  Bureau  of  Ad¬ 
vertising,  American  Newspaper  Pub¬ 
lishers’  Assn.,  will  meet  in  San  Fran¬ 
cisco  June  3  and  4  for  their  annual 
conference.  All  sections  of  the  Coast 
will  be  represented,  it  was  indicated. 
H.  C.  Bemsten,  Coast  division  man¬ 
ager,  will  report  on  activities  during 
the  past  year. 


PALMER  ILL 

Howard  Palmer,  president  of  the  Na¬ 
tional  Editorial  Association  and  pub¬ 
lisher  of  the  Greenwich  (Conn.)  Press, 
was  reported  seriously  ill  with  pneu¬ 
monia  in  the  Greenwich  Hospital  this 
week. 


JOINS  McGRAW-HILL 

George  Doying,  former  Scripps- 
Howard  utility  specialist  at  Pittsburgh, 
Pa.,  has  joined  the  Washington  staff 
of  McGraw-Hill  Publications. 


THOMASON  TO  SPEAK 

S.  E.  Thomason,  Chicago  Times 
publisher,  will  deliver  the  principal 
address  at  the  banquet  of  the  ICMA 
convention  at  Jacksonville,  Fla.,  Wed¬ 
nesday  evening,  June  19.  His  sub¬ 
ject  will  be  “Air  Forces  in  Circulation 
Wars.”  For  other  details  of  ICMA 
convention  program  see  E.  &  P.  for 
May  18. 


Los  Angeles,  May  27 — Details  ofi 
plan  to  compromise  stockholders’  ic- 
tions  against  William  Randolph  Heats 
and  others  over  the  operation  of  Hears 
Consolidated  Publications,  Inc.,  we* 
revealed  by  John  Francis  Neylan, 
mer  attorney  for  the  corporation.  It 
way  of  deposition  today.  Neylan  k 
decidedly  opposed  to  the  proposal,  Is 
declared  in  the  deposition  under  ques¬ 
tioning  of  Attorney  Harold  C.  Mortc. 
representing  the  plaintiff.  Samut 
Mann. 

“After  I  examined  the  proposes 
compromise  I  came  to  the  conclusic 
that  it  was  a  fraud  on  Hearst  (k- 
solidated  Publications,  and  I  refuse: 
to  acquiesce  in  it.  Under  that  coc- 
promise,  Hearst  Consolidated  woiu 
have  got  a  book  entry  of  $2,300,01 
cancelled.  As  it  was  explained  to  mt 
Hearst  Consolidated  then  would  p? 
attorneys’  fees  in  cash.  There  woii: 
be  a  cancellation  of  25%  of  St 
Hearst’s  common  stock  and  thes 
would  be  general  releases  given 
believed  then  and  I  believe  now  tk 
the  proposed  compromise  was  not  k 
the  benefit  of  Consolidated  but  rc 
designed  by  Mr.  MacKinnon  and  St 
Olney  (eastern  attorneys)  for 
terior  purposes  to  deprive  Conso-- 
dated  of  very  valuable  rights  that  i 
has  which  should  be  prosecuted.” 

Neylan  devoted  “more  time  and  at¬ 
tention  and  more  of  my  own  funds  - 
the  protection  of  the  rights  of  thost 
stockholders  than  all  the  gentleme: 
in  this  room  combined,”  he  said  a: 
one  point.  Later  he  added.  "Foity 
thousand  people  put  up  $45,500.(Ki( 
and  I  formed  that  corporation,  and  a 
large  part  of  that  stock  was  sold  whils 
I  was  in  it,  and  I  believed  in  the  it 
tegrity  of  the  corporation  then,  and  I 
believe  in  its  integrity  now.  1  a: 
going  to  do  my  best  to  see  that  they 
get  a  fair  run  for  their  money.” 

Questioned  about  the  $500,000  ye^'- 
ly  salary  paid  Mr.  Hearst  by  Consoi:- 
dated,  Neylan  said  it  was  “very  rea¬ 
sonable.” 

“The  man  was  at  that  time  one  k 
the  greatest  geniuses  in  the  histoiyiif 
journalism,”  he  said.  “I  think  history 
subsequently  vindicated  my  judg¬ 
ment  because  when  you  boys  get  i? 
the  line  here  and  find  out  what  hap¬ 
pened  when  they  economized 
Hearst’s  salary,  you  will  probably  fig¬ 
ure  that  Hearst  was  cheap  at  $500.W 
a  year.  It  would  have  been  vastly  fe 
the  advantage  of  the  Class  A  stock¬ 
holders  if  he  had  continued  to  dra» 
his  $500,000  a  year.” 

He  described  the  late  Arthur  Bris¬ 
bane  as  “to  use  the  vernacular,  >- 
over  the  place.  He  discussed  every; 
thing,  and  Mr.  Hearst  had  a  great  det 
of  respect  for  Brisbane’s  opinion  ® 
journalistic  matters.  I  don’t  thiit 
he  thought  much  of  Brisbane  as  a- 
analyst  of  investments  or  anything® 
that  kind.” 

Neylan’s  deposition  required  a  sofc 
week  to  read. 
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NAMED  SUNDAY  EDITOR 

Clarence  Winters  has  succeeded  Ar¬ 
thur  Dunning  as  Sunday  editor  of  the 
Angeles  Examiner. 


Los 


AP  GROUP  TO  MEET 

The  Utah-Idaho  Associated  PrC' 
managing  editors  convention  will  k 
held  June  8-9  at  Sun  Valley  lo^' 
Idaho,  Irving  W.  Hart,  managing  e®' 
tor  of  the  Boise  (Idaho)  Siatestn^- 
president  of  the  group,  has 
nounced. 
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[Weeklies  Print  on 
Pie|Rag  Paper 

May  22,  1940. 

To  Editor  &  Publisher: 

I  noticed  with  interest  the  account 
in  *Shop  Talk  at  Thirty**  of  your  im¬ 
pressions  of  the  Minnesota  state  news- 
paper  meeting  held  in  connection  with 
the  dedication  of  the  William  J.  Mur¬ 
phy  hall.  It  might  interest  you  to 
learn  in  view  of  the  last  paragraph 
in  your  account  that  at  least  two  Min¬ 
nesota  weeklies  print  copies  on  rag 
paper.  These  are  The  Wanderer  of  St. 
Paul,  which  has  had  a  rag-paper  edi- 
lion  since  1931  and  the  Blue  Earth 
County  Enterprise,  which  has  been 
sening  an  edition  to  the  Society  on 
book  paper  since  January,  1939.  Both 
^pers  make  a  good  appearance — the 
Enterprise,  in  my  opinion,  being  as 
well  printed  as  the  rag-paper  metro¬ 
politan  newspapers.  The  Wanderer 
presents  even  a  better  appearance 
han  any  metropolitan  rag-paper  edi¬ 
tion  of  which  I  am  aware. 

Yours  truly, 

Lewis  Beeson, 

Acting  Head  of  Newspaper  De¬ 
partment.  Minnesota  Historical 
Society,  St.  Paul. 
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ABC  Announces 
New  Members 

The  Audit  Bureau  of  Circulations 
announced  last  week  the  following 
new  advertiser,  agency,  magazine  and 
newspaper  members: 

^  A,ly.rti«er. :  O.n,  Pr,*tucts  Refining  Co.. 

Telephone  a'lvertising;  Ohio  Bdl 

r,;rr'’Y'v”Tr'  A,lv»rtising 

. . . 

'  C  rim,  Confesswns,  N.  Y 

*•„,.«/  n„k  (.\lich.l  Tribune. 

USING  TWO  DAILIES 

Li^t  week  it  was  stated  here  that 

uled^fnr  Sun  is  sched- 

iwed  h  "  ads  fol- 

bv  K  informed 

®  Candler,  advertising  di- 
ector  of  the  News-Post,  that  the  copy 
solit  Baltimore  on  an  even 

he  the  Evening  Sun  and 

ine  Baltimore  News-Post. 


the  r^^’  In  1925  he  discovered 

zona-  in  iQ^n  u  ^“®hlo  village  in  Ari- 
ruins  i^  °  ‘he  Mayan 

ated  hr.  was  so  fascin- 

In  ignfi  /^‘“'■t’ed  twice  in  later  years. 
hev  ^:r.^"“.«  Alaska.  Mrs.  Dona- 
was  wifh  months  ago, 

him  on  all  these  journeys. 

litioai  /  ‘he  major  party  po- 

he  for  vr.^ .  addttion  to  his  cartoons 
charaetpr**^^  drew  a  philosophical  old 
ranTnl  .  .‘Ut’ole  Biff,”  who 

ing.s  olnmn  with  humorous  say- 

du^n^hls  iir  hobbies 

stuck^with  w'  which  has 

cut  of  an  ts  carving  statuettes 
'^imsicaT'^fio  He  sees 

‘  just  knots  and 

pa  nature,  he  says. 


3<lli  ANNUAl  CONVENTION  AND  EXPOSITION 
iOVENTISINO  EEDENATION  OE  AMENKA 

hotel  SHERMAN,  CHICAGO,  JUNE  23-27 

invited  and  wekil^rto^anWpate  in  “  “'•dially 

SUNDAY  m  th.s  tmportant  program  of  events 


SUNDAY 

IO;0(l  A.M.  Registration  of  delegates, 
RvKiMration  headquarters,  mezzanine 
Hotel  Sherman.  Udics'  head¬ 
quarters.  Hotel  Sherman  penthouse. 

'V.u*  "'’ckoming  Breakfast 

Brunch”  tor  women  delegates.  Lo¬ 
cation  not  yet  iletermined. 

-t:00.r:00  l>.  M.  Ct^ktail  Party  and 
Reception— Pump  R.K.m  and  But¬ 
ters,  Ambassatlor  Hotel. 

10:15  P.  M.  M.H.nlight  Sail— S.  S. 
Crand  Rapids,  leaving  Navy  Pier. 


Presentation  of  the  Josephine  .Snapp 
■Awartl. 

annual  banquet  and  ball 

Grand  Ball  Room.  Hotel  Sherman 

':30  P.  M.  SiH-aker:  General  Hugh  S. 
Johnson. 


•  0  .  M.  Cabaret  and  Night  Club 

Party,  sponsorship.  National  Asso¬ 
ciation  of  Broadcasters,  Sales  Man¬ 
agers  Division,  William  R.  clinc 
Manager,  Station  VVLS,  President,’ 
Grand  Ball  R,x,m,  Hotel  Sherman. 


TUESDAY 


MONDAY 


0:15  A.  M.  Conferences  on  Advertis¬ 
ing  Club  activities,  under  the  joint 
'ivmsorship  of  the  O.uncil  on  Ad¬ 
vertising  Clubs,  Philip  J.  McAteer, 
Boston,  Chairman,  and  of  the  Coun¬ 
cil  on  Women's  Advertising  Clubs, 
Aubyn  Chinn,  Chicago,  Chairman. 

Public  Utilities  Advertising  Associa- 
tion,  Palmer  House, 

National  Association  of  Broadcasters, 
Sales  Man.igers  Disision,  Motel  .Sher¬ 
man. 

Newspai>er  .Advertising  Executives 
Association,  Motel  I,aSalle. 

OPENING  GENERAL 
LUNCHEON 

Grand  Ball  RtKim,  Hotel  Sherman 

Theme  of  the  session;  Advertising’s 
Contribution  to  the  .American  Way 
of  Living. 

12:15  P.  M.  Norman  S.  Rose,  Presi¬ 
dent,  AFA;  Advertising  Manager, 
Christian  Science  Monitor,  Boston, 
Chairman.  Paul  Garrett,  General 
Chairman,  Convention  Program  Com¬ 
mittee  and  Vice  President,  General 
Motors  CoriKiration,  Presiding. 

Keynote  Address,  Mason  Britton, 
('hairman  of  the  Board,  AFA;  Vice’ 
C.hairman,  McfJraw-Mill  Publishing 
Company,  New  York. 

hrom  the  Sumlpoint  of  the  .Adver¬ 
tiser.  SiK-aker:  Paul  Hollister,  Vice 
Presklent  in  charge  of  Publicity, 

R.  M.  Macs',  New  York. 

l-rom  the  Standixiint  of  the  Con¬ 
sumer.  Dr.  Alice  Kehher,  Director, 
Commission  on  Human  Relations, 
I’rogressive  Education  AssrKiation. 

From  the  Standpoint  of  Industry. 
SiHaker:  Richard  M.  (irant.  Vice 
Presi  'em,  (.eneral  .Motors  O.rpora- 
tion,  Detroit. 


9:15  A.  M.  Nine  departmental  mect- 
■URS  will  be  held  under  the  sponsor¬ 
ship  of  several  affiliateti  national  ad¬ 
vertising  groujis,  and  others,  includ¬ 
ing  the  following: 

Public  Utilities  Advertising  Ass<x:ia- 
tion 

Direct  Mail  Advertising  Association 

Financial  Advertisers’  Association 

N*ewspa,,er  Advertising  Executives 
Association 

National  Industrial  Advertisers  As- 
sfKiation 

National  AssiKiation  of  Broadcasters 
Sales  Managers  Division 

Outdoor  Advertising  Association 

Premium  Advertising  Association 

National  and  Retail  Advertising  Con¬ 
ference  (Arranged  by  Advertising 
Managers  Club  of  Chicago) 

12:15  P.  M.  Luncheon  under  the  sjxjn- 
sorship  of  the  .Newspajicr  Advertising 
Executives  Association,  Hotel  LaSalle. 
Speaker:  H.  G.  Moock,  Vice  Presi- 
«lcnt,  Plymouth  .Motor  Corjioration, 
Detroit. 

Luncheon  sponsored  by  the  Industrial 
Advertisers  AssiKiation,  Grand  Ball 
Room,  Motel  Sherman.  Speaker: 
Raymond  Moley,  Contributing  Edi¬ 
tor,  .Ness'sweek,  New  York. 

2:15  P.  .M.  Several  departmental  meet¬ 
ings  as  listed  atxjvc  will  l,e  contin¬ 
ued  throughout  Tuesday  afternoon. 

•Note:  All  departmenul  meetings  will 
lx-  held  at  Hotel  Sherman  with 
the  exception  of  the  .Newspaper 
■Advertising  Executives  (Hotel  La- 
SalleJ  and  the  Public  Utilities  .Ad¬ 
vertising  Association  (Palmer 
House;. 

-T-)5  I.  M.  lea  and  Fashion  Show 
(or  the  ladies  of  the  convention, 
UedgewcKxl  RrHim,  .Marshall  Eieltl 
tkimpany. 


WEDNESDAY 

9:15  A  M.  Several  of  the  depart¬ 
mental  meetings  will  be  held  also 
on  Wednesday  morning. 

Joint  Conference  on  Advertising  Club 
Activities,  sponsorship.  Council  on 
Advertising  Clubs  and  Council  on 
Women  s  Advertising  Clubs. 

general  LUNCHEON  SESSION 

Grand  Ball  Room,  Hotel  Sherman 

12:l->  P.  M.  Norman  S.  R„sc,  Presi- 
•lent,  AFA,  Presiding. 

”Advertising-an  Essential  to  Eco¬ 
nomic  Freedom.”  Speaker:  Elisha 
Hanson.  General  Counsel,  American 
Novspaper  Publishers  Association, 

>V  ashin^fton. 

"Is  There  a  Youth  .Movement  Af- 
hcting  Aslvertising.:-  Speaker;  Colo¬ 
nel  Willard  Chevalier,  Publisher, 
Business  Week,  New  York. 

Presentation  of  the  Advertising  Age 
Awards. 

3:00  P.  M.  The  Cieneral  Luncheon 
Session  will  be  followed  by  the  Fed¬ 
eration’s  Annual  Busine.ss  Meeting, 
for  the  election  of  rlirectors,  making 
of  rt|>orts,  etc. 

4:00  P.  M.  Ox  Roast,  direction.  CFAC’s 
Ox  Roast  Commitue,  George  L.  De 
Beer,  Advertising  .Manager,  Bauer  U 
Black.  Chairman.  Transportation  to 
llR-Air  Park  will  he  provided  all 
convention  registere.l  delegates  from 
Hotel  Sherman. 


THURSDAY 

EXHIBITORS’  DAY 

An  A.lvertising  Exhibit  will  be  one 
of  the  convention  features.  It  will  be 
‘hsplayed  in  the  exhibit  hall  adjoining 
the  Sherman  s  Grand  Ball  Room,  will 
open  on  Sunday  and  continue  through¬ 
out  the  ,H,rio<l  of  the  Convention,  with 
Ihursslay  featured  as  Exhibitors’  Day 
Chairman  of  the  Exhibit  Committee 
li  H.  K.  Clark,  Western  .Manager,  I  he 
New  York  Sun;  Vice  Chairmen,  Mer¬ 
cedes  Hurst  (Commonwealth  Edison; 
and  Norman  C.  Green  (Crowcll-Collier 
Publishing  Company;,  both  of  Chicago. 


HOST  CLUBS:  Chicago  Federated  Advertising  Club  and 
the  Women  s  Advertising  Club  of  Chicago. 
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Purchase  Group  of 
Weeklies  on  Coast 

Purchase  of  Norton  Neighborhood 
Newspapers  of  San  Francisco  is  an¬ 
nounced  by  Leone  J.  Baxter,  Clem 
Whitaker  and  Frank  B.  Anderson,  all 
three  prominent  in  California  news¬ 
paper  circles.  Purchase  was  made  in 
the  name  of  Neighborhood  Newspa¬ 
pers,  Inc. 

Miss  Baxter  and  Mr.  Whitaker  will 
continue  their  operation  of  California 
Feature  Service  and  Campaigns.  Inc., 
both  operated  from  offices  at  111  Sut¬ 
ter  Street.  San  Francisco.  Mr.  Ander¬ 
son,  former  publisher  of  the  Sausalito 
(Cal.)  News,  will  be  active  publisher 
of  the  neighborhood  newspapers. 

In  addition  to  operating  a  complete 
printing  plant,  Neighborhood  News¬ 
papers  publishes  the  Weekly  Herald 
in  the  Park-Presidio  district  of  San 
Francisco,  the  Fillmore  District  News. 
West  of  Twin  Peaks  Advance.  San 
Francisco  Tribune.  Golden  Gate  Val¬ 
ley  News,  Divisadern  District  Advo¬ 
cate,  Municipal  Journal  and  the  Rich¬ 
mond  Record,  Hayes  Valley  Adver¬ 
tiser  and  the  Presidio  Heights  Press. 
These  papers  formerly  were  operated 
by  Richard  H.  Norton. 

Miss  Baxter  and  Mr.  Anderson  be¬ 
gan  their  newspaper  careers  on  the 
Portland  Oregonian.  Mr.  Whitaker 
and  Mr.  Anderson  both  formerly 
worked  on  Sacramento.  Cal.,  newspa¬ 
pers,  and  one  time  were  publicity 
managers  for  rival  California  guber¬ 
natorial  contestants. 

■ 

McFarland,  Rynerson 
Buy  Tennessee  Daily 

Announcement  was  made  Sunday, 
May  26,  of  the  purchase  of  the  Daily 
News-Journal  and  its  affiliate,  the 
Mid-South  Publishing  Co.,  of  Mur¬ 
freesboro,  Tenn.,  by  the  Mid-South 
Publishing  Co.,  Inc.,  which  was  re¬ 
cently  formed.  Jack  McFarland  is 
president  of  the  new  company  and 
will  serve  as  publisher  of  the  news¬ 
paper,  while  W.  E.  Rynerson  is  sec¬ 
retary-treasurer  and  business  man¬ 
ager. 

The  News-Journal  and  Mid-South 
Publishing  Co.  were  formerly  owned 
by  former  Senator  A.  L.  Todd.  Sr., 
and  A.  L.  Todd,  Jr.,  both  of  Murfrees¬ 
boro. 

Mr.  Rynerson  was  formerly  adver¬ 
tising  manager  and  Mr.  McFarland 
was  managing  editor  of  the  Ludington 
(Mich.)  Daily  News  prior  to  their  sale 
of  that  paper.  Both  men  have  been 
on  the  staffs  of  various  midwest  news¬ 
papers. 

DOODY  IN  NEW  POST 

Chicago,  May  28 — Appointment  of 
Dan  Doody,  former  special  representa¬ 
tive,  to  the  sales  staff  of  Bligh-Palmer 
&  Company,  Chicago,  was  announced 
here  today  by  L.  D.  Cram,  sales  man¬ 
ager  of  the  organization  specializing 
as  public  relations  counselors.  Mr. 
Doody,  who  has  been  engaged  in  the 
publishers’  representative  business  for 
the  past  23  years,  was  formerly  with 
Prudden,  King  and  Prudden,  Inc.,  and 
more  recently  with  Gilman,  Nicoll  & 
Ruthman.  Mr.  Doody  will  be  as¬ 
signed  to  the  newspaper  division  of 
the  Bligh-Palmer  organization  which 
offers  to  newspapers  special  sales  serv¬ 
ices  in  the  advertising  and  circula¬ 
tion  fields.  His  headquarters  will  be 
in  the  Chicago  office,  307  N.  Michigan 
Ave. 

RESIGNS  ACCOUNT 

N.  W.  Ayer  &  Son.  Inc.,  announced 
its  resignation  this  week  as  advertis¬ 
ing  counsel  to  Schnefel  Bros.,  Inc.,  of 
Newark.  N.  J.,  manufacturers  of  La 
Cross  manicure  implements  and  nail 
polish. 


VARS  BOARD  CHAIRMAN 

Buffalo,  N.  Y.,  May  28 — Addison  F. 
Vars,  president  of  Addison  Vars,  Inc., 
has  h»een  elected  chairman  of  the 
board  of  the  Buffalo  agency.  Henry  W. 
Comstock  succeeds  Mr.  Vars  as  presi¬ 
dent.  Other  changes  announced  in¬ 
clude  the  election  of  Kenneth  S. 
Duffes  as  executive  vice-president, 
and  H.  Earl  Close  to  the  board  of 
directors.  Frank  J.  Hess  retains  the 
office  of  treasurer.  Mr.  Comstock  has 
been  with  Addison  Vars,  Inc.,  for  15 
years.  Mr.  Duffes  previously  was  sec¬ 
retary  of  the  company  and  has  been 
with  the  firm  since  leaving  Lord  & 
Thomas  six  years  ago.  Mr.  Close  has 
been  with  the  agency  for  12  years. 

SWIFT  LAUNCHES  DRIVE 

Swift  &  Company  introduced  its 
new  canned  luncheon  meat  product. 
“Prem,”  with  large  advertising  space 
in  approximately  150  newspapers  from 
coast  to  coast  last  week.  In  addition, 
five  national  magazines  will  be  used, 
starting  with  June  issues.  Newspaper 
schedules  will  continue  through  the 
summer  season  on  an  extensive  basis. 
The  name  Prem  is  a  derivative  of 
Swift’s  “Premium  Brand,”  which  has 
been  used  for  years  in  advertising 
Swift  smoked  meats.  Newspaper  ads. 
introducing  the  product,  included  two 
colors  in  cities  where  color  is  avail¬ 
able.  J.  Walter  Thompson  Company. 
Chicago,  places  the  account. 

PERFUMED  EDITION 

The  Pottsville  (Pa.)  Republican  on 
May  22  published  what  is  believed  to 
be  the  first  entire  issue  printed  with 
perfumed  ink.  The  24-page  edition 
running  in  three  sections  printed  on 
five  different  colored  pages  using 
contrasting  colored  ink  was  a  fore¬ 
runner  for  the  Tulip  Time  Festival 
in  Pottsville,  May  24.  The  first  sec¬ 
tion  was  devoted  to  the  Festival;  the 
second  section,  was  the  regular  news 
section  and  the  third,  a  four-page 
tabloid  section  printed  on  green  paper 
for  the  Doutrich  Store  which  con¬ 
tained  the  novel  idea  of  using  pic¬ 
tures  of  local  persons  displaying  its 
merchandise. 

oklahoma’contest 

Ardmore,  Okla.,  May  26 — The  Okla¬ 
homa  Natural  Gas  Company  will  offer 
awards  to  Oklahoma  newspapermen 
and  newspapers  in  a  second  contest 
on  a  state-wide  problem,  J.  H.  War¬ 
den,  general  sales  manager,  an¬ 
nounced  at  the  spring  convention  of 
the  Oklahoma  Press  Association  here 
recently.  For  its  second  contest,  the 
utility  has  selected  the  traffic  safety 
problem  as  the  topic.  It  will  be  di¬ 
vided  into  two  parts,  one  for  the  best 
essay  submitted  by  a  newspaperman 
and  one  for  the  best  safety  program 
conducted  by  newspapers.  Prizes  to- 
.  taling  $400  will  be  awarded. 

ANA  STUDY ' 

During  1939,  out  of  375  trade  and 
technical  publications,  211  showed  an 
increase  in  circulation  over  1938,  ac¬ 
cording  to  a  study  just  released  by  the 
Association  of  National  Advertisers. 
This  study  entitled  “A  Rate  and  Cir¬ 
culation  Study  of  384  Class.  Trade, 
and  Technical  Publications”  is  based 
on  all  the  publications  that  were 
members  of  the  two  auditing  organi¬ 
zations  at  some  time  during  the  two 
years.  164  papers  showed  a  decrease 
in  circulation  and  one  remained  un¬ 
changed. 

HAS  FAN  ACCOUNT 

The  Emerson  Electric  Company  in 
its  50th  anniversary  campaign  offers 
“most  sensational  value”  in  fans  in  its 
history.  The  Anfenger  Agency,  St. 
Louis,  handles  the  account. 


CLASSIFIED 

RATES 


Circvlatien  Promotion 


OR 


Se^our  Ad  01^  page  183  In  the  Year 


Hudson  DePriest  Sc  Associates,  Wc; 
Record  Circulation  Builders,  248 
Ave.,  N.  Y.  C. 


•SITUATIONS  WANTED" 


(Cask  with  Ordor) 

I  timo  —  .50  por  lina 
4  timas  —  .40  par  line 


Successful  subscription  contests  tot  cjiood  Loc 
30  years.  CHARLES  PARTLOVVE  ” 
Occidental  Building,  Indianapolis. 


Miscalloneous 


"HELP  WANTED” 


(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


"BUSINESS  OPPORTUNITIES" 


“Scoop”  on  Economical  Bepr.: 
Laurel’s  Improved  Process  r.prr; 
direct  from  copy.  No  expensive  i 
Typesetting.  500  (SVixll")  ropiest: 
iidd'l  loo's  22c.  Larger  quantities  i 
Iirices.  .Send  for  free  descriptive  ni  • 
In  Metropolitan  N.  Y.  request  repr^-. 
tive.  Laurel  Process.  480  Csnsl 
N.  Y.  C.  WAlker  5-0526. 


(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Nawspapars  For  Sola 


OTHER  CLASSIFICATIONS 


(Cash  with  Order) 

I  time  —  .90  per  line 
4  tintes  —  .70  per  line 


California  Dally  substantial  exclusive iy 
should  earn  10%  on  investment  this  nr 
$25,000  cash  required.  A.  W.  Sljp. 
Mills  KIdg.,  San  Francisco. 


Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 


39-147  Midwest  —  Exclusive  daily, 
seat.  Pop.  9.000.  Circulation  2,000.  is 
ing  jirice  $40,000.  Terms  to  suit.  .Me-. 
E.  Hill  At  Associates,  Nashville.  Tennes- 


Newspaper  Brokers 


Capable  handling,  buying  selling,  merii 
No  leases  or  trades.  Highest  refemitt 
LEN  FEIGHNER  AGENCY,  Nashville,  Ha 


Busings  Opportmity 


Daily  newspapers  bought,  sold,  appriiat 
NEWSPAPER  APPRAISAL  CORPS 
Times  Building  New  Id 


Highly  prosperous  publishing  house,  in  one 
of  the  best  business  cities  of  central 
r  S.  Steady  gross  of  $250,000  to  $300. 
000  mostly  on  long-time  eontracts.  High 
character  and  financial  standing.  Owners 
ready  to  retire.  Hooks  show  fin»*  net. 
Price  of  plant,  business  and  fine  real 
I'state.  $‘200,000.  Can  be  bought  witliont 
real  estate,  if  desired,  for  $150,000.  half 
down.  Or  half  interest  can  be  bought  with 
option  on  other  half,  deferred  as  desired 
This  is  an  up  and  u|>  busine.ss  proposi 
tion.  No  “curiosity  seekers.”  please. 
LEX  FEIGHNER  AGENCY 
Nashville.  Michigan 


Newspapers  Wanted 

NEWSPAPER  WANTED 
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Twti  Men  in  late  thirties  one  adveni-t 
director  of  large  manufacturer,  the 
representative  for  leading  national  at,' 
azine,  want  daily  newspaper  in  tovn  h 
tween  fifteen  and  fifty  thousand  popn 
tion  in  South  Central  or  Pacific  (<*• 
stale.  $20,000  cash  for  down  paytti'i’ 
Send  complete  details.  Box  1010.  Ed'-t 
A-  Publisher. 
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He  was  just  a  reporter — 
but  he’s  an  Editor  now! 
Harry  L.  Miller,  24,  of 
Marietta,  Ohio,  registered 
with  the  Personnel  Service 
as  a  reporter.  A  month 
later  he  was  placed  as  Edi¬ 
tor  of  the  Raritan  Valley 
(N.  J.)  News. 


Young  men  are  placed 
every  week  in  the  newspa¬ 
per  field  through  the  Per¬ 
sonnel  Service,  which  con¬ 
siders  it  a  privilege  to  help 
tomorrow’s  editor  get  his 
start  today. 
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EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE 
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Help  Waatad  Situation*  Wanted 

_ _ —  -  CircnUtioD 

I  tnsivering  advertisements  of  the  "Help - - — - 

’stUei"  nature,  it  is  advisable  to  subtmt  Circulation  Man,  unlimited  experience;  spe- 
ties  of  references  rather  than  the  originals.  cialist  in  boy  promotion,  home  delivery 
MI  serve  the  purpose  and  avoid  possible  and  office  detail,  with  enviable  record. 
uriainals.  Hox  940,  Editor  &  Publisher. 


ipiit  of  references  rather  than  the  originals, 
opiet  serve  the  purpose  and  avoid  possible 

IS  of  origin^s. _ _  _ 

^  IximI  Diaplay  Solicitor,  city  popula¬ 
tion  50,000.  Give  full  details.  Box  914, 
Editor  &  Publisher. 


Circulation  Man,  27,  nine  years’  experi¬ 
ence  all  phases  circulation.  Single.  Oilt- 
edge  references.  Moderate  salary.  Have 
car.  Box  862,  Editor  &  Publisher. 


Situations  Wanted 

Aduunittrative 

iftilable  this  Fall  Editor-Manager,  daily  <ir 
weekly,  Western  states.  Twenty  years 
good  experience  all  one  city.  References. 
Employed  now.  Box  1007,  Editor  and 
Publisher. 

brmer  SCKIPPS  HOWARD  Office  Manager 
cupable  of  taking  charge  of  business  of- 
See.  Clear  record.  Box  990.  Editor  and 

Publisher. _ 

^tn— Capable  of  executing  almost  any  im¬ 
portant  job  on  the  business  side  due  to 
dirersifled  experience.  If  you  have  an 
utociate  publishership,  advertising  or 
business  managership  to  fill,  write  to  Box 
860,  Editor  &  Publisher  for  interesting 

dsta. _ 

iunager  Weekly,  grossing  .'81.200.00  month¬ 
ly  for  absent  owners,  has  good  reasons 
(nr  seeking  change.  Graduate  Oberlin 
rollcgc.  Technical  Printing  iSchool,  age  33, 
married,  one  child.  12  years’  experience 


Shopot—  the  equipment  mart  — And  Save 

New  Equipment  and  Sapplie*  —  Used  Maclunery  Barpunt 
For  the  Printing-Pablishini  Field 

Composing  Room  Equipment  For  Sale  Mechanical  Equipment  For  Sale 

Buy  Linotypes,  Intertypes  from  practical  All  sizes  cylinder  presses,  job  presses,  Kelly 


machinists.  Unequalled  values.  Large 

CIRCULATION  MANAGER  stock;  all  models  on  hand  for  quick  turn  presses.  Linotypes,  Intertypes,  complett 

.  „  .  over.  Everything  for  the  composing  plants  bought  and  sold, 

top  producer.  Fourteen  years  experience  room.  Linotype  Maintenance  Co.,  237  GRAPHIC  MACHINERY  EXCHANGE  Inc 

papers  to  24  thousand  circulation.  Espe-  Lafayette  Bt.,  N.  Y.  30  West  24th  St.  New  York  City  N  T 

tion,*^  <fuot1ng“”u”lishe““second  ^ap^^^  Monotype  type  castiiTg  COMMERCIAL  &  NEWSPAPER“e^P 

Mississippi,  "highest  and  best  circulation  >uachine.  (  ..lui.b  te  with  quick  change  Craftsmen,  307  Atlantic  Ave.,  Boston 

in  papers" history."  Salary  or  commission  *1' >*“>lds  and  mats.  Discontinuing  Job  Plant  and  will  sell  equip 
or  both.  38  yoftrs  of  Locato  any  i  w  i>i^iv'rivp  pfip  i>nw  axiiw  lucnt  reasonable.  ^VritP,  l^bliRbini 

where,  but  prefer  deep  south.  For  com  ‘ ^  ‘  Company,  Wheeling,  West  Va. 

nlete  in vm.! i ea t inn  aHannio  Rn-r  BRA  RHi.  tVanSVlUe,  inUlana  _ _ - r-r^ - 


presses,  Kluge  Units,  John  'i'hoinpson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold. 

GRAPHIC  MACHINERY  EXCHANGE,  Inc. 
30  West  24th  St.  New  York  City.  N.  Y. 


Mississippi,  "highest  and  best  circulation 
in  papers'^  history."  Salary  or  commission 
or  both.  38  years  of  age.  Locate  any 
where,  but  prefer  deep  South.  For  com¬ 
plete  investigation,  address  Box  866,  Edi¬ 
tor  &  Publisher. 

Circulation  Manager  or  Assistant.  Have 
worked  city  and  suburban  for  morning 
and  evening  paper  (50,000  circulation), 
little  merchant  plan,  with  magazines, 
premiums,  and  carrier  contesta.  Married. 
27,  at  present  location  seven  years.  Box 
912,  Editor  &  Publisher. 

Situations  Wanted 

Editorial 


Guaranteed  Rebuilt  Unotypes  &  Intertypes, 
See  HOOD-FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

'  INTERTYPE  “REGAL  MAT^FOR  SALE” 

8  point  No.  1712  (No.  1  with  Bold).  3  huge 
fonts  containing  1700  mats  each  and  1 
font  of  1325  mats.  Price  for  all  4  fonts 
.'8300.  9  point  No.  ‘2729  (No.  1  with 

Bold).  1440  mats  at  860.  each.  .411  in 


hange  Craftsmen,  307  Atlantic  Ave.,  Boston 

mats.  Discontinuing  Job  Plant  ^iid  wilT^irequip 
TION  ment  reasonable.  Write,  News  Publishing 

idi^a  Company,  Wheeling,  West  Va. _ 

- Optimus  Cylinder,  22x32,  tape  delivery, 

rtypes,  2800  hr.,  good  condition ;  cli.-ise,  roller 
cores,  220v.  Kimble  motor.  Write  or 
wire.  The  Herald.  Ft.  Scott.  Kansas. 

„  _  24  and  36-point  Stevenson  Mold  in  ex 

cellent  condition.  Used  for  short  time 
5ALE  only.  TIMES  PUBLISHING  COMPANY, 

J  huge  WEBSTER,  MASS, 

and  1  ^ - - 

_ Mechanical  Equipmaut  Wanted 

.411  in  ®ty  Mat  Roller — used  heavy  duty,  single- 


iti  the  newspaper  business.  Available  on  ,,,  . _ .  _  ,, 

short  notice.  Better-than-average  in  edi-  ^*^5.  extrsrbase  hitter  your  lineup! 

torial  or  advertising.  Competent  in  back  Sixteen  years  desk,  rewrite  reporter,  fea- 

tures,  makeup,  sports  expert  34,  married. 


Torial  or  advertising,  ('onipeteut  in  back 
'hop. 

John  Ckire 
Washtenaw  POST  TRIBUNE 
Ann  Arbor,  Michigan 


wwwn***«nn  HXCrlleiit  conditioH.  Cut  to  ruii  in  either  Give  comjdete  details.  The  D»‘  Kalb 

Loitoriu  Intertype  or  LJnotype  change  maira/.ine.  Daily  Chronicle.  De  Kalb.  Illinois. 

Irt  Inn  ..etr.  h.iu.  ntet.,  ^'hip  C.O.D.  to  first  application  by  8-Page  Duplex  Tubular  unit  to  add  to ^re 

Ld  .400,  extrarhaM  hitter  your  lineup!  express  with  inspection  privileges.  sent  16-page  press.  Give  full  details. 

Sixteen  years  desk,  rewrite  reporter,  fea-  Wm.  E.  Hanzel  Reply  Box  960,  Editor  &  Publisher 

tures,  makeup,  sports  expert  34,  married,  2436  S.  Lawndale  Avenue  Chicago,  Illinois  rtr.nLa — £5 — T —  H - ^ - 

available.  New  England — anywhere.  Box  t  n«.p  ~ j — r— . - .  ,  Wanted  Fonts,  molds,  magazines,  motors, 

864,  Editor  &  Publisher.  Linotype  Gas  Governor,  u^«t  d  but  a  short  escapements,  magazine  cradles  and  other 

- BArKGk()l‘\n~THAT  (‘<>ITVT>4 -  ""v  “  w  Linotype  and  Intertype  parts  and  acces- 

BACKOROLND  THAT  COL  NTis  Newspapers  Corp.,  Berkley.  West  \  a.  series.  We  buy,  sell  and  trade.  Tell  us 

■'irem^  r‘or7.simnd.un''' Rmm  LINOTYPES— INTERTYPES— LUDLOW8  your  needs.  Montgomery  &  Bacon.  To- 

l:;  «nd  Ti..nre  '4v\*iter  Craftsmen,  _  307  AOantic  Ave.,  Boston  wanda.  Penna. 

mid  out-of-town  newspapers.  Age  38,  Linotype  Machines  axe  rebuilt  much  more  - —  —  ..  - "  .  . 

Rewrite,  iimke-tip.  Go  anywhere  for  economically  thru  our  specialized  service.  Photo-Enaravina  EaulDOIMt  For  Sol* 

worthwhile  position  and  salary.  Box  .'>39,  Modernization  possible  only  thru  STAR - ? - ? - ? — ? - 

Editor  Sc  Publisher.  improved  parts.  Ask  for  details.  Lino-  r’mnurin 

—  —  type  Parts  Company,  203  Lafayette  St..  GtiKmGU 

irtoonist  with  newspaper,  magazine,  and  Nei^  York  City. -  Photo-Engraving  Equipment 

syndicate  experience.  Can  draw  anything.  LINOTYPE,  INTER’TYPE  MACHINES  complete  film  plants 

Good  at  layouts.  Go  anywhere.  Box  927,  All  models.  Completely  Rebuilt.  Chemco  FhotoProducts  Company 

Editor  &  Publisher.  Linotype  Supply  Co.  230  W.  41st  Street  New  York  Citv 

_  335  Canal  street _ New  York  City  -  RnniwnKmc  isnA  wroem. 


Situation*  Wanted 

Advertuiag 

kdratislng  Ability,  selling,  layout,  copy. 
Producer,  age  26.  college.  Six  years’  ex¬ 
perience  on  large  and  small  newspapers, 
agencies.  References.  Have  car.  Now 
employed,  but  desire  cbaiige  for  better 
opportunity.  Box  1013  Editor  A  Pub¬ 
lisher. 


BACKGROUND  THAT  COUNTS 
Twelve  years'  experience  as  Editor,  Euro¬ 
pean  Correspondent.  Ri-porter,  Clolumn- 
ist  and  Feature  Writer.  New  York  City 
and  out-of  town  newspapers.  Age  38. 
Rewrite,  make-uii.  Go  anywhere  for 
worthwhile  position  and  salary.  Box  .'>39, 
Editor  Sc  Publisher. 

Cartoonist  with  newspaper,  magazine,  and 
syndicate  experience.  Can  draw  anything. 
Good  at  layouts.  Go  anywhere.  Box  927, 
Editor  &  Publisher. 


series.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

Photo-Engraving  Equipmant  For  SaU 


Deskman — writes  punch  heads,  edits  copy- 
.4DVERTI SING  EXECUTIVE —  to  bone;  age  28;  seven  years  experience. 

CLASSIFIED  Available  now.  Box  921,  Editor  &  Pub- 

lisde  big  gains,  third  paper  city  300,000.  Usher. 

Increased  revenue  quarter  million  dollars - - 

city  600.000.  Built  second  paper  to  strong  Editorial  Assistant  —  Original  work  synd 


first  in  city  over  two  million.  Applicant 
IS  young,  intelligent,  resourceful  worker. 
Address  confidentially.  Box  911,  Editor 

t  Publisher. _ _ 

Idvertising  Man,  25,  twelve  months  news¬ 
paper  advertising  syndicate,  college  grad¬ 
uate.  wants  actual  newspaper  experience. 
Box  977,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
Local  or  Classified 

College  graduate,  36,  charged  Vith  creative 
energy  and  packing  a  championship  sales 
punch.  Twelve  years’  experience.  Best 
references.  Box  972  Editor  &  Publisher. 

Claszifled  Manager,  age  34,  married.  Four¬ 
teen  years’  experience  newspapers  of  10 
to  100,000  circulation.  Familiar  with 
phone  and  street  operations,  plans  and 
promotions.  Keeps  staff  interested  and 
prodneing.  Available  now  I  Box  955, 

CUstlfled  Manager,  25  years  successful  ex¬ 
perience  large  and  smalt  newspapers,  now 
employed,  but  would  like  a  change.  Box 
690,  Editor  &  Publisher. 

CLASSIFIED  MANAGER  SALESMAN 
rroven  ability  to  produce ;  also,  would  man- 
weekly;  now  employed,  but  desire 
i  “““ge  for  job  with  future.  Box  965, 
Editor  &  Publisher. 


rated  scieme,  puzzle  page,  special  fea 
tures,  literary  criticism.  Enriipeaii  and 
New  Ynrk  expt-rieiice.  Freiieh,  German. 
Bex  1(105.  Editor  and  Publisher. 

Editorial — Reporter  and  Makeup.  Experi¬ 
enced  on  Metropolitan  and  small-town 
newspapers.  Single,  30  years  of  age. 
Work  anywhere.  Box  962,  Editor  & 
Publisher. 

Executive-Secretary;  editorial,  publicity  ex¬ 
perience;  college  graduate;  writing  abil 
ity,  initiative,  dependable,  rapid.  Box 
929,  Editor  &  Publisher. 

Experienced  all  ’round  newspaperman- 
reporter,  rewriter  (news  and  sports), 
sports  copy  desk.  College  graduate, 
1934.  Box  954,  Editor  &  Publisher. 

Experienced  Reporter-  eleven  years  in  Met¬ 
ropolitan  field  covering  courts,  politics, 
religion,  art  and  general ;  rewrite,  art 
erilicisni,  interviews  and  features.  Age 
34.  married,  two  children.  College  grad¬ 
uate.  Box  1000.  Editor  A-  Publisher. 

Free-Lance  writer;  photographer;  know  avia¬ 
tion  ground  up,  seek  editorial  assistant 
position.  Box  916,  Editor  &  Publisher. 


- L: - - -  Photo-Engraving  Equipment 

LINOTYPE,  INTER’TYPE  MACHINES  complete  film  plants 

All  models.  Completely  Rebuilt.  Chemco  FhotoProducts  Company 

Linotype  Supply  Co.  230  W.  41st  Street  New  York  City 

5  CanM_SUee_t - New  York  City  '  Photo-engraving  Equipment  aHd  Metals 

E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

_ Wnffni^ _  New  York,  N.  Y.  Chicago,  III. 

MILLER  SAW-TRIMMERS 

_  j  j  t  1  I  I  r  or  Sale:  8-page  Duplex  flatbed  newspaper 

otfindfird  of  the  world  for  over  35  yesrs  press  with  motor.  AIso,  two  model  l  Lino 

types,  rebuilt  with  motors. 

Information  on  request  LEBANON  NEWS  PUBLISHING  CO. 

MllLEIl  PRINTING  MACHINERY  CO,  PITTSBURGH.  PA  kveRYTHING  W ’THE  >Rt^TER^‘^ 
Bauuei  Gdixi  4X-i:*ica  AUteriype,  serial  iiuui-  Craftsmen,  307  Atlantic  Ave.,  Roston 
ber  over  10,000.  Also  rebuilt  Linotypes  Used  Hoe  4-unlt  or  6-nnit  straight-pattern 


wauacts;  linage  producer — Salesman  with  capable  writer.  Eastern  area.  Box  917 
eighteen  years’  experience  display  and  Editor  &  Publisher. 

cUssified,  large  and  small  dailies.  Layout,  - 

wpy,  executive  ability.  Seeks  change.  Box  Harvard  Graduate  with  college  and  Metro 


and  Intertypes  of  all  models;  Monotypes. 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 
Plane-O-Plate  —  Rotary  precision  shaver. 
Shaves  all  types  of  flat  work  including 
stereos,  electros,  base,  etc.,  to  exact  type 
height  for  ]irinting.  Eliminates  irregular 
plate  levels.  Saves  time,  work,  improves 
quality.  Two  sizes,  handles  work  up  to 
full  page.  Get  prices,  details.  Write 
MONO.MKLT  Co..  Dept.  1.  .Minneapolis. 
.Minnesota. 


Situation*  Wanted 

Editorial  (CoiU'd) 

Reporter,  assignments  immediately.  Columbia 
’39.  NAPA  printer-columnist,  2 ‘/4  years 
writing  experience  on  weekly.  Employed. 
Box  924,  Editor  &  Publisher. _ 


Fully-experienced  Reporter,  25,  college  r,mpi„yeu. 

graduMe,  f9ur  years  Urge  daily;  accurate.  Box  924.  Editor  &  Publisher. - 

capable  writer.  Eastern  area.  Box  917,  Reporter,  desk  man,  sports  editor — writer 


design  steel-cylinder  roller-beariing  presse* 
with  or  without  pancoast-design  2  color 
couples;  also,  Z-pattem  super-speed 
presses;  available  for  immediate  ship¬ 
ment.  R.  HOE  &  CO.  Inc.,  910  East 
138th  St.,  New  York.  N.  Y. 

Stereotype  Equipment  For  Sale 

For  Sale- -Goss  Self  Balance,  quick  look  up 
for  slifll  or  type  high  c.astiiig  box.  Size  5 
columns  wide  full-page  length.  Priee 
8100  cash.  Excellent  condition.  Observer 
Publishing  Company,  Washington,  Penna. 


Situation*  Wanted 
Mechanical 

ATTENTION  I 
EA.STERN  PUBLISHERS! 

Are  you  iu  need  of  u  Hooiii 

Foreman  that  know^;  how  to  streamline 
your  newspaper/  Hox  623.  Kditor  & 
Pu  blisher. 


855,  Editor  &  Publisher. 


If  Looking  For 

,  A  JOB 

t  In  Any  of  These  Fields; 

M  Adnrtising  Management 

^  Circulation  Mechanical 

Editorial  Publicity  | 

Utilize  These  Services 
1.  Draft  a  four  time  ad  setting  forth 
ywT  qualifications  and  send  It  to  us 
wth  payment.  (Count  five  words  to 
the  line;  40c  per  line,  per  issue), 
ror  a  month,  your  message  will  reach 
hJ^Peelive  employers.  Many  have 
,  placed  directly  in  this  manner.  ■ 
t.  r  ill  out  eompletely  the  Personnel  ap-  * 
plication  that  will  be  sent  you  upon 
“t-  t^ht*  *'ll  be  kept  In  our 
files  for  six  months.  It  will  make  your 
record  aiallable  to  the  publishers  and 
executives  calling  upon  us  constantly 
tor  employees.  Tour  confidence  re¬ 
spected. 

3.  Better  act  now  to  catch  our  deadline  I 
of  next  Thursday. 

personnel  service 

Editor  Sc  Pabllaher 
1700  Time*  Bldg, 
limroi  8q.  N.  Y.  C. 


politan  rtqiorting  experience,  now  avail 


— columnist.  Experienced  and  capable  of  i  uniisnt^. _  _ 

covering  any  assigninent.  Married.  34,  composing  Room  Foreman -now  employed 
references.  Thoroughly  qualified.  Box  ^  “  J  u-ood 


845,  Editor  &  Publisher. 


able.  Age  22.  No  geographical  ties  Ex  ^porter,  Deskman,  Sports  Writer  24.  col 
cellent  recommendations.  Box  980,  Editor  vxxavo  /v?**  /laiiv 

Xe  T>iiKi*t.hnr  1^8©  graduate;  three  years  on  city  daily. 

_^^ufidisher, _ _  Box  869,  Editor  &  Publisher. _ 

Is  there  a  publisher  of  a  midwestern  daily  Reporter  —  employed  —  nine  years  56,000 


who  needs  a  capable  all-around  reporter 
or  sports  editor  and  columnist  f  Experi¬ 
enced  newspaper  man  desires  to  make 
change.  Capable  of  covering  city,  news 
or  sports  desk.  References  and  more  in¬ 
formation  available  if  interested.  Box 
850,  Editor  &  Publisher. 

News  Cameraman,  desires  change,  references 
friim  present  employer.  Handle  any  as¬ 
signment  including  sports,  action,  style, 
society.  portrait.  illustration.  natural 
eolor,  advertising,  ete.  Box  1014.  Editor 
A  I’nblisher. 


Photographer,  four  years  behind  news  lens, 
now  working  New  England  daily,  wants 
ehange.  .4ge  ‘2.">.  reliable,  single,  ear. 
eainera.  Go  enywliere.  Box  1011.  Editor 
A  I’nhlislier. 


LOOKING  FOR  A  HARD  JOB 
Newspaper,  publicity,  radio  writer.  Ex¬ 
perienced,  capable.  Now  at  top  limit 
of  present  position.  University  gradu¬ 
ate;  age  25.  Box  964,  Editor  &  Pub¬ 
lisher. 

Reporter:  .4.B.  experienceil  investigation, 
pictures;  ‘28;  wants  job  small  paper.  Box 
ltni9,  Editor  A  Publisher. 


circulation  newspaper.  Position  with 
advancement  chance  wanted.  Box  935. 

Editor  &  Publisher. _ 

Reporter,  ^searchman,  copy  hoy.  Yale  A.B., 
three  years  graduate  school.  Thoroughly 
trained  in  research  and  writing.  Age  26, 
single,  Christian,  go  anywhere.  Future 
opportunity  more  important  than  initial 
salary.  Box  867.  Editor  &  Publisher. 
Reporter,  sports  writer,  25,  seeks  job  daily 
ehange.  .4ge  25.  reliable,  single,  car. 
perience.  Box  1012.  Eilitor  A  Publisher. 
Sports  Writer,  eight  years  editor  and  col¬ 
umnist  on  daily,  handle  all  sports.  Spe 
cialty,  baseball.  Radio  reference.  Age  25, 
single.  Willing  worker.  I’inest  references. 

Box  863  Editor  &  Publisher, _ 

Sports  Writer,  26,  college,  seeks  place  on 
daily  in  N<*w-  York  area.  All-around  ex- 
perience.  Box  840,  tlditor  A  Publisher. 
Woman  Reporter,  feature  writer,  society  edi¬ 
tor.  Photographic  exiiericnce.  Fourteen 
years  on  daily  papers.  Age  32.  Box  881, 

Editor  &  Publisher.  _ _ 

Yale  Graduate  Student,  24,  married;  read¬ 
ing  knowledge  seven  languages.  Want 
start  reporting,  writing,  editing.  Will 
go  anywhere.  Box  959,  Editor  &  Pub¬ 
lisher. 


leading  daily  in  Southwest;  good  cost 
and  production  record;  desires  change 
.South,  Middlewest,  Southwest.  Inter 
view  my  expense.  Box  945,  Editor  & 
Publisher. 

Wanted — Work  in  medium,  small,  mid-west 
town,  by  progressive  combination  man 
with  twelve  years’  experience  on  tubes — 
five  years  on  fiatbeds.  Box  926,  Editor 
&  Publisher. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Fiffh  ColHmns 
and 

Trojan  Hors* 


THREE  WEBXS  have  passed  since  the 
German  armies  began  their  inva¬ 
sion  of  Holland,  Belgium,  Luxem¬ 
bourg,  and  France. 
They  have  been 
weeks  of  alarm,  ten¬ 
sion,  and  discourage¬ 
ment  for  people  who 
hoped  that  the  demo¬ 
cratic  forces  of  Western  Europe  would 
withstand  the  onslaught  of  the  dicta¬ 
torships.  They  have  produced  a  lot 
of  panicky  thinking  in  American 
minds,  especially  on  questions  of  na¬ 
tional  defense — a  topic  on  which  Mr. 
and  Mrs.  Citizen  and  their  young 
ones  have  plenty  of  ideas  but  little 
information. 

One  of  the  by-products  may  become 
unpleasantly  important.  TTie  early 
dispatches  from  Holland  and  Belgium 
revived  the  term  “fifth  column’  lo 
describe  the  Germans  who  emerged 
from  disguise  or  hiding  to  assist  the 
invading  columns  and  the  parachute 
troops  in  disorganizing  resistance.  We 
find  no  fault  with  that.  It  is  a  legiti¬ 
mate  transfer  of  the  words  from  their 
original  use  by  General  Quiepo  de 
Llano,  four  years  ago  at  the  siege  of 
Madrid. 

Gen.  de  Llano,  if  you  remember, 
was  the  Nationalist  broadcaster  from 
Seville.  When  Franco’s  four  col¬ 
umns  were  moving  on  the  Spanish 
capital,  de  Llano  said  over  the  radio 
that  within  the  city  there  was  a  “fifth 
column  which,  at  the  proper  time,  will 
arise  and  overthrow  the  defenders.” 
How  much  of  that  was  truth,  how 
much  the  vivid  imagination  and  lan¬ 
guage  of  an  eloquent  Latin,  is  difficult 
to  judge.  In  any  case,  the  words 
caught  the  imagination  of  writers  cov¬ 
ering  the  Spanish  war.  They  meant, 
up  to  three  weeks  ago,  something  like 
the  old  Communist  technique  of  “bor¬ 
ing  from  within.” 

From  what  we  have  read  and  heard 
during  the  past  two  weeks,  that  mean¬ 
ing  may  be  widely  extended  in  Amer¬ 
ica.  A  speaker  at  a  Texas  luncheon 
last  week  referred  to  a  “fifth  column” 
in  the  Dallas-Fort  Worth  area.  The 
same  day,  newspapers  quoted  Gov. 
Rivers  as  talking  about  a  “fifth  col¬ 
umn”  in  Georgia.  To  anyone  who 
knows  either  state,  it  is  obvious  that 
covert  sympathizers  with  the  German 
dictatorship  could  not  have  been  the 
objects  of  the  descriptions.  It  is  im¬ 
possible  to  imagine  a  German  “fifth 
column”  making  the  slightest  head¬ 
way  in  either  locality. 

A  few  days  before,  the  acid  Clar¬ 
ence  Budington  Kelland  had  told  the 
Dutch  Treat  Club  in  New  York  that 
“fifth  column  activities  in  this  coun¬ 
try  are  headed  by  that  fellow  in  the 
White  House.”  Whereupon  Hendrik 
Willem  Van  Loon,  an  American  citi¬ 
zen  who  was  bom  in  Holland,  left  the 
luncheon  and  resigned  from  the  club. 
Having  heard  Kelland  take  the  skin 
off  honored  guests  of  the  Dutch  Treat 
Club  on  many  occasions,  we  could 
have  passed  off  his  remark  as  a  typical 
wise-crack,  regardless  of  its  damnably 
bad  taste. 


WE  CAN’T  BE  quite  so  carefree  about 
the  other  two  statements  and  simi- 


politics,  different  religion,  different 
ideas  on  diet,  or  different-sounding 
names  from  the  majority  of  their 
neighbors,  will  find  themselves  sus¬ 
pects.  Names  will  be  called,  no  mat¬ 
ter  how  inaccurately.  Boycotts  will 
be  put  on,  regardless  of  their  justice. 
There  may  be  violence,  if  the  pro¬ 
fessional  rabble  rousers  can  get  sup¬ 
port  for  private  grudges.  ’There  is 
certain  to  be  a  flock  of  curious  legis¬ 
lation  proposed,  some  enacted,  to  pen¬ 
alize  people  who  are  out  of  tune  with 
their  surroundings.  You  can  pick  all 
of  that  pattern  out  of  the  not-too-re- 
mote  past  in  this  happy  land.  You 
can  pick  it  again,  if  we  let  crooked- 
minded,  wild-eyed,  and  crack-pot 
hysteria  knock  out  the  calm  thinking 
that  this  era  demands. 

No  one  who  has  read  this  paper,  or 
this  page,  will  ever  call  it  sympathetic 
with  radical  labor  organizations.  To 
our  way  of  thinking  radical  leadership 
has  lost  more  for  labor  than  it  can 
ever  gain,  and  the  bystanders  have 
suffered  while  the  labor  generals 
learned.  Nevertheless,  we  don’t  want 
to  see  the  labor  movement  run  into 
the  doghouse  by  people  who  live  only 
today  and  have  no  thoughts  of  to¬ 
morrow. 

There’s  no  point  in  calling  names. 
Quite  probably,  no  stereotyped  name 
or  names  would  fit  them  all,  for  their 
political  and  economic  philosophies 
can  seldom  be  defined.  Their  com¬ 
mon  quality  is  a  disbelief  in  demo¬ 
cratic  processes.  Your  radical  labor- 
ite  uses  the  strike,  the  boycott  and 
the  secondary  boycott,  personal  de¬ 
famation,  and  a  set  of  guerilla  tricks 
to  force  a  decision.  The  reactionary 
labor-hater  calls  on  the  gunman,  tear 
gas,  a  length  of  rubber  hose,  and  in¬ 
timidation  of  wives  and  children  to 
deprive  labor  organizations  of  the 
rights  the  law  accords  them.  Neither 
gives  even  lip  service  to  true  de¬ 
mocracy. 

It  is  in  this  area  that  we  fear  the  in¬ 
troduction  of  “fifth  column”  proga- 
ganda  most.  It  may  be  used  by  both 
sides  in  a  labor  dispute,  but  it  is  most 
likely  to  be  called  upon  by  professional 
union  busters.  If  we  get  much  of  it, 
the  immediate  results  are  going  to  be 
explosive,  and  the  long  run  results 
unwelcome — not  to  radical  labor,  but 
to  employers,  organized  and  indi¬ 
vidual. 

The  clearly  expressed  wish  of  the 
electorate  is  that  the  laboring  man 
shall  have  the  right  to  bargain  col¬ 
lectively  on  the  terms  of  his  employ¬ 
ment.  While  that  may  be  debatable 
as  a  philosophical  concept,  it  is  the 
law  of  the  land.  It  has  been  upheld 
by  the  courts.  We  doubt  that  either 
the  courts  or  the  people  themselves 
will  long  tolerate  tricky  efforts  to 
break  down  the  labor  laws  by  propa¬ 
ganda  and  “fifth  column”  accusations 
against  honest  labor  leaders. 

By  the  same  token,  organized  labor 
will  have  to  assume  as  yet  largely 
unrecognized  responsibilities  under 
the  laws  which  assure  its  rights.  It 
must  not  lay  itself  open  to  charges 
that  it  is  blocking  plans  for  national 
defense  by  extortionate  demands  for 
emergency  pay.  It  must  be  alert  to 


Hysteria 

Against 

"Aliens" 


ALREADY  THERE  ARE  indications 
of  an  anti-alien  complex  in  the 
legislatures.  There  are  silly  move¬ 
ments  to  bar  all  aliens 
from  relief  payments. 
There  are  proposals 
that  all  aliens  be 
registered  and  finger¬ 
printed.  Another  idea 
is  that  no  more  than  10  per  cent  of 
aliens  may  be  employed  in  any  indus¬ 
try  engaged  in  interstate  commerce. 

We  can  see  some  reason  in  requir¬ 
ing  the  registration  and  identification 
of  aliens;  in  fact,  we  see  no  good  rea¬ 
son  why  all  citizens  should  not  have 
on  official  record  the  fundamental 
facts  of  their  life  history  and  their 
fingerprints.  But  we  have  no  patience 
with  laws  which  discriminate  against 
people  who  were  bom  in  a  foreign 
land,  merely  because  of  that  fact.  It 
is  fundamental  Americanism  to  give 
them  an  equal  chance  on  these  shores, 
so  long  as  they  obey  our  laws  and 
conduct  themselves  as  decent  human 
beings.  If  they  break  the  laws,  there 
is  plenty  of  machinery  for  their  pun¬ 
ishment. 


We  are  likely  to  be  busy  with  real 
trouble-makers,  both  with  and  with¬ 
out  citizen’s  papers,  if  the  war  in 
Europe  proceeds  with  its  Satanic 
destruction.  We’ll  have  plenty  of 
genuine  trouble,  without  going  out  of 
our  way  to  inflict  misery  on  people 
who  have  come  here  for  refuge  from 
terror  in  their  home  lands.  We  can 
without  doubt  make  use  of  many  of 
the  skillful  hands  and  brains  exiled 
from  Europe,  and,  humanity  aside,  it 
would  be  the  height  of  folly  to  de¬ 
prive  ourselves  of  their  knowledge  in 
the  emergency  that  lies  ahead. 

If  there  is  one  thing  that  this  coun¬ 
try  doesn’t  need,  it  is  a  dose  of  the 
same  bigotry  and  persecution  that 
has  turned  Europe  into  a  hot  corner 
of  Hell  for  many  millions.  We  don’t 
need  hysteria.  We  don’t  need  laws 
which  will  curtail  the  essential  lib¬ 
erties  of  all  (and  they  will,  once  they 
get  started)  to  assure  the  trapping  of 
a  few  rats.  We  have  all  the  laws  that 
we  need  for  protection.  We  have  po¬ 
lice  agencies  which  have  shown 
themselves  fully  competent  to  deal 
with  the  half-witted  “fifth  column” 
and  “Trojan  horse”  conspiracies  here 
to  date.  We  need  no  Ogpu,  no 
Gestapo,  and  most  certainly,  we  need 
no  army  of  amateur  spy-chasers  and 
witch-hunters. 


WE  CAN,  in  this  writer’s  opinion, 
learn  a  few  things  from  the  mistakes 
of  the  European  democracies.  For 
one,  we  can  learn 
that  censorship  is  not 
a  wall  that  protects 
from  outside  foes;  it 
is  a  wall  behind 
which  internal  in¬ 
competence  and  malfeasance  bites  at 
•he  vitals  of  the  state. 


Cciisorthip 
Wat  Not 
An  Asset 


lar  expressions  in  other  quarters.  They  avoid  being  led  into  strikes,  except  as 


have  a  foreboding 
sound.  Once  people 
get  to  looking  for  po¬ 
tential  enemies  be¬ 
hind  every  billboard, 
they’ll  find  them.  A 
lot  of  people  whose  only  claim  to  dis¬ 
tinction  is  the  profession  of  different 


Where  Are 
These 

Hidden  Foes? 


last  resort  and  on  issues  which 
clearly  show  the  intent  of  the  em¬ 
ployer  to  violate  the  law.  More  than 
ever,  the  present  national  situation 
dictates  the  necessity  for  labor  leader¬ 
ship  clear  of  all  alien  connections,  free 
of  racketeering,  free  of  politics  based 
on  foreign  thinking. 


The  stiffest  censorship  of  all  Europe 
since  last  September  has  been  exer¬ 
cised  in  France.  The  blue  pencil  has 
kept  the  world  from  learning  any  but 
the  most  insignificant  details  of  French 
life  under  war  conditions.  More  im¬ 
portant,  it  has  kept  the  French  them¬ 
selves  from  learning  anything  signifi¬ 
cant  from  beyond  the  borders.  We 
have  been  allowed  to  read  for  months 
of  the  great  General  Gamelin,  the  im¬ 
pregnable  Maginot  line,  the  incon- 
querable  French  army.  We  had  been 
led  to  suppose  that  the  allied  com¬ 
mands  had  been  using  their  nine 


months  of  respite  on  the  Western  fn 
to  make  a  German  break-through  i 
possible,  that  the  tragic  errors  of  ( 
last  war  had  been  avoided  by  est« 
•ishment  of  a  unity  of  command. 

When  the  news  came  that  the 
mans  had  cracked  the  line,  it  bi 
through  the  censorship  wall  also,  ’ 
a  shock  to  France,  to  Britain,  and; 
their  friends  here  that  could  not 
cushioned.  There  was  no  esc<g^ 
the  picture  of  calamity  drawn 
Premier  Reyanud’s  announcement 
there  had  been  incompetence  or  w 
in  the  French  failure.  Another  a 
feet,  not  strongly  noted  here  yet  k 
nevertheless  important,  has  beew 
give  the  outside  world  the  idea  tk 
the  German  news  was  more  accudfH 
and  credible  than  the  cryptic 
nouncements  of  the  Allies.  There 
hardly  be  a  force  more  destructhld 
confidence  in  the  Allied  leadershijiji 
It  is  not  our  purpose  to  hurt  AM 
sensibilities  by  these  observatiMl 
Our  point  is  that  democracies  floialj 
under  frank  and  free  discussion,  lij 
criticism  unhampered.  DemoenM 
wither  when  the  censor  is  pernij||| 
to  cloak  their  shortcomings  and  fc 
failures  of  officialdom,  military 
civilian.  We  believe  that  a  sti|| 
democracy  in  Great  Britain  and 
France  is  able  to  cope  with  any  dkh 
tor-led  state;  we  reject,  emphatuA 
the  idea  that  democracy  must  yidw] 
dictatorship  within  if  it  is  to  copeil 
a  dictator  foe.  The  failure  of  the  ft 
lies,  to  date,  we  believe,  can  be  tnii 
not  to  the  weakness  of  democrats  ft 
stitutions,  but  to  the  abandonmeefd 
democratic  essentials  by  their  gov# 
ments.  It  seems  clear,  moreover,  fc 
the  censorship  which  concealed  ft 
weaknesses  of  the  allied  arms  &• 
Britain  and  France  did  not  condi 
them  from  Germany. 

It  has  been  common  talk  for  OK 
than  a  year  that  if  the  United  Sftft 
is  drawn  into  active  combat,  fcl 
M-Day  plans  call  for  press  censoMlj 
and  active  control  of  the  radio  W 
government.  That  seems  to  be » 
cardinal  point  of  all  military  plana  i| 
seems  to  be  accepted  as  a  fundanw# 
of  waging  war.  That,  of  course,  •• 
sumes  that  all  the  wisdom  of  mikll 
war  is  included  in  the  ranks  of  fc 
professionals,  and  that  they  can  keo 
nothing  from  the  philosophy  of  1ft 
civilians  who  pay  the  cost  in  life  df 
taxes. 

There  is  plenty  in  our  history  • 
dispute  that  assumption.  Ge#' 
Washington,  an  amateur  soldier,  elaid 
and  then  defeated  Britain’s  pnA*" 
sionally  led  regulars.  Jackson,  ^ 
learned  his  tactics  in  the  field,  ro^ 
Pakenham’s  veterans  of  the  Spii|* 
Peninsula.  Grant,  a  discreM* 

subaltern  with  no  textbook  st 
came  back  to  defeat  Lee,  acka^ 
edged  as  one  of  the  world’s  ^ 
soldiers.  Northcliffe  and  Lloyd  Ge# 
in  the  last  war  rescued  Britain 
plying  common  sense,  in  the  (If 
and  in  Parliament,  to  a  situatw^ 
which  narrow-minded  professwdft 
ism  had  sacrificed  thousands  of 
rageous  youngsters.  And  many  • 
the  brightest  pages  of  American  pd" 
ticipation  in  the  last  war  were  ^ 
ten  by  kids  off  the  farm,  le<J  * 
civilian  officers  only  a  year  or  Id 
out  of  college. 

If  the  die  is  to  be  cast  for 
gulfment  in  this  war,  let  us,  in  Ift 
name  of  common  sense  and  for  • 
preservation  of  our  liberties,  go  i^ 
as  free  men,  not  as  blinded  and  cr# 
lous  serfs.  Let  us  keep  free  sp** 
and  free  press.  Nothing  that  we^ 
by  abandoning  them  compensated 
what  we  might,  almost  certw 
would,  lose  both  in  the  conduct  * 
war  and  in  the  peace  afterward*-'  ^ 
censored  press  can’t  win  a  waT 
might  lose  one. 


